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ISSUED  EVERY  SATURDAY 


B'OUNDED  IN  1884 


^  _  mb  m  about  them?  Probably  Jesse  is  all 

lection  Proved  F reedom  of  Press  ‘t ot  u 

the  American  press  wanted  to  be  kept 

I  •  __  anybody,  what  a  lot  of  suckers 

ripp  bays  in  Letter  to  Ickes  advertisers  when  the  pickin’  is  so  good 

in  Washington.  If  you  could  just  sit 

•rv  1  TN  1  j.  TN*xf  'j.!-  on  some  of  the  battles  your  “con- 

Declares  Newspapers  Dared  to  Diner  with  broiled  press’  goes  through  just  to 

««wir  X  n  1  itiT  •  xL  t*r  ^  teeny-weeny  little  bit  of  ad- 

Most  Powertul  NIan  in  the  World  .  .  .  vertislng  out  of  the  birds  you  think 

are  “keeping”  us  you’d  be  as  sur- 

ControUed  Radio  Holds  No  Opinions  -^“hn  Lewis  was  on  election 

the  world.  Some  80%  of  them  did.  ness  100%  and  right  up  to  his  neck.  "Not  a  Bad  Egg" 

But  if  birds  like  you  will  shut  up  they  So  far  as  keeping  the  ether  full,  that’s  You’re  not  a  bad  egg,  and  I  ought 
\Aould  like  to  get  in  and  pitch  for  the  the  only  business  he  is  in.  He  can’t  to  be  liking  you,  but  you  said  some- 
good  of  old  USA,  now  that  the  team  get  a  third  of  his  income  from  listen-  thing  about  newspapers  needing  to 


Secretary  of  the  Interior  Harold 
L  Ickee  last  week  invited  newspapers 
to  comment  on  his  latest  criticism  of 
newspapers,  uttered  just  after  the 
re-election  of  President  Roosevelt. 

'  Frank  E.  Tripp,  vice-president  and 
n  general  manager  of  the  Gannett 
Newspapers,  and  a  newspaperman 
for  40  years,  wrote  the  following 
open  letter  to  Mr.  Ickes  which  was 
y  printed  in  the  Gannett  papers, 

I  * 

jCear  Harold:  — 

I  This  is  sort  of  long  but  it's  worth 
ading. 

1  keep  on  seeing  by  the  papers  that 
■  au  don’t  like  the  American  press, 
lirticularly  the  newspaper  section  of 
^  but  that  the  radio  is  swell.  Being 
both  a  newspaper  and  a  radio  man  I 
i'nought  I  would  take  pen  in  hand  and 
drop  you  a  line.  Every  time  you 
b':ast  newspapers,  and  you’re  a  honey 
it  H,  the  press,  which  you  say  doesn’t 
3ve  both  sides,  prints  what  you  say. 
^at  doesn’t  jell. 

"Won't  Take  It  Lying  Down" 

A  lot  of  your  boy-friends  don’t 
i:ke  the  press  either.  There  is  little 
reason  why  they  should  and  that’s 
ibeir  right,  but  when  you  say  that 
be  press  of  America  is  not  free  and 
s  controlled  you  tread  on  the  toes 
J  a  free  American  institution  in 
*ldch  the  American  people  are  pretty 
:  .‘.creslcd  and  you  tickle  the  corns  of 


Declares  Newspapers  Dared  to  Differ  with 
"Most  Powerful  Man  in  the  World"  . .  . 
Controlled  Radio  Holds  No  Opinions 

the  world.  Some  80%  of  them  did.  ness  100%  and  right  up  to  his  neck. 
But  if  birds  like  you  will  shut  up  they  So  far  as  keeping  the  ether  full,  that’s 


(od  of  old  USA,  now  that  the  team  get  a  third  of  his  income  from  listen-  thing  about  newspapers  needing  to 
has  been  picked.  ers,  like  the  newspaper  does.  He  is  take  inventory,  think  it  over  and  re- 

Newspapers  are  published  by  thou-  dependent  absolutely  on  advertising,  form,  ’cause  they  took  a  beating  along 
nds  of  different  individuals  in  How  come  that  the  wicked  adver-  with  Willkie— that  they  ought  to  get 


individuals 


thousands  of  different  cities  and  vil-  tisers  give  a  couple  hundred  millions  themselves  free  or  what  have  you. 
lages  in  America.  They  are  licensed  of  business  to  radio  and  take  it  away  Now  I  always  thought  that  a  free 
by  nobody  except  their  readers.  Hiat’s  from  the  newspapers  which  you  think  ^nd  independent  citizen  was  a  fellow 
a  pretty  good  old  fashioned  American  they  control?  The  truth  is  that  who  said  what  he  thought  whether 

neither  newspapers  nor  radio  are  con-  o”  *^ot  it  sounded  good  to  his  cus- 
troUed  or  influenced  by  advertisers,  tomers.  I  never  dreamed  that  he  was 
nor  do  advertisers  seek  to  control  a  fellow  who  always  tried  to  be  on 
them.  Advertisers  don’t  patronize  fhe  band  wagon.  I  wonder  if  you 
folks  because  they  like  them  or  like  really  think  that  newspapers  are  so 
what  they  say.  Newspapers  don’t  ac-  dumb  that  at  least  h^lf  of  them  did 
cept  all  the  advertising  that  comes  riot  see  the  handwriting  on  the  wall 
floating  along  and  none  but  the  scrubs  at  least  as  soon  as  you  did.  If  you’ll 
among  them  would  change  a  word  of  grant  that  ^much  you  11  have  to  admit 
what  they  print  because  somebody  ad-  that  there  s  a  symptom  of  freedom 
vertised  with  them.  fighting  a  lost  cause  when  you  feel 

Liquor  Ads  Barred  sure  that  a  majority  of  your  customers 

^  1  u  are  agin’  you.  I  haven’t  seen  poli- 


For  ex^ple,  the  Committee  to  ^icians  doing  much  of  it  lately,  ’cept 


Preserve  Constitutional  Government 
ran  a  page  ad  in  the  New  Deal  New 
York  Daily  News.  Not  because  they 


the  Socialists  and  Prohis. 

Then  too,  brother,  if  I  were  you  I 
wouldn’t  lose  much  sleep  about  the 


Prank  L  Tripp 


loved  the  News  but  because  t^y  v^aning  influence  of  the  press.  Never 
wanted  to  reach  News  readers.  Ine  history  has  it  been  greater.  What’s 
Gannett  Newspapers,  dry  from  the  bothering  you  is  a  recollection  of  the 
wire,  pass  up  a  cool  half  million  a  starved,  dependent  press  that 

year  because  they  don  t  run  liquor  ^7 as  kept— by  the  boys  in  power.  I 
advertising.  Scores  of  other  papers  know.  I  worked  on  it.  So  did  you.  It 
do  the  same,  pass  up  their  share  of  peaches  when  our  gang  was 

the  34  millions  of  newspaper  liquor  ^ut  we  swapped  subscriptions  for 
advertising  for  a  principle,  but  if  Aey  potatoes  when  they  were  out. 
would  accept  it  they  would  get  their  _.  . 

share,  perhaps  more.  Not  because  .  Times  Have  Changed 

brewers  and  distillers  like  Gannett  Taint  like  that  now,  Harold.  George 


»  crew  who  will  not  take  it  lying  licensing  bureau  of  itself.  Think  it  and  the  rest  of  them  but  because  of  Gahup  (and  you  know  now  what  a 

lown.  over.  "The  newspaper  license  comes  the  thousands  of  potential  customers,  square  guy  he  is)  can  show  you  that 

I  was  hoping  everybody  was  going  from  service  to  the  people.  This  ser-  good  old  two-fisted  drinkers,  who  read  than  a  third  of  newspaper  readers 
cut  out  the  smear  stuff  and  settle  vice  causes  42  million  people  every  these  newspapers  even  if  they  are  ff'®  editorial  page  where  Ae 

li'iwn  to  do  a  job  for  the  country,  but  day  to  pay  cash  for  newspapers.  And  dry.  brains  department  “wields  its  devilish 

*  hen  you  keep  right  on  saying  that  they  get  your  fairhaired  radio  free.  ^he  New  York  Times  the  Hartiord  Ninety-eight  per  cent  of 

American  newspapers  are  hamstrung  Many  papers  get  a  third  of  their  the  Nashville  ’  Banner  and  newspages  where  your 

;  m  must  exoect  a  word  from  folks  revenue  from  their  readers.  The  rest  _ i.j  stuff  runs.  The  old  influence  was 


must  expect  a  word  from  folks  revenue  from  their  readers.  The  rest 


ho  know  better. 

You  lastly  observe  that  about  BO?© 


of  their  income  comes  from  adver¬ 
tising.  Newspapers  are  controlled. 


e  t-  •  1-  X  1  OUiUA  A  XAAC  lllAAUCilVC  WCI2 

scores  of  newspapers  which  suported 

a  Republican  candidate  for  the  first  ^  ^ 

time  this  year  didn  t  get  any  adver-  .  u  j  _ *  •  *1. 

♦  Sf  o  ^ave  had  cuter  copy  m  the  papers. 


'll  the  press  opposed  Mr.  Roosevelt  You  are  right,  except  you  picked  the  t,sing  awards  for  it  and  again  for  a  cuter  copy  in  the  papers, 

-nd  that  rtill  he  was  elected.  That  wrong  controller.  They  are  controlled  principle  they  risked  their  birthright.  ^ 

ery  fact  defeats  your  argument  that  by  their  readers.  If  they  were  not  f-vor  of  their  Demoeratir  readers  "  would  have  made  youi 

he  press  is  not  free.  Can’t  be  that  they  would  have  no  readers  and  the  j  suppose  that  isn’t  a  free  press  I’m  *’®®*8nation  stick. 

your  idea  of  a  free  press,  one  that  advertisers  who  you  think  control  putting  this  political  slant  on  it  be-  Truth  is,  old  timer,  that  the  news- 
vou  11U„  i.  „  ,...>..1.1 - -  lii,..  papers  have  been  agin’  you  but  just 

anti-New  Deal  that  you  began  com-  same  they  have  been  printing  your 


you  would  like,  is  a  press  that  the  them  would  run  out  like  sheep. 

vemment  could  control  as  it  does  RoJIo  u  Controlled  anti^New"Deaf  thaT  you"  began  com-  ^*^®  same  they  have  been  printing  your 

.our  pa ,  the  radio?  Anybody,  anywhere,  can  start  a  plaining  about  it.  When  you  first  your  pals.  They 

■dependent  Enough  to  Disagree"  newspaper.  He  can  do  it  on  a  shoe-  went  in  the  Cabinet  you  slobbered  all  h^en  t  held  any  of  it  back,  not  even 

1  Now  you  know  that  radio  is  licensed  string.  But  if  a  man  wishes  to  own  over  us.  And,  by  the  way,  you  sit  when  you  blast  them.  More  people 


plaining  about  it.  When  you  first  and  that  of  all  your  pals.  They 

went  in  the  Cabinet  you  slobbered  all  haven  t  held  any  of  it  back,  not  even 


the  government  and  must  obtain  and  operate  a  radio  station  he  must  pretty  close  in  the  Cabinet  to  a  couple  are  reading  iiewspapers  fhan  any  time 

l^ewals  of  its  right  to  exist  at  stated  at  great  expense  prove  the  necessity  of  great  big  newspaper  publishers,  histmy.  They  are  rcadi^  better, 

intervals.  You  know  it  is  restricted  for  it  and  show  unquestioned  financial  Jesse  Jones  and  Frank  Knox.  What  ^o*"®  h"®®  more  mdependent 

y  rules  from  expressing  any  opinion,  ability  to  operate  it  before  the  gov-  papers  and  they  are  getting  both 

"ewspaper.s  can  have  opinions,  so  far  ernment  will  let  him  start.  Then  he  __  u  u  j  . 

^^ay;  can  express  them,  and  do.  is  circumscribed  by  rules  which  pre-  Ngw  E  &  P  Service  because  they  don  t  agree  with 

IiTapT  With  thi.  issue  EDITOR  &  PUB-  bothered  luTe  yo^L®^^  ^ 

the  kind  of  opinions  they  ex-  like  a  newspaper  does  on  its  editorial  ,  .cuco  ±  ^ 

^ress.  That’s  OX.  They  don’t  like  page.  Controversial  programs  are  L'SHER  announces  a  new  service  to  Now  that  folks  get  both  sides,  un- 

readers,  offering  a  tabulation  of  '  ’ 
defense  appropriations  kept  up  to 
date  each  week.  See  page  28. 


press.  'Hiat’s  OX.  They  don’t  like  page.  Controversial  programs  are 
cither  and  they  are  free  and  either  barred  or  censored  to  dull  drab, 
pdependent  enough  to  say  so.  They  Right  away  the  fellow  discovers 
®'’cn  independent  enough  to  dis-  that  he  is  not  in  the  radio  business 


with  the  most  powerful  man  in  at  all.  He  is  in  the  advertising  busi- 


papers  and  they  are  getting  both 
sides. 

Just  because  they  don’t  agree  with 
a  paper  they  don’t  get  all  hot  and 
bothered  like  you  do. 

Now  that  folks  get  both  sides,  un¬ 
like  that  old-time  kept  press  you  are 
thinking  about,  they  decide  for  them¬ 
selves.  It  just  happens  that  right  now 
(Continued  on  page  29) 
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White  House  Corps 
Defends  “Steve”  Early 


He  Was  Victim  Rather  Than  Aggressor 
In  Pennsylvania  Station  Encounter 
With  Police,  They  Declare 


WASHINGTON,  D.  C.,  Nov,  13— Re¬ 
senting  the  methods  used  by  political 
leaders  to  make  “a  racial  political  is¬ 
sue”  over  Stephen  Early’s  scuffle  with 
a  Negro  policeman  in  New  York  City, 
Washington  correspondents  continue 
to  place  on  the  record  eye-witness 
versions  which  show  the  popular 
White  House  press  secretary  to  have 
been  the  victim  rather  than  the  ag¬ 
gressor  in  the  melee. 

Thomas  F.  Reynolds,  United  Press 
correspondent  and  president  of  the 
White  House  Correspondents’  Associa¬ 
tion,  was  vigorous  in  his  defense  of 
Early.  In  his  official  capacity,  identify¬ 
ing  accredited  newsmen  as  ffiey  were 
about  to  enter  the  runway  to  board 
the  Presidential  train,  Resmolds  was 
the  correspondent  closest  to  Early. 

Early  Wat  Manhandled 
“Steve  (F^rly)  was  manhandled  by 
the  Negro  policeman  and  thrown 
forcibly  back;  if  he  had  not  landed  in 
my  arms  he  would  have  been  knocked 
to  the  floor,”  Reynolds  recoimted. 
“There  was  no  kicking,  although  the 
policeman  undoubtedly  was  injured  in 
the  general  scuffle.  But  it  is  note¬ 
worthy  that  when  Early  went  upstairs 
to  find  a  superior  officer,  the  Negro 
policeman  followed — two  steps  at  a 
time.  Anyone  injured  in  the  manner 
he  claims  to  have  been  doesn’t  run  up 
a  flight  of  stairs.  He  goes  down!” 

Correspondents  regularly  assigned  to 
the  White  House  “beat”  are  supplied 
special  identification  cards,  carrying 
their  names  and  photographs.  These 
are  issued  by  the  Secret  Service  after 
a  careful  investigation.  They  also 
carry  White  House  Correspondents’ 
Association  cards  and  identification 
issued  by  the  Press  Galleries  of 
Congress. 

When  Reynolds  took  up  his  position 
at  the  point  which  newsmen  had  to 
pass  to  reach  the  train,  there  were  two 
policemen  present — a  sergeant  and  a 
white  patrolman.  They  declined  to 
pass  the  newspapermen,  even  refused 
to  look  at  credentials,  Reynolds  said. 
Sighting  Early  nearby,  the  corre¬ 
spondents’  association  head  motioned 
the  press  secretary.  Early  at  first  ap¬ 
peared  amused  at  the  plight  of  the 
correspondents,  but  when  he  set  about 
to  identify  them,  the  Negro  policeman 
put  in  appearance  and  the  general 
shoving  almost  immediately  was  in 
progress. 

Entire  Party  Was  Barred 

Reynolds  referred  to  several  cor¬ 
respondents  of  press  associations  and 
national  newspapers  for  check-up  of 
his  version  and  there  was  no  dissent. 

Doris  Fleeson  of  New  York  Daily 
News  likewise  defended  Early  and 
ascribed  the  incident  to  “goose-step 
efficiency  which  police  seem  to  feel  is 
essential  on  such  occasions.” 

“Reporters’  troubles  with  police 
lines  are  legendary,”  she  wrote  in  her 
daily  column  “Capitol  Stviff.”  “Every 
newspaper  man  and  woman  who  has 
covered  a  Presidential  campaign  can 
reminisce  for  hours  about  lost  trains, 
motorcades  and  other  hair-raising  ex¬ 
periences.  The  Early  incident  at  Penn 
Station  dramatized  t^  situation.  Mem¬ 
bers  of  the  Roosevelt  party,  including 
his  personal  secretary.  Miss  Mar¬ 
guerite  Le  Hand,  the  Secretary  of  the 
Treasury  and  Mrs.  Morgenthau,  and 


some  30  reporters — all  with  complete 
White  House  credentials — were  within 
a  few  yards  of  the  Roosevelt  train  but, 
so  far  as  police  were  concerned,  they 
might  have  been  in  Patagonia. 

“Never  dreaming  it  would  be  any¬ 
thing  more  than  a  simple  matter  of 
routine.  Early  stepped  up  to  the  ser¬ 
geant  and  showed  not  only  his  White 
House  card  but  his  Secret  Service 
credentials.  The  sergeant  refused  to 
look  or  listen.  The  party,  including 
the  women,  was  shoved  back.  The  rest 
is  history — ^mostly  political.” 

Typical  of  the  first-person,  eye¬ 
witness  versions  written  by  corre¬ 
spondents  (many  of  them,  presumably, 
at  the  direction  of  their  chiefs  who 
felt  the  popular  Presidential  secretary 
had  been  given  a  “raw  deal”),  was 
John  C.  Henry’s  account  in  the  Wash¬ 
ington  Evening  Star.  He  traced  the 
incidents  leading  up  to  refusal  of  the 
police  sergeant  to  examine  credentials 
proffered  by  Early. 

Early  Net  At  Faalt 
“I  was  close  to  Steve  at  the  time  and 
I  believe  that  another  officer  at  the 
sergeant’s  right  echoed  the  sergeant’s 
answer  or  made  one  similar  to  it.  At 
this,  Steve  took  a  single  step  ahead 
and  suggested  that  the  officers  not 
take  such  an  unreasonable  attitude. 
Immediately,  the  sergeant,  the  white 
officer  at  his  right  and  the  colored  offi¬ 
cer  at  his  left,  converged  upon  Steve 
and  pushed  him  forcibly  backward. 
They  pushed  me  aside  at  the  same 
time.  One  of  the  newspapermen  di¬ 
rectly  behind  Steve  braced  him,  prob¬ 
ably  saving  him  from  being  knocked 
down.  And  as  he  went  backward 
Steve  raised  his  hands  and  a  knee. 
The  colored  officer  immediately  backed 
away,  complained  that  he  had  been 
hit  in  the  stomach  and  appealed  to 
his  sergeant.  The  latter,  excited 
throughout  the  entire  incident,  did 
nothing.” 

Raymond  P.  Brandt,  chief  Washing¬ 
ton  correspondent  of  the  St.  Louis 
Post-Dispatch,  wrote  that  while  Re¬ 
publicans,  notably  Bruce  Barton, 
sought  to  make  political  capital  of  the 
incident,  Elarly  was  not  at  fault. 

“Early  was  respectful  to  the  police 
until  they  refused  to  let  him  go  alone 
to  the  train  to  get  the  Secret  Service 
officer  in  charge,”  he  said.  “When 
three  of  the  policemen  pushed  him 


EDITOR  &  PUBLISHER 
CALENDAR 

Nov.  18-20 — Associated  Press 
Managing  Editors  Assn.,  annual 
meeting.  Brown  Hotel,  Louis¬ 
ville. 

Nov.  25-27 — Associated  Gro¬ 
cery  Manufacturers  of  America, 
Inc.,  annual  meeting,  Waldorf- 
Astoria  Hotel,  New  York. 

Dec.  3 — Eastern  Conference  of 
American  Association  of  Adver¬ 
tising  Agencies,  Waldorf-Astor¬ 
ia,  New  York. 


ABC  Rule  Gives  f 
Director  Power  to 
Recall  Statement 


back,  the  Negro  policeman  came  in 
from  the  flank.  Elarly  raised  his  knee 
to  ward  him  off.  Unfortunately,  the 
Negro  was  recovering  from  an  ab¬ 
dominal  operation.  Had  he  been  a 
white  man  there  would  have  been  no 
political  repercussions  from  the  epi¬ 
sode.” 

Brandt  stood  within  10  feet  of  the 
secretary  during  the  altercation. 

Associated  Press,  International  News 
Service,  United  Press,  and  more  than 
a  score  of  newspapers  had  correspond¬ 
ents  who  were  witnesses  to  the  inci¬ 
dent.  Most  of  them  touched  upon  it 
briefly  or  at  length,  in  stories  subse- 
quentiy  written.  In  no  instance  which 
came  to  the  attention  of  the  White 
House  Correspondents’  Association  was 
there  a  variance  on  an  important  de¬ 
tail.  The  consensus  was  and  is — ^that 
Secretary  Early  was  victimized  when 
he  attempted  to  perform  a  service  to 
the  newspapers  of  the  U.  S. 


A  new  rule,  empowering  the  nac. 
aging  director  of  tfie  Audit  Bureaus 
Circulations  to  recall  a  Publishe, 
Statement  when  such  statement  i 
shown  by  audit  or  otherwise  to  ban 
been  incorrect  in  any  important  de- 
gree,  was  recently  adopted  by  th 
ABC  board  of  directors.  Additioa 
and  changes  from  previous  rules  co». 
ering  the  issuance  of  Publisher’i 
Statements  were  also  approved  by  db 
directors. 

The  new  rule,  covering  the  wall 
of  Publisher’s  Statement,  has  bea^ 
added  to  Chapter  C,  Article  1,  Seetke 
1  of  ABC  rules  as  follows: 

“tVhen  a  current  released  Publisher’i  Sa» 
ment  is  shown  by  audit  or  otherwise  t«  bm 
been  incorrect  in  any  important  degree,  th 
managing  director  shall  recall  such  PuNiibei 
Statement.  In  the  event  that  a  Publiitei 
Statement  is  recalled,  a  bulletin  to  that  e?e 
shall  be  sent  to  the  members  and  to  direei.-as 
using  such  Publisher’s  Statement.” 


CHAPTER  C,  ARTICLE  I,  SECTION « 
This  section  is  repealed.  Other  rerois 
follow. 


SEEK  RADIO  STATION 

Topeka,  Kan.,  Nov.  11. — The  Capital 
City  Broadcasting  Company  filed  an 
application  with  the  state  charter 
board  Nov.  8  for  a  charter  for  a  new 
broadcasting  station.  An  FCC  license 
is  being  sought  also.  Oscar  Stauffer, 
publisher  of  the  Topeka  State  Journal, 
is  president  of  the  new  company.  The 
petition  asks  for  5,000  watts  power, 
which  is  the  same  as  WIBW,  the  Cap¬ 
per  Publications  Station,  the  only  ra¬ 
dio  station  at  present  in  Topeka.  J.  W. 
Lee,  of  Shawnee,  Okla.,  manager  of  a 
station  in  that  city  which  Mr.  Staxif- 
fer’s  company  has  owned  for  10  years, 
v/ill  manage  the  new  station. 


CHAPTER  D,  ARTICLE  I,  SECTION! 
Subsection  (a)  is  repealed  and  in  its  pin 
the  following  rule  adopted: 

“(a)  No  Publisher’s  Statement  shall  btir 
leased  nor  shall  an  audit  be  made  when  it  ba 
been  determined  by  the  auditors  of  the  Bora: 
that  the  necessary  books  and  records  of  i  pob- 
Usher  member  are  not  accessible  to  the  ai' 
tors  or  are  so  incomplete  or  inaccurate  thit  c 
audit  cannot  be  made  in  accord.ince  with  tk 
established  auditing  practice  of  the  Bureu. 

“2(a)  Publisher  members  shall  keep  inOBiI  ^ 
records  in  any  way  pertaining  to  their  dieoh  ^ 
tion  until  sixty  days  have  elaptsed  fotlimg 
the  release  of  the  current  audit.” 


Acl 

Pr€ 

W< 


CHAPTER  D,  ARTICLE  I,  SECTION  2 
Subsection  (c)  amended  to  read  as  foBwt 
“(c)  If,  owing  to  the  absence,  incompltte 
ness  or  inaccuracy  of  publisher’s  recorJi,  a 
audit  cannot  be  made,  service  on  the  poNio; 
tion  shall  be  suspended  and  the  publisher  ibf 
be  required  to  sign  an  agreement  substistiit 
as  follows: 

“Audit  Bureau  of  Circulations, 

“CTiicago,  Ill. 

“Gentlemen: 

“Owing  to  the  condition  of  the  circollti* 

records  of  .  making  an  audit 

the . months  ending 

impossible,  we,  the  undersigned,  agree  to  * 
stall  and  maintain  an  A.  B.  C.  CircuUt* 
Record  Book  and  subsidiary  records,  as  wf 
gested  by  copy  of  written  instructions,  hood® 
us  by  your  auditor,  Mr. 

“It  is  understood  that  because  an  auditor 
not  be  made  at  this  time,  the  issuing  of 
lisher’s  Statements  will  be  suspended  until  tk 
records  designated  have  been  '’’***'''**? 
maintained  for  a  period  of  at  Iea.st  six  tnon* 
ending  with  a  regul.ar  Publisher's  Stiteoo' 
period. 

“We  further  agree  to  pay  any  exceo  *' 
pense  which  may  have  accrued  in  the 
npjsji  k  to  make  the  audit  for  the  period 
Net  profits  were  $1,849,676  dur-  .  *"'1  to  continue  the  pa^^ 

-  our  dues  during  the  period  of  suspenswo 
derstandin?  * 


PAPER  PROFITS  UP 

Minneapolis,  Nov.  12 — A  200%  in¬ 
crease  in  net  profits  for  the  first 
nine  months  of  1940  as  compared  to 
the  same  period  last  year  was  re¬ 
ported  by  trustees  of  the  Minnesota 
&  Ontario  Paper  Co.,  and  subsidiaries, 
in  a  statement  to  the  United  States 
district  court  here.  Net  sales  totaled 
$13,256,506  from  Jan.  1  to  Sept.  30  of 
this  year,  a  gain  of  $2,544.M4  over 
the  like  period  a  year  ago,  the  report 
said 

ing  the  1940  period,  against  $608,245 
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service.  It  is  our 
Bureau  will  make  an  audit  (provided 
records  have  been  maintained)  during 
tor’s  next  visit  to  this  locality  in  aceoniiK’ 
with  the  Biireau’s  regtilar  itinerary. 

“(Signed)  . . 

“Pubbshfr 

“Should  publisher  refuse  to  sign  this 
ment.  he  shall  be  subject  to  such  disdplt* 
may  be  determined  by  the  board  of  dirteton 

CHAPTER  D,  ARTICLE  I.  SECTION  * 

Subsection  (c)  is  repealed. 

CHAPTER  E,  ARTICLE  I.  SECTION 

Subsection  (b)  is  amended  to  read  a* 
lews: 

“(b)  Official  reports  obtained  froin  t*  ^ 
reau  in  accordance  with  the  provisioM 
Chapter  F,  Article  I,  Section  2,  of  * 
shall  not  be  annotated  or  added  to  or 
in  any  particular;  nor  shall  they  be 
with  any  additional  material  printed  or 
ten  at  any  place  thereon  or  attached  I 

“The  use  of  any  mark  or  insignia  to  rt^ 
sire  the  figures  on  such  official  reportt 

V  _ . _ j  ..  .  /,f  rhii  r**' 
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not  be  construed  as  a  violation  of 
provided  such  mark  or  insignia  shall  t*  j,| 
to  have  been  made  by  the  publisher  and  »<*  ■  | 
the  Bureau.” 
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CARTOONISTS'  CAMPAIGN  SWAN  SONGS  ECHO  TUMULT  OF  U.  S.  ELECTION 


ALTERED  ARCHITECTURE 

A\MEIICA«0  jfl 


WHAT  THIS  COUNTRY  NEEDS 
IS  A  SHORTER  CIGAR 


UNLUCKY  AT  CARDS 


»  1  ^  forming  the  institutional  liberty  of  dependent  educational  services  of  the 

/iCKGrmQn  iDCiyS  the  press  into  a  totalitarian  eco-  press  are  being  attacked  and  in  many 

1  1.  nomic  pattern.  The  trend  of  legis-  instances  limited  or  imperiled  by  ad- 

PrGSS  1  IQ  Jit  lation  is  decidedly  in  this  direction.  ministrative  acts  and  procedures  un- 

^  ••The  freedom  of  the  press  is  worth-  der  the  law,  or  by  an  administrator’s 

WciCf6  Ldvr  RlllinCfS  ^®ss  unless  it  is  available  equally  to  interpretation  of  the  law,  or  by  the 
VVU^tJAjUW  inUllllija  Knowing  how  viul  and  essen-  interpretation  of  an  a^m^trators 

Dean  Warns  Newsixtpers  to  tial  it  is  to  all  newspapers  and  to  all  fgent  based  upon  an  admmistrator  s 
It  1*  1  citizens  that  newspapers  throughout  ms^ttions. 

Challenge  Applications  of  country  be  considered  as  equals  There  be  a  common  deimm- 

Act  to  Defend  Liberty  in  public  service,  the  ANPA  has  in-  inator  of  liberty,  ^is  cannot  be  a 

tervened  in  defense  of  specific  news-  single  prosperous  and  powerful  news- 
Unless  the  press  challenges  each  papers  which  are  and  have  been  under  pap®r.  with  few  peers,  because  the 
specific  application  of  the  Wage  and  attack.  overwhelming  majority  of  newspapers 


Challenge  Applications  of 
Act  to  Defend  Liberty 


Hour  Act  to  newspaper  and  follows  •‘Furthermore,  the  quesUon  is  no 
through  to  the  source  of  the  arbitrary  newspaper  owners  or  man 


ipers  which  are  and  have  been  under  pap®r.  with  f®w  peers,  because  the 

overwhelming  majority  of  newspapers 
V,  •  *  would  be  forced  to  discontinue  pub- 

‘Furthermore.  the  question  is  not  ^  Government  can  limit 


power,  it  cannot  d’fend  itself  and  up-  aggrs  seek  s^cid  privUeges  or  exi  freedorn  of  Ae  press  to  the  rich 
hold  its  constitutional  rights.  Dean  gn^ptions  The  question  which  should  ® 

Carl  W.  Ackerman  of  the  Graduate  p^'am^t  Dub'ic  imSrteSe  is-  newspaper  to  assume  that  be- 

School  of  Journalism  declared  in  his  “  “  J^T  n^roaper  fulfill  its  con-  L®"®®  ‘t**®®®  ".®®^  ^  protected 

<a\nual  report  to  Dr  Nicholas  Murray  j  ^  *1,” ♦  h-om  the  economic  consequences  of 

Tuer  Te  Univemi^^^^  sti^tiona  obligaUons  if  it  admits  that  Congressional  action  no  newspaper, 

S  Uuc  NoTw  IS  entitled  to  ^no  special  privileges  ^^erlfore,  needs  protection,  ih  the 

AppUcation  of_the  lawto  news-  fulrS'XKnd  ob  J^snedal  nri^^  1®8®L 


papers  endangers  freedom  of  the  press  Ug^fand  “exemption^*"  Th^newsp^  denominator  of  liber^  has  been  those 
and  represents  the  culmination  of  a  pgf  is  iso  aT  esLntial  educati^^  newspapers  whose  right  to  an  exist- 
nong  series  of  moves  by  the  Federal  i^iiSux^UhoSran  democracy,  is 

vemment  to  control  the  press  o  enlightened  electorate  democracy  can-  j.'  np^snanprs  nf  thp  TInitpd 

to  jomjtry,  Dean  Airman  as-  b..  „p„3,ea  from  th.  aducatlonal  L  ™ 


3J'  -  A  not  be  separated  from 

N.  American  services  of  the  press. 

Newspaper  Publishers  Association  for 


Its  opposition  to  the  act’s  application 
to  the  press  and  defended  the  organ-  “Unless  the  press  is  economically  as  which  a  newspaper  can  pay  any  par- 
ization  against  charges  that  it  is  a  well  as  politically  independent  of  gov-  ticular  group  of  its  employes,  then 
reactionary  group  making  a  plea  for  emment,  it  cannot  be  in  a  position  he  can  set  any  minimum  he  pleases 
special  privileges  and  exemptions  for  to  enlighten  a  free  people.  The  in-  even  to  the  extent  of  making  it  ut- 
newspaper  owners  and  managers.  . —  — - - 

Proise,  ANPA-,  Fight  |..  TIMES  DECISION  EXPECTED  NOV,  18 

'j  WASHINGTON.  D.  C.,  Nov.  11— The  Supreme  Court  of  the  United  States 
coJraCfmn  •  tA-  *®”{5hted  and  expected  to  hand  down  its  decision  next  Monday  on  the  appeal  of  the 

Si^of  TourSlhs'm Xn^  ^'^«®1®"  Times-Mirror  Co.,  and  Managing  Editor  L.  D.  Hotchkiss  of  the 

cases  in  which  the  issue  of  press  free-  Angeles  Times,  from  contempt  convictions  imder  California  statutes.  The 

dom  has  been  fought  Dean  Acker-  newspaper  and  editor  contend  contempt  by  publication  cannot  be  established 
man  said:  ’  unless  the  publication  presents  a  “clear  and  present  danger”  of  interference 

“Those  who  assert  that  by  interven-  with  the  machinery  of  the  court.  The  State  of  California  answers  that  any 
ing  in  these  cases,  the  ANPA  is  mak-  publication  which  has  a  “reasonable  tendency”  to  interpose  such  an  inter- 
“ig  a  plea  for  special  privileges  and  ference  is  punishable.  Also  in  issue  is  the  question  whether  a  newspaper  may 
exemptions  for  newspaper  owners  and  comment  on  court  cases  after  a  verdict  has  been  rendered  but  before  sentence 
managers  are  as  unfair  as  they  are  has  been  imposed.  The  Times  had  published  an  editorial  suggesting  that  pro- 
imenlightened.  The  independence  of  bation  be  denied  two  persons  convicted  of  a  crime,  and  that  editorial  was  one 
me  press  is  an  essential  corrollary  of  of  the  bases  for  the  citation  against  the  newspaper  and  its  managing  editor, 
the  freedom  of  the  press.  Only  by 

i2  distilled  spirits  institute  drops  P4IO  HEAD 

constitutional  right  to  be  free.  DIRECTORS  of  the  Distilled  Spirits  Institute  meeting  in  New  York  this 

“Those  who  now  seek  to  establish  week  abolished  the  position  of  a  paid  executive  director  formerly  held 
mi  economic  level  for  the  freedom  of  tiy  Dr.  Wesley  A.  Sturgis.  Active  direction  of  the  trade  association  hereafter 
me  press  will  find  in  the  end  that  will  be  in  the  hands  of  its  president,  Owsley  Brown,  and  members  of  the 
mey  have  been  instrumental  in  trans-  organization’s  board. 


Hits  Mandatory  Ovartimn 


States  concede  that  any  administrator 
in  any  governmental  department  has 
the  power  to  set  the  minimum  wage 


mmntaining  its  economic  ability  to 
publish  can  a  newspaper  exercise  its 
Constitutional  right  to  be  free. 

Those  who  now  seek  to  establish 


terly  impossible  to  have  any  employes 
at  all.” 

Dean  Ackerman,  who  challenged  the 
law’s  application  to  the  press  at  the 
wage  and  hour  hearing  in  Washington 
last  July,  warned  further  that  the 
service  of  the  press  would  be  im¬ 
paired  seriously  if  the  government 
applied  the  mandatory  overtime  provi¬ 
sions  of  the  law  to  the  daily  news¬ 
paper  publishing  business. 

“In  the  case  of  many  individual 
newspapers,”  he  said,  “the  application 
of  the  mandatory  overtime  provisi- 
sions  •  •  •  would  force  the  elimina¬ 
tion  of  various  editions  now  pub¬ 
lished;  in  others  it  would  force  a  re¬ 
duction  in  the  frequency  of  issues, 
and  in  still  others  it  would  force  sus¬ 
pension  of  publication  because  of  in¬ 
ability  to  meet  the  increased  financial 
burden.” 

■ 

Australian  Mills 
Ready  for  Production 

Production  at  the  works  of  the 
Australian  Newsprint  Mills  Pty.,  Ltd., 
Boyer,  Tasmania,  is  expected  to  begin 
in  December  and  be  in  full  swing  in 
January,  according  to  the  Newspaper 
News  of  Sydney,  Australia.  The  con¬ 
struction  program,  the  paper  states, 
is  well  within  schedule,  but  there 
have  been  unavoidable  delays  in  the 
delivery  of  certain  equipment  due  to 
wartime  conditions.  Sir  Keith  Mur¬ 
doch  is  chairman  of  the  board  of  di¬ 
rectors  of  the  firm. 

Capital  for  these  first  Australian 
newsprint  mills  was  supplied  by  a 
group  of  Australian  newspapers. 
Eucalyptus  wood  is  being  used  mixed 
with  sulphite  pulp  from  British  Co¬ 
lumbia.  It  is  not  expected  that  pres¬ 
ent  rationing  of  newsprint  will  be 
lightened,  since  the  local  paper  out¬ 
put  will  necessarily  be  limited  for 
some  time.  Newspaper  News  says. 
However,  the  local  production  will  be 
an  insurance  against  stoppage  of  im¬ 
ported  paper  through  enemy  action. 

INGERSOLL  ARTICLES 

Ralph  Ingersoll,  editor  of  PM,  who 
returned  from  Lisbon  on  the  Clipjjer 
Nov.  9,  is  writing  a  series  of  24  articles 
on  the  war  to  appear  in  PM  starting 
next  week.  PM  plans  to  syndicate  the 
articles. 
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EDITOR  &  PUBLISHeJfO 


Many  Newsmen  Sent 
To  Congress  by  Election 


Defeat  of  Sherman  Minton  by 
Weekly  Publisher  .  .  .  Many 
Journalists  in  Both  Houses 


terms  but  for  which  he  was  defeated 

two  years  ago.  Kopplemann,  a  Demo-  ^  *  XlllS  L 

crat,  turned  the  tables  on  Representa-  _  ■ 

tive  William  J.  Miller,  Republican,  Campaign  on 

legless  World  War  Veteran,  and  1938  _  _  _ 

victor  in  the  district.  Froe  Pross  Issue 

Among  the  sitting  Congressmen 

with  newspaper  background  who  won  The  election  of  Raymond  E.  Wilk 
re-election  were:  Harold  Knutson  of  Angola,  Ind.,  weekly  newspaper  ei- 
Minnesota,  who  publishes  the  Wadena  tor,  to  a  seat  in  Ae  United  Stats 
Pioneer  Journal;  Francis  H.  Case,  pub-  Senate  last  week 
lisher  of  the  Custer  County  (S.  Dak.)  was  hailed  as  a 


Senate  last  week 
was  hailed  as  a 


Chronicle;  Thomas  F.  Ford,  former  direct  victory  for 
WASHINGTON,  D.  C.,  Nov.  11— Poli-  therefore  will  remain  in  Washington  magazine  and  literary  editor  of  the  the  press  of  Iii- 
ticians  seeking  to  establish  their  are:  Henry  Cabot  Lodge,  a  newspaper  Angeles  Times;  Karl  Stefan,  for-  diana,  Republi- 
charge  that  public  confidence  in  jour-  writer  in  Boston  and  Washington  be-  mer  columnist  and  editorial  writer  for  can  and  Demo- 
nalism  is  on  the  wane  must  hurdle  fore  his  election  as  Senator  from  Mas-  Norfolk  (Neb.)  Daily  News;  Jed  cratic  alike, 
the  fact  that  the  Nov.  5  election  sent  sachusetts;  Josiah  H.  Bailey  of  North  Johnson,  former  editor  of  the  Walters  Willis  had  as 
many  newspapermen  back  to  Con-  Carolina,  a  former  editor  and  maga-  (Okla.)  New  Era  and  other  newspa-  his  opponent. 


J.  W.  Martin,  Jr, 


J.  Percy  Priest 


Arthur  Capper 


(Okla.)  New  Era  and  other  newspa-  his  opponent, 
pers;  Stephen  Bolles,  Janesville,  Wis.,  press  -  baiting 
veteran  editor  who  came  to  Congress  Senator  Sher- 

two  years  ago  in  his  first  try  for  pub-  man  S.  Minton, 

lice  office;  Eldouard  V.  N.  Izac,  former  In  the  campaign  YVH 

advertising  manager  of  the  San  Diego  one  of  the  prin- 
(Cal.)  Union;  Paul  S.  Schafer,  long  cipal  issues  was  g,  E.  With 

prominent  in  Michigan  editorial  cir-  the  question  of 
cles;  James  G.  Scrugham,  one-time  the  freedom  of  the  press.  Senate: 

publisher  of  the  Reno  (Nev.)  State  Minton,  with  his  record  of  attacks  ot 

Journal;  Representative  James  W,  the  press  and  his  stand  favoring  the 
Mott,  former  Oregon  reporter;  Joe  L.  limitation  of  its  freedom,  was  a  dine 
Smith,  a  Virginia  publisher  for  20  opponent  to  Willis.  Willis  stood  fo: 
years,  elected  from  West  Virginia.  the  unrestricted  freedom  of  the  pnss 
D.  as  the  safeguard  of  the  liberties  oi 

Martin  Rc-Electnd  United  States.  This 

Elected  again  to  the  House  and  stand  was  backed  up  by  editors  d 


gress,  added  to  the  press  bloc  in  some  zine  writer;  Joseph  C.  O’Mahoney  of  certain  of  retention  as  minority  leader  newspapers  throughout  the  whole 
states,  and  defeated  few  sitting  jour-  Wyoming,  who  left  a  city  desk  for  his  was  Representative  Joseph  W.  Martin,  state  of  Indiana,  regardless  of  pany 
nalists.  first  ding  in  politics,  as  assistant  Post-  Jr.,  publisher  of  the  North  Attleboro  nrincioal  suDDort  coming  fromaSTou; 


nalists.  first  ning  in  politics,  as  assistant  Post-  Jr,,  publisher  of  the  North  Attleboro  principal  support  coming  fromagrou^ 

Greatest  victory  for  the  press  was  master  General,  and  two  years  later  (Mass.)  Evening  Chronicle.  He  also  of  fellow  Republican  editors  who  had 

the  election  as  ^nator  from  Indiana  was  in  the  United  States  Senate;  Ger-  is  chairman  of  the  Republican  Na-  sponsored  the  candidacy  of  Ray  Wfflh 

of  Raymond  E.  Willis,  Angola  weekly  aid  P.  Nye  of  North  Dakota,  at  one  tional  Committee  and  was  campaign  Edits  Weekly 

publisher  who  bested  incumbent  Sen-  time  operator  of  a  chain  of  newspa-  manager  for  Wendell  L.  Willkie. 


publisher  who  bested  incumbent  Sen-  time 
ator  Sherman  Minton.  It  was  not  only  pers. 


jnai  v^ommiiiee  ana  was  campaign  Edits  Weekly 

anager  for  Wendell  L.  Willkie.  ,  ii-  .  f 

,  Editor  and  publisher  of  one  of  tht 

New  Jerseys  eighth  Congressional  oldest  and  most  successful,  but  by  nc 


the  fact  that  Republican  Willis  is  a  And  presiding  over  the  Senate  when  District  elected  Gordon  Candeld,  Re-  ^eaS  the  irgest  w^ 
newspaperman  that  cheered  the  press.  Congress  convenes  m  January  will  be  oublican  to  surcood  tho  lati>  rioorae  uic  y  ^ 

but  aL  the  circumstance  that  Minton  a  new  Vice-President,  Henr^A.  Wal-  N  Ser  Ca^eM  w2  a  m  Indiana.  F^ymond  E.  Wiffis  ^ 

has  been  the  outstanding  heckler  of  lace,  long-time  editor  of  agricultural  UtiS  N  Y  ^d  a  SLl  write^  n 

new^apers  in  Congress.  He  has  newspapers  in  Iowa  before  he  entered  SsSc  N  J.,  E^fo^e"°hf^^^^^^  ^ uS  SuSs  “e^la^xSav 

sought  to  have  barred  from  the  United  the  Roosevelt  cabinet  as  Secretary  of  tics  the  United  states  oe  e 

States  mails  any  paper  found  to  have  A^culture.  He  is  a  World  War  veteran  and  ^m^inXe  *“?v  small  town  d 

published  an  untruffi  Few  of  his  The  Senates  most  youthful  mem-  became  a  member  of  the  District  of  w^rloo  Ind  un  near  the  Michiga: 

spe^hes  have  concluded  without  a  l^r,  too,  comes  from  the  city  room  Columbia  bar  whUe  serving  as  Mr.  ^rder  Willis’  sLnt  his  early  He 

potshot  at  publishers.  He  is  Joseph  Ball,  Minnesota  political  Seger’s  Congressional  secretarv.  Nom- 


potsnot  at  puDiis^rs.  ne  is  Joseph  Ball,  Mmnesota  political  Seger’s  Congressional  secretary.  Nom-  under  the  tutelage  of  his  father,  > 

aru-  ^  writer  who  w^  appointed  by  Gov-  jnated  for  re-election  in  1938,  Mr.  civU  War  veteraJ  and  a  member  d 

Willis  was  making  his  second  try  emor  Harold  Stassen  to  fill  the  unex-  Seger  announced  he  would  retire  from  the  Indiana  Legislature  He  supple 

for  the  upper  house  of  Congress.  In  pired  term  of  the  late  Senator  Ernest  public  life  when  the  76th  Congress  rnented  a  high  sdiool  education^ 

W38  he  ran  Senator  Frederick  Van  ^ndeen.  Only  one  monffi  m  office,  adjourned,  and  he  publicly  requested  ^  thorough  knowledge  of  rural  news- 

Nuys  a  close  se^nd.  Senator  Ball  h^  not  yet  had  the  op-  that  Canfield  be  named  as  his  sue-  paper  life  on  the  Waterloo  Pren,  ‘ 

Re-election  of  Senator  Arthur  H.  portunity  to  wade  deeply  into  national  cessor.  nuhlication  founded  by  ti* 

Vandenberg  in  Michigan,  was  a  per-  politics.  Representative  John  McDowell,  WU-  grandfather  of  the  new  Senator.  & 

sonal  triumph  for  the  former  pub-  Indiana  paid  tribute  to  her  native  kinsburg,  Pennsylvania  Republican  fater  enrolled  in  Wabash  CoUeK  >: 
lisher  of  the  Grand  Rapids  Herald,  son.  Wendell  L.  Willkie  by  according  who  describes  himself  in  the  Con-  Crawfordsville  Ind  leaving  ^  » 

The  state  offices  from  Governor  down,  him  a  hand^me  vote,  but  returned  gressional  Directory  as  “country  edi-  Master  of  Arts  degree  from  thi: 

with  minor  exceptions,  were  taken  by  veteran  Louis  Ludlow  to  the  House  tor,”  failed  of  re-election.  Bruce  school  ** 

the  Democrats  whUe  Republican  Van-  seat  he  has  held  for  more  than  a  Barton,  left  his  House  seat  to  cam-  a  W  later  he  arouired  c 


the  Democrats  whUe  Republican  Van-  seat  he  has  held  for  more  than  a  Barton,  left  his  House  seat  to  cam-  a  few  vears  later  he  acquired  c 
denberg  enjoyed  a  comfortable  mar-  decade.  A  Democrat,  he  was  the  first  paign  for  Senator  from  New  York,  interest  in  the  Steuben  Republka: 
gin  of  victoiT,  delivering  ffie  electoral  man  elected  to  Congress  while  em-  and  was  defeated  by  incumbent  Sena-  which  he  now  owns  with  other  meir- 
vote  to  trailing  Wendell  Willkie.  ployed  as  a  political  writer  m  Wash-  tor  James  M.  Mead.  Barton  is  a  New  bers  of  his  family 

His  newspaper  connections  at  Har-  ington.  He  was  correspondent  here  York  City  advertising  expert.  Paul  His  county  twice  sent  him  to  d* 
risonburg  and  Winchester  proved  no  for  Indianapolis  newspapers  and  the  Cornell,  former  New  York  advertising  lower  house  in  the  Indiana  Legisis 
handicap,  either,  for  Senator  Harry  F.  Columbus  Dispatch.  He  also  served  counsel  now  conducting  a  boys’ school  ture  He  served  as  nostmaster  of  Ai- 
Byrd  of  Virginia,  who  polled  what  is  as  president  of  the  National  Press  in  Connecticut,  had  the  Republican  gola’  and  in  his  coS^tv  as  chain»' 
believed  to  Ite  the  highest  vote  ever  Club.  nomination  for  the  Senate  but  was  of  its  counsel  of  Ser2  in  1917- R' 

given  a  candidate  for  public  office  in  Two  from  Louisiana  defeated  by  Senator  Francis  T.  Ma-  tarians  in  the  Indiana  District  twi« 

his  state.  Byrd  s  Senat^ial  colleague  Louisiana  added  two  newspapermen  loney.  Democrat.  In  a  House  race  in  elected  him  their  governor. 

IS  the  veteran  Cart^  Glass,  Lynch-  the  growing  list  of  journalist-  Massachusetts,  Robert  Luce,  president  Two  years  ago  he  was  a  Candida'' 

burg  publisher.  Both  are  Democrats,  solons.  They  are  F.  Edward  Hebert,  of  Luce’s  Press  Clipping  Bureau,  failed  for  the  United  States  Senate  aga® 

Prominont  Sonafort  former  city  editor  of  the  New  Orleans  of  re-election.  Fred  Van  Nuys.  He  was  defeat^ 

Virginia  is  one  of  two  states  which  States,  and  T.  Hale  Boggs,  ex-reporter  LeRoy  D.  Downs,  president  and  a  scant  5,000  votes,  although  he  «• 


vote  to  trailing  Wendell  Willkie. 


Prominant  Sanafort  former  city  editor  of  the  New  Orleans 

Virginia  is  one  of  two  states  which  States,  and  T.  Hale  Boggs,  ex-reporter 
have  given  both  seats  in  the  present  of  that  paper. 


have  given  both  seats  in  the  present  of  that  paper.  publisher  of  the  Norwalk  (Conn.)  ceived  the  largest  vote  ever  cast  t 

Senate  to  newspapermen.  Senator  The  magic  name  of  Byms  in  Ten-  Sentinel,  was  elected  to  the  House  on  Indiana  for  a  Republican  major  car-' 

Arthur  Capper  is  the  nationally  known  nessee  politics  was  obliterated  by  J.  the  Democratic  ticket.  He  defeated  didate.  He  was  renominated  by 

Kansas  publisher  whose  newspaper  Percy  Priest  of  the  Nashville  Tennes-  Representative  Albert  E.  Austin,  Re-  Indiana  Republican  Convention  tit 

career  began  in  1884  when  he  received  scan.  He  displaced  Joseph  W.  Byms,  publican,  a  physician.  Two  years  ago,  year  without  opposition, 

employment  as  a  typesetter  on  the  Jr.  The  defeated  candidate  had  sue-  Dr.  Austin  defeated  Representative  ^ 

Topeka  Daily  Capital,  of  which  he  is  ceeded  his  father,  the  late  Speaker  Alfred  N.  Phillips,  publisher  of  a  _  _ 

now  owner  and  publisher.  He  trans-  Byrns.  Priest’s  win  ended  Byms’  rep-  Connecticut  weekly.  NA2iI  AGENT 

ferred  to  the  news  room  a  few  years  resentation  of  the  Congressional  dis-  One  of  the  first  acts  of  newly  elected  The  Foreign  Office  at  San 


Connecticut  weekly. 

One  of  the  first  acts  of  newly  elected 


NAZI  AGENT 

The  Foreign  Office  at  San 


later  and  has  been  a  writer  and  edi-  trict  after  a  mn  of  more  than  30  years,  members  of  Congress  (even  before  Costa  Rica,  received  notification 

tor  for  more  than  half  a  century.  The  winner  ran  in  an  overwhelmingly  they  take  office)  is  to  submit  their  au-  Berlin  Nov.  9  of  the  appointment  ”• 

Junior  Senator  from  Kansas  is  Clyde  strong  Democratic  district  as  an  In-  tobiographies  for  publication  in  the  Fritz  Mermeling  as  press  attache 

M.  Reed,  manager  and  publisher  of  dependent-Democrat;  the  loser  was  Congressional  Record.  Until  that  ma-  Central  America,  according  t®  ’ 

the  Parsons  (Kans.)  Sun.  Senators  the  nominee  of  the  regular  Democratic  terial  is  received  there  can  be  no  New  York  Times  dispatch.  The  •  _ 

Capper  and  Reed  are  Republicans.  party.  complete  official  listing  of  the  advance  press  attache  is  active  cis  a 

Prominent  among  the  Senators  with  Herman  P.  Kopplemann,  Hartford,  made  by  journalism  in  the  campaign  man,  and  it  is  considered  in  C®"* 

newspaper  background  whose  terms  Conn.,  news  distributor,  returned  to  for  public  indorsement  via  the  elec-  Rica  that  his  work  would  be  | 

do  not  expire  in  January  and  who  the  seat  he  had  occupied  for  three  tive  office  route.  propaganda. 
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Trade  With  S.  America 
Must  be  Built  to  Last 

Latin  Republics  "Won't  Be  Won  With 
Touchdown/'  Miller  Warns  . . .  Urges  Ads  and 
Better  Ships  to  Increase  Travel  to  U.  S. 


James  I.  Miller 


THE  UNITED  STATES  must  lay  an 
enduring  foundation  of  cultural  and 
trade  relations  with  her  sister  repub¬ 
lics  to  the  south 
in  the  hemis¬ 
phere  solidarity 
program  if  this 
nation  hopes  to 
retain  any  gains 
made  during  the 
war,  James  I. 
Miller,  v  i  c  e  - 
president  of  the 
Untied  Press  for 
South  America, 
told  Editor  & 
Publisher  this 
week. 

Mr.  Miller,  the 
first  American  to  receive  one  of  the 
Maria  Moors  Cabot  prizes  awarded  by 
Columbia  University  to  journalists  for 
contributions  toward  growing  Pan 
American  unity,  was  emphatic  in 
stating  that  the  South  American  re¬ 
publics  cannot  be  won  “in  football 
style— with  a  touchdown.”  Their  woo¬ 
ing  by  Uncle  Sam  will  be  a  slow  pro¬ 
cess,  and  Mr.  Miller  doesn’t  think  the 
solution  of  the  situation  lies  only  in 
lending  money  to  South  America. 
This,  he  said,  is  only  a  temporary  ex¬ 
pedient. 

More  Trade  Is  Solution 

“If  we  do  not  solve  the  trade  prob¬ 
lem  we  haven’t  solved  anything,”  he 
said. 

After  the  war  is  over,  no  matter 
who  is  victorious,  Latin  American  na¬ 
tions  “are  going  to  buy  where  they 
can  get  the  best  terms,”  Mr.  Miller 
believes.  If  the  United  States  goes 
along  looking  at  the  war  only  as  an 
opportunity  to  build  up  some  trade 
with  South  American  nations,  neg¬ 
lecting  to  lay  the  proper  foundations 
for  lasting  intercourse  in  commerce 
and  culture,  the  bulk  of  Latin  Amer¬ 
ica’s  trade  will  go  back  to  Europe,  he 
warned. 

“The  only  effective  thing  that  can 
be  done  by  the  United  States  is  to  buy 
more  and  more  products  of  these 
countries  and  thus  help  to  put  them 
on  their  feet  in  a  legitimate  and  prac¬ 
tical  way,”  Mr.  Miller  said. 

The  appointment  of  Nelson  Rocke¬ 
feller  as  coordinator  of  commercial 
and  cultural  relations  between  the 
American  republics  was  praised  by 
Mr.  Miller  as  a  step  in  the  right  direc¬ 
tion.  The  U.P.  executive,  who  has 
devoted  the  last  23  years  to  building 
up  the  flow  of  news  to  South  America, 
conferred  with  Mr.  Rockefeller  last 
week. 

Mr.^  Miller  also  praised  Mr.  Rocke¬ 
feller’s  appointment  of  an  advertising 
man,  Don  Francisco,  and  a  former 
newspaper  man,  Karl  A.  Bickel,  to 
serve  on  the  committee  on  communi- 
rations  working  with  the  coordinator. 
Mr.  Francisco  recently  resigned  as 
president  of  Lord  &  Thomas.  Mr. 
mckel,  chairman  of  the  board  of 
bcnpps-Howard  Radio  Company,  was 
Pgident  of  the  UP.  from  1923  to 


pleased  with  the  increased  attention 
being  given  by  the  United  States  to 
South  American  culture. 

“South  America  has  a  background 
of  culture  and  art  that  should  well 
receive  our  attention  quite  apart  from 
our  getting  the  trade  of  the  Latin 
American  countries,”  he  said.  “Bo¬ 
gota,  Colombia,  was  founded  100  years 
before  New  York  City,  and  some  of 
the  universities  in  South  America 
were  founded  long  before  our  oldest 
institutions  of  learning.  It  looks  as 
if  the  cultural  side  of  South  America 
is  being  taken  seriously  now  in  the 
United  States.” 

On  the  cultural  side,  student  ex¬ 
changes  should  be  one  phase  of  the 
program  upon  which  the  U.S.  should 
concentrate  its  efforts,  Mr.  Miller  said. 
Most  of  the  students  sent  to  the  U.S. 
now  are  from  the  west  coast  of  South 
America,  he  added. 

Travel  between  the  continents 
should  be  greatly  increased.  Before 
this  can  be  accomplished,  however, 
there  must  be  a  decided  improve¬ 
ment  in  steamship  facilities  between 
the  U.S.  and  South  America’s  east 
coast,  according  to  Mr.  Miller, 

Before  the  war  started,  he  pointed 
out,  about  24  tourists  went  to  Europe 
from  the  east  coast  countries  to  each 
one  traveling  to  the  U.S.  Since  the 
war,  he  added,  the  superior  European 
steamship  services  have  been  discon¬ 
tinued,  but  at  the  same  time  travel 
from  the  east  coast  to  the  States  has 
fallen  off  about  25  percent. 

“They’re  not  going  any  place,”  he 
said  in  discussing  the  opportunity  for 
the  United  States  to  bid  for  this  tou¬ 
rist  plum  with  modern  steamships 
and  a  strong  campaign  advertising  the 
attractions  of  America  in  the  southern 
republics. 

“I  don’t  think  it’s  a  question  of 
money,  but  of  having  better  service,” 
he  continued.  “A  North  German 
Lloyd  line  official  in  Berlin  told  me 
before  the  war  that  Argentine,  Uru¬ 
guay  and  Brazil  sent  more  travelers 
to  Europe,  in  proportion  to  population, 
than  any  other  countries. 


“There  were  as  many  first-class 
travelers  every  week  to  Europe  as 
came  from  these  three  South  Ameri¬ 
can  countries  to  the  United  States  in 
six  months. 

“I  think  better  steamship  service  at 
lower  rates  and  a  huge  concentration 
of  advertising  to  attract  tourists  to 
the  United  States  would  have  good 
results.  But  the  U.S.  won’t  get  this 
high-class  travel  that  formerly  went 
to  Europe  until  we  put  on  better  ships. 

“The  U.S.  Government  or  the  steam¬ 
ship  lines  could  put  on  the  advertising 
campaign,  but  the  whole  program  for 
increased  travel  between  the  conti¬ 
nents,  especially  with  regard  to  the 
east  coast  countries,  would  have  to  be 
well  thought  out  and  coordinated.’’ 

Boats  now  in  service  to  the  east 
coast  are  the  best  ever  used  on  this 
run,  but  they  are  “woefully  behind 
the  times”  when  compared  with  com¬ 
peting  European  ships,  Mr.  Miller 
pointed  out.  The  American  practice 
has  been  to  take  ships  from  North 
American  runs.  Three  new  European 
liners  had  been  specially  built  for 
service  in  the  tropics  and  were  ready 
for  the  Buenos  Aires  run  when  the 
war  started,  he  said. 

The  effect  of  propaganda  in  South 
America  has  been  “tremendously  ex¬ 
aggerated”  in  the  U.S.,  Mr.  Miller 
said.  American  news  agencies  have 
built  up  a  foundation  of  confidence  in 
news,  particularly  because  of  accu¬ 
rate  and  impartial  reporting  of  news 
of  the  war  in  Europe.  Only  a  very 
small  percentage  of  the  people  have 
been  influenced  by  European  propa¬ 
ganda,  he  believes. 

Jealous  of  Independence 

The  South  American  nations  would, 
he  thinks,  “fight  for  their  freedom  re¬ 
gardless  of  who  might  try  to  domi¬ 
nate  them.”  There  is  no  desire  on  the 
part  of  South  America  to  go  back  to 
Spain  or  to  lose  their  sovereignty  to 
any  other  country,  he  said. 

The  form  the  struggle  for  South 
America  will  take  after  the  war  de¬ 
pends  on  what  the  United  States  does 
now.  Loss  of  South  American  mar¬ 
kets  to  Europe,  a  gradual  process 
during  the  last  six  or  seven  years, 
was  becoming  serious  before  the  war 
gave  the  U.S.  its  present  opportuni¬ 
ties  in  the  southern  continent. 

“All  the  money  spent  on  propa¬ 
ganda  and  all  the  speeches  made  on 
our  good  neighbor  policy  are  not  go¬ 
ing  to  hold  South  American  trade 
once  the  war  is  over,”  Mr.  Miller 
warned.  “We  must  correct  the  funda¬ 
mentals  in  the  existing  situation  and 
I  think  we  have  chosen  the  right  men 
to  do  the  job.” 


Mr.  Miller  was  recovering  from  a 
streptococcic  infection  of  his  throat 
when  he  was  interviewed  Tuesday  at 
the  Waldorf-Astoria  in  New  York 
He  has  never  been  ill  in  South  Amer¬ 
ica  and  was  stricken  last  week  after 
he  received  the  Cabot  medal  at  Co¬ 
lumbia  University.  On  Wednesday  he 
left  for  Washington  to  speak  that 
evening  before  the  Board  of  Trade  in 
Washington,  D.  C.  at  a  dinner  ten¬ 
dered  to  the  winners  of  the  Cabot 
prize.  In  his  speech  there  he  ex¬ 
pressed  amusement  at  “the  rediscov¬ 
ery  of  South  America”  and  criticized 
special  correspondents  and  writers 
“who  rush  by  air  over  the  entire 
South  American  continent  in  two 
weeks  and  return  to  the  U.S.  to  tell 
all.” 

The  U.P.  executive  will  leave  for 
Buenos  Aires,  where  he  makes  his 
headquarters,  about  Dec.  10  from 
Miami. 

■ 

Promises  United  Press 
If  Freedom  Threatened 

Boston,  Nov.  12 — Frank  E.  Phillips, 
manager.  New  England  Daily  News¬ 
paper  Association,  advised  publishers 
to  “parallel  the  wage  and  hour  law” 
until  a  court  decides  whether  news¬ 
papers  are  to  come  under  the  jurisdic¬ 
tion  of  the  law.  Speaking  at  a  meet¬ 
ing  of  the  Massachusetts  Press  Asso¬ 
ciation,  Mr.  Phillips  said  he  saw  “no 
disposition  to  offend  the  law,  any 
more  than  any  other  >aw  of  the  land, 
but  the  average  publisher  only  wants 
to  know  how  he  stands.” 

He  stated  that  publishers  felt  har- 
rassed  by  changes  and  potential 
changes  in  the  interpretation  of  the 
wage-hour  law  by  administrators,  and 
that  possibly  there  would  be  a  “suc¬ 
cession  of  administrators.” 

Side-tracking  to  comment  on  the 
menace  of  government  censorship, 
Mr.  Phillips  referred  to  the  recent 
statement  by  Mr.  Ickes  who  has 
taken  newspapers  to  task  for  being 
other  than  a  free  press  because  a  ma¬ 
jority  backed  Willkie.  He  also  con¬ 
sidered  a  recent  experience  of  the 
Boston  Globe  with  Ambassador  Joseph 
P.  Kennedy  as  relevant  to  the  dis¬ 
cussion  of  the  censorship  threat. 

Mr.  Phillips  summed  up  his  views 
on  censorship  thus:  “Newspapers  gave 
the  government  100  percent  voluntary 
consorship  during  the  last  war,  and  I 
cannot  conceive  of  any  newspaper  not 
giving  it  again.  Publishers  are  afraid 
the  government  wants  censorship — 
not  so  much  to  keep  out  news  as  to 
insist  upKjn  the  publication  of  propa¬ 
ganda.  If  the  freedom  of  the  press  is 
threatened  again,  the  publishers  will 
probably  unite  again  as  they  did  in 
the  NRA  days.” 

EDITOR  RETTOES 

William  E.  Langdon,  for  20  years 
editor  of  the  Claremont  (N.  H.)  Daily 
Eagle,  has  resigned  as  of  Nov.  9.  The 
paper  was  bought  from  Langdon  and 
others  by  Lincoln  O’Brien  Dec.  1, 1939. 
Replacing  him  as  managing  editor  is 
Kenneth  Whipple  who  has  been  city 
editor  since  1914  except  for  a  brief 
period  during  the  war.  Ralph  Minard. 
sports  reporter,  succeeds  Whipple  as 
city  editor.  He  was  previously  city  ed¬ 
itor  of  the  Athol  (Mass.)  News,  also 
owned  by  Mr.  O’Brien. 

FOSTER  TO  DENVER 

Jack  Foster,  assistant  to  executive 
editor  Lee  B.  Wood  of  the  New  York 
World-Telegram,  Nov.  7  left  to  join 
in  a  supervisory  editorial  capacity  the 
Scripps-Howard  Denver  paper,  the 


CANADIAN  PRESS  STAFF  BIDS  CHIEF  FAMWELL 

The  New  York  bureau  staff  of  the  Canadian  Press  held  a  farewell  dinner  Nov.  9  for 
their  chief,  Gillis  Purcell,  general  superintendent,  Toronto,  who  leaves  at  the  year-end 

Mr.  MUler  E'’9l«"d  where  he  wiU  be  press  wUtions  officer  •««ched  to  the  British  army  corps  ^  ^  Mountain  News,  Jack  Howard. 

si Ts.  .di.or  ^ 

in  the  program  of  closer  rela-  inder»on.  Oliver  S.  Gr.mling,  executive  assistant’  the  Associated  Press.  New  York;  ScnppgJoward  Newspapers,  told  Edi- 
hons  between  the  Americas.  He  was  Elmer  Dulmage,  New  York  superintendent.  Canadian  Press;  Mr.  Purcell.  Don  Gilbert.  TOR  k  Publisher  this  week. 


8 


EDITOR  <S  PUBLIS  HErIoR 


Globe  Backs  Louis  Lyons 
In  His  Kennedy  Interview 

Issues  Statement  Regretting  Ambassador's 
Stand  .  .  .  Working  Press  Sees  Piece  as  Best 
Since  Kennedy's  Return  From  London  Post 


BOSTON,  Nov.  12 — Whether  Louis  M. 

Lyons  of  the  Boston  Globe  got  a 
clean  interview  scoop  with  Ambassa¬ 
dor  Joseph  P. 

Kennedy  or  vio¬ 
lated  the  confi¬ 
dence  of  an  “off- 
the-record”  con¬ 
versation  was  a 
moot  question  in 
journalistic  cir¬ 
cles  here  this 
week. 

That  Lyons 
had  produced 
the  best  inter¬ 
view  with  the 
Ambassador  to 
the  Court  of  St. 

James  since  Kennedy’s  recent  return 
to  America  was  clearly  the  consensus 
of  the  working  press  here.  But  the 
Ambassador  blasted  the  Lyons  story 
which  appeared  in  the  Sunday  Globe 
of  Nov.  10  by  declaring  that  “many 
statements  in  the  article  create  a  dif¬ 
ferent  impression  than  I  would  want  to 
set  forth” — and — “many  of  them  were 
inaccurate.  I  assumed  the  entire  con¬ 
versation  had  been  conducted  on  the 
basis  of  my  original  statement — that 
it  was  an  off-the-record  discussion.” 

The  Globe  Comments 

In  the  Nov.  12  editions,  the  Globe 
made  this  official  comment,  in  re¬ 
sponse  to  requests  from  news  associa¬ 
tions; 

■‘The  Globe  regrets  that  Ambassa¬ 
dor  Kennedy  takes  exception  to  pub¬ 
lication  of  the  interview  in  question. 
It  was  Mr.  Lyons’  understanding  that 
he  was  at  liberty  to  use  any  of  the  re¬ 
marks  in  their  long  interview  in  Bos¬ 
ton,  except  those  which  Mr.  Kennedy 
specified  as  ‘off-the-record,’  and  these. 


of  course,  were  not  touched  upon  in 
the  published  interview.” 

The  interview  made  national,  if  not 
international  news,  because  among 
other  statements  accredited  to  the 
Ambassador  was  this:  “Democracy  is 
finished  in  England.  It  may  be  here. 
Because  it  all  comes  to  a  question  of 
feeding  people.” 

Lyons  was  accompanied  by  Ralph 
Coghlan,  editor  of  the  editorial  page 
of  the  St.  Louis  Post-Dispatch,  and 
Charles  Edmondson,  Post-Dispatch 
editorial  writer,  who  sat  in  to  gather 
background  material  for  editorials. 

Perhaps  this  dialogue  reported  by 
Lyons  in  his  own  story  was  prophetic: 

“Coghlan  and  I  rushed  for  a  cab 
to  get  to  an  office  where  we  could 
compares  notes  and  save  every  crumb 
we  could  of  Kennedy’s  talk.  Coghlan. 
an  editorial  writer,  wanted  it  only  for 
background.  He  didn’t  have  a  story 
to  write. 

“  ‘I  wouldn’t  be  in  your  shoes,’  said 
Coghlan.  ‘How  do  you  know  what 
you  can  write.  He  just  puts  it  up  to 
you  to  follow  your  own  conscience 
and  judgment  and  protect  him  in  his 
diplomatic  capacity.’ 

“  ‘Well,  last  time  I  interviewed  him 
in  1936,  he  poured  himself  out  just 
like  this  without  laying  any  restric¬ 
tion  on  me,  and  I  wrote  every  bit  of 
it,  and  it  went  all  over  the  country — 
the  interview  in  which  he  said  he  was 
for  Roosevelt.  And  he  said  it  was  the 
best  interview  he’d  ever  had.  But 
he  wasn’t  an  Ambassador  then.’ 

“  ‘It  all  depends  on  how  you  han¬ 
dle  it,’  advised  Coghlan.  ‘Any  story 
can  be  told  if  it’s  told  right.’  ” 

The  interview  also  was  syndicated 
nationally  by  the  North  American 
Newspaper  Alliance. 


PAGE  "ON  ITS  SIDE" 

When  the  Minnesota  football  team  de¬ 
feated  Michigan  in  a  crucial  football  game 
Nov.  9  the  sports  department  of  the  Min¬ 
neapolis  Star  Journal  in  the  Sunday,  Nov. 
10  issue  turned  the  first  page  of  the  sports 
section  to  print  "on  its  side."  Picture 
treatment  extended  across  the  full  "vridth" 
of  22  inches,  thus,  six  inches  wider  than  it 
could  have  been  in  a  regular  8-column 
width.  The  plan  was  laid  out  by  Dick 
Hackenberg,  of  the  sports  department 
makeup  desk. 


DISPATCH  IN  'REVERSE' 

The  Boston  American  Wednesday 
presented  to  its  readers  a  brief  AP 
cable  dispatch  in  dramatic  and  ap¬ 
propriate  display  advertising  form. 
The  dispatch  from  Liechtenstein  told 
of  a  black  out  ordered  Tuesday  night 
in  the  “last  65  square  miles  of  light  in 
Europe.”  The  American  published 
the  two  sentence  dispatch  in  reverse 
plate  three  inches  on  two  columns. 

MAKES  CONVOY  TRIP 

John  Sturdy,  Chiengo  Tribune  re¬ 
porter,  has  returned  to  America  after 
making  the  trip  across  the  Atlantic 
from  England  in  a  British  naval  escort 
convoving  shins  to  Canadian  ports. 
Mr.  Sturdy  went  overseas  aboard  one 
of  the  American  destroyers  transferred 
to  the  British  fleet. 


Downs  to  Washington, 
Lait  iUDroad  for  INS 

Kenneth  T.  Downs,  formerly  Inter¬ 
national  News  Service  bureau  chief 
in  Paris,  who  has  addressed  more 
than  60  groups  under  INS  auspices 
since  he  returned  from  Europe  last 
August,  has  been  assigned  to  the 
Washington  bureau,  it  was  announced 
this  week.  He  will  cover  the  State 
Department. 

George  Lait,  a  member  of  the  INS 
cable  rewrite  staff  in  New  York,  has 
left  on  the  Clipper  to  become  re¬ 
lief  man  in  the  London  bureau.  Mer¬ 
rill  Mueller  of  the  London  staff  is  re¬ 
turning  on  leave.  Lait  is  the  son  of 
Jack  Lait,  editor  of  the  New  York 
Mirror. 

Harold  Heroux,  of  the  San  Fran¬ 
cisco  bureau,  has  been  named  bureau 
chief  in  Denver,  succeeding  the  late 
Michael  Dacey,  Barney  Cohan  was  in 
charge  temporarily  after  Dacey ’s  re¬ 
cent  death. 

ERECTOR  CAMPAIGN 

November  marks  the  launching  by 
the  A.  C.  Gilbert  Company  of  New 
Haven,  Conn.,  of  extensive  campaigns 
on  Erector,  Gilbert  Chemistry  and 
American  Ryer  trains.  Boys  maga¬ 
zines,  comic  sections  of  newspapers, 
and  a  long  list  of  daily  newspapers  are 
being  used.  Charles  W.  Hosd  Com¬ 
pany,  Inc.,  New  York,  is  the  agency. 


SENATE  GROUP  TO  STUDY  POLITICAL  ADVERTISING 

WASHINGTON,  D.  C.,  Nov.  11 — Newspaper  advertising  placed  by  political 
candidates  and  their  partisans  in  the  Presidential  election  will  be 
scrutinized  by  the  Senate  Committee  on  Campaign  Expenditures  and  “remedial 
legislation”  is  promised.  Senator  Guy  Gillette,  Iowa  Democrat,  is  chairman 
of  the  committee.  He  will  personally  make  the  study  after  candidates  and 
campaign  committees  comply  with  his  request  for  tear  sheets  on  advertising 
and  copies  of  all  literature  circulated.  Material  regarded  by  Senator  Gillette 
to  be  scurrilous  or  designed  to  appeal  to  racial  or  class  hatred  will  be  set 
aside  for  further  examination.  The  committee  chairman  did  not  outline  the 
approach  he  intends  to  use  in  his  quest  for  legislation.  It  was  considered 
here  that  barring  from  the  mails  of  such  literature  would  be  his  only  consti¬ 
tutional  weapon.  Even  Senator  Gillette  agreed  that  the  guaranty  of  free 
press  set  up  in  the  Constitution  of  the  United  States  greatly  delimits  the 
field  of  law,  and  he  assured  he  has  no  desire  to  circumvent  that  guaranty. 

SAYS  PAYROLL  RECORDS  SUBJECT  TO  SCRUTINY 

WASHINGTON,  D.  C..  Nov.  14 — Federal  Judge  Michael  L.  Igoe,  at  Chicago, 
has  held  that  payroll  records  are  subject  to  examination  by  the  Wage- 
Hour  division  to  determine  whether  a  finn  is  operating  in  interstate  com¬ 
merce.  The  Supreme  Court  of  the  United  States  recently  held  that  the  divi¬ 
sion  may  examine  records  regardless  of  whether  a  charge  has  been  made 
against  the  employer.  In  three  pending  cases  involving  newspapers,  pub¬ 
lishers  have  challenged  the  right  of  the  wage-hour  division  to  demand  access 
to  payroll  records,  resting  upon  the  argument  that  an  interference  with 
freedom  of  the  press  is  involved. 

ARGENTINA  ARRESTS.  FREES  THREE  U.  S.  NEWSMEN 

BUENOS  AIREIS,  Nov.  13 — Two  American  newspaper  correspondents  and  a 
photographer  charged  today  that  Dr.  Edmund  von  Thermann,  the  German 
Ambassador,  had  ordered  their  arrest  because  the  photographer  had  taken 
a  picture  of  the  ambassador’s  automobile.  Those  arrested  and  subsequently 
released  were  Jay  Raphaels,  correspondent  of  New  York  PM;  Donald  Forbes, 
reporter  for  the  Buenos  Aires  Herald,  and  Max  Coplan,  photographer  for 
Look  magazine. 


U.  S.  Press  May  I 
Face  an  Anti-  ' 
Newspaper  Drive 

That  the  American  press  may  face 
an  “anti-newspaper”  campaign  in  the 
year  1941  was  predicted  bv  Dean  Ken¬ 
neth  Olson  of  the  Medill  School  of 
Journalism  at  Northwestern  Univere- 
ity  last  week  at  the  annual  Editoh 
short  cour.se  at  Louisiana  State  Uni¬ 
versity. 

“We  have  just  been  through  a 
Presidential  campaign,”  Dean  Olson 
said,  “While  there  has  been  a  good 
deal  of  regrettable  bitterness  on  both 
sides,  I  do  not  believe  that  there  has 
been  as  much  bitterness  in  the  news¬ 
paper  columns  as  there  has  been  in 
some  previous  elections.  Now  that 
the  election  is  over  I  think  we  can 
all  join  with  former  Democratic 
Chairman  Farley  in  the  hope  that  the 
Vi^hole  nation  will  unite  behind  Presi¬ 
dent  Roosevelt  to  face  our  common 
problems  and  to  present  a  solid  front 
before  all  the  natior>s  of  the  world 
in  this  time  of  world  crisis. 

“We  newspapermen.  I  know,  are 
going  to  foreet  our  differences  and 
go  back  to  sawing  wood.  But  it  may 
be  that  large  sections  of  the  public 
may  not  forget  the  part  which  our 
press  has  played  in  this  campaign,  and 
I  am  afraid  that  we  may  be  in  for 
a  new  anti-newspaper  campaign. 

“President  Roosevelt’s  re-election  is 
going  to  be  interpreted  as  a  rebuke 
by  the  electorate  of  a  press  which  was 
blind  to  the  people’s  interest.  Had 

V.  endell  Willkie  been  elected  this  cer- 
t...nly  would  have  keen  followed  by 
a  cry  that  the  press  stacked  the  cards 
r.gainst  the  President.  o’'edient  to  the 
will  of  big  business  that  the  New 
Deal  must  be  destroyed.  And  1  am 
afraid  they  are  going  to  try  to  make 
the  story  as  bad  as  po'^sible  by  charg¬ 
ing  that  90‘^^  of  the  American  press 
supported  Willkie.” 

Dean  Olson,  pointing  out  the  fallacy 
of  such  a  charge,  asserted  that  a 
similar  charge  was  made  in  1936 
when,  as  a  matter  of  fact.  London  had 
cnlv  57%  of  the  press  behind  him: 
vvhile  at  the  same  time,  however,  he 
polled  38%  of  the  popular  vote.  The 
last  survey  of  daily  newspapers  in 
the  recent  campaign,  he  said,  sho^ 
(.3.8%  supporting  Willkie  as  against 
22.7%  for  Roosevelt  and  13.4%  neutral 

Editors  and  publishers  attending  the 
two-day  short  course  also  heard  Wal¬ 
ter  C.  Johnson,  secretary-manager  of 
the  Southern  Newspaper  Publishers 
Association,  discuss  several  phases  of 
Federal  legislation. 
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Agency  Prepares  FCC 
Protest  on  ASCAP 

E.  F.  Hummert,  vice-president  of 
Blackett  -  Sample  -  Hummert,  largest 
buyer  of  radio  time  for  advert!^ 
clients,  is  preparing  a  protest  to  w 
Federal  Communications  Commission 
asking  that  body’s  prompt  attention  to 
the  deadlock  between  the  American 
Society  of  Composers,  Authors  and 
Publishers  and  the  radio  networks 
which  is  threatening  to  ban  some  d 
America’s  best  and  most  populd 
music  from  the  airways  after  Jan- 1 
Mr.  Hummert’s  attorneys  were  e*" 
pecting  to  complete  preparation  of  the 
protest  this  week. 
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UNVEILING  CEREMONY 

The  statue  of  Minerva  and  the  Bell 
Ringers  which  is  being  restored  to 
Herald  Square,  New  York  City,  ^ 
be  unveiled  Nov.  19  at  5:40  pjn.  The 
statue  is  a  memorial  to  the  James 
Gordon  Bennetts.  Ceremonies  are  un* 
der  the  auspices  of  the  Departroen 
of  Parks. 
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N 0  N ews”  Reason  for  Press 
Conference  Cancellation 


lir  press  conference  today  with  the  onslaught,  to  follow  in  the  wake  of  indication  what  those  inaccuracies 

■  a: _ a1_? _ 1  A _  _ a! _  _  _  Virv  4VkATT\ 


OR  NOVEMBER  16,  1940 


FDR  Action  Recalls  Hoover  Days 
Paul  Mallon  and  Fred  Perkins 
Incidents  Considered  Significant 


.\SHINGTON,  D.  C.,  Nov.  12— Can 
cellation  of  President  Roosevelt’s  reg 


radio  programs  as  a  sounding  board. 
The  predicted  intensification  of  the 


vestigate,  and  later  advised  me  to 
attend  the  conference,  but  that  the 
President  wished  to  see  me  after  the 
conference. 

“I  saw  the  President  later  and  pre¬ 
sume  his  words  must  be  considered 
personal  under  the  generally  unwrit¬ 
ten  restriction  upon  repetition  of 
Presidential  conversations.  But  I  do 
feel  free  to  say  that  I  carried  away 
from  that  conference  the  clear  un¬ 
derstanding  that  I  had  been  barred 
from  future  attendance  at  the  con¬ 
ferences  because  of  what  was  con¬ 
sidered  to  be  ‘inaccuracies’  in  my  col¬ 
umn,  although  I  could  obtain  no 


•.i:ement  that  there  was  “no  news, 
ailed  to  veteran  Washington  corre- 
;r.dents  the  closing  days  of  the 
rbert  Hoover  administration  when 
;  then  Chief  Executive,  nettled  by 
.-easing  newspaper  opposition,  re- 
jed  to  see  the  correspondents  for 
eeks  at  a  time. 

Speculation  that  return  to  the 
ever  policy  might  be  in  prospect 
s  encouraged  by  the  fact  that  re- 
;ew  of  the  records  failed  to  bring  to 
iht  a  paral'el  situation.  Almost  in- 
.riably,  in  fact,  the  President  has 
ened  his  conferences  with  a  state- 
ent  that  he  had  no  news,  and  usually 
stories  emanating  from  those  ses- 
ons  had  been  the  result  of  questions 
ked  by  the  newsmen. 

Illness  Cancelled  Others 
Today’s  was  not  the  first  of  the 
|hice-weekly  conferences  to  be  can- 
elled.  The  President  suffers  from  a 
condition  and  head  colds  and  the 
iM'ite  House  physician.  Rear  Admiral 
jss  T.  McIntyre,  has  been  insistent 
at  he  remain  in  bed  or  in  his  study 
caring  such  illnesses.  That  accounted 
[for  passing  over  numerous  press  ses- 
ans  And  Mr.  Roosevelt’s  frequent 
btenees  from  Washington,  incidental- 
ythe  subject  of  Reoublican  comment 
;ring  the  campaien,  has  eliminated 
.hers.  But  consultation  with  many 
respondents  who  regularly  cover 
te  White  Hou-e  developed  rjo  recol¬ 
lection  of  previous  cancellation  for — 
no  news.” 

The  first  years  of  the  Hoover  ad- 
;nistration.  like  the  first  four  under 
ranklin  D.  Roosevelt,  were  marked 
■  harmonious  relations  with  the 
ess. 

When  the  depression  became  ag- 
ravated  and  an  editorial  demand 
f  ent  up  that  the  President  “do  some- 
png,”  Mr.  Hoover  began  to  treat 
p  editors’  representatives  —  the 
r^ashington  correspondents  —  ic’ly. 
pltey  replied  in  kind.  When  a  news- 
fsperman  and  his  wife  narrowly 
‘^aped  death  in  an  overturned  car 
hile  attempting  to  follow  the  speed- 
g  Hoover  limousine  to  Rapidan. 

^ares  of  newspapers  berated  the 
P^-loving  President  for  inviting  a 
flghway  hazard.  Press  conferences 
P-opped  almost  immediately.  Not  in- 
^'wjuently,  correspondents  waited  in 
fhe  White  House  lobby  for  more  than 
pn  hour  before  being  told  by  a  Presi- 
pntial  secretary  that  the  scheduled 
t 'nference  would  not  be  held. 
Correspondents'  Grievances 
Some  relier  came  toward  the  end 
term,  but  only  after 
White  House  Correspondents’  As- 
^'Ciafion,  then  headed  by  Paul  Mal- 
vrew  up  a  set  of  10  grievances 
, ,  presented  them  to  Mr.  Hoover, 
nendly  relations  never  were  fully 
■stored. 

I  Incidents  leading  to  the  Hoover 
K  1  press  were  not  as 

r^ly  outlined  as  those  which  today 
“Kncated  a  repeat  with  President 
The  latter  has  waged  a 
fight  with  editors,  publishers.  This 


tile  third  term  election  success,  came 
even  ahead  of  schedule.  An  incipient 
purge  of  anti-New  Deal  newspaper¬ 
men  began  when  Columnist  Paul  Mal¬ 
lon  was  stopped  at  the  White  House 
door  by  a  Secret  Service  agent  and 
told  he  could  no  longer  attend  Presi¬ 
dential  conferences.  That  was  only 
tnree  days  after  the  election — Nov.  8. 

Mallon  later  was  told  it  was  all  a 
“misunderstanding,”  but  before  the 
situation  was  cleared  up  he  had  been 
‘  on  the  carpet”  before  the  President. 
Inaccuracies  in  the  Mallon  column 
was  the  reason  given  by  Secret  Ser¬ 
vice  Agent  James  Sloan  when  he 
stopped  the  newspaperman  and  issued 
the  order — later  rescinded — that  Mal¬ 
lon  absent  himself. 

No  Explanation 

The  nature  of  the  “misunderstand¬ 
ing”  never  was  explained.  Sloan’s 
action  drew  no  punitive  result,  and 
that  is  taken  to  mean  he  was  not 
found  to  have  exceeded  his  authority. 

Mallon  declined  to  discuss  his  con¬ 
versation  with  the  President,  other 
tfian  to  say  that  the  atmosphere  was 
friendly,  yet  left  him  with  the  distinct 
impression  that  his  absence  from  fu¬ 
ture  conferences  was  desired. 

The  expressed  attitude  of  the  White 
House  was  that  no  official  notice 
would  be  taken  of  the  incident  and 
no  issue  joined  on  any  statement 
Mallon  might  make.  The  only  formal 
discussion  made  by  any  of  the  prin¬ 
cipals  came  from  the  columnist,  who 
gave  his  clients  the  following  FYI 
account  of  what  had  happened: 

“I  was  advised  by  Mr.  Sloan,  chief 
of  the  Secret  Service  at  the  White 
House,  Friday  morning  that  orders 
had  been  issued  that  I  was  not  to  be 
admitted  to  the  press  conference. 
When  I  asked  why,  I  was  referred  to 
the  President’s  secretary,  Marvin  Mc¬ 
Intyre. 

“Mr.  McIntyre  said  he  would  in¬ 


might  be,  or  any  one  of  them. 

“No  government  official,  either  at 
the  White  House  or  elsewhere,  had 
complained  of  any  inaccuracy  in  the 
column  since  Interior  Secretary  Ickes 
took  up  the  cudgel  in  reference  to  an 
item  concerning  him  a  year  or  so  ago. 

“The  conference  was  very  friendly 
end  in  no  other  way  threatening  ex¬ 
cept  in  the  action  that  was  indicated. 

“Somehow  the  bare  information 
that  I  had  been  barred  reached  news¬ 
paper  circles  here  and  a  statement 
from  me  was  requested  by  the  New 
York  Times  and  Chicago  Tribune. 
Correspondents  for  those  two  papers 
al'o  took  the  matter  up  wit’n  the 
White  House. 

“In  order  to  prepare  a  statement,  I 
telephoned  William  Hassett,  assistant 
to  Pres.*;  Secretary  Early,  to  learn 
the  permanent  status  of  the  matter, 
rnd  more  than  two  hours  later  he 
called  me  back  and  informed  me  some 
mistake  had  been  made,  that  I  mis¬ 
interpreted  what  was  the  President’s 
final  understanding.” 

In  his  column  on  Tuesday,  Mr.  Mal¬ 
lon  said: 

“Here,  it  seems,  was  a  little  inac¬ 
curacy  on  the  part  of  the  White  House 
authorities  against  the  press. 

“I  wonder  how  much  of  the  whole 
press-Government  situation  is  in  the 
same  fix.” 

Perkins  Next  Victim 

Fred  W.  Perkins,  writer  for  the 
Scripps-Howard  newspapers,  which 
opposed  the  third  term,  was  next  to 
become  victim  of  the  Presidential  ire. 

Perkins  attempted  to  place  on  the 
record  a  direct  statement  from  Mr. 
Roosevelt  that  he  has  no  intention  of 
.seeking  a  fourth  term.  At  Friday’s 
press  conference,  the  reporter  recalled 
to  the  President  his  campaign  state¬ 
ment  to  that  effect  and  asked  whether 
any  limitation  was  in  order. 

Mr.  Roosevelt  replied,  in  biting 
terms,  that  his  statement  had  been 


PRESS  CORPS  RIBS  PRESIDENT 


-9-"'  ««AVAA  ^uutiaiicia,  carfoon  was  hunQ  on  tha  wall  opposifa  fha  head  fabla  where  President  Roosevelt 

‘--uninists,  and  reporters  as  a  group,  was  honorad  at  dinner  Nov.  9  by  400  members  of  the  National  Press  Club  at  Washing- 

m  some  instances,  as  individuals,  ton.  Walter  Karig,  of  the  Newark  News  bureau,  chairman  of  the  dinner  committee 

6  has  used  press  conferences  and  is  here  shown  with  the  cartoon,  which  he  drew. 


couched  in  simple  English  and  if 
Perkins  were  xmable  to  understand 
he  should  return  to  grammar  school. 

■ 

Roosevelt  Views 
Press  Club  Skits 
In  Washington 

The  National  Press  Club  entertained 
President  Roosevelt  at  a  dinner  in 
Washington  Saturday  night,  Nov.  9, 
at  which  club  members,  scores  of  dis¬ 
tinguished  guests  and  radio,  screen 
and  stage  stars  contributed  to  a  good 
natured  satire,  with  Mr.  Roosevelt 
replying  in  equal  good-fellowship. 

The  amateur  endeavors  on  the  pro¬ 
gram  included  two  skits.  The  first 
urged  the  President  to  heed  the  ad¬ 
vice  of  newspaper  men  in  making 
three  changes  in  public  positions  in 
Washington.  Richard  L.  Wilson,  club 
president,  who  introduced  Mr.  Roose¬ 
velt  and  the  entertainers,  declared 
that  for  the  good  of  the  nation  the 
Chief  Executive  should  install  as  Sec¬ 
retary  of  Labor,  chairman  of  the  De¬ 
fense  Commission  and  Director  of 
Traffic  for  the  District  of  Columbia 
three  individuals  whom  he  would  pre¬ 
sent. 

Three  Willkies  Emerge 

At  this  point  Wilson  presented  three 
men,  who  came  on  the  stage  wearing 
masks  which  made  them  look  aston¬ 
ishingly  like  Wendell  Willkie. 

The  major  skit  was  a  good-natured 
g'be  at  the  President’s  well-known 
Navy  affiliations.  Mr.  Wilson  ex¬ 
plained  that  while  the  President  was 
a  great  Navy  man,  the  Press  Club 
felt  that  it  was  a  matter  of  patriotic 
concern  that  he  be  advised  that  there 
is  an  Army.  Then  followed  a  mimic 
battle,  in  which  a  staff  of  six  club 
members,  clad  in  gold-braid  uniforms, 
directed  the  military  maneuvers  of  a 
one-man  army,  with  an  umpire  to 
blow  the  whistle  when  the  staff  lost 
control  of  its  “forces.”  The  stage  was 
used  as  a  battleground,  with  appro¬ 
priate  settings  of  miniature  houses, 
guns,  trenches  and  other  war 
props. 

On  this  battleground  the  staff  di¬ 
rected  its  army  in  a  take-off  on  the 
recent  war  games. 

Mr.  Wilson  read  a  telegram  sent 
on  behalf  of  the  club  to  Stephen 
Early,  the  President’s  secretary: 

“With  its  most  distinguished  mem¬ 
ber  present  this  evening,”  the  wire 
stated,  “the  members  of  the  National 
Press  Club  join  100%  in  greetings  to 
you  with  the  hope  that  you  are  pick¬ 
ing  them  right  for  every  bet  across 
the  board,  and  that  you  ar'?  taking  no 
more  than  three  putts  tT  a  green  or 
four  swallows  to  a  tumbler.  We  re¬ 
gret  exceedingly  you  cannot  be  with 
us,  but  all  of  us  are  looking  forward 
to  the  time  when  we  can  personally 
welcome  you  back.” 

Cartoon  on  Third  Term 

Among  distinguished  guests  attend¬ 
ing  were  Vice-President-elect  Wal- 
b.ce.  Speaker  Rayburn,  Secretary  of 
State  Hull,  Secretary  of  War  Stimson, 
Secretary  of  the  Navy  Knox,  Secre¬ 
tary  of  Agriculture  Wickard,  Secre¬ 
tary  of  Commerce  Jones,  and  Post¬ 
master  General  Walker. 

In  charge  of  the  dinner  for  the 
club  were  Walter  Karig,  chairman 
of  the  dinner  committee  and  chair¬ 
man  of  the  club’s  entertainment  com¬ 
mittee;  Frank  Waldrop,  chairman  of 
the  membership  committee;  William 
H.  Mylander,  chairman  of  the  house 
committee;  Oliver  Hoyem,  chairmcm 
of  the  dance  committee;  Howard 
Acton,  vice  chairman  of  the  enter¬ 
tainment  committee;  Ernest  Lindley, 
chairman  of  the  speakers’  committee, 
and  George  W.  Stimpson. 
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Tells  Admen 
How  to  Aid  in 
Defense  Program 


Prof.  Teele:  that  business  consider  $100,000  BOOK  ADS  Six  States  to 

itself  already  at  war-that  it  think  of  j.  Black,  president  of  Wal- 

the  defense  activity  on  a  long-term  j  Inc.,  book  publishers,  ^rOmOte  rOtatOeS 

basis  and  that  it  drop  the  b^me^  York  City,  has  announced  that  Boston,  Mass.,  Nov.  l(^For  the! 
as  usual  attitude  and  the  stand-  gpg^ j  $100,000  for  newspaper  time,  the  State  Departments  of 

pat  opposition  to  aU  trends  toward  cpace  to  advertise  his  business  during  culture  of  Maine,  New  Hamnsii 
government  control  in  general.  November  and  December.  So  far  Vermont,  Massachusetts,  Rhode  ly 

■  this  year,  he  reports,  he  has  sold  and  Connecticut  are  joining  force 

ConiPloint  Aaoinst  fhan  a  milUon  volumes  of  such  a  drive  to  promote  the  outstasjj 

^  ^  standard  classics  as  Shakespeare,  Poe,  nutritional  values  of  the  New 

Crowell-Collier  Co.  Hugo,  Dickens,  Kipling  and  many  white  potato,  its  high  food  value  ) 

/-I  11  .-.11.  ^  1 1  .  others,  chiefly  through  newspaper  ad-  low  cost  under  existing  market c"-j 

Crowell-Collier  Publishing  Com-  ^ertising.  tions. 


itself  already  at  war-that  it  think  of  j.  Black,  president  of  Wal- 


the  defense  activity  on  a  long-term  ^g,.  j  I„g’  publishers, 

basis-and  that  it  drop  the  business  j^ew  York  City,  has  announced  that 
- '  attitude  and  the  "* — ’ 


Harvard  Professor  Says 
They  Must  Understand 
Government  Buying 


have  a  definite  stake  in  national  de-  pany  and  its  subsidiary,  P.  F.  Collier 
fense  and  can  serve  in  several  ways,  and  Son  Corporation,  both  of  250  Park 


Crowell-Collier  Co. 


Boston,  Nov.  12 — Advertising  men  Crowell  -  Collier  Publishing  Corn- 


Prof.  Stanley  F.  Teele  of  the  Harvard  Ave.,  New  York  City,  and  24  officers 
Business  School  told  the  Advertising  and  directors  of  the  corporations,  have 


Eastern  Conference 
Of  4-A  on  Dec.  3 

The  Annual  One-Day  Eastern  Sea- 


Club  of  Boston  today.  been  charged  in  a  Federal  Trade  Com-  ^ 

Specifically,  Prof.  Teele  advised  ad-  mission  wmplaint  with  misleading  bol^d  ^nfSence  "S  tl^^Americml 
vertising  executives  to  urge  their  sales  methods  and  representatioi^  in  Association  of  Advertising  Agencies 
clients  to  study  the  Government  as  a  the  sale  of  books  and  encyclop^ias  ,,  ,  .  , ,  ,  Waldorf-Ltoria 


customer,  he  warned  against  bottle-  with  yearly  supplements  or  revision 


necks  in  managements  and  recom-  services, 


tions. 

The  drive  will  be  conducted  in  i 
operation  with  the  New  Eigj 
Council  and  has  been  organized  ua 
the  title  of  New  England  States! 
tato  Marketing  Committee. 

A  special  committee  appointed 
the  State  Marketing  officiks  is  s 
powered  to  plan  and  execute  a  p 
gram  to  recruit  the  cooperatiot 


luncheon,  to  be  held  in  the  Jade  New  England  daily  and  weekly  nei 


mended  that  advertisers  play  an  im-  The  respondent  Crowell-Collier  Room  Atherton  W  Hobler  chairman  pi*pers,  radio  stations,  the  chains 


portant  part  in  creating  national  unity.  Publishing  Company,  according  to  the 
Urges  Study  of  Gov’f  complaint,  sells  its  publications  to 

school  teachers,  college  professors, 


of  the  board  of  the  4-A,  will  speak  independent  retail  grocen  .1 


on  the  current  projects  and  activities 
of  the  association.  He  will  be  followed 


“In  selling  to  industry,  successful  business  and  professional  m^n  and  to  bv  Dr  LaXronHf  the  fZmoV^ 
advertising  and  marketing  men  em-  the  general  public,  and,  acting  by  and  ^  Lasswell,  one  of  the  foremost 


ciations  and  hotels  and  restaurais 
the  six  States. 

For  the  purpose  of  directing  thisi 
State  drive,  the  State  of  Maiw 


tv.e  imnnr  rnoe  of  .u  u  -T  ^  ’  f  ’  u  -J-®  •  ^  j  authorities  in  the  country  on  the  sub-  state  anve,  me  otaie  oi  ^ 

phasize  the  unportance  of  careful  through  its  corporate  subsidiaries  and  :  .  r  nronaeanda  who  will  analvze  agreed  to  loan  its  merchandiu^i 
study  of  prospective  customers  to  under  the  control  and  direction  of  Pt^oP^ganaa.  wno  win  analyze  . - ,  - ^ 


- -  - me  eoiiiroi  aiiu  uirecuon  OI  nronatranda  mothod.?  emnlovod  hv  advertising  COUnsel,  StUrges  ! 

understand  their  needs.  Knowing  the  respondent  officers,  has  employed,  fiX,?  fSei^^we^  Tith  sScS  president  of  Brooke,  Smith, 


your  customer  is  not  ordinarily  a  mat-  among  other  sales  methods,  the  fol- 


ter  of  hours  or  days;  it  frequently  lowing: 


comes  only  after  intensive  work  for 
months  or  years. 


(1)  A  prospective  ptirchaser  will  be  in¬ 
formed  that  as  a  result  of  a  drawing  con- 


“And  we  have  the  same  business-  ‘he  respondents,  she  has  won  a 


leading  foreign  powers,  with  special 
emphasis  as  to  what  advertising  men 
should  know  about  these  forces. 

Following  the  luncheon,  the  meet¬ 
ing  will  break  up  into  eight  group 


lU  Wc  iittVt;  tiie  ddiiic  uuauicdd**  ^  .  — .  T  t  •  —  ai 

,  .  f  n  J  .  _  .u.  of  encyclopedias  and  other  books,  an<l  conferences,  running  Concurrently, 

who  cheerfully  devotes  months  ^ 


Dorrance,  Inc.  of  New  York,  wkii 
act  as  chairman  of  the  New  I 
land  States  Potato  Marketing  Ci 
mittee. 

Plans  call  for  advertising  and  | 
motional  material  for  retail  store  I 


to  the  study  of  needs  of  a  single  Indus-  bureau  maintained  by  the  respondents;  that  in  AcTOunt  Executives  Group:  Thomas  educational  news  stories. 


trial  plant  and  to  familiarizing  himself  order  to  receive  the  books  it  is  necessary  for  y..,  •  u  u  'A  t  V  a  recipes,  etc. 

with  Ae  real  organization  of  the  man-  her  to  purchase  from  the  respondents  a  DArcy  Brophy,  president,  Kenyon  & 


agement  of  that  plant,  taking  a  two-  supplement  to  be  supplied  for  10  Ectoardt,  Inc.  xa  -1,  •  „ 

day  trip  to  Washington  and  then,  dis-  P""  -^hich  may  be  paid  Copy  Group:  Walter  E.  Thwing, 


O  f  ^  tb  f  ^  a  T  ‘"stallmcnts;  that  the  sum  asked  president,  Walter  E.  Thwing,  Inc. 

gusted  that  he  has  not  received  a  for  is  the  price  of  the  yearly  supplements,  and  TTicnQl  TT  V« 


contract,  proclaiming  throughout  the  that  the  books  are  given  free. 


club  car  the  inefficiency  and  red  (2)  Agents  and  salesmen  advise  prospec- 


Fiscal  Control  Group:  C.  H.  Vasoll, 
vice-president  and  comptroller,  Ken- 


Advertisers,  Agende 
Media  Are  Listed 


tape  which  surrounds  government  '>ve  customers  that  they  are  from  the  re-  yon  &  EckhartR,  Inc. 

.  .  AU..A  ....  A/l A/>nam/«ol  Wv*/\Hii/ 


buying. 


pondents'  publicity  department;  that  in  ex-  Mechanical  Production  Group: 


Standard  Advertising  RegistBl 
week  listed  the  following  new 
tisers,  their  agencies  and  the  M 


“Ac  -.riwortioino  men  fA  wbnm  tbp  change  for  letters  commending  the  hooks,  Donohue,  production  manager.  Batten,  to  ^  national  adi 

AS  aavernsing  men  XO  wnom  X  e  introductory  encyclopedia  sets  are  to  be  placed  no-.-...-,  n.. a.  rteV....,  camnaiims. 


daveiii:.ms  u.«:ii  tu  introductory  encyclopedia  sets  are  to  be  placed  Barton  Durstine  &  Osbom: 

study  of  the  customer  is  almost  second  ^.-ith  a  select  few  in  different  communities  for  xr;.,,.!,!;--*"  _  p  A-*  /'•  .....  'C'l  A 

nature  you  will  do  a  real  service  to  advertising  purposes;  that  prospects  contacted  ^Visualization  &  Art  Group:  Elwood 
the  business  firms  with  which  you  are  have  been  selected  to  receive  a  set  of  cn-  Whitney,  vice-president,  J.  Walter 
associated  if  you  will  everlastingly  o-clopHias;  that,  in  order  to  get  the  b^ks  Thompson. 


V  At-  •  £  lx  free,  it  is  necessary  for  the  customer  to  buy 

hammer  the  importance  of  real  study  yearly  supplements  or  the  annual  revi- 


campeugns. 

The  Harry  Alter  Co..  1734  Sa  M« 
Ave.,  Chicago,  Ill. — “Humidome  .tir  I 
tinner  &  Calumet  Refrigeration  Dt* 
Duane  Wanamaker  .\dver.,  Chic-igo,  T!- 


of  this  customer  (Government)  a  sions  for  a  lO-year  period;  that  the  price  of 


customer  which  is  likely  to  be  a  tre-  tlie  supplements  or  revisions  is  far  less  than 
mendous  buyer  for  years  to  come.”  ‘he  price  at  which  they  will  be  sold  later 


On  “management  bottlenecks,”  Prof. 
Teele  commented: 

“The  executives  of  many  of  the  con¬ 
cerns  which  are  now  or  will  be  in  the 


the  price  at  which  they  will  be  sold  later  Time  Buyer,  Batten,  Barton,  Dur- 
aflcr  the  close  of  the  advertising  campaign,  stine  &  Osborn. 


and  that  the  price  charged  is  to  cover  only 
the  actual  cost  of  the  revision  work  to  the 
respondents. 


The  complaint  alleges  that  among 


Media  Group:  L.  M.  Malitz,  vice- 
pres.  and  space  buyer,  Warwick  and 
Legler. 


future  suffering  from  under-expanded  other  representations  made  in  the  sale 
management  are  good,  competent  of  the  respondents’  publications  are: 


people.  In  the  rush  of  daily  activity  that  through  a  combination  purchase 


they  simply  do  not  see  how  badly  ope-  the  customer  will  receive  $184  worth  ***  xn?wc»^JU^.>dS  Marie  dc  Mclicis  Products  Co..  l*-J 

rations  are  hampered  by  the  manage-  of  merchandise  for  $59;  that  it  is  nec-  WQXR’s  first  advertising  campaign,  9ih.  Phii.i,.  p.i.— “^^arie  de 
ment  bottleneck.  An  outsider  with  an  essary  for  the  respondents  to  move  promoting  its  increase  in  power  to  ^7rown  Pa  —  \hce  p 

intimate  relationship  such  as  advertis-  their  merchandise  from  a  warehouse  5,000  watts,  began  Sunday,  Nov.  10,  in  Kxec.— using'  kvwspipers  s,  Magaiiw^ 

ing  men  often  have  should  frequently  located  in  one  State  to  a  warehouse  new  York  dailies.  Masterbilt  Mfg.  Co..  Tnc.,  Tlackma* 

be  able  to  detect  and  call  attention  to  located  in  another  State,  and  that  in  Three  insertions  a  day,  two  in  run-  .T.  — “M.ytorl)iit  Rrassiercs”— DunHffl 
management  bottlenecks  before  they  order  to  save  the  expense  of  moving,  of-paper  and  one  in  radio  page  space,  Jp'  -  Vork  ~  r ; 

have  long  continued.  Such  service  the  merchandise  is  offered  at  a  greatly  will  attempt  to  build  increased  audi-  sig'ns Premiums 

would  be  of  real  value  to  individual  reduced  price;  that  books  offered  are  ence  by  calling  attention  to  WQXR’s  The  Pfaffman  Co..  6919  T.orain  .t«- 

companies  and  to  the  defense  effort,  reclaimed  books  and  are  consequently  featured  programs,  now  being  heard  h'uvl,  Ohio  —  “K«ik-Soup”  —  f’'  ®  ^  ^ 

being  given  at  a  lower  price,  and  that  with  the  increased  clarity  and  fidelity  J,'-*'  ; 

Need  Suggestions  for  Unity  special  offers  of  reduced  prices  are  which  the  station’s  added  power  has 


WQXR  Starts  Ads 
In  Newspapers 

WQXR’s  first  advertising  campaign,  9*^’-  T'hila..  Pa.— “Marie  de  ' 

tarrsmrsfinct  ife  irtr'roaco  nrswov*  f*reani  &•  Marie  de  ^fcdicis  Ro«e  Oi 


Outdoor  Group:  R.  C.  Grahl,  mgr.  Newspapers.  Macrazincs.  Trade  Paper!  * 
of  outdoor  dept.,  McCann-Erickron.  Papers,  Direct  by  Mail,  Dealer  1"= 
Radio  Group:  C.  E.  Midgley,  radio 


F..  D  Curren  Sr  Co..  Todd  BHg.. 
Mich. — “Swcct-.\ire  Household  TV  <1 
Fulton.  Horne,  Morrissey  St  Co.,  Cliian 
— F.  TI.  Morrissey,  Acet.  Fxee. — tuitf 
papers. 

M.alcor  Products,  54  Clinton,  Xfwlfk  ^ 
—  “Sani-Clip” — Scheck  Adv.  Agfcry. 
Newark.  N.  T. — using  Newspapers. ' 
Direct  hv  Mail.  Dealer  Helps,  Wiifl* 
plavs  S-  Counter  Ihsplays — Appro.  W.OX 
Marie  de  Medicis  Products  Co..  I*- 


ew  York  dailies.  Masterbilt  Mfg.  Co..  Tnc.,  llackflisAj 

Three  insertions  a  day,  two  in  nin-  .I- — “Masterbilt  Rrassicres” — DunHesktl 


Tnc.,  New  York  City  —  using  ^  j. 
Counter  Displays.  Window  Displays. 
Signs  S-  Premiums. 

The  Pfaffman  Co..  6919  T.a)rain 


Need  Suggestions  for  Unity 


“Third,  and  most  important,  we  being  made  to  employes  whose  em- 


w.s.  Thrifty  Heat  Co..  5310  West 

made  possible.  Symphony  Hall,  a  J.ouis,  Mo.— “Thrifty-Heat  Burner" 


come  to  the  services  which  this  group  ployers  have  placed  advertisements  nightly  concert  of  recorded  classics; 


may  render  to  the  cause  of  national  with  the  respondents. 


unity.  During  the  past  week  national  The  complaint  alleges  that  in  fact  tator,  and  the  WQXR  monthly  printed  '-""'“"’'•'•s:  “'J- 

unity  has  b^n  the  subject  of  innumer-  none  of  the  respondents’  publications  program  booklet  are  among  the  sta-  n  tnC 

able  editorials,  speeches  and  articles.  13  ever  given  as  the  result  of  a  draw-  tion’s  features  promoted  in  the  copy.  K KT. V IN ATQR  ADS 
l^ese  appeals  have  been  largely  emo-  jng^  or  free,  and  as  a  gift  or  gratuity;  The  New  York  Times,  New  York  With  sales  of  its  1940  electric 

tional,  have  seldom  made  specific  and  that  the  purchase  price  of  the  so-  Herald  Tribune  and  New  York  Daily  erators  running  at  the  highest 

concrete  suggestions,  and  have  usually  called  free  goods  is,  in  every  instance.  News  carried  the  first  ads  in  the  cam-  in  the  company’s  history,  the 
been  addressed  not  to  particular  included  in  the  price  of  the  other  paign  on  Sunday.  The  New  York  nator  Division  of  Nash-K*' 

groups  but  to  the  general  public.  We  merchandise  sold  to  the  customer;  that  World-Telegram  carried  the  three  Corporation  announced  TuesdjI 

need  such  efforts — there  are  plenty  of  jn  no  case  do  the  respondents  sell  at  ads  Nov.  11,  the  New  York  Sun  on  it  had  scheduled  a  national 

wounds  to  be  salved.  But  we  also  actual  cost;  that  the  sxim  of  $59,  rep-  Wednesday,  the  New  York  Post  ing  campaign  in  magazines  and 

need  concrete  suggestions  as  to  the  resented  as  a  reduced  price,  is  the  reg-  Thursday,  and  others  in  rotation  for  papers  to  promote  the  sale  of  ^ 

way  in  which  p^icular  groups  may  price;  and  that  other  claims  as  the  next  few  weeks.  special  m^el  Christmas  refw* 

contribute  to  national  xmity.”  made  by  the  respondents  are  also  de-  Schwab  &  Beatty,  Inc.,  is  handling  that  are  being  introduced  in  b 


Quincy  Howe,  WQXR  news  commen- 


Itreiiiian-Mars^ulies  Adv.  Co.,  St. 
S.  D.  Margiilifs,  Acet.  Exec. — 


tator,  and  the  WQXR  monthly  printed  475. 


KELVINATOR  ADS 

With  sales  of  its  1940  electric 
erators  running  at  the  highest 


contribute  to  national  xmity.' 


Among  the  suggestions  offered  by  ceptive  and  misleading. 


Thursday,  and  others  in  rotation  for  papers  to  promote  the  sale 
the  next  few  weeks.  special  m^el  Christmas  refngf^ 

Schwab  &  Beatty,  Inc.,  is  handling  that  are  being  introduced  in  b 
the  WQXR  accoxmt.  ber. 


•  • 
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Football  Schedules 


1940 
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of  Patents  of  the  U.  S.  has  renewed 
for  the  Hoyt  company  the  certificate 
of  registration  No.  138,974  covering 
the  use  of  the  words  “Planned  Adver¬ 
tising”  by  the  company  to  designate 
its  method  of  conducting  advertising 
for  its  clients.  The  registration  has 
been  renewed  for  a  period  of  20  years. 

“The  phrase,  ‘Planned  Advertising,’ 
was  first  used  by  Charles  W.  Hoyt, 
founder  of  the  agency,  to  describe  his 
method  of  selling  agency  service — first 
selhng  to  the  cUent  a  marketing  and 
advertising  plan  for  a  set  fee,”  the 
agency  stated.  “Plan  selling  was 
given  up  many  years  ago,  although 
the  Hoyt  Company  continues  to  use 
the  planned  approach  to  an  advertis¬ 
ing  and  marketing  problem.” 


[ewspapers  Backbone 
If  White  Seal  Success 

By  WARREN  L  BASSETT 


(;  addition  to  the  liquor  price  war  York  City  the  heaviest  ever  used  there 
which  has  been  raging  in  New  York  for  Carstairs  White  Seal  whiskey, 
p:  a  good  many  weeks,  one  of  the  Car  cards  are  being  widely  used  in 
best  topics  of  conversation  in  the  New  York,  Boston,  Philadelphia,  New- 
Uor  industry  is  the  way  a  new  ark,  Jersey  City  and  Worcester.  Post¬ 
ed  has  skyrocketed  in  sales  in  the  ers  are  being  used  in  selected  areas. 
£  year  backed  by  heavy  newspaper  Trade  papers  are  on  the  schedule,  as 
Aertising  and  dealer  promotion  ma-  are  New  Yorker,  Playbill,  Promenade, 
Ljl.  Caravan  and  Cue. 

Hie  brand  is  Carstairs  White  Seal  Supplementing  the  advertising  is  a 
le.  Storting  from  scratch  a  year  ago  three-piece  direct  mail  campaign  di- 
b  November,  in  six  months,  ac-  rected  at  dealers  which  has  proved 


Lonr//  V  WakesGoodf 


Campaigns  and  Accounts 


BENDIX  HOME  APPUANCES,  INC., 
South  Bend,  Ind.,  manufacturers  of 
the  “Bendix”  Home  Appliances,  has 
appointed  Young  &  Rubicam,  Inc., 
Chicago,  as  its  advertising  agency. 

Miss  Swank,  Inc.,  slips  and  pyjamas, 
is  planning  an  advertising  and  mer¬ 
chandising  promotion  for  1941  in  class 
magazines.  Hirshon-Garfield,  Inc.,  is 
the  agency.  j 

E.  L.  Knowles,  Inc.,  Springfield, 
Mass.,  makers  of  Rubine,  has  ap¬ 
pointed  Charles  W.  Hoyt  Company, 
Inc.,  New  York,  to  act  as  advertising 
agency. 

Greater  Orlando,  Fla.,  Chamber  or 
Commerce  has  retained  Barton  and 
Goold,  Inc.,  as  their  advertising  coun- 

_ „  _  sel.  Victor  Lawrence  is  account  ex- 

America  looks  to  the  Nation’s  Capital  ecutive.  Schedule  includes  color  roto- 
with  faith  and  confidence  in  the  future  gravure. 

.  .  .  under  the  continued  leadership  of  ipjjg  Golden  Bear  Cookie  Company, 
a  great  American.  Long  Island  City,  N.  Y.,  through  its 


written  all  (merit! 

-I;  i 


home  bars.  In  all,  about  2,000  of  the  ~ 
seals  have  been  put  on  display,  but 
because  of  their  cost,  the  company  is  ~ 
trying  against  odds  to  limit  their  dis-  <— ■ 
tribution.  iiSSi 

Commenting  on  the  remarkable 
sales  record  of  the  brand  in  the  short 
space  of  a  year  an  official  of  the  Car¬ 
stairs  firm  said: 

“Naturally,  we  have  used  every  legi¬ 
timate  means  available  to  promote 
White  Seal,  but  I  can  safely  say  that 
the  large,  consistent  newspaper  copy 
was  the  backbone  of  our  effort.  It 
not  only  created  public  acceptance, 
but  it  paved  the  way  for  our  sales¬ 
men  in  developing  wider  outlets. 

“As  sales  have  increased  we  have 
stepped  up  our  newspaper  advertising, 
and  this  will  continue  to  be  our 
policy.” 

The  Carstairs  White  Seal  account  is  Ted  Bates,  Inc.,  a  new  agency  to  be 
handled  by  Lennen  &  Mitchell.  headed  by  'Theodore  L.  Bates,  now  a 

Another  Carstairs’  brand.  Harmony,  vice-president  of  Benton  &  Bowles, 
handled  by  the  Lynn  Baker  Company,  inc.,  will  open  offices  in  the  Intema- 
New  York,  is  launching  a  newspaper  tional  Building,  630  Fifth  Avenue,  on 
campaign  based  on  barber  shop  har-  Dec.  2  to  handle  the  advertising  of 
mony  quartets.  Ads  will  run  600  and  the  Continental  Baking  Co.  and  cer- 
300  lines,  and  will  be  tested  in  special  tain  products  of  the  Colgate-Palm- 
markets  in  the  east,  according  to  the  olive-Peet  Co. 

agency.  The  series  features  illustra-  ^he  following  personnel  will  join 
tions  of  prominent  barber  shop  quar-  Bates  in  his  new  company:  Tom 

tets,  and  “the  quartet  of  qualities  for  Buechner,  vice-president  and  ac- 
which  Carstairs  Harmony  is  famous:  executive;  Walker  Everett,  ac- 

rich  flavor,  lighter  body,  delicate  bou-  executive;  Tom  Camese,  vice- 

quet,  and  low  price.  oresident  in  charge  of  operations;  Ed 


Eras 


*•  of  tho  C«rtf«!rs  newspaper  series 
runs  1,200  lines.  The  seme  format 
carried  out  in  the  other  advertisements, 
^  however,  changes  in  the  drawing  sur- 
itindlng  the  seal  and  in  the  cartoon  copy 
■-v.  Among  other  ad  headlines  are: 
^“•d  Most  Likely  to  Succeed;"  "Stealing 
e  Show;"  "Man,  How  He’s  Going  to 
Town!" 


pf'kng  to  executives  of  Carstairs 
Itos.  Distilling  Co.,  Inc.,  it  had 
seventh  place  in  total  liquor 
^  in  New  York  City.  By  mid- 
Ftoner  it  had  climbed  to  fifth  place, 
^  at  the  present  time  is  pretty  well 
ft  in  third  place. 

One  of  the  most  important  factors 
f  diis  wide  acceptance  of  a  new  brand 
^  been  the  steady,  consistent  use  of 
‘-'Se-size  newspaper  advertising,  the 
wpany  states.  As  sales  have 
counted  the  advertising  has  been 
f^Iarly  expanded  both  in  New  York 
fid  surrounding  cities. 

week  the  company  announced 
expanded  newspaper  campaign 
‘ich  calls  for  an  increase  in  the 
“"’ber  of  1,200;  800-  and  300-line  ad- 
crtisenients,  and  the  use  of  more 
■an  65  newspapers  in  states  along 
*  seaboard.  The  campaign 

variety  by  a  sprinkling 
122-line  boxes. 

A  1,200-line  institutional  advertise- 
CHARACTER  that  counts” 
;#as  placed  in  New  York  City  news- 
before  Election  Day. 
e  combination  of  institutional 
and  other  large  copy 
cs  the  newspaper  schedule  in  New 
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EDITOR  &  PUBLISHE 


OCTOBER  LINAGE  OFF  .7%—E.  &  P.  INDEX  ALSO  DOWN _ 


NEWSPAPER  LINAGE— 52  CITIES 


IZO  135§ 


(I'oiiiiiilcd  by  KI>IT«IK  &  Fl'BLISHEK  from  Medial 
mniMurrmrntH) 
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1=1.1940  IN  MILLIONS  OP  LINES 

By  ROBERT  U.  BROWN 

AFTER  THE  OPTIMISM  created  by  the  advances 
made  in  August  and  September,  total  news¬ 
paper  advertising  in  October  produced  a  slight 
disappointment  with  a  loss  of  .7%,  compared  to 
the  same  month  last  year,  which  might  be  attrib¬ 
uted  to  the  intensity  and  uncertainty  of  the 
political  campaign.  Financial  and  general  adver¬ 
tising  contributed  most  to  this  loss. 

The  Editor  &  Publisher  Index,  based  on  the 
average  for  the  month  for  the  last  five  years,  also 
fell  off  to  95.4  after  showing  a  steady  climb  upward 
in  AugiLst  and  September. 

Although  there  was  considerable  political  adver¬ 
tising  in  the  major  cities  it  was  not  sufficient  to 
alter  the  nation-wide  picture. 

The  theory  that  the  campaign  was  responsible 
for  the  hesitancy  of  advertisers  is  borne  out  by 
the  fact  that  most  business  indexes  during  the 
month  were  fairly  good  which  generally  is  indica¬ 
tive  of  increased  advertising.  According  to  the 
business  survey  of  Brooke,  Smith,  French  and 
Dorrance,  Inc.,  121  of  the  147  trading  areas  showed 
gains  for  the  month.  The  stock  market  was 
rocked  to  unaccustomed  activity  several  times  by 
million-share-days.  New  securities  offered  to  the 
public  in  October  increased  sharply  with  bond 
flotations  the  largest  for  any  month  since  Decem¬ 
ber,  1936,  and  stock  emissions  the  heaviest  for  any 
October  in  four  years. 

However,  this  activity  was  to  be  expected  from 
the  billions  of  defense  monies  being  poured  into 
the  hopper  by  the  government.  A  real  indication 
of  the  imcertainty  created  by  the  election  is  the 
Federal  Reserve  Board  announcement  that  Octo¬ 
ber  showed  a  decline  in  department  store  sales 
although  an  increase  is  usually  expected  at  that 
time. 

According  to  Media  Records  figures  for  52  cities, 
newspaper  linage  was  off  in  four  classifications. 
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- 1959  - 1940 

All  classifications  except  automotive  were  off  on 
the  E  &  P  Index. 

Department  store  was  off  .4%  and  retail  showed 
a  gain  of  only  2%  for  the  month.  However,  retail 
was  off  to  96.8  on  the  Index  and  department  store 
was  off  to  99  on  the  Index.  Display  only  showed  a 
loss  of  1.3%  for  October  but  was  off  to  97.5  on  the 
Index. 

Classified  and  automotive,  the  only  two  to  show 
gains,  were  up  1.8%  and  .6%  respectively.  On  the 
Index  they  were  at  99.6  and  104.3  which  were  poor 
showings  compared  to  last  month’s. 

The  consistently  “bad  boys’’  of  newspaper  linage 
were  general  which  was  off  6.6%,  and  financial, 
off  9.1%.  Their  corresponding  record  on  the  Index 
was  also  bad  at  84.5  and  90.  respectively. 

The  10- month  accumulative  figure  is  consider¬ 
ably  better,  showing  a  total  gain  of  2.%.  Retail  is 
ahead  1.2%;  general  off  .6%;  automotive  ahead 
18.5%;  financial  off  5.6%;  total  display  a  gain  of 
1.6% ;  classified  ahead  3.6%;  and  department  store 
a  gain  of  2.1%. 

This  accumulative  figure  should  improve  as  the 
defense  appropriations  begin  to  get  into  the  hands 
of  the  consumer.  The  Bureau  of  Agricultural  Eco¬ 
nomics  reports  there  will  be  2  million  more  jobs 


1940 

1939 

%  of 
1939 

£ 

1 

Total  Advertising 

119,612,090 

118,783,735 

99.3 

V; 

September  . 

Display  Only 

106,701,011 

101,937,113 

97,219,532 

104.7 

95,997,263 

98.7 

r 

September  . 

84,372,682 

81,052,687 

104.1 

6 

22,786,472 

22,392,558 

101.8 

« 

Septemiter  . 

Retail 

22,328,329 

20,884,426 

106.9 

1. 

69,409,339 

69,192.493 

100.3 
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September  . 

Department  Store 

63,468,997 

61,662,547 

29.694,336 

102.9 

Vs 

29,577,915 

99.6 

« 

Septcnil)er  .... 
(leneral 

28,225,133 

26,746,358 

19.824,365 

105.5 

Id 

18,510,547 

93.4 

September  .... 

14,546.299 

15,045,283 

96.7 

'>■ 

6,435,540 

6.470,966 

100.6 

I'S 

September  .... 

5,035,499 

3,066,851 

1,767,134 

164.3 

90.9 

1-; 

1,606.411 

Septemlter  .... 

1,321,887 

1,278,006 

103.4 

9* 

in  1941  provided  by  defense  work.  Optimias 
also  reflected  in  a  Wall  Street  report  to  the  eSe: 
that  “venture  capital”  is  showing  more  inclir...:. ; 
to  go  to  work  than  at  any  time  in  the  last  sevt:: 
years. 

Radio  advertising  reports  large  gains  for  j 
month  largely  due  to  heavy  campaign  e.xperi 
tures  for  air  time.  Mutual’s  billings  for  OcLu 
were  $784,676,  an  increase  of  83% — with  10  mrj 
billings  at  $3,562,509,  or  a  gain  of  32.6%. 

NBC  reported  billings  for  the  month  at 
694,  a  gain  of  19.6%,  an  all  time  high  for  the  se* 
work.  The  10-month  figure  was  $41,054,049,  i  gi; 
of  11.8%.  CBS  reports  $4,010,080  billings,  again; 
19.5%  for  the  month,  with  a  10-month  figure  i 
$33,524,370,  a  gain  of  21.8%. 

General  women’s  magazines  showed  an  increa 
in  October  of  10%  with  1390  pages  of  advertis: 
compared  to  1264  in  October,  1939,  according; 
Publishers  Information  Bureau  figures.  This »; 
an  increase  in  revenue  of  7%.  For  10  months  tha 
magazines  had  a  decrease  in  volume  of  8%  repn 
senting  an  increase  of  3%  in  revenue. 

General  magazines  had  a  67o  loss  in  volume  ii 
the  month,  with  654  pages  compared  to  695,  win: 
was  a  2%  loss  in  revenue.  The  10-month  fir- 
was  5%  loss  in  volume  or  a  1%  gain  in  revenue 

Special  magazines  had  655  pages  of  advertL': 
in  October  compared  to  655  pages  the  samea 
last  year,  which  nevertheless  produced  a  16?li 
in  revenue.  For  10  months  specials  had  a  loss : 
3%  in  volume  with  a  10%  gain  in  revenue. 

Farm  papers  showed  a  gain  of  1%  with  280  pegi 
compared  to  276,  an  8%  gain  in  revenue.  For  ^ 
months  farm  papers  had  a  3%  gain  in  volume  v; 
a  14%  gain  in  revenue. 

Weeklies,  semi-monthlies,  Sunday  magazine 
tions  and  newspaper  weeklies  figures,  a 
behind,  showed  a  gain  of  17%  in  volume  in  Se; 
tember  with  1635  pages  compared  to  1391.  T: 
was  a  25%  increase  in  revenue.  For  nine  mc'." 
there  was  a  17%  gain  in  volume  with  an  18^ 
in  revenue. 

(See  linage  tabulation  on  paees  37,  38,  39) 


Agency  Chief  Hits 
WOR  For  Aid 
To  Press  Critics 

Sturges  Dorrance  Asks  That 
Clomp  Be  Put  On  “Bleatings 
Of  Irresponsibles" 

A  sharp  letter  of  criticism  was  sent 
this  week  to  Station  WOR,  Newark, 
by  Sturges  Dorrance,  chairman  of  the 
board  of  the  Brooke,  Smith,  French 
It  Dorrance,  advertising  agency,  New 
York,  for  giving  free  radio  time  to  a 
group  of  Columbia  University  students 
to  discuss  freedom  of  the  press. 

“The  sooner  radio  puts  a  clamp  on 
bleatings  of  irresponsibles  who  use 
your  free  radio  time  to  attack  our 
worthy  and  honorable  institutions,  the 
better,  and  I  for  one  resent  your  sta¬ 
tion  permitting  this  abuse,”  Mr.  Dor¬ 
rance  wrote  to  Theodore  C.  Streibert, 


vice-president  of  Bamberger  Broad¬ 
casting  Service. 

The  letter,  dated  Nov.  11,  follows: 

“I  listened  this  afternoon  (4:15  to 
4:45  P.M.)  with  no  small  amount  of 
nausea  to  a  bunch  of  Columbia  Col¬ 
lege  students  ‘hardly  dry  behind  the 
ears’  discussing  the  freedom  of  the 
press.  They  mentioned  a  prominent 
newspaper  organization  by  name 
(Scripps-Howard)  and  implied  that 
advertisers  and  advertising  agencies, 
through  pressure,  were  in  complete 
control  of  our  American  press.  The 


inference  seemed  to  be  that  Wendell 
Willkie’s  support  by  the  majority  of 
the  press  was  due  simply  to  pressure 
put  upon  newspapers  by  big  adver¬ 
tisers  and  their  advertising  agencies. 

“God  knows  we  hear  enough  crack¬ 
pot  theory  in  this  country,  dissemi¬ 
nated  by  these  ‘parlor  pinks’  without 
an  organization  like  WOR  aiding  and 
abetting  the  same  by  providing  free 
ladio  time  to  a  bunch  of  irrespon¬ 
sibles  trying  to  break  down  public 
confidence  in  our  honored  American 
institutions. 


BRISTOL  STARTS  LIBEL  SUITS  AGAIN  MUNRO 

HENRY  P.  BRISTOL,  president  of  Bristol-Myers  Company,  has  started  two 
libel  suits  amounting  to  $32,000  in  New  York  Supreme  Court  against  David 
Munro,  editor  and  publisher  of  Space  &  Time,  weekly  letter  service  on  ad¬ 
vertising  news.  The  first  suit  for  $3,000  compensatory  damages  and  $9,000 
punitive  damages  cites  a  statement  in  the  July  15,  1940,  issue  of  Space  &  Time 
connecting  Mr.  Bristol  with  sponsorship  of  the  Matthews  Report  on  the 
Consumer  movement  issued  last  year  by  the  Dies  Committee.  The  second  suit 
for  $10,000  compensatory  and  $10,000  punitive  damages,  filed  Thursday,  is 
based  on  Mr.  Munro’s  published  comment  regarding  the  first  suit. 


‘The  twaddle  of  these  half-ba® 
communists  had  about  as  mu(i  1)^ 
of  fact  or  reason  behind  it  as  ^ 
accustomed  to  have  ‘dished  up'  b  • 
by  these  so-called  ‘advanced 
ers’  who  feel  that  everything  in  ' 
country  is  wrong. 

Registers  Protest 
“As  an  officer  of  this  corpora-* 
and  as  a  member  of  the  Amer’-S 
Association  of  Advertising  Ag®-* 
I  want  to  register  my  very  s®- 
protest  at  this  sort  of  propagan® 
which  WOR  makes  itself  a  party 
“I  am  sending  copies  of  this  lo  - 
of  protest  to  Cranston  Williams,^ 
ager  of  the  American  Newspaper 
lishers  Association,  Paul  B. 
president  of  the  Association  of  • 
tional  Advertisers  and  to  ‘’f 
son,  president  of  the  American  •' 
sociation  of  Advertising  Agencies- 
“Please  forgive  me  for  consi^ 
heat,  which  in  this  instance  I  tni^ 
fully  justified  on  the  part  of  the 
lishing  and  advertising  frateroW 


for  NOVEMBER  16.  1940 
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$49,297,809 


$73,521,843 


$279,348,163  $184,236,050 


CLEVELAND  PLAIN  DEALER 

National  representatives,  John  B.  Woodward,  Inc. 


.THE  COMPACT  CLEVELAND  MARKET  $(37,000.0»5.30— 49%  OF  OHIO'S  RETAIL  SALES. 


THE  CLEVELAND  2-in-1  MARKET  IS  ON  THE  MARCH 
TO  NEW  SALES  AND  PRODUCTION  RECORDS 


I  Full  Speed  Ahead 

I  is  the  order  all  over  this  area — 
j  alive  with  the  clang  of  machinery, 

I  the  hiss  of  molten  metal  and  the 
j  rumble  of  trucks  and  freight  cars.' 
Minimum  estimates  of  orders  for 
private  and  governmental  con¬ 
tracts  for  defense  total  well  over 
$150,000,000. 


That’s  business!  And  constantly  satis 
fying  the  reading  habits,  as  well  as  in 
fluencing  the  buying  habits  of  the  pros 
perous  people  in  this  busy  2-in-l  market 
is  the  Plain  Dealer.  It  is  the  home  news 
paper  in  Greater  Cleveland  and  in  fact 
in  every  single  one  of  the  142  cities  and 
towns  in  this  compact  area. 

Ask  any  distrihutor  or  representative  in 
northeastern  Ohio  about  the  importance 
of  this  2-in-l  market — Cleveland  PLUS 
the  26-eonnty  area.  Then  ask  your 
advertising  agency  how  the  Plain  Dealer 
covers  this  2-in-l  market. 


Necessary  plant  expansion  to  keep 
j  pace  is  taking  place  throughout 
this  whole  industrial  section.  Non- 
residential  construction  is  48'  < 
j  greater  than  in  1939,  and  residen¬ 
tial  building  is  up  61 '4  over  last  year, 
Another  familiar  sound  is  the  ring  of  the 
I  cash  register.  Ohio  sales  tax  records  rC' 
veal  an  increase  of  15'  r  in  retail  sales  so 
i  far  this  year. 
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GREATER  of  Ohio',  Volymo 
CLEVELAND  I  I 


2$ 

ADJACENT 


RETAIL  SALES  VOLUME 

Tefal  Sale, 
}T  Week,— 1  *37 

Cayalioqa  CeuMy . . . .  (Clavalond)  .$279,348,163.06 
Countias  I  Adjacent  to  Claveland)  .  184,236,050.23 
Hamilton  County. ...  (Cincinnati)  .  138.411.993.42 

Franklin  County . (Columbus)  95,044.910.89 

Lucas  County . (Tolade)  . . . .  82,240,580.45 

Summit  County . (Akron) .  73.521,643.77 

k4ont9em«ry  County  (Dayton)  ...  69.855,720.73 

IHahonin9  County. ...  (Youn9stown)  50,596,429.18 

Stork  County . (Conton)  ...  49.297,809.06 

Totol  for  above  9  markets. . .  .$1,022,553,300.79 
Grand  total  for  stote .  1,283,778,104.98 


}  5.7% 

of  Ohio',  Veleme 


3.9% 

a(  Okie's  Velene 

I  MAHONING  I 
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Newsman  Escapes 
Miraculously  from 
"Galloping  Bridge" 


Tacoma  Reporter  Loses 
Car  .  .  .  Photographer  Gets 
Unusual  Shots 

Tacoma.  Wash.,  Nov.  9— Leonard  B. 

Coatsworth  of  the  editorial  staff  of 
the  Tacoma  News  Tribune  demon-  This  picture  was 
strated  graphically  the  manner  in  taken  by  Howard 
which  the  mind  of  a  newspaperman  Clifford,  from  the 
works  when  he  was  trapp^  in  his  side  of  the  bridge 
automobile  on  the  weaving  deck  of  before  it  col- 

_ _  lapsed. 


Then  noticina  a  newsreel  camera-  1915  and^S 

men  noticing  a  newsreel  camera  terruptmg  his  education  to  enlist  ii 

nan  on  the  span  under  the  east  tower  ^^e  United  States  Army  during  fte 
apparently  getting  some  wonderful  World  War.  He  then  complex  ^ 
shots  as  the  deck  of  the  bridge  was  journalism  course  at  the  LiverS 
rollmg  more  than  an  ocean  liner  m  Washington  School  of  JoumS 
a  heavy  storm,  Clifford  decided  to  try  Seattle,  from  which  he  was  gS 
tiis  luck,  forgetting  orders  from  the  •  ,0,/,  ® 

office  to  “absolutely  run  no  risks.”  '  , 

He  worked  his  way  up  the  approach  lOURNAUSM  MEETING 
greatest  The  University  of  Nebraska  and  its 
difficulty,  made  some  shots  and  stood  School  of  Journalism  were  host  to 
chattmg  with  the  other  cameraman.  500  young  journalists  from  SO 

“Suddenly,”  Clifford  said,  “the  Nebraska  high  schools  at  the  annual 
bridge  seemed  to  sway  and  lurch  more  Nebraska  High  School  Press  Assoda- 
than  ever  and  I  began  shooting  as  tion  convention  in  Lincoln,  Nov.  8, 9. 
fast  as  I  could.  I  looked  up  and  found  Guest  speakers  for  the  convention 
myself  alone  on  the  span,  my  com-  were  George  Grimes,  managing  edi- 
panion  having  deserted  me.  Using  a  tor  of  the  Omaha  World-Herald,  and 
reflex  type  camera,  I  shot  one  more  J.  E.  Lawrence,  editor  of  the  Lincoln 
shot  and  prepared  to  turn  back  to  Star. 
shore.  Taking  another  squint  into  _  ■ 

the  groimd  glass,  I  saw  the  span  FINN  RADIO  EDITOR 

buckle  and  start  to  break  in  the  cen-  Allan  Finn,  former  radio  editor  ol 
ter  I  pressed  the  camera  trigger  the  Literary  Digest  and  scripter  for 
and  started  to  run.  3  Pacific  Coast  NBC  news  program. 


Leonard  Coafiworfh  Howard  Clifford  Although  visibly  upset  by  his  try- 
the  Narixiws  bridge  just  before  that  i^g  ordeal,  Coatsworth  was  back  at 
structure  collapsed  into  the  icy  waters  followmg  ^y 

of  Puget  Sound  here  Nov.  7.  when  he  receded  a  telegraphic  invite- 

It  vTas  Mr.  Coatsworth’s  day  off  and  ^lon  from  the  We,  he  People  radio 
he  was  driving  from  his  home  here  to  ^o  "tory  on  a  national 

his  summer  cottage  at  Arietta  on  the  broadcast  from  N^  York  City  the 

other  side  of  an  arm  of  Puget  Sound  \ 

when  the  bridge  suddenly  started  to  ^ew  York  City  by  rail  the  night  of 
buckle  so  badly  that  his  car  became  ^ov.  8  on  a  leave  of  absence  granted 
unmanageable.  FrTnk^S  Ba^T^  publisher. 

Tried  to  Save  Dog  Unusual  Photographs 

Realizing  the  precariousness  of  his  Some  unusual  news  photographs 
situation,  Mr.  Coatsworth  decided  to  vvere  snapped  when  the  2,800-foot 
abandon  his  car  after  first  m^ing  a  center  span  crashed  190  feet  into  the 
valiant  but  futile  effort  to  bring  the  cold  waters  of  Puget  Sound,  but 
family  dog,  “Tubby,  a  cocker  spaniel  probably  the  most  unusual  and  cer- 
and  his  sole  companion  on  ^the  trip,  tainly  the  first  to  reach  news  print 
back  to  shore  with  him.  But  Tubby,  were  those  of  Howard  Clifford,  pho- 
driven  frantic  by  the  weird  motions  tographer  for  the  News  Tribime. 
of  the  doomed  bridge,  refused  to  heed  Clifford,  who  also  “doubles  in  brass” 
his  master’s  pleas  and  presumably  ^  sports  writer,  was  seated  at  his 
was  carried  to  his  death  when  the  typewriter  pounding  out  a  routine 
bridge  collapsed  a  few  minutes  later,  story  when  first  word  of  the  immi- 
Meanwhile  Coatsworth,  buffeted  so  ngnt  destruction  of  the  huge  bridge 
badly  by  the  wind  that  at  times  he  ^^g  flashed  to  the  city  desk  by  Coats- 
was  unable  to  make  any  progress  at  worth. 

all,  crawled,  clawed  and^  staggered  Clifford  grabbed  a  camera  and  drove 
across  the  deck  of  the  wildly  surg-  bridge  as  fast  as  he  could.  He 

ing  bridge  in  his  battle  to  reach  Ae  flj.g^  made  a  few  shots  of  the  bridge 
safety  of  the  shore  he  had  left  a  few  from  vantage  points  on  the  shore, 
brief  minutes  before.  Spectators  esti-  After  sending  these  back  to  the  office 
mated  that  he  crawled  some  500  yards  j-y  cteorge  F.  Russell,  business  man- 
on  his  hands  and  knees  before  he  ^ggj.  gf  fl,g  Tribune  Publishing  Com- 
was  able  to  stand  and  finish  his  shore-  pany,  who  was  watching  the  spectacle, 
ward  journey.  he  waited,  camera  in  hand,  against 

Most  men  would  have  been  content  the  possibility  that  the  bridge  might 
after  so  terrifying  an  ordeal  to  relax  collapse, 
and  rest,  but  not  Coatsworth.  His 
first  thought  was  the  News  Tribune 
city  desk  and  a  telephone.  He  rxished 
to  the  toll  tender’s  office  and,  still 
gasping  and  panting,  put  through  a 
call  to  the  city  desk. 

Dictatod  Eya-Witnasi  Stary 

he  panted. 


THE  YOUNGSTOWN 
VINDICATOR’S 


net  paid  circulation  for  October 
was: 


Daily  . 
Sunday 


Compared  with  these  figures  the 
circulation  of  out-of-town  pa¬ 
pers  which  profess  to  cover  the 
rich  and  thriving  Youngstown 
district  is  infinitesimal. 


Circulation  for 
OCTOBER 

312,966 

A  Gain  of  13.0«1 
Over  October  Year  Ago 

SUNDAY  209, 60S 

A  Gain  of  12.300 
Over  October  Year  Aqo 


“This  Is  Leonard. 

“Get  photographers  and  reporters  out 
to  Narrows  bridge  right  away.  Bridge 
run  amok.  Hurry.” 

Then  the  connection  was  broken. 
But  it  was  sufficient  for  the  city  desk 
to  get  cameramen  and  reporters 
speeding  towards  the  bridge.  And  the 
tip  thus  given  enabled  the  News 
Tribune  to  hit  the  street  with  an  extra 
telling  of  the  collapse  of  the  bridge  a 
full  30  minutes  ahead  of  radio  sta¬ 
tions  and  competing  newspapers. 

Many  a  man  would  have  felt  his 
task  had  been  done  and  well  with  this 
service.  But  Coatsworth  was  not  con¬ 
tent.  He  supplemented  his  earlier  tip 
with  additional  details  and  then,  when 
the  bridge  was  gone,  heedless  of  black 


Uittbifafur 


.4nd  the  Youngstown  Telegram 

KELLY-SMITH  COMPAW 

National  Adrertising  Representatires 

Chirano  PhiladrIphU  Detroit  Atlanta 


Everything  in  Baltimore 
Revolves  Around 


AMERICA’S 


In  the  September-October  period  of  1940  —  the  period 
of  introduction  of  new  fall  clothes,  Openings  by  leading 
fashion  sellers,  presentations  of  American  designers  — 
the  fashion-selling  stores  of  New  York  introduced  by 
aaual  count  234  new  fashions  —  “Fashion  Firsts”  —  to 
New  York,  and  through  New  York  to  America. 

To  do  this  with  greatest  selling  effect,  the  sellers  of  those 
Fashion  Firsts  brought  out  more  of  them  in  the  Herald 
Tribune  than  in  any  other  New  York  newspaper. 

The  two-months’  score: 


Fashion 

Firsts 


Newspaper 

Herald  Tribune 
Second  Paper  . 
Third  Paper  . 
Fourth  Paper  . 


Percentage 

.  41% 

.  33% 

.  15% 

.  9% 


There  is  a  reasop  for  this.  The  designing  and  mal^ 
of  fashions  is  New  York’s  biggest  single  industrW^ 
selling  of  them  is  of  direct  interest  to  thousar^^'^ 
day-to-day  news  of  them  interests  hundreds  of 
on  any  given  morning. 

So  the  New  York  Herald  Tribune  n^''p(c/w 
Fashion  in  daily  and  Sunday  features,, ;l)Wtj[^^s 
as  full-time  news  in  its  news  colu^h'sy^f  is  fp] 
lishing  more  department  store  dr^s^<^eftisk^ 
other  paper  in  America,  havin,g^ntpedTusK|g 
fashion  position  in  New 


^shion 
fay  pub- 
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Stoneman  Pays 
Tribute  to 
London  Newsmen 

Says  Courage  of  75 
American  Correspondents 
There  Has  Been  Remarkable 

Every  American  newspaper  corre¬ 
spondent  who  has  been  in  London 
during  the  last  month  of  the  aerial 
“blitzkrieg”  has  stuck  to  his  or  her 
job,  regardless  of  personal  safety, 
viewing  the  situation  as  a  wonderful 
opportunity  to  cover  the  biggest  story 
of  our  generation,  said  William  H. 
Stoneman,  Chicago  Daily  News  Lon¬ 
don  correspondent,  in  an  interview 
with  Editor  &  Publisher  this  week. 
Mr.  Stoneman  arrived  in  U.S.  by  clip¬ 
per  p’ane  recently  for  a  brief  visit 
with  his  family. 

“There  hasn’t  been  any  ratting  by 
anybody,”  he  said,  “although  we  have 
all  been  petrified  with  fear  on  nu¬ 
merous  occasions.  The  news  bureaus, 
however,  have  continued  to  function 
as  they  always  did.” 

Tribvtc  to  Corretpoodcott 

Mr.  Stoneman  paid  tribute  to  the  75 
American  correspondents  in  London, 
asserting  their  courage  has  been  re¬ 
markable  under  the  most  trying  cir¬ 
cumstances.  He  said  all  of  the  corre- 
s{K)ndents  have  sent  their  families 
home  and  newsmen  in  London  are 
living  a  “bachelor’s  existence.”  Cor¬ 
respondents  have  closed  their  homes 
in  the  suburbs  and  have  moved  into 
concrete  buildings  in  downtown  Lon¬ 
don,  he  stated.  “We  are  becoming 
accustomed  to  hotel  life,”  he  said. 
“The  food  is  good  and  there  is  plenty 
of  it  Nobody  has  been  hurt  among 
the  American  press  contingent,  ex¬ 
cept  Robert  Nixon  of  International 
News  Service,  who  forgot  to  wear  his 
tin  hat  and  caught  a  piece  of  shrapnel. 
He  was  knocked  out  cold,  but  he  was 
not  seriously  hurt.” 

Mr.  Stoneman  said  that  American 
correspondents  are  allowed  to  do 
practically  anything  they  please  in 
London,  as  far  as  gathering  news  is 
concerned.  Americans  are  given  all 
of  press  facilities  accorded  the  British 
and  Empire  correspondents,  he  said, 
and,  in  some  cases,  American  report¬ 
ers  have  been  granted  added  privi¬ 
leges,  such  as  being  allowed  to  go 
up  in  British  bombers. 

“In  fact,  American  newspapermen 
seeking  the  thrill  of  a  big  story  are 
getting  more  than  they  bargain^  for 
— much  more  than  they  bargained  for 
— in  London  today,”  declared  Stone¬ 
man.  “Those  who  may  get  jittery  are 
shamed  out  of  it,”  he  said,  “for  there 
are  8,000,000  others  going  through  the 


Newspapers  Free 
in  Lexington,  Ky. 

Any  day  a  race  is  not  won  by  a  horse 
from  the  Lexington  area.  The  Lexlns- 
ton  Herald  gives  away  its  entire  edi¬ 
tion.  Write  for  details  about  liexlng- 
ton's  rich  opportunities  for  advertisers. 

LEXINGTON  HERALD-LEADER 

Keproriiti-il  b}  The  Katz  Agency 
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&  PUBLISHER 


same  thing,  equally  disturbed  by  the 
continuous  bombardments.  There  is 
comfort  in  company.” 


Arizona  Refuses  Ban 
On  Dental  Advertising 


Little  Censorship  Trouble 

There  has  been  comparatively  little 
trouble  from  the  standpoint  of  censor¬ 
ship,  the  Daily  News  correspondent 
stated.  “Some  stupid  censors  have  at¬ 
tempted  to  stop  fair  comment,  but 
correspondents  have  usually  found 
somebody  who  could  correct  the  situ¬ 
ation,”  he  said.  “The  principal  form 
of  censorship  has  been  the  holding  up 
of  correspondent.s’  dispatches.” 

Mr.  Stoneman,  veteran  of  the  Ethio¬ 
pian  campaign,  was  with  the  British 
Expeditionary  Forces  in  Flanders  be¬ 
fore  the  retreat  from  Dunkirk.  Prior 
to  the  British  retreat,  American  cor¬ 
respondents  were  allowed  to  go  up  to 
the  front,  he  explained.  Newsmen 
were  transported  in  British  army  cars 
assigned  to  the  press  corps.  Refer¬ 
ring  to  the  strategic  retreat  of  the 
British,  Mr.  Stoneman  said  “we  had 
to  run  like  hell  for  we  were  told  the 
Germans  were  only  15  miles  from  the 
town  in  which  we  were  making  our 
headquarters.” 

At  Boulogne,  the  correspondents, 
along  with  troops  and  civilians,  were 
heavily  bombed  by  German  dive 
bombers,  according  to  Stoneman,  who 
said  the  correspondents  finally  es¬ 
caped  and  went  back  to  England  on 
troop  transp>orts  ahead  of  the  Dun¬ 
kirk  evacuation. 

He  plans  to  return  to  England,  via 
clipper  plane,  the  first  week  in  De¬ 
cember. 


Phoenix,  Ariz.,  Nov.  10 — ^By  more 
than  two  to  one  Arizona  voters  dis¬ 
approved  a  legislative  proposal  to  re¬ 
strict  dental  advertising.  The  restric¬ 
tions  imposed  by  the  legislature 
included  a  ban  on  advertising  prices, 
credit,  credit  terms,  free  examination 
guarantees,  or  superiority. 

The  Arizona  newspaper  association 
circulated  referendum  petitions  and 
directed  an  intensive  fight  against  the 
measure  through  newspapers,  radio, 
public  speakers. 

Undisturbed  by  the  vote  is  the 
present  dental  code,  outlawing  “false 
and  misleading”  advertising,  which 
the  association  had  approved. 

■ 

AP  TEXAS  MEETING 

The  annual  meeting  of  managing 
editors  of  Texas  Associated  Press 
raember  newspapers  will  be  held  at 
San  Antonio  Jan.  19-20,  it  has  been 
announced  by  president  James  R. 
Record,  of  the  Fort  Worth  Star-Tele- 
yram. 

■ 

KOENIGSBERG  BOOK 

M.  Koenigsberg,  founder  of  King 
Features  Syndicate  and  for  many 
years  president  of  that  organization, 
International  News  Service  and  Uni¬ 
versal  Service,  is  writing  an  auto¬ 
biography  to  be  published  under  the 
title  of  “King  News”  next  spring  by 
Frederick  A.  Stokes,  New  York. 


WASHINGTON  (D.  C.) 


In  the  planning  of  any  promotional  campaign  for 
1941,  the  National  Capital  should  not  be  overlooked. 
Be  reminded  that 


In  population  it  is  the  Nth  largest  city  in  the 
United  States. 

In  spondoblo  incomo  per  capita  the  largest  in  the 
country. 

In  living  standards — just  what  you'd  expect  in  a 
market— city  and  suburbs — of  approximately  one  mil¬ 
lion  people  —  with  an  annual  income  of  close  to 
$800,000,000.00. 

Anfl  for  Appritach 


1  “Captain  E  a  s  y,”  Roy 
I  Crane’s  two-fisted  hero  of  the 
comic  page,  steps  into  new 
adventure  this  week.  He  fights 
spies,  saboteurs  and  foreign 
agents.  Some  are  rough 
I  bullies,  some  are  snioolh- 
I  talking  gents,  some  are 
I  Crane’s  famous  smooth-look¬ 
ing  blondes.  All  are  engaged 
in  hamstringing  America's 
defense  efforts.  It’s  no  small 
job  to  thwart  them,  but 
;  “Easy”  does  it ! 


The  Star — Evening  and  Sunday — the  "home  paper 
in  this  market  of  homes"  with  a  circulation  in  the  eve¬ 
ning  and  on  Sunday  morning  in  the  local  trading  area 
far  in  excess  of  any  of  its  contemporaries. 


And  for  fast  -  moving 
adventure  stories  ...  for 
superlative  comic  art . .  • 
for  timely  situations  . .  • 
“Easy”  always  does  it! 


Washington  should  be  a  "MUST"  market  for  YOU 
and  The  Star  will  prove  a  "MUST"  medium  to  suc¬ 
cessfully  cover  it. 


JtJjening 

With  Sunday  Morning  Edition 


N*v  Yark  0«c« 
OAN  A.  CARROLL 
no  E.  42*<  «L 


WASHINGTON,  D.  C. 


Ckteai*  OMc* 

I.  E.  LUTX  r 
Trlktia*  Tmtw 


Write  for  proofs  of  thr 
“Captain  Easy”  Sunday  page- 
or  for  proofs  of  the  “Wash 
Tubbs”  daily  strip  featuring 
“Captain  Easy.” 
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"THANKS 

for  the  new  REGAL  type" 

say  readers  of  the  Dallas  News 


REGAL  news  type  always  makes  a  “hit”  with 
newspaper  readers;  and  the  readers  of  the 
Dallas  Morning  News,  which  changed  to  Regal 
recently,  were  no  exception.  A  few  of  their  com¬ 
ments  are  quoted  below. 

Playing  up  the  new  type  in  its  “Sunrise  War 
Edition,”  and  later  in  its  City  Edition,  the  News 
ran  interesting  front-page  stories  about  Regal 
and  the  change-over  from  the  old  type.  These 
2innouncements  were  supplemented,  in  all  edi¬ 
tions,  by  a  reverse-plate  message— white  letters 
on  a  solid  red  background  — overprinting  the 
upper  left-hand  corner  of  page  one.  In  its  main 
story  the  News  said : 

“Studies  and  tests  of  various  type  faces  were 
made  by  the  management  of  the  News  over  a 
long  period  of  time  before  the  decision  was 
made  to  adopt  the  Regal  type.  Similar  changes 
made  by  other  newspapers  all  over  the  country 
have  been  received  with  enthusiasm  by  their 


readers,  and  the  News  feels  confident  that  its 
new  dress  will  be  met  with  the  same  acclaim. 

“The  new  type  takes  up  slightly  more  space 
than  the  old  type,  but  the  small  loss  in  linage 
is  more  than  made  up  by  the  clearness  of  the 
print  and  the  ease  with  which  it  can  be  read  in 
either  daylight  or  by  artificial  illumination. 

“Letters  such  as  a,  o,  and  S,  which  sometimes 
become  blurred  with  ink,  have  been  opened  up 
to  make  them  plainer,  while  the  ascending  and 
descending  parts  of  such  letters  as  h  and  p  have 
been  reduced.  The  new  type  is  a  little  darker 
than  the  old.  It  is  easier  to  read  because  it  is 
larger,  and  there  is  slightly  more  space  between 
the  lines. 

“The  experience  of  other  newspapers  adopt¬ 
ing  the  Regal  type  has  been  that  people  read 
more  when  they  read  more  easily,  and  thus 
more  people  read  the  newspaper  that  is  easy 

to  read.**  U  K)INT  >E6AL  with  italic 


The  last  comment  hy  the  Dallas  News  deserves  special  attention  from 
publishers  and  circulation  managers.  May  we  send  you  specimens  of  Inter¬ 
type  Regal?  Intertype  Corporation,  560  Furman  St., Brooklyn, New  York 


Cheers  lorlntertype  Regal  irom  Dallas  News  Readers 


^  "We  appreciate  these  nice  things  you  do  lor 

your  subscribers."  was  theme  of  letters  re¬ 
ceived  by  the  Dallas  News  on  the  subject  of 
its  new-style  Regal  type.  That  particular  ex- 
I  pression  came  from  Mrs.  A.  L.  Van  Ostrand  of 

1  312  West  Ninth  Street.  Other  typical  com- 

I  ments  follow: 

Dr.  R.  H.  Stewart:  “The  News  always  has 
been  easy  to  read,  and  the  best  newspaper 
in  the  United  States,  and  with  your  new  type 
I  it  is  much  easier  on  the  eyes.” 

Dr.  Viola  P.  Sconland:  “There  are  many  older 
persons  who  will  feel  very  grateful  for  this 
change.  The  new  dress  is  a  joy  to  the  eyes.” 
Dr.  Robert  T.  Hill:  “I  greatly  admire  the  im¬ 
provement  made  in  the  type  dress  of  the 
News.” 

Mayor  C.  B.  James,  of  Hamilton,  Hamilton 
County:  “Please  accept  my  congratulations 
on  your  new  Regal  type  dress.  It  improves 
both  the  looks  and  legibility  of  the  paper.” 


Mrs.  J.  R.  Sandusky:  “It  makes  the  News 
much  easier  to  read  and  a  better  looking 
newspaper.” 

E.  B.  Keeling:  “It  will  enable  me  to  get  by  for 
some  time  without  new  glasses.  Thanks  very 
much.” 

Edword  Titche:  “I  have  heard  much  favor¬ 
able  comment  on  your  new  type.” 

Max  Bentley:  “The  new  dress  of  the  Dallas 
News  is,  like  the  News  itself,  the  essence  of 
conciseness,  simplicity,  and  effectiveness.” 

Dr.  W.  Mood  Knowles:  “The  old-style  type 
was  equivalent  to  the  next  to  last  line  on  our 
eye-testing  chart.  The  new  type  is  at  least 
one  step  higher  in  legibility.” 

Dr.  Sam  L.  Scotbom:  “I  like  the  new  type 
very  much  because  it  is  easier  to  read.  This 
is  in  line  with  your  progressive  policy  of 
keeping  the  Dallas  News  one  of  the  leading 
papers  of  our  great  Southwest.” 


Dr.  Frank  Swanson,  Jr.:  “The  Regal  type  is 
sharper,  clearer,  and  can  be  read  at  length 
without  eyestrain.” 

Dr.  Newton  Taylor:  “The  clearer  type  will  do 
much  toward  preserving  the  eyesight  of  the 
newspaper  readers.” 

Dr.  H,  M.  Block:  “The  sharper,  more  clearly 
defined  letters  make  for  greater  ease  and 
speed  of  reading.  The  wider  space  between 
iines  also  adds  to  the  speed  of  reading.” 

Mrs.  S.  P.  Stahr:  “It  has  added  a  great  deal  to 
an  already  fine  newspaper.” 

Mrs.  John  S.  Walker:  “I  can  see  and  read  the 
new  type  in  your  valuable  paper  so  much 
quicker  and  with  less  eyestrain.  Congratula¬ 
tions  to  you.” 

Mrs.  T.  B.  Griffith:  “The  Dallas  Morning  News 
deserves  her  title  of  Queen  of  Newspapers. 
Congratulations  that  she  now  appears  in  the 
Regal  attire.” 


7  POINT  REGAL  NO.  2A  WITH  CAIRO  SOLO  NO.  7 
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Photographers  Aware  of 
Cost  of  Materials 


By  JACK  PRICE 

A  GREAT  CHANGE  has  come  over 

the  newspaper  cameramen.  Today 
they  appear  to  be  economically 
minded.  During  the  Presidential  cam¬ 
paign  of  1936  we  noticed  that  after 
the  photographers  had  departed  from 
covering  a  major  story  at  one  of  the 
campaign  headquarters,  many  flash¬ 
bulbs  were  left  behind.  In  fact  this 
was  the  same  on  other  large  stories 
where  speed  was  required. 

In  the  recent  campaign  we  toured 
the  headquarters,  and  believe  it  or 
not,  there  was  not  a  single  bulb  left 
behind.  This  same  sort  of  economy 
may  be  noticed  in  other  phases  of  the 
photographer’s  work.  The  lens-lads 
rarely  leave  a  film  holder  behind  or 
even  caption  slips.  This  state  of  af¬ 
fairs  reveals  that  cameramen  are  con¬ 
scious  of  cost  and  are  cooperating  with 
their  department  heads. 

Cause  of  Carelessness 

It  is  a  fact  that  the  disregard  of 
waste  is  also  a  cause  of  indirect  care¬ 
lessness.  We  have  discussed  this  topic 
with  many  cameramen  and  none  of 
them  provide  us  with  a  clue  to  the 
reason  for  this  unexpected  change  in 
their  operations.  We  have  known  of 
occasions  where  the  chief  photogra¬ 
pher  has  admonished  his  men  to  be 
easy  with  materials.  It  never  was 
taken  seriously  by  the  lens-lads. 

Now  that  the  photographer  has 
shown  by  his  acts  that  he  desires  to 
help  his  department  hold  down  ma¬ 
terial  costs,  we  wonder  if  it  is  not 
proper  that  the  department  chiefs 
recognize  they  have  a  responsibility 
which  calls  for  prompt  action.  Re¬ 
cently  we  visited  some  photographic 
departments  of  large  newspapers  in 
the  Middle  West  and  were  astounded 
to  see  some  antiquated  equipment 
which  should  be  consigned  to  a  mu¬ 
seum.  Only  a  few  weeks  ago  we  vis¬ 
ited  some  plants  in  the  New  Elngland 
dates  and  found  like  conditions. 

In  one  of  the  plants  which  we  re¬ 
cently  visited  we  noted  that  the  news¬ 
paper  was  housed  in  a  magnificent 
new  building,  the  layout  of  the  dark¬ 
rooms  and  studio  was  ideal,  but  the 
equipment  was  almost  ready  for  the 
junk  man.  The  one  main  enlarger 
was  held  together  with  small  clamps 
to  keep  it  fairly  rigid.  This  is  one 
reason  why  the  head  of  the  depart¬ 
ment  may  be  expected  to  find  his  ma¬ 
terials  cost  on  the  rise.  A  lot  of 
paper  is  easily  spoiled  by  the  none- 
too-solid  enlarging  camera.  The  pho¬ 
tographer  in  a  hurry  has  not  the  time 
to  stop  and  ascertain  if  the  clamps  are 
tight.  He  has  just  returned  from  a 
story  and  his  one  ambition  is  to  make 
the  next  edition  with  his  pictures. 

Lest  Timu  Diseeuragiuq 

Loss  of  time  in  making  prints  is 
discouraging  to  any  cameraman. 
No  longer  do  photographers  discard 
prints  with  abandon.  They  have 
changed  in  their  ways.  We  have  called 
on  many  photographers  and  watched 
them  working  in  their  developing 
cubicles  and  in  the  printing  rooms 
and  we  can  truthfully  say  that  they 
are  more  considerate  of  the  materials 
they  use  than  if  they  paid  for  them. 

The  proof  is  found  in  the  waste 
barrel.  This  receptacle  is  no  longer 
filled  with  films,  paper  and  bulbs. 
When  a  waste  barrel  is  showing  heavy 
loss  in  materials,  the  chances  are  that 
somewhere  along  the  line  photogra¬ 
phers  are  working  under  the  handicap 


of  obsolete  and  inadequate  equipment. 

Many  times  during  discussions  in 
darkrooms  we  have  been  asked  if  the 
large  newspapers  equip  their  plants 
better  than  the  smaller  ones.  From 
our  observations,  we  have  found  that 
the  smaller  papers  have  a  slight  edge, 
although  on  some  of  the  large  news¬ 
papers,  especially  those  which  cater 
to  picture  pages,  we  cannot  help  but 
admire  the  progressive  methods  they 
employ.  However,  other  large  news¬ 
papers  which  use  a  considerable  num¬ 
ber  of  photos  and  which  should  have 
modem  equipment,  are  sadly  in  need 
of  new  apparatus. 

Mora  Study  on  Small  Popari 

We  have  found  newspapers  with 
circulations  less  than  25,000,  that  have 
plants  comparable  to  the  larger  pa¬ 
pers.  True,  some  of  these  small  paper 
plants  are  not  as  large,  but  then  they 
do  not  employ  the  same  sized  staff. 
It  has  been  our  opinion  based  upon 
observations,  that  there  is  more  in¬ 
tense  study  devoted  to  photographic 
conditions  by  the  chiefs  on  the  smaller 
papers  than  by  some  of  the  larger 
newspapers. 

We  do  not  wish  to  make  compari¬ 
sons  for  the  sake  of  criticism,  but 
rather  to  attract  the  attention  of  the 
proper  authorities  on  a  newspaper  to 
the  conditions  which  exist  in  the  pho¬ 
tographic  departments.  We  have 
noticed  in  many  instances  that  the 
photographer  designated  as  chief  of 
the  department  and  also  the  star  per¬ 
former  in  covering  assignments,  is 
often  too  timid  to  broach  the  subject 
to  his  superiors.  As  one  cameraman 
put  it:  “If  I  squawk  to  the  boss  about 
our  dilapidated  enlarger  and  old- 
fashioned  equipment,  he  will  think  I 
am  getting  soft  and  that  will  make  him 
sore.”  Another  photographer  told  us 
that  every  time  he  brought  up  the 
subject  of  new  equipment,  he  was 
told  that  his  work  appears  to  be  all 
right  and  that  as  long  as  he  brings 
in  the  bacon,  that  is  all  that  matters. 

Of  course,  we  realize  that  economy 
is  often  the  reason  for  not  renovating 
a  photographic  plant,  but  in  most  of 
the  cases  we  have  run  across  the 
answer  is  poor  salesmanship.  When 
good  work  is  turned  out  by  an  obso¬ 
lete  plant  it  is  because  the  photog¬ 
raphers  take  great  pride  in  their 
work  and  hence,  greater  pains. 

Election  Picture  Scoop 
TO  SCOOP  the  country  on  an  elec¬ 
tion  picture  Sam  Kendrick,  news 
photo  editor  of  the  Boston  Bureau  of 
the  Associated  Press,  arranged  for 
an  entire  town  to  cast  its  ballots  for 
President  shortly  after  midnight,  Nov. 
4. 

Kendrick,  while  vacationing  last 
summer  in  Peterborough,  N.  H.  (lo¬ 
cale  of  “Our  Town”)  tossed  out  the 
suggestion  that  one  of  the  smaller 
towns  in  that  vicinity  might  be  the 
first  in  the  country  to  complete  its 
balloting  for  President.  The  thought 
snowballed  into  a  reality  when  the 
residents  of  Sharon,  N.  H.,  decided  to 
play  ball  with  the  AP  and  cast  their 
entire  vote  of  31  immediately  after 
midnight. 

From  a  portable  Wirephoto  set  in 
Peterborough,  four  miles  from  Sharon, 
a  pre-election  shot  was  flashed  over 
the  wires  of  the  entire  national  AP 
circuit  at  11  pm.  through  Boston, 


OR  &  PUBLISHeEqR 


showing  the  voters  lining  up  for  the 
midnight  balloting.  This  picture  was 
on  the  desk  of  editors  when  the  actual 
voting  results  were  flashed  at  12:12. 
A  follow-up  shot  of  the  voters  cheer¬ 
ing  the  results  posted  on  a  blackboard 
was  on  the  wire  at  12: 45  a.m.  on  Nov. 
5,  and  many  of  the  nation’s  morning 
papers  had  stories  and  pictures  of  the 
first  election  results  on  the  street  be¬ 
fore  most  balloting  places  were  open. 

For  the  AP,  Kendrick  supervised 
the  Wirephoto  setup  in  advance  and 
remained  on  the  scene  during  opera¬ 
tions.  Abe  Fox  of  the  Boston  Bureau 
made  the  pictures,  Peter  Carroll  su¬ 
pervised  transmission  and  Jim  King 
handled  the  story.  The  films  were  de¬ 
veloped  in  the  home  of  Carey  Wal- 
bridge,  who  is  a  free-lance  news  pho¬ 
tographer  in  Peterborough  and  a  se¬ 
lectman  and  tax  assessor  of  that  town. 
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Used  Flash  Powder 


ALL  news  pictures  are  not  being 
taken  with  flash-bulbs.  During  the 
recent  activities  in  Times  Square,  New 
York  City,  on  election  night,  one 
“must”  for  covering  this  assignment 
was  a  general  view  of  the  thousands 
milling  about.  Year  after  year  this 
picture  is  taken  with  flash-powder  and 
although  the  bulbs  eliminate  the 
dangers  of  magnesium  powder,  it  is 
the  one  source  of  lighting  adequate 
to  cover  the  vast  throng. 

Ernie  Sisto  of  the  Times  Wide  World 
Photos  made  his  excellent  crowd 
scene  with  two  ounces  of  powder 
spread  on  an  old-fashioned  spread- 
lite  flash  pan.  Frank  Gilloon,  mana¬ 
ger  of  the  syndicate,  reports  that  hun¬ 
dreds  of  prints  of  this  picture  were 
bought  by  the  general  public. 


Stroboscopic  Pictures 
FOR  the  first  time  in  many  years  the 
photographers  were  permitted  to 
take  flash  pictures  at  the  Horse  Show 
during  the  jumping  exhibitions.  The 
permission  was  granted  to  those  cam¬ 
eramen  who  used  the  stroboscope 
light.  Speed-flash  shots  were  barred 
because  it  was  feared  that  the  flash¬ 
bulbs  would  frighten  the  horses  and 
thereby  endanger  the  riders.  All  four 
major  syndicates  now  are  equipped 
with  these  new  lamps  and  all  used 
them  at  the  show. 


A  fine  tribute  has 
paid  The  Topeka 
Capital,  and  the 
it  covers.  Read  the  i 
headlines  again  and  < 
for  here  is  the  real 
of  a  newspaper’s  abi!.r| 
to  assure  advertiser’s 
coverage  and  influencel 


REPORTER  ATTACKED 

Complaints  were  filed  in  San  Juan. 
Puerto  Rico,  on  Nov.  9  against  City 
Manager  Fernando  J.  Geigel  and  Cor¬ 
poral  Juan  Angel  Diaz  by  Carl  Hart¬ 
man,  Puerto  Rico  World  Journal  re¬ 
porter,  who  alleged  he  was  assaulted 
by  three  municipal  employes  the  pre¬ 
vious  day  when  he  sought  to  interview  * 
City  Manager  Geigel. 


They’re  switching  to 
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MIGHTY  MIDGET 


Mwtoflash  Lamp  (No.  5) 


^  H'*  no  biggerthan  a  goH  ball,  but 
M  packs  an  AMAZING  PUNCH 
OF  LIGHT.  Equals  and  outpor- 
forms  largerflash  bulbs. .whan 
usod  in  new  type  reflectors. 

^  NEW  SAPCTY. . .  thanks  to  new, 
sbenger  egg-shaped  bulb  and 
dye -protected  safety  (acketa. 

>■  EXTRA  CONVENKNCE. .  get  up 
to  30  in  one  pocket.  No  need 
to  run  out  of  bulbs  on  the  |obl 
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MAZDA  PHOTOFLASH  LAMPS 
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When  a  newspaper  is 
vigorous  state-wide 
fluence  for  good ...» 
people  respect  it  and  loc 
to  it  for  inspiratlor- 
guidance,  there  need 
no  doubt  as  to  mov; 
merchandise  through 
vertising. 
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Topeka  is  important, 
course  .  .  .  but  how  sir 
ficant  it  is  that  T: 
Topeka  Daily  Capital 
read  eagerly  right  out 
the  very  last  frontiers 
the  State. 
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photographic  Slatf  of  the  Philadelphia  Record.  From  left  to  right,  front  row:  Emerson  B.  Penrose,  Edward  J.  Ellis,  Jack  Snyder,  Martin  Hyman, 
George  .d.  Shivers.  Back  row:  Myer  Pcarlman,  Charles  W.  James,  Laurence  R.  Springfield,  Arthur  C.  Jarvis,  Ernest  Kleinberg. 


K  -  Philadelphia  Record 
A]  Anniversary  J'Pii 


Goes  100% 


"graphic  GRAFLEX  PHOTOGRAPHY" 

Cowyning  26  chapters  including  special  ones  on  press  and  flash 
Sd2o^^’  *****  ^  Willard  D.  Morgan,  Henry  M.  Lester 

yssi  mbtt  txpent  will  prove  invaluable  to  your  photographers. 
Ww  Dm"  ^  P****"  hundreds  of  illustrations.  Only  $4.00  at 


AMERICAN, 
MADE 


It  is  not  just  by  chance  that  a  paper 
attains  the  position  the  Philadelphia 
Record  holds  in  it  community.  Very 
definite  reasons  are  behind  the 
growth  of  this  newspaper  and  the 
respect  with  which  it  is  held  by  hun¬ 
dreds  of  thousands  of  readers.  One 
of  the  big  reasons  is  its  abundant  use 
of  brilliant  Speed  Graphic  pictures 
made  at  the  peak  of  the  action. 

Very  striking  indication  of  the  pic¬ 
ture  consciousness  of  the  Record  is  its 
100%  change  -  over  to  Anniversary 
Speed  Graphics  shortly  after  these 
cameras  were  announced.  The  Record 
saw  instantly  that  in  these  new,  ad¬ 
vanced  Speed  Graphic  were  oppor¬ 
tunities  for  finer,  more  dramatic 
news  pictures  than  ever  before.  Illus¬ 
trated  at  the  left  is  a  4x5  Anniver¬ 
sary  Speed  Graphic  with  the  new 
127mm.  Kodak  Ektar  f/4.7  lens  in 
Graphic  Supermatic  shutter — a  100% 


All-American-made  news  camera  that 
is  now  meeting  with  wide  favor. 

Progressive  newspapers  every¬ 
where  are  recognizing  the  greatly 
increased  ability  of  31/4x4^  and  4x5 
Anniversary  Speed  Graphics  to  make 
dramatic,  story-telling,  paper-selling 
pictures.  Increase  your  circulation 
by  changing  over  to  Anniversary 
Speed  Graphics.  See  these  all-pur¬ 
pose  cameras  at  your  Dealer’s  .  .  . 
When  in  New  York  City,  visit  the 
Graflex  Display  Rooms  at  50  Rocke¬ 
feller  Plaza. 

FREE  CATALOG! 

For  further  information  concerning  the  An¬ 
niversary  Speed  Graphics  and  other  Graflex 
and  Speed  Graphic  American-made,  Prize- 
Winning  Cameras  and  Acces¬ 
sories,  get  the  Graflex  catalog. 

It’s  free  at  your  Dealer’s.  Or 
write  to  Folmer  Graflex  Cor¬ 
poration,  Dept.  EP-63,  Roches¬ 
ter,  N.  Y.,  U.  S.  A. 
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Among  Advertising  Folks 


JAMES  R.  ABRAMS  has  been  named 
advertising  director  of  the  domestic 
gas  range  division  of  the  Association 
of  Gas  Appliance 


and  Equipment 
Manufacturers. 
Mr.  Abrams,  who 
since  1933  was 
associated  with 
Congoleum- 
Naim,  Inc.,  will 
assist  in  the  pro¬ 
motion  of  “CP” 
(Certified  P  e  r  - 
formance)  Gas 
Ranges.  With 
twenty-six  lead¬ 
ing  manufactur- 
ers  located 
throughout  the 


ment  has  been  called  to  active  duty  for 
one  year  in  the  army  as  a  reserve 
lieutenant  at  Fort  Benning,  Ga. 

E.  Ross  Gamble  of  Leo  Burnett 
Company,  Inc.,  Chicago,  has  been  ap¬ 
pointed  chairman  of  the  National  Com¬ 
mittee  on  Agricultural  Press  of  the 
American  Association  of  Advertising 
Agencies. 

Henry  Nathan,  advertising  agency 
executive,  has  joined  the  Chicago 
office  of  Cecil  &  Presbrey,  Inc.,  as 
account  executive. 

Allen  M.  Whitlock  has  joined  the 
Marschalk  and  Pratt  agency,  New 
York,  as  an  account  executive.  He 
was  formerly  with  Benton  &  Bowles, 
Inc.,  in  a  similar  capacity. 


James  R.  Abrams 


United  States  and 
Canada  now  producing  “CP”  ranges 
and  a  co-operative  budget  of  $115,000 
having  been  appropriated  by  the  man¬ 
ufacturers  for  1941  “CP”  promotion  to 
tie-in  with  the  American  Gas  Asso¬ 
ciation’s  half  million  dollar  national 
advertising  program,  a  concerted  edu¬ 
cational  and  sales  stimulating  drive  is 
now  under  way  for  the  “CP”  product. 

W.  A.  James,  advertising  and  mer¬ 
chandising  manager  of  Hudson  Motor 
Car  Co.,  Detroit,  has  resigned  becatise 
of  ill  health,  it  was  annoimced  by 
George  H.  Pratt,  general  sales  man¬ 
ager.  At  the  same  time  appointment 
of  M.  M.  Roberts  as  merchandising 
manager  was  made.  James  had  been 
with  the  company  for  20  years.  Ap¬ 
pointment  of  an  advertising  manager 
is  to  be  announced  soon,  Pratt  said. 

John  Cole,  formerly  with  the  Gamer 
Advertising  Agency  in  St.  Louis,  has 
joined  Compton  Advertising,  Inc.,  as 
a  radio  copywriter. 

Vera  L.  Cosgrove,  formerly  space 
buyer  with  Wildrick  &  Miller,  Inc., 
has  joined  the  general  accounts  divi¬ 
sion  in  the  New  York  office  of  Dore- 
mus  &  Company.  . 

Maxwell  J.  Wihnyk  and  Ellis  J. 
Finch  have  become  associated  with 
the  Metropolitan  Advertising  Com¬ 
pany,  New  York  City,  as  account  ex- 
executives.  Both  were  formerly  with 
Rosette  Advertising  Agency. 

Joseph  T.  Ott,  formerly  sales  pro¬ 
motion  manager  of  Federal  Motor 
Trudc  Co.,  Detroit,  has  joined  the  ad¬ 
vertising  and  sales  promotion  staff  of 
Chrysler  Sales  Division,  Chrysler 
Corp.,  Detroit. 

Harvey  W.  Olson,  who  joined  Need¬ 
ham,  Louis  and  Brorby,  Inc.,  Chicago, 
as  a  member  of  that  agency’s  creative 
staff  three  years  ago,  has  been  ap¬ 
pointed  art  director. 

J.  Joseph  Forth,  formerly  with  J.  L. 
Stewart  Agency,  Chicago,  has  joined] 
the  staff  of  Lane,  Benson,  McClure, 
Inc.,  Chicago  advertising  agency.  Mr. 
Furth  has  been  associated  with  Gvmd- 
ladi  Advertising  Company,  Chicago, 
Joseph  Hilton  &  Long,  New  York,  and 
Advertising  Arts  Agency,  Los  Angeles. 

Paul  Ray,  formerly  with  Katz  Spe¬ 
cial  Agency  and  previously  associated 
with  the  Kansas  City  Star  and  Asso¬ 
ciated  Farm  Papers,  has  joined  John 
Blair  &  Company,  radio  station  repre¬ 
sentatives,  as  an  account  ex-jcutive  in 
the  Chicago  office. 

Malcolm  McCrady,  copy  chief  of 
Monroe  F.  Dreher,  Inc.,  for  the  past 
two  years,  has  joined  the  copy  staff 
•f  J.  Walter  Thompson  Company, 

*I1d  Curtin  of  Batten,  Barton,  Durs- 
tnie  &  Osborn,  Inc.  publicity  depart- 


AD  BUREAU  FOLDER 

The  daily  importance  of  local  news. 


as  only  the  local  newspaper  can  de 
liver  it,  is  the  subject  of  a  four-page 
folder  issued  this  week  by  the  research 
and  promotion  department  of  the 
Bureau  of  Advertising,  ANPA.  En¬ 
titled,  “Well,  I  declare,”  the  folder  is 
a  reprint  of  the  fourth  ad  in  the  cur¬ 
rent  promotion  series  prepared  by 
the  Bureau  and  published  by  its 
member  newspapers.  A  typical 
woman  is  pictured  reading  typical 
news  in  a  typical  paper;  what  this 
news  means  to  readers  is  emphasized; 
and  the  folder  concludes:  “It’s  not 
surprising,  in  view  of  the  eagerness 
with  which  people  turn  to  their  local 
newspapers  every  day,  that  advertis¬ 
ers  .  .  .  have  found  newspaper  adver¬ 
tising  so  productive  and  so  econom¬ 
ical.” 


Owen  B.  Winters  Dies 
At  48;  Ad  Executive 

Owen  B.  Winters,  48,  executive 
vice-president  of  Erwin,  Wasey  & 
Company,  New  York  agency,  died  of 
a  coronary  thrombosis  Nov.  12  at  his 
winter  residence  on  Cat  Cay,  B.  W.  I. 
He  had  gone  to  the  Bahamas  to  re¬ 
cuperate  from  the  effects  of  an  opera¬ 
tion  performed  in  New  York  in  Sep¬ 
tember  for  a  gall-bladder  infection 
and  appendicitis. 

A  graduate  of  the  University  of 
Michigan,  Mr.  Winters  worked  for  the 
Hugh  Chalmers  Automobile  Com¬ 
pany  in  Detroit  before  he  joined 
Erwin,  Wasey  in  New  York  in  1917. 
He  gained  a  reputation  as  a  brilliant 
writer  of  advertising  copy  and  was 
advanced  rapidly.  Mr.  Winters  was 
secretary  and  a  director  of  the  firm  at 
the  time  of  his  death,  as  well  as  exec¬ 
utive  vice-president. 

He  is  survived  by  a  widow,  Louise; 
two  daughters  of  an  earlier  marriage, 
his  mother,  a  brother  and  a  sister. 


Campaigns  and  Accounts 

continued  from  poBell 


NEW  PRODUCT 

Vita-Mint,  a  new  product  of  Pine 
Brothers,  Inc.,  a  subsidiary  of  Life 
Savers  Corporation,  was  introduced 
this  week  in  an  advertising  campaign 
in  the  Philadelphia  Inquirer  and  the 
Philadelphia  Evening  Bulletin.  The 
schedule  which  calls  for  a  total  of 
5,950  lines  in  each  paper  started  after 
Western  Union  messengers  delivered 
a  free  carton  of  12  Vita-Mint  rolls  tc 
3,000  drug,  confectionery  and  cigar 
stores  in  Philadelphia,  Camden  and 
Chester.  McKee  &  Albright,  Inc., 
Philadelphia,  handles  the  account. 


appointment  of  Tracy-Locke-Dawsa 
Inc.,  New  York,  as  their  merchandis¬ 
ing  and  advertising  counsel,  eSectm 
Nov.  15. 

Critchfield  &  Company, 
agency,  has  been  appointed  to  dirK 
the  advertising  of  Kenilworth  Pm 
Company,  Chicago,  manufacturers  d 
Ken  Pipes. 

The  Burgess  Seed  &  Plant  Co, 
Galesburg,  Mich.,  nurseries,  has  ap¬ 
pointed  the  Chicago  office  of.  Cedi 
Presbrey,  Inc.,  as  its 
agency. 

The  Blair  Laboratories,  Lyndibuig 
Va.,  announces  the  appointment  of  tht] 
Lynn  Baker  Company  to  direct  its  ad¬ 
vertising  and  sales  promotion,  efiec- 
tive  immediately. 

Effective  Jan.  1,  1941,  the  Bristol 
Company,  Waterbury,  Coim.,  manu¬ 
facturers  of  indicating,  recording  and 
control  instruments,  socket  screws  and 
belt  fasteners,  will  place  their  adver¬ 
tising  account  with  the  James  Thonui 
Chirurg  Company  of  Boston. 
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ANNOUNCE  ACCOUNTS 

Lane,  Benson,  McClure,  Inc.,  Chi¬ 
cago  advertising  agency,  has  been  ap¬ 
pointed  to  handle  the  advertising  at 
counts  of  Fairyfoot  Products  Com¬ 
pany,  United  Camera  Company,  Prui; 
Office  Machine  Company  and  Chicagc 
Musical  Instruments  Company,  all  d 
fective  immediately. 
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SEAGRAM  XMAS  ADS 

One  of  the  most  extensive  Christmas 
holiday  advertising  and  sales  promo- 
campaigns  ever  undertaken  by 


tion 


Seagram-Distillers  Corporation  is  now 
being  prepared  for  early  release,  it 
was  announced  today.  The  campaign 
will  include  large  size  advertisements 
in  hundreds  of  newspapers  throughout 
the  country,  two-page,  full-color  ad¬ 
vertisements  in  eight  of  the  nation’s 
leading  magazines,  window  displays, 
interior  promotion  pieces  and  new 
holiday  gift  cartons.  Seagram  com¬ 
missioned  Harold  von  Schmitt,  one  of 
America’s  most  noted  artists,  to  create 
the  expressive  painting,  “Home  for 
Christmas,”  that  will  be  the  focal  point 
of  the  entire  holiday  promotion. 
Ward  Wheelock  is  the  agency. 


WE'LL  TAKE  YOUR 
MESSAGE  INSIDE 


Tell  your  sales  story  in  the  pages 
of  The  Miami  Herald.  Our  boy 
will  take  it  through  the  gates  of 
the  most  luxurious  homes  and 
estates  in  Greater  Miami  .  .  . 
winter  homes  of  America’s  leading 
executives. 


STORY.  BROOKS  and  FINLEY. 
NalUnal  RepreMntfttlvM 
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FIRST  IN  CIRCULATION  AND  ADVERTISING 


“SENSATIONAL!" 

'"Say  AH  Connoisseurs  * 


Recipe 

Delight 


Advertisers 


of  divers!. 


I,«>mpact  market. 

^‘>'nplete  covera^*"^' 

^  ‘Consistent  advert  ■ 

Take  *^^*dule. 

•’eader  interest  Provide  the  h'  l 

Add  th  ‘'“'"P'etely  cover^'i^ 

More  Se,^  buyi„„  '  '®*np*ct 

cost.  *  “  Fort  «- 

^  '  '"^'•fcet,  at  one 


Tl 


*  Connoisseurs 
On  Advertising 


FORT  WAYNE,  IND. 


Natioaal  Kepreseatative*:  ALLEN-KLAPP-FRAZIER  COc 
New  York,  Chicago,  Detroit 
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Crowther  New  Movie 
Critic  of  N.  Y.  Times 


.tfPBiARING  two  days  after  election  P 
the  Boston  Herald  copyreader  evi-  s 
(iently  wanted  no  misinterpretation  of  t 
the  following  head:  ^ 

elephant  autopsy  J 

ORDERED,  BUT  BY  ZOO  r 

OFFICIALS,  NOT  GOP  c 

"  i 

COMPLETE  description:  j 

.  .  owing  to  the  blackness  of  the  >] 
darkness,  Lewis  Cox  stepped  off  the  j 
approach  .  .  — Waitsburg  (Wash.)  , 

Times.  i 

■ 

THE  NORTHAMPTON  (Mass.)  ^ 
HAMPSHIRE  GAZETTE  took  no  ‘ 
chances  election  day  that  its  county 
corre^ndents  would  slip  up  on  their  ' 
duties.  The  night  before  election  the  , 
following  appeared  on  Page  1:  ^ 

CORRESPONDENTS 

REMINDED  TO  CALL  I 

ELECTION  RETURNS  ' 
Correspondents  of  the  Gazette  ' 
are  reminded  of  the  need  of  tele¬ 
phoning  to  the  Gazette  office  the 
election  returns  as  soon  as  they 
are  available,  tomorrow  afternoon, 
evening  and  night. 

■ 

LEROY  THOMASON  of  the  Dallas 
(Tex.)  Morning  News  composing 
room  and  Homer  Hendrix  of  the 
pressroom  aren’t  in  a  mood  to  appre¬ 
ciate  stories  about  duck  hunting 
lately. 

A  couple  of  months  ago  they  leased 
half  a  lake  in  nearby  Kaufman  county, 
just  to  provide  a  private  duck-hunt¬ 
ing  site  for  themselves.  Working  with 
a  team  of  mules,  they  sweated  for 
days  dragging  out  underbrush  and 
tr^  and  hauling  materials.  They 
sawed  and  hammered  and  constructed 
elaborate  duck  blinds,  finishing  the 
layout  just  before  the  Texas  duck¬ 
hunting  season  began. 

Then  they  got  in  a  heated  argument 
with  the  owner  of  the  lake,  who  had 
retained  control  of  the  other  half  of 
it— the  half  on  which  the  dam  was  [ 
situated.  And  so  the  owner  opened  ! 
the  dam,  drained  the  lake — and  left  ; 
Leroy  and  Homer  with  a  lovely  set  j 
of  duck  blinds,  in  the  middle  of  a  i 
prairie. 

■ 

the  Indianapolis  Times  carried  this 
somewhat  foreboding  headline  over 
a  story  about  the  tiny  town  of 
Charlestown,  Ind.,  new  site  of  a  $50,- 
000,000  Government  powder  mill: 

“CHARLESTON  AWAITS  BOOM.” 

■ 

U^ER  a  two-column  boxed  head 
“Sure,  Close  One  Hour!”,  the 
Clarksburg  (W.  Va.)  Exponent  re¬ 
cently  ran  ffie  following  brief  edi¬ 
torial: 

“Sure,  let’s  close  up  the  town  for 
0^  HOUR  tomorrow  to  hear  Mr. 
willkie.  Times  are  good.  We  can 
spare  an  hour. 

*R®>^einber?  We  dam  near  CLOSED 
LP  FOREVER  after  listening  to 
Hoover.” 

■ 

Plainfield  (N.  J.)  Courier-News 
,  the  Italo-(irecian  situation  well 
»  hand,  viz: 

■I^OGRAPHY  OF  GREECE  AIDS 
IN  DEFENSE  AGAINST  ITALIANS 

■ 

^ITO*  &  Pubushe*  will  pay  $2  for  each 
Short  Take”  accepted  and  published.  Those 
*“*  will  aet  be  returned.  .  —  - 


Bosley  Crowther,  who  has  been 
screen  editor  and  assistant  motion 
picture  critic  of  the  New  York  Times 
since  1937,  has  , _ 


been  appointed 
head  of  the 
movie  depart¬ 
ment  and  chief 
motion  picture 
critic  of  the  pa¬ 
per,  succeeding 
Frank  Nugent, 
Eld  win  L.  James, 
Times  manag¬ 
ing  editor,  an¬ 
nounced  this 
week.  Nugent, 
who  went  to 


f  ^ 


Bosley  Crowther 


Hollywood  last  April  on  leave-of- 
absence  from  the  paper,  recently  no¬ 
tified  the  Times  that  he  would  not 
return  to  his  post. 

Crowther,  35,  has  been  with  the 
Times  since  1928.  He  started  on  the 
city  staff  as  a  general  reporter  and  re¬ 
write  man  following  his  graduation 
from  Princeton  University.  From  gen¬ 
eral  reporting  he  went  to  the  drama 
department  in  1932  as  an  assistant  to 
Brooks  Atkinson,  drama  critic.  He 


joined  the  movie  department  five 
years  later  as  screen  ^itor  and  as¬ 
sistant  critic. 

Married  and  the  father  of  two  chil¬ 
dren,  Crowther  makes  his  home  in 
New  York.  He  is  the  author  of  several 
plays.  One,  “Blast  of  the  Sun,”  was 
produced  in  summer  theater  in  1933 
and  was  also  tried  out  in  Newark, 
N.  J.,  and  Philadelphia. 

■ 

Auto  Ads  to  Continue 
Despite  Defense  Work 

Detroit,  Nov.  11. — National  defense 
work  may  interfere  with  the  produc¬ 
tion  of  automobiles,  but  automobile 
advertising  wi'l  be  continued  never¬ 
theless,  D.  U.  Bathrick,  vice  president^ 
and  general  sales  manager  of  Pontiac 
Motor  Division,  General  Motors  Corp., 
told  members  of  the  Detroit  Adcraft 
Club  Nov.  8. 

Bathrick  posed  the  question:  “What 
happens  to  advertising  if  production 
of  1942  cars  is  arbitrarily  pro-rated 
among  the  various  manufacturers  or 
is  otherwise  restricted?” 

“The  answer,”  he  declared,  “so  far 
as  Pontiac  is  concerned,  is  that  we’ll 
keep  on  advertising,  just  as  we  did 
during  the  toughest  days  of  the  de¬ 
pression,  because  we’re  in  this  busi¬ 


ness  for  the  Jong  piill — arid  we  aim'tcT 
stay  in  business  despite  what  happens  * 
in  1942  or  1944  or  any  other  year.” 

■ 

SUN  PRESSMEN'S  UNION 

Washington,  D.  C.,  Nov,  13 — ’The 
National  Labor  Relations  Board  today 
certified  the  Sun  Pressroom  Employes 
Association,  unaffiliated,  as  the  sole 
collective  bargaining  agency  selected 
by  the  pressroom  employes  of  the 
A.  S.  Abell  Company,  publishers  of  the 
Baltimore  Sun.  In  secret  balloting  57 
employes  voted  for  the  cissociation  and 
34  for  the  AET.  affiliate,  the  Interna¬ 
tional  Printing  Pressmen  and  Assis¬ 
tants  Union. 

■ 

PATTERSON  HOOKS  ONE 

Captain  Joseph  Medill  Patterson, 
publisher  of  the  New  York  Daily 
News,  Nov.  13  hooked  and  boated  a 
seven-foot,  45-pound  sailfish  on  a 
three-ounce-tip  pole  with  a  six-thread 
line — a  feat  fishing  expierts  said  prob¬ 
ably  was  a  record  for  light- tackle 
angling.  Captain  Patterson  and  Mrs. 
Patterson,  who  is  Mary  King,  wo¬ 
man’s  editor  of  the  Daily  News,  left 
Nov.  6  for  several  weeks’  stay  in 
Florida. 
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The  piSPAT^H^^ 

IS  ALL  YOU  NEED^ 


IN  ORDER  TO  COVER  THIS 


IMPORTANT  MARKET 


% 


During  the  first  ten  months  of  1940,  Dispatch  Leadership 
in  Retail  Advertising  amounted  to  more  than  a  million 
and  a  half  agate  lines. 

National  Advertisers  placed  more  than  two  and  a  half 
times  as  much  space  in  Hie  Dispatch  as  in  any  other 
Columbus  newspaper  during  this  same  period. 

More  than  900  Display  Advertisers  use  The  Dispatch 
EXCLUSIVELY. 

The  Dispatch  thoroughly  covers  the  second 
largest  market  in  (%io.  Ask  us  to  PROVE 
that  this  newspaper  belongs  on  your 
schedule. 


»  Aot 


GREATEST  SINGLE  SALES  INFLUENCE  IN  CENTRAL  OmO 


O’MARA  &  ORMSBEE,  National  Representatives 
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Minn.  Dailies 
Battled 

Fierce  Blizzard 


Delivery  of  Papers 
Suspended  by  Worst 
Storm  in  History 


12- 


Minnxapolis.  Minn.,  Nov, 

Despite  heroic  efforts  on  the  part  of 
newspaper  employes  in  every  ca¬ 
pacity,  Twin  Cities  newspapers  to  a 
large  extent  were  “snowed  under”  in 
the  worst  November  blizzard  of  history- 
in  this  area  yesterday. 

Striking  suddenly  and  without 
warning,  the  storm  almost  paralyzed 


60-Hour  Delay 

Minneapolis,  Nov.  14— Because  of 
the  blizzard,  a  train  carrying  news¬ 
papers  published  late  Nov.  1 1  left 
for  western  stations  at  10  a.  m. 
today,  60  hours  after  its  scheduled 
departure.  This  was  the  longest 
delay  in  rail  departures  affecting 
distribution  of  Minneapolis  papers. 


Bratter,  circulation  director  of  Trib¬ 
une  Newspapers,  were  typical:  “The 
real  heroes  of  this  storm  as  far  as 
the  newspapers  are  concerned  are  the 
carrier  boys.  They  got  out  there  and 
pitched  in  a  manner  adults  can  ad¬ 
mire." 

In  the  news  rooms  and  the  mechan¬ 
ical  departments  many  similar  exam¬ 
ples  of  devotion  to  duty  were  re¬ 
corded.  Among  men  able  to  reach 
their  homes  after  the  storm  broke 
yesterday,  many  awakened  at  four  and 
five  a.m.  today,  donned  hunting  or 
skiing  clothes  and  set  out  to  hike 
long  distances  to  their  offices  through 
high  winds  and  snow  drifts. 

This  they  did  because  by  an  early 
hour  last  night,  automobile,  street  car, 
bus  and  cab  services  were  halted  and 
it  was  impossible  this  morning  to  ob¬ 
tain  such  transportation  back  to  work. 
Many  other  newspaper  employes 
slept  at  Loop  hotels  or  on  their  desks 
to  insure  their  availability  for  duty 
today. 

Numerous  night  crew  composing 
room  staffers  and  pressmen  stayed  on 
through  today  to  fill  in  for  daysiders 
unable  to  appear. 


trucking  operations  by  which  out-of¬ 
city  subscribers  are  regularly  ser¬ 
viced. 

Within  the  Twin  Cities  and  some 
suburbs,  circulation  crews  and  car¬ 
rier  boys  bucked  fiu-ious  winds  and 
rapidly  forming  drifts  to  service  sub¬ 
scribers;  and  in  this,  the  Minneapolis 
dailies,  the  Star  Journal  and  the  Trib¬ 
une  Newspapers  reported  success,  as 
did  the  St.  Paul  Dispatch,  evening. 
However,  the  morning  St.  Paul  Pio¬ 
neer  Press  reported  it  was  unable  to 
break  through  to  a  few  outlying  sec¬ 
tions  of  that  city  this  morning. 

27  of  29  Trucks  Stuck 

Late  today,  some  30  hours  after 
they  had  left  on  their  rural  runs,  27 
of  29  trucks  in  a  fleet  owned  by  a 
newspaper  delivery  service,  which  is 
used  for  state  runs  by  all  Twin  Cities 
dailies,  still  had  not  returned  to  their 
base  here.  Seven  others  had  reached 
their  destinations,  but  were  unable 
to  come  back.  All  the  remaining  were 
stalled  somewhere  along  the  high¬ 
ways  with  part  of  their  loads  aboard. 
Four  drivers  had  not  even  been  heard 
from.  The  rest  reported  they  were 
safe  in  farm  houses  or  other  shelters. 

Three  Star  Journal  trucks,  which 
drivers  on  suburban  routes  were 
forced  to  abandon  in  the  snow  yester¬ 
day,  were  located  again  late  today 
and  released. 

The  complete  snow  blockade  of 
state  highways  and  the  resulting 
paralysis  of  all  bus  lines  as  well  as 
trucking  services  forced  the  news¬ 
papers  today  to  turn  to  the  railroads 
entirely  for  transportation  for  their 
rural  bundles.  But  even  this  did  not 
solve  the  problem,  as  most  trains 
were  departing  and  running  late  and 
some  not  at  all.  One  train  in  which 
morning  Tribunes  were  placed  early 
today  still  had  not  left  the  station 
tonight. 

Some  press  time  schedules  were  re¬ 
vised  to  meet  the  railroad  time  tables, 
but  this  in  itself  also  failed,  as  the 
weather  impeded  and  blocked  train 
traffic. 

Not  Homoii  Elomont 

However,  at  the  end  of  the  second 
hectic  day  of  storm,  all  newspaper 
executives  were  agreed  that  where 
service  was  disrupted,  it  was  not  be¬ 
cause  of  the  human  element  but  rather 
due  to  the  mechanical  or  other  factors. 

In  commenting  on  successful  local 
deliveries,  the  remarks  of  Henry  D. 


NEW  CHICAGO  AGENCY 

Opening  of  a  new  advertising 
agency,  Bauerlein-Shaheen,  Inc.,  with 
offices  at  10  South  LaSalle  St.,  Chi¬ 
cago,  was  announced  formally 
Wednesday.  G.  W.  Bauerlein,  presi¬ 
dent  of  Bauerlein.  Inc.,  of  New  Or¬ 
leans.  is  head  of  the  new  agency,  with 
John  M.  Shaheen  as  vice-president  in 
charge  of  the  Chicago  office,  regional, 
and  national  advertising  and  publicity 
campaigns.  Bauerlein  began  his  ad¬ 
vertising  career  on  the  Denver  Post, 
was  associated  with  the  Ferry-Hanly 
Advertising  Agency  for  a  number  of 
years,  and  opened  his  own  office  in 
New  Orleans  in  1922.  Shaheen  is  a 
publicist  and  also  has  an  advertising 
backgroimd,  as  he  was  at  one  time  ad¬ 
vertising  manager  of  a  Chicago  hotel 
trade  journal,  publicity  director  and 
advertising  manager  of  the  Congress 
Hotel,  Chicago. 

■  ilB 


Stowe  Has  Another 
Brush  With  Death 

Leland  Stowe,  veteran  Chicago 
Daily  News  war  correspondent,  had  a 
brush  with  death  again  last  week,  ac¬ 
cording  to  one  of  his  dispatches  from 
Salonika,  one  of  the  hot  spots  he  en¬ 
tered  while  covering  the  Greek-Italian 
campaign.  He  arrived  in  Salonika 
“just  in  time  for  a  series  of  three  air 
raids,”  which  “climaxed  our  three- 
and-one-half-day  struggle  to  cover 
the  75  miles  between  the  Bulgarian 
border  and  Salonika,”  according  to 
Stowe’s  dispatch. 

“Twice  our  car  was  crippled  by  ac¬ 
cidents  and  another  time  Edmund 
Stevens  of  the  Christian  Science  Mon¬ 
itor  and  myself  escaped  in  a  crash  in 
which  the  chauffeur  and  a  Greek  of¬ 
ficer  were  injured  and  one  horse 
killed.  Along  with  Russell  Hill,  New 
York  Herald  Tribune  correspondent, 
we  ended  three  successive  days  of 
such  experiences  by  walking  several 
miles  through  a  blackout  in  search  of 
help  and  sleeping  quarters.” 

Stowe’s  dispatch  went  on  to  praise 
Greek  morale  in  the  face  of  intense 
Italian  aerial  bombing,  and  noted: 
“When  I  hiked  the  last  three  miles 
into  Salonika,  it  didn’t  seem  that  any¬ 
body  could  have  a  longer  or  a  tougher 
trip  trying  to  reach  anybody’s  war.” 


Creep  Made  Executive 
Editor  in  Austin,  Tex. 


J.  Walter  Greep,  formerly  editor  of 
the  Denison  (Tex.)  Daily  Herald,  Nov. 
6  became  executive  editor  of  the 
Austin  Daily  Tribune,  announceroeot 
was  made  by  John  H.  Payne,  general 
manager. 

A  native  of  Owensboro,  Ky.,  Mr. 
Greep  was  educated  in  the  Kentucky 
public  schools  and  at  Kentucky  Uni¬ 
versity. 

Beginning  his  newspaper  career  at 
Hartford,  Ky.,  Mr.  Greep  remained 
there  several  years  and  became  editor 
and  publisher  of  the  Hartford  Herald. 
Later  he  served  as  editor  of  the  Polk 
County  Record,  at  Bartow,  Fla.,  and 
as  editorial  writer  for  the  Fort  Myen 
(Fla.)  News-Press.  Then  he  became 
editor  of  the  Denison  Herald,  and  re¬ 
mained  there  from  1930  until  this 
year. 


Weeklies  Urged 
To  loin  ABC 


HEADS  MARKET  GROUP 

The  New  York  Chapter  of  the 
American  Marketing  Association,  re¬ 
cently  elected  Rene  Pepin,  Household 
Magazine,  president  for  1941.  Vice- 
president  is  Philip  Salisbury,  Sales 
Management  Magazine;  secretary, 
John  E.  Graham  of  Graham  Research 
Service;  and  treasurer,  F.  Stanley 
Newbury,  Jr.,  of  Ruthrauff  &  Ryan. 


Nashville,  Tenn.,  Nov,  12— Tennes¬ 
see  weekly  newspaper  publishers  were 
urged  to  subscribe  to  the  Audit  Bu¬ 
reau  of  Circulation  by  H.  V.  Wells, 
Jr.,  publisher  of  the  Clinton  (Tenn.) 
Courier  at  the  quarterly  meeting  of 
the  Tennessee  Press  Association,  mid- 
State  division,  here  Saturday. 

Ed  Cherry,  managing  director  of 
the  Tennessee  Chain  Stores  Council, 
told  the  newspaper  men  that  the 
council  would  co-operate  with  the 
press  in  "trying  to  bring  about  a  bet¬ 
ter  understanding  of  the  services  of¬ 
fered  by  its  members,  including  food 
chain  stores,  variety,  department  and 
drug  stores  and  specialty  shops.” 


CORRECTION 

The  woman  identified  last  week, 
E.  &  P.  Nov.  9,  page  52,  as  “Mrs. 
Thomas  Stokes,  wife  of  the  political 
columnist  of  the  Scripps-Howard 
Newspapers,”  should  have  been  Mrs. 
Tom  Swope,  wife  of  the  baseball  editor 
of  the  Cincinnati  Post.  Mrs.  Swope  fell 
overboard  from  a  yacht  in  the  Ohio 
River  and  was  rescued  by  Allen 
Duboise,  janitor  for  the  Post  and  a 
cook  on  the  boat,  who  lost  his  life  in 
the  heroic  act. 


Sun  circulation  is  coit¬ 
al  centrated  among  the 
homes  whose  steady  buy¬ 
ing  power  makes  it  a  founda¬ 
tion  medium  for  advertising  any 
worthwhile  product 


or  service* 


^nn 

NEW  YORK 


In  a  ONE  tiOIS  Race 

...in  HOUSTON 


TODAY,  as  it  has  been  for  more  thon  o  quarter  cen¬ 
tury,  The  Houston  Chronicle  is  Houston's  leading 
newspaper. 

Witness  The  Houston  Chronicle's  leadership  in  total 
odvertising  for  the  first  nine  months  of  1940,  accord¬ 
ing  to  Media  Records:  The  Houston  Chronicle  led 
The  Post  by  3,301,519  lines  or  46%,  and  led  The 
Press  by  6,092,066  lines  or  141  %. 

The  Houston  Chronicle  ALONE  is  all  you  need  to 
sell  Houston  — the  largest  city  in  Texas  and  richest 
market  in  the  South. 


American  Weekly  Mogozine  linage  excluded;  Press  has  no  Sunday  edition. 


THE  HOUSTON  CHRONICLE 

Largest  Daily  Newspaper  in  Texas— Morning  or  Evening 


R.  W.  MeCARTHr 

Adverfitinf  Mcnafer 


THE  BRANHAM  COMPANY 

Nafiaaat  Representative 


r  1  sential  nature  of  the  advertising  con- 

Ind«  UOUrt  HUIGS  tracts  m  question.  .  .  . 

^  .  to  hold  otherwise  would  make 

Ad  COIltrClCtS  it  possible  for  a  business,  by  incor¬ 

porating  into  its  business  some  activ- 
Sva  Tn  tl'fTQtrrtpk  ity  amounting  to  interstate  commerce, 

I  ^  burden  of  local  taxa- 

Income  Is  Subiecl  lo  repeatedly  said  by 

State  Tax  .  .  .  Circulation  the  courts,  the  F^eral  Commerce 
Is  Interstate  clause  protects  interstate  commerce 

only  from  such  taxes  levied  by  one 
The  Indiana  Supreme  Court  upheld  state  as  could  be  repeated  by  the 
a  Marion  Superior  court  (Indianapo-  other  states  touched  by  such  com- 
’js)  ruling  that  the  Indiana  Farmers  merce. 

Guide  Publishing  Company  of  Hunt-  “Where,  as  here,  the  activity  or 
ington,  Ind.,  must  pav  state  gross  in-  branch  of  the  business  being  taxed  is  ] 
come  taxes  on  income  derived  from  primarily  and  essentially  local,  the 
advertising  secured  from  out-of-state  could  not  be  repeated  by  any 

inns.  other  state. 

Ihe  company,  which  publishes  In-  “Finding  no  reversible  error,  the 
diana  Farmers  Guide  magazine,  main-  judgment  of  the  trial  court  is  af- 
tained  the  transactions  were  in  inter-  firmed.” 

state  commerce  and  that  the  tax  is  Among  the  precedents  cited  was  a 
■jDConstitutional.  About  90%  of  its  similar  case  brought  by  the  Sourth 
display  advertising  was  obtained  from  Tribune  in  1939,  when  that 

out-state  firms  by  mail  or  agents,  the  newspaper  claimed  exemption  from 
publication  said.  the  Indiana  gross  income  tax  on  that 

Soys  Not  Intorstato  part  of  its  circulation  and  advertis- 

Ruling  of  the  court,  written  by  Jus-  ing  revenue  derived  from  people  in 


advertisers  amounted  to  interstate  Appointment  of  Eldwin  S.  Johnson, 
commerce.”  former  London  superintendent,  as 

According  to  the  decision,  the  pub-  military  correspondent  at  ^tawa  is 
lication’s  circulation  and  distribution  announced  this  week  by  J.  A^McNml, 
are  in  interstate  commerce  and  no  general  manager  of  the  Canadian 
Indiana  gross  income  taxes  are  levied  Pre^.  .  .  j 

on  this  part  of  the  income,  but  the  Johnson  will  arrive  in  Canada 

advertising  contracts  are  considered  shortly  to  take  up  the  newly  created 
intrastate  commerce.  report  ai^  inte^ret 

1  j  .  .,1.  Canada  s  military  war  effort  with  a 

The  case  was  appealed  by  the  mag-  i^^^kground  of  experience  as  war  cor- 
n  Marion  county  Superior  respondent  with  the  Canadian  Active 
Court  (  ndianapolis)  m  an  effort  to  y^rce  in  England, 

recover  the  taxes  in  question  from  the  pj^st  appointed  war  correspondent 
Indiana  treasury  department.  Pjrst  Division  last  February, 

“It  is  to  be  noted,”  said  the  Su-  big  sphere  of  activity  was  appreciably 
prerae  Court  decision,  “that  the  (trial)  enlarged  in  July  when  the  Division 
court  did  not  find  that  the  contracts  vvas  absorbed  in  a  corps  under  com- 
between  the  appellant  and  its  adver-  mand  of  Lieut.-Gen.  A.  G.  L.  Mc- 
tisers  required  that  the  advertise-  Naughton.  Later  he  served  for  a  time 
ments  should  be  sent  to  subscribers  as  correspondent  with  the  Second  Di- 
out  of  the  state  or  that  the  compensa-  vision  at  its  training  base.  He  will  be 
don  of  the  appellant  would  not  be  succeeded  alternately  at  corps  head- 
emed  if  subscribers  outside  the  state  quarters  by  S.  S.  Robertson,  London 
sh^d  cancel  their  subscriptions.”  superintendent,  and  Ross  Munro,  for¬ 
me  decision  then  quoted  some  merly  of  the  CP  Press  Gallery  staff  at 
earlier  similar  cases  and  continued:  Ottawa. 

Dittribution  Doesn't  Matter  Johnson  brings  to  his  new  position 

The  fact  that  some  of  the  maga-  more  than  20  years’ riewspaper  experi- 
dne  contended  the  advertisements  pnce,  most  of  it  with  the  Canadian 
I  were  distributed  interstate  does  not  Press. 

I  change  the  essential  nature  of  this  xriiivyre'C  CDp/^TUT 
Particular  part  of  appellant’s  business  DIAlViljD  df 

and  thereby  constitute  it  interstate  The  Branham  Company,  New  York, 
commerce  and  with  offices  in  11  other  cities,  has 

•Ap^llanl  apparently  concedes  U.U 


71,000  MORE  WORKERS  Than 
Were  Employed  on  Oct.  15,  1939! 


As  of  October  15.  the  industrial  employment  index 
for  the  Detroit  area  stood  at  117.3,  as  compared 
with  96.6  for  the  same  date  1939.  This  gain  repre¬ 
sents  nearly  71,000  MORE  WORKERS  than  were 
employed  on  this  date  last  year! 

Add  to  this  tremendous  increase  in  employment 
the  fact  that  Detroit  industrial  workers  are  the 
highest  paid  factory  workers  in  the  world,  and  the 
great  importance  of  this  working,  earning,  buying 
market  to  advertisers  is  instantly  apparent. 

Detroit  News  October  Circulation 
Soars  to  Highest  Point  in  History! 

Detroit  News  circulation  gains  are  making  the 
Detroit  market  more-than-ever  easy  and  economical 
to  cover.  As  business  climbs.  News  circulation 
soars.  October  net  paid  totals  were  the  highest  in 
the  67-year  history  of  The  News— 

W eekdays,  3S2,206;  Sundays,  423,184! 


lo  be  true  by  not  objecting  to  the  pay- 
®ent  of  the  gross  income  tax  on  that 
port  of  its  income  derived  from  ad¬ 
vertisers  located  within  the  state. 

Advertisements  from  local  adver- 
tismg  were  also  included  in  the  maga¬ 
zines  distributed  interstate  and  if  the 
®ere  interstates  distribution  of  some 
0  me  copies  of  the  magazine  made 
ou  income  derived  from  out  of  state 
0  vertisers  income  from  interstate 
commerce,  we  fail  to  perceive  why 
6  same  rule  should  not  apply  to 
®come  derived  from  advertising  con- 
acts  performed  for  advertisers  re- 
within  the  state.  .  .  . 

Appellant  emphasizes  the  point 
_  ,  °f  state  advertisers  caused 
sKirf’  ®l®cfrotypes,  etc.,  to  be 
ana  rk  i  interstate  to  toe  appellant 
Drin*  j  *  advertisements  were 

advertising  material  was 
to  the  advertiser.  This  was 
of  ^  madental  to  toe  performance 
annlYi®  contracts  by  the 

P*  ant  and  does  not  change  the  es- 


precision 

SHAVING 

MACHINES 

for  smoother  shaving 
of  Flat  &  Curved  Plates 

Write  for  illustrated  bulletin 

R.  HOE  &  CO.,  Inc. 

910  East  138th  St. 

(at  East  River),  New  York,  N.Y. 


Total  Not  Paid  Circulation 
tor  6  Months  Period  Ending  Sopt.  30,  1940 
Weekdays,  340,022;  Sundays,  404,142 


The  Detroit  News 

THE  HOME  NEWSPAPER 

New  York;  I.  A.  KLEIN,  Ine.  Chicago;  J,  E.  LUTZ 
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E  D  I 


PROFESSIONAL  STATUS? 

i  rBLICATION  of  Dean  Carl  Ackerman’s  an 

nnal  rejKjrt  to  the  President  of  Columbia 
University  reminds  ns  ajiain  that  the  newspaper 
business  still  faces  the  problem  of  «lefinins  •■i)ro- 
fessiona!  work’’  in  words  satisfactory  to  all  con* 
corned.  Dean  Ackerman  reproduces  in  his  report 
the  joint  statement  of  himself.  Dean  Kenneth  E. 
Ol-son,  and  Dean  Frank  L.  Martin,  which  recom¬ 
mended  that  the  Wage  and  Hour  Division  of  the 
Department  of  Labor  fix  its  definition  by  educa¬ 
tional  training  and  by  the  nature  of  the  work 
pt'rformed.  This  recommendation  was  followed 
oidy  in  part  by  the  division;  its  major  premi.se  is 
a  salary  minimum  of  $200  a  month,  a  limit  which 
many  believe  legally  eliminates  many  working 
journalists  from  professional  status.  Training  now 
is  not  covered  by  the  definition,  and  character  of 
s^ork  p<!rformed  is  a  minor  consideration. 

Probably  under  the  law  and  precedent  rulings, 
and  in  the  face  of  conflicting  arguments.  Adminis¬ 
trator  Fleming  could  have  reached  no  more  satis¬ 
factory  compromise  at  this  time.  Thinking  on 
all  sides  has  been  confused  on  this  question  since 
it  was  first  raised  in  the  days  of  the  NR.\  codes 
in  1933.  Schools  of  journalism  have  steadily  for¬ 
warded  the  idea  of  professional  standing  for  jour¬ 
nalists,  especially  for  their  graduates.  This  has 
l>een  just  as  steadily  resisted  by  the  American 
Newspaper  Guild,  which  maintains  that  working 
newspapermen  are  tradesmen,  artisans,  engaged  in 
activities  which  partake  only  slightly  of  the 
original  and  creative  qualities  that  are  supposed 
to  mark  professional  work.  The  contention  of  the 
organized  publishers  that  editorial  and  advertis¬ 
ing  men  are  professionals  by  nature  of  their  duties 
has  been  disputed  by  the  Guild,  which  believes 
it  is  a  .subterfuge  to  avoid  the  payment  of  union 
wage  scales. 

The  salary  barrier  is  one  that  no  other  pro¬ 
fessional  has  to  surmount  before  attaining  recogni¬ 
tion.  A  medical  interne,  a  newly  graduated  lawyer, 
a  man  in  the  minor  grades  of  holy  orders,  is 
considered  a  professional  in  the  same  degree  as 
the  foremost  practitioners  of  his  art,  regardless  of 
his  income.  Prior  to  1933,  most  newspaper  people 
thought  of  themselves  in  the  same  terms. 

The  term  “professional”  applied  to  journalism, 
however,  now  has  economic  meanings  that  are 
not  pre.sent  in  other  fields.  A  non-professional  is 
subject  to  the  minimum  w’age  and  overtime  pro¬ 
visions  of  the  Fair  Labor  Standards  Act,  though 
this  subjection  is  nominal  so  far  as  wage  levels 
in  editorial  departments  are  concerned.  The  over¬ 
time  question  is  by  no  means  nominal;  in  addition 
to  the  disorganization  it  has  caused  in  successive 
years  through  necessary  rearrangement  of  work¬ 
ing  days  and  hours,  its  strict  application  is  bring¬ 
ing  to  conscientious  reporters  and  editors  a  feeling 
of  humiliation.  Some  have  been  ordered  not  to 
work  overtime;  in  effect,  to  drop  what  they  are 
■doing  when  the  whistle  blows  at  the  end  of  their 
shift — a  violation  of  the  craft’s  fine  traditions. 

Those  traditions  are  worth  a  lot  more  to  em¬ 
ployer  and  employe  alike  than  any  amount  of 
money  involved  in  overtime  payments.  It  is  up 
to  publishers  and  supervising  editors  to  see  that 
they  are  not  destroyed  by  the  economic  web  which 
is  being  cast  around  editorial  w'ork.  There  is  no 
IKiint  in  attempting  to  improve  the  economic  lot 
of  the  employe  by  government  regulation  if  the 
process  tends  to  lower  the  employe’s  owm  concept 
of  his  place  in  the  scheme,  and  possibly  by  the 
unforeseen  working  of  an  untried  law,  destroys 
the  structure  upon  which  employer  and  employe 
alike  depend  for  a  livelihood. 


I  A  L 


The  fear  of  the  l.ord  is  the  beginninp  of  wisdom. 
PROVERBS.  I,  7. 

AHEAD  OF  THE  LAW 

WERE  NOT  SAMXG  that  the  Parker  Pen 

Company  didn’t  have  a  gcHnl  idea  for  its  pre- 
i lection  newspaper  campaign.  It  must  have 
.sounded  original  and  jtractical  to  the  man  who 
wrote  it,  and  it  imiy  indeed  have  .sold  .some  foun¬ 
tain  jK'iis.  However,  under  most  state  election 
laws,  it  is  not  iK).s.sible  to  “beat  electioti  crooks” 
by  marking  a  ballot  with  jK'ii  and  ink.  In  most 
states,  a  ballot  so  marked  would  have  tf)  l)c  ilis- 
(jualified,  for  the  laws  siK'cifically  pr«)vide  that 
the  marking  l)e  done  with  a  lead  jiencil.  The  fact 
that  the  majority  of  election  laws  were  enacted 
Ijefore  the  day  of  the  practical  fountain  iK*n  gives 
no  present  di.scrction  to  election  officials. 

We  wonder,  too,  how  many  newspajjers  ac¬ 
cepted  that  copy,  or  gave  a  thought  to  the  advice 
it  pas.sed  to  their  readers.  If  many  of  the  latter 
accepted  the  “beat  the  crooks”  advice  and  marked 
their  election  paper  with  ink,  the  crooks  were 
probably  the  beneficiaries.  With  the  gradual 
spread  of  voting  machines,  the  manner  of  marking 
ballots  has  lost  much  of  its  one-time  im|»ortance, 
and  the  ranks  of  the  “crooks”  have  been  con¬ 
siderably  decimated  also.  Their  survivors  prob¬ 
ably  won’t  be  dethroned  by  the  simple  substitu¬ 
tion  of  pen  for  pencil  on  Election  Day. 

Newspapers  like  to  encourage  advertisers  to  use 
news  atmosphere  in  copy.  So  do  we.  The  point 
is  to  make  certain  that  the  “news  atmosphere”  is 
in  accord  with  the  news  and  the  facts,  rather  than 
with  the  adverti.ser’s  w’ishful  thinking.  “Tomor¬ 
row’s  news  today”  iloesn’t  work  as  an  advertising 
motif  any  better  than  it  does  in  news  columns. 

CONSTRUCTIVE  SERVICE 

POLITICAL  CAMPAIGNS  are  not  the  best 
background  for  public  servic'e  in  journalism. 
Consciously  or  not,  ]>olitical  considerations  are 
likely  to  influence  the  judgment  of  editors  in  the 
presentation  of  news,  even  when  their  intent  is 
to  be  meticulously  non-partisan  in  their  news 
columns.  And  w  hether  or  not  such  considerations 
entered  the  editor’s  mind,  the  public  has  been 
taught  in  recent  years  to  believe  that  they  are 
always  present  and  influential.  And  the  fog  of 
l>olitics  often  obscures  editorial  performanc'es  that 
are  genuinely  in  the  public  interest,  regardless  of 
]X)litical  bearings. 

We  hope  that  that  has  not  been  the  fate  of  the 
e.xcellent  series  of  articles  on  national  defense  pre¬ 
pared  by  Basil  Brewer,  publisher  of  the  New 
Bedford  Standard-Times  and  Morning  Mercury, 
and  published  in  many  newspapers  during  the 
campaign.  These  articles  represented  many  weeks 
of  digging  by  Mr.  Brewer  and  members  of  his 
organization,  their  intent  was  non-political,  and 
they  presented  a  well-rounded  picture  of  what  the 

Of  the  various  executive  duties,  no  one  excited 
more  anxious  concern  than  that  of  placing  the 
interests  of  our  fellow  citizens  in  the  hands  of 
honest  men,  with  understanding  sufficient  for 
their  stations.  No  duty  is  at  the  same  time 
more  difficult  to  fulfill. — Thomas  Jefferson,  letter 
to  Elias  Shipman,  July  12,  1801. 


cemntry  needs,  and  what  it  lac'ks  for  the  fulfill- 
rnent  of  an  effective  defense  program.  Thfy 
constituted  c'onstructive  journalistic  .service  of  i 
high  order,  and  they  were  made  available  to 
newsj>apers  from  coast  to  coast,  without  expense, 
i'lid  without  regard  to  political  policy.  That,  to 
put  it  mildly,  is  not  what  you  would  expect  of  o 
press  which  is  said  by  its  critics  to  be  forever 
conscious  of  the  box  office. 

MR.  ROOSEVELT  AND  THE  PRESS 

PRESIDENT  Roo.scvelt  has  proven  frequently 
that  his  knowledge  of  newspaper  technique  L< 
not  suiK>rficial.  He  knows  the  newspapermen  vb 
cover  the  White  Hou.se  intimately,  has  generally 
Inen  on  cordial  terms  with  them.  The  occa 
-sional  flare-ups  between  the  Pre.sident  and  the 
corres|K)n»lents  have  generally  bc-en  caused  by 
-Mr.  R(K).sevelt’.s  refu.sal  to  give  sjvecific  answers 
to  ({uestions  he  regarded  as  untimely,  impertinent, 
or  already  an.swered  (to  the  Presitlential  satk 
faction,  at  lea.st) .  Mr.  Rmrsevelt  has  ak 
objected  to  the  time-honored  custom  of  attribut¬ 
ing  ideas  or  .si>ecuIation  to  “high  authority,” 
“administration  circles,”  and  other  representatives 
of  the  “lamppo.st  interview”  variety. 

This  week’s  information  from  W’ashington  my 
Indicate  that  the  President’s  irritation  with  news 
papers  has  reached  a  new  high.  His  Tuesday 
press  conferences  was  eanc-elled,  for  the  unprece 
elented  reason  of  “no  news.”  At  the  precedins 
conference,  November  8,  Paul  Mallon  was  refused 
entrance  by  a  secret  service  oflScer,  later  inter¬ 
viewed  by  Mr.  Roosevelt.  Mr.  Mallon  camr 
away  from  that  interview  with  the  idea  that  he 
was  no  longer  welcome  at  the  White  House  pres 
.ses.sions,  but  was  informed  later  in  the  day  that 
he  had  misinterpreted  the  Presdent’s  intentions. 
Mr.  Roo.sevelt,  as  President,  has  the  same  right 
as  any  other  citizen  to  seek  fair  treatment  from 
new.spapers.  He  is  also  the  foremost  officeholde' 
in  the  land,  and  his  public  acts  and  those  of  hi 
administration  are  at  all  times  subject  to  criticism 
Mr.  Roosevelt,  we  should  say,  recognizes  that; 
he  also  recognizes  that  politics  sometimes  governs 
administrative  action,  and  often  influences  news 
paper  comment  on  such  action. 

No  President  has  ever  kept  a  sharper  eye  on 
newspaper  {verformanee,  and  none  has  been  more 
.sensitive  to  new.spajver  eritiei.sm  and  more  alert 
to  counteract  it.  There  is  no  question  that  sonir 
of  his  complaints  have  been  justified,  but  wr 
doubt  that  any  offense  by  any  correspondent  to 
date  has  warranted  the  Berlin  technique  of  barriif 
the  offender  from  the  White  House.  It  is  to  be 
hoped  that  the  fears  of  the  correspondents  of 
cordial  relations  with  the  Chief  Executive  ha« 
no  basis  in  reality.  .4  break  of  that  nature  would 
go  far  to  destroy  the  unity  of  thought  which 
vital  to  the  success  of  defen.se  preparations  and  to 
the  preservation  of  the  national  interest. 

POST  SCRIPT 

OUR  EDITORIAL  in  the  Nov.  9  issue  com 
mented  on  the  mistaken  identification  by  Ik 
“Information  Please”  experts  of  Henry  Wad-' 
worth  Longfellow  as  the  author  of  “My  Grand 
father’s  Clock.”  It  had  been  the  intention  to 
make  the  story  and  our  own  triumph  complcf' 
by  giving  the  correct  name  of  the  song’s  author 
but  up  to  press-time  we  had  been  unable  to 
identify  him.  Comes  now  the  Uartford  Courtfi 
of  Nov.  6,  with  a  literary  column  by  Mrs.  Elh*' 
Iveth  N.  Case,  naming  the  author  as  Henry  Clay 
Work,  who  also  wrote  “Marching  Throng 
Georgia/.’.  There  j'ou  are,  “Information  Please  ■ 


manager  for  the  Houston  (Tex.)  — — 

Press,  has  been  ordered  to  the  Coast  POT  WORTM 
Artillery  School  at  Fort  Monroe,  Va.,  *  ^**‘'^  VVWillXZ 
Dec.  3. 

William  G.  Knox,  a  former  employe 
in  the  advertising  department  of  the 
Springfield  (Ill.)  Illinois  State  Journal, 
was  elected  to  a  seat  in  the  senate  of 
the  Illinois  state  legislature  at  the 
November  elections. 

David  Fair,  circulation  manager  of 
the  Harrisburg  (Pa.)  Patriot  and  the 
Evening  News,  has  been  elected  pres¬ 
ident  of  the  Harrisburg  Kiwanis  Club, 
of  which  he  had  been  vice-president 
for  the  past  year. 

H.  S.  Cole,  Washington  (D.  C.)  Star, 
has  been  named  secretary  of  the  ex¬ 
ecute  committee  of  the  National  Safety 
Council’s  Commercial  Vehicle  Section. 

Douglas  K.  Sturkie,  Jr.,  for  the  last 
two  years  with  the  Columbia  (S.  C.) 

State  advertising  staff,  has  been 
named  secretary  of  the  Columbia  Mer¬ 
chants’  Association. 

Fred  D.  Watkins,  of  the  Topeka 
(Kan.)  State  Journal  advertising  staff, 
has  been  appointed  advertising  man¬ 
ager  of  the  Rorabaugh-Buck  depart¬ 
ment  store  in  Wichita,  Kan.  He  will 
begin  work  immediately. 

J.  C.  Keating,  manager  of  the  Monc¬ 
ton  (N.  B.)  Daily  Times,  ad¬ 

dressed  the  Rotary  Club  of  Moncton, 
recently. 

Dean  Morgan,  assistant  circulation 
manager  of  the  Hollywood  (Cal.) 

Citizen-News,  left  last  week  to  join 
the  Third  Battalion,  Eighth  U.  S. 

Marines,  at  San  Diego.  He  is  a  first 
lieutenant  and  has  been  commander 
of  a  machine  gun  company  of  the  13th 
Battalion  U.S.M.CJl. 

Dorothy  Derfus,  member  of  the 
promotion  staff  of  the  New  York  Her¬ 
ald  Tribune,  has  returned  from  a 
three  months’  leave  of  absence  spent 
in  Baltimore. 

Garth  Cate,  travel  sales  promotion 
manager.  New  York  World-Telegram, 
spoke  before  several  Chambers  of 
Commerce  meetings  in  Florida  during 
a  recent  tour  of  that  state. 

Albert  Seif,  dean  of  the  advertising 
staff  of  the  Pittsburgh  Sun-Telegraph 
was  honor  guest  at  a  party  held  by 
the  staff  in  honor  of  his  78th  birthday 
anniversary  Nov.  8.  Mr.  Seif  was 
presented  with  a  purse.  He  has  been 
with  the  Sun-Telegraph  and  its  pre¬ 
decessors  since  1904. 

J.  McCarthy,  director  marketing, 

Hearst  Magazines,  Inc.,  spoke  before 


PERSONAL 

MENTION 


JS  GRAY,  publisher  of  the  Monroe 

(Mich.)  Evening  News,  was  re¬ 
elected  a  director  of  the  Southeastern 
Michigan  Tourist 
association  at  the 
recent  annual 
meeting. 

Dave  Vandiv-  ^ 
ier,  co-publisher  i 
of  the  Chickasha  1 
(Okla.)  Daily 
Express,  is  re-  % 
covering  follow- 
ing  an  appendec- 
tomy. 

William  E . 

Haskell,  Jr.,  as- - 

sistant  to  the  jS  Sray 

president  of  the 

New  York  Herald  Tribune,  was  the 
speaker  at  a  meeting  of  the  Sharon 
(Pa.)  Section  of  the  American  Insti¬ 
tute  of  Electrical  Elngineers,  Nov.  12. 

S.  S.  Wallace,  Jr.,  publisher,  Spar¬ 
tanburg  (S.  C.)  Herald-Journal,  has 
been  elected  chairman  of  the  publicity 
committee  of  the  Welfare  Federation, 


LeRoy  D.  Downs 


J.  L.  Moore,  publisher,  Kannapolis 
(N.  C.)  Independent,  is  author  of 
“Cabarrus  Reborn,”  with  T.  H.  Win¬ 
gate,  editor  of  the  Independent.  The 
book  recounts  the  dramatic  history 
of  Piedmont,  North  Carolina. 

Walter  S.  Kennedy,  retired  publisher 
of  the  Albion  (Mich.)  Evening  Re¬ 
corder,  has  been  appointed  to  serve 
Ml  a  committee  which  will  investigate 
the  possibility  of  constructing  a  mu¬ 
nicipal  airport. 

Roger  Peace,  publisher,  Greenville 
(S.  C.)  News-Piedmont,  was  host  to 
South  Carolina  Collegiate  Press  Asso¬ 
ciation  officers  and  delegates  at  a  ban¬ 
quet,  highlighting  their  recent  annual 
convention. 

John  A.  Park,  publisher,  Raleigh 
(N.  C.)  Times,  addressed  the  fall  con¬ 
vention  of  the  North  Carolina  Colleg¬ 
iate  Press  Association,  at  Durham. 

Hugh  Ike  Shott,  publisher,  Bluefield 
(W.  Va.)  Daily  Telegraph  and  Sunset 
»ews,  addressed  the  Men’s  Club  of  the 
®|^d  Street  Methodist  Church,  of 
muefield,  Nov.  8,  on  the  development 
of  printing. 


The  Uproarious 
New  Panel  About 
A  Daffy  Draftee 


In  the  Editorial  Rooms 


Zere,  celebrated  cartoonist  of 
army  life  in  the  World  War, 
is  back  in  humorous  uniform 
again,  this  time  with  a  daily 
panel  about  a  doughhoy  of 
today,  ROOKIE  JOE. 


David  R.  DANIEL,  business  manager 
of  the  Hartford  (Conn.)  Times,  and 
John  Sudarsky,  of  the  Hartford 
(Conn.)  Cou- 
'‘ont,  are  both 
^ing  on  the 
Hartford  com- 
niittee  which  is  ^ 
conducting  the 
celebrations  to  I 

■nark  the  500th  j  ^ 

^nmversary  of  B 
printing. 

Tennant  Bryan, 

manager  of  HBB 
Richmond  News-  . .  _  ,  , 

papers,  Inc.,  David  Daniel 

Wblisher  of  the  Richmond  Times- 
^y*Patch  and  News  Leader,  spoke  on! 

methods  employed  by  news  agen- 
les  in  gathering  and  assembling  news,  I 

American  Legion' 
J-*mtheon  Club.  Nnv  I 


Harrisburg  News  and  Patriot 
Indianajjolis  Star 
Knoxville  News-Sentinel 
Richmond  Times  Dispatch 
Salt  Lake  City  Deseret  News 
San  Francisco  News 
Wichita  Beacon 


. . .  most  talked  about 
AIR  COMIC! 


ZACK  MOSLEY,  the 
artist,  is  a  licensed  pilot 
with  more  than  200  solo 
flying  hours.  Owns  and 
flies  a  three-seater  Rear- 
win  monoplane. 

Attends  amateur  and 
professional  air  meets 
for  material.  Addresses 
flying  groups. 

Placed  second  in  the 
1940  handicap  flight, 
sponsored  by  the  Sports¬ 
man  Pilot  Association. 


Build  UP  your  reader  interest  and 
circulation  with  the  aviation  comic 
strip  everybody  is  talking  about 
these  days— SMILIN’  JACK.  The 
successful,  pre-tested  air  comic  that 
“grounds”  all  other  aviation  strips 
by  comparison  for  design,  story, 
action  and  reader  response! 

For  proofs  and  prieos—WIRE 


Samples  of  first  releases  of 
ROOKIE  JOE,  proofs  of  pro¬ 
motion  are  ready. 


FEATURE 

SYNDICATE 

220  EAST  42no  street 
NEW  YORK  CITY 


EDITOR 


PUBLISHER 


PERSONALS 


- - -  the  USS  YP27,  leaving  Chicago  for  (Pa.)  Telegraph,  has  been  transferred 

fALS  New  York,  via  the  Great  Lakes  and  from  his  National  Guard  post  as  exec- 

Erie  Canal.  Mr.  McClaran  was  lieu-  utive  officer  of  the  52nd  Calvary 

con  n  fro  pag  tenant  (jg)  in  charge  of  the  Naval  Brigade  to  the  28th  Division  staff  as 

«  nnw  retired  and  is  Reserves  imit  in  Grand  Rapids.  assistant  to  Lieutenant  Colonel  George 

W.  Phillips,  assistant  chief  of  staff  in 


although  he  is  now  retired  and  is 
living  at  the  Commodore  Perry  Hotel 


Morton  Thompson,  Hollywood  (Cal.) 


in  Toledo.  He  was  formerly  executive  Citizen-News  coltimnist,  is  co-author  charge  of  operations  and  trainmg. 
editor  and  publisher  of  the  Toledo  of  a  motion  picture  script,  “Miracle  George  S.  Andrew,  Jr.,  a  reporter 
News-Bee  in  Concrete,”  which  has  as  its  back-  on  the  New  Haven  (Conn.)  Register, 

BUI  Henry,  Isabel  Morse  Jones  and  ground  the  Grand  Coulee  Dam.  a  second  lieutenant  in  the  cavalry  re- 

Ed  Ainsworth.  Los  Angeles  Times  R.  H.  Horst,  managing  editor.  South  ^rve,  has  been  ordered  to  active  duty 
columnists,  were  guests  of  honor  at  a  Bend  (Ind.)  Tribune,  recently  was  ^or  one  year  m  Ae  office  of  the 
meeting  of  the  Book  and  Authors  given  a  Masonic  reception  by  South  pbici  of  staff  of  the  army  at  Wash- 


Club,  Beverly  HUls,  Cal.,  Nov.  1.  Bend  and  other  Indiana  masons  m 

W.  B.  McClaran,  member  of  the  honor  of  his  elevation  to  the  33d  de- 
Grand  Rapids  (Mich.)  Herald  staff,  gree. 

has  resigned  to  assume  command  of  Ralph  J.  Hennings,  of  the  South 

Bend  (Ind.)  Tribune's  photographic 
—  staff,  was  in  an  airplane  crash  re-  ^cers  irainmg 
EDITOR  &  PUBLISHER  cently  and  escaped  serious  injury,  y®  ’  ®  candi( 

Every  Sfrda,  Since  1884  The  plane  was  returning  from  a  Notre 

Dame  football  game  m  Illmois.  William  J,  ol< 

SyMa  smith  joiner  movie  critic  of 
Title*  Pttented.  Re*ittere<l  Cootentt  Copyrighted  the  Newark  (N.  J.)  Star-Ledger,  IS 
T»1  EbrroirrPUBLlSHER  COMPANY.  Inc.  now  in  the  promotion  department  of 
James  Weight  Beown,  President  PM, 


Roy  Fleisher,  reporter  for  the  Hart¬ 
ford  (Conn.)  Courant,  has  resigned 
to  go  to  Kansas. 

Frank  Ahearn,  assistant  city  editor 
of  the  Hartford  (Conn.)  Times,  was 
among  the  first  1(X)  men  selected  for 
peace-time  mUitary  training  in  his 
home  town.  West  Hartford.  He  will 
be  deferred,  however,  because  he  is 
married  and  has  a  family. 

Frank  Hanlon,  reporter,  Philadelphia 
Evening  Bulletin,  is  recuperating 
an  appendectomy  in  Fitzgerald-Mercy 
Hospital,  Darby,  Pa. 

Mayor  Henry  S.  Wheeler  of  New- 


Bend  and  other  Indiana  masons  in  ington.  Hospital,  Darby,  Pa. 

honor  of  his  elevation  to  the  33d  de-  Paul  E.  Barton,  a  reporter  for  the  Mayor  Henry  S.  Wheeler  of  New- 
gree.  Waterbury  (Conn.)  Republican,  has  port,  R.  I.,  a  member  of  the  editorial 

Ralph  J.  Hennings,  of  the  South  been  granted  a  leave  of  absence  from  staff  of  the  Newport  Daily  News,  was 
Bend  (Ind.)  Tribune’s  photographic  the  staff  to  attend  the  U.  S.  Marines  defeated  for  re-election  last  week  by 


the  staff  to  attend  the  U.  S.  Marines  defeated  for  re-election  last  week  by 
officers  training  school  at  Quantico,  Herbert  E.  Macauley,  Democrat,  by 
Va.,  as  a  candidate  for  a  commisison  44  votes,  with  over  12,000  voting, 
in  the  Marines.  Jack  Cronin,  secretary  of  the  Cin- 

William  J,  Slator,  mUitary  editor  of  cinnati  Press  Club  and  financial  re- 


William  J,  Slator,  mUitary  editor  of  cinnati  Press  Club  and  financial  re- 
the  Waterbury  (Conn.)  Republican,  porter  of  the  Cincinnati  Enquirer,  is 
who  is  a  captain  in  the  adjutant  gen-  celebrating  the  arrival  of  a  son,  John 


The  editor  ft  PUBLISHER  COMPANY.  Inc 
James  Weight  Beown.  President 
James  Weight  Beown,  Je..  Fice- President 
Cbaeles  B.  Geoomes,  Treasnrer 

Chas.  T.  Stuaet,  Secretary _ 


General  Otiees; 

Serenteenth  Floor  (Sd  Timei  Building  ’’or,  IS  now  ineaier  ana  music  eaiior 

42iul  Street  sod  BroedwEv.  New  York  City,  N.  Y.  of  the  Newark  (N.  J.)  Star-Ledger. 

Telephones: 


the  Newark  (N.  J.)  Star-Ledger,  is  ^  ^  captain  in  the  adjutant  gen-  celebrating  the  arrival  of  a  son,  John 

now  in  the  promotion  department  of  department  reserves,  has  been  Francis,  at  his  home  in  Walnut  Hills 

pjyj  elected  treasurer  of  the  Waterbury  Sunday. 

Jay  Cassino,  formerly  on  the  night  Raymond  Brewster,  editor,  Hunting- 

city  desk  of  the  New  York  Daily  Mir-  ®*®**°^  Capt.  Slator  is  now  domg  a  (W.  Va.)  Herald-Dispatch,  vias 

ror,  is  now  theater  and  music  editor  miht^  actmties  column.  appointed  a  member  of  the  West  Vir- 


TeUpkones: 

BRygnt  9-!l052.  305.3,  3054,  3055  End  3056 

A  Newepaeee  rOE  Maeees  or  NEWsrAPEES 


Natalie  Bond,  who  syndicates  the  fea¬ 
ture  “Grandmother’s  Cook  Book”  is 


A  INEWiPAPEE  POE  .-VIAEEEE  OP  INEWEPAPEAE  — . — - -  -..Ill 

Aetmue  T.  Robe,  Editor;  Waeeen  U  Bassett,  now  Woman’s  page  and  food  editor  of  where  they  wUl  spend  two 


Uontstint  Editor;  feoBEET  U.  Beown.  News  Editor; 
Waltbe  E.  Schneidee,  Jssociau  Editor;  John  J. 
Clouohee,  Stephen  J.  Monchae,  Jace  Peice, 
Fbahe  Feblman  Mes.  S.  L.  Daee,  Librarian. 


the  Star-Ledger. 


chapter  of  the  Reserve  Ulhcers  asso-  Raymond  Brewster,  editor,  Hunting- 
ciation.  Capt.  Slator  is  now  domg  a  Va.)  Herald-Dispatch,  was 

weekly  military  activities  column.  appointed  a  member  of  the  West  Vir- 
T.  Murray  Reed,  chief  city  editor  of  ginia  Food  CouncU,  as  a  representa- 
the  Milwaukee  Journal,  and  Mrs.  five  of  the  newspapers. 

Reed  left  Milwaukee  Nov.  10  for  Mex-  William  Lyon,  financial  reporter, 
ICO  City,  where  they  wUl  spend  two  jyjgy,  York  Herald  Tribune,  and  Mrs. 
week.s  vacatiomng.  Lyon  are  the  parents  of  a  daughter, 


UEOOME^  Genera!  Manafer;  I,baeles  1.  stuaet,  iiiav  wpjf  accvaca 

Adoertisint  Director;  Josiah  B.  Reenet,  M^ketine  (Mass.)  Union  has  been  appointed  cit 

Si&J^.&X®FrT^N;.'&d7w  editor,  Greenfield  (Mass.)  Recorder 

ager;  John  Johnson,  Plaeement  Manaier. _  Gazette. 

flNf/BN.GENEEALPEESSAsSOCIA-  r.t  T.r,„cr  RoonV 


Clouohee,  Stephen  J.  Monchae,  Jace  Peice,  Harold  E.  LeVanway,  former  sports  riaeuser,  of  the  editor!^  who  was  bom  on  Election  Day. 

Feane  F».lman  Mes^  S.  L.  Daee.  Li^arian  ^  ^aily  News  and  of  the  Milwaukee  Sentinel  and  Lucas,  Jr.,  former  Cher- 

before  that  copy  reader  Springfield  C.)  Observer  reporter,  has 

■  ■  (Mass.)  Union  has  been  appointed  city  corned  business  ed^itor.  Arch  Hy,  succeeded  his  father,  the  late  John 

editor,  Greenfield  (Mass.)  Recorder-  financial  and  busmess  editor,  Lucas,  as  editor  of  The  Dvkt 

Gayotto  IS  now  executive  secretary  of  the  Wis-  Hu  iHo  n,.Irp 


noNg  jAMU  J.  BiTTLEt  and  Geoaci  H.  Maniiinc. 

Je.,  1370  National  Press  Clnh  Bldg-,  Telephoue  Calif. 


azeue.  execuiive  secretary  ox  me  w  is-  Journal,  published  by  the  Duke 

Elizabeth  Hicks  of  Long  Beach.  Sin  ^  Power  Company  at  its  Charlotte  office, 

alif.,  ranking  woman  golfer,  wUl  ’  ’  Major  W.  A.  de  Graves,  D.S.O.,  man- 

become  a  sportswriter  for  the  Fort  J.  Albert  Banks,  Worcester  (Mass.)  aging  editor  of  Edmonton  (Alta.)  Bul- 


aging  editor  of  Edmonton  (Alta.)  Bul- 


2«‘««iiKii'i*360’Ar^ ^hitnAt^, t3? Worth  (Tex.)  Star-Telegram  this  Telegram  and  Evening  Gazette  car-  letin,  has  been  recommend^  for  com- 

korn  8771.  J  Geoece  A.  Beandenbueo,  Editor,  month.  She  formerly  wrote  occa-  toonist,  Nov.  14,  opened  his  course  in  mand  of  No.  1  Armored  Brigade  Con- 

^EET  K.  Ado^stng  lupresentatm. -  sionally  for  the  Long  Beach  Press-  cartooning,  conducted  in  that  city  for  pany.  Royal  Canadian  Army  Service 

Telegram.  the  second  year  by  the  State  Division  Corps,  Canadian  AcUve  Service  Force, 

’  Richard  West,  former  agricultural  University  Extension.  which  will  be  mobUized  shortiy. 

reporter  for  the  Dallas  (Tex.)  Mom-  Charles  A.  Beal,  editor  of  the  La-  .  George  E.  Sprague,  copy  desk  editor 


Telegram. 


’  Richard  West,  former  agricultural  University  Extension.  which  will  be  mobUized  shorUy. 

FHrvb  ciZt'Adoertising  Bepresenutites:  DuncaiTa.  reporter  for  the  Dallas  (Tex.)  Mom-  Charles  A.  Beal,  editor  of  the  La-  Sprague,  copy  desk  editor 

Scott,  tdiUs  Building,  Ssa  FranciKo:  Telephone,  ing  News  and  before  that  a  reporter  Porte  (Ind.)  Herald- Argus,  has  been  Boston  Record  and  Sunday  Ad- 

uSdinl^^At^'rotbon^^^  on  the  Dallas  Journal,  has  joined  the  elected  secretary-treasurer  of  the 


FerCilf  Crart  Adrertiri-ig  Prp-r—f-irrr-  reporter  lor  tne  uaiios  (  lex.)  Mom-  L-naries  A.  ceai,  eaiior  or  me  L,a‘ 

Scott,  MiUs  Building,  S*n  FrenciEro:  Telephony  ing  News  and  before  that  a  reporter  Porte  (Ind.)  Herald-Argus,  has  beei 
jS32Bi.*^*A^g^“Tel^h"V’Proi[^^M^^^  on  Ae  Dallas  Journal,  has  joined  the  elected  secretary-treasurer  of  th( 
London  Ogue:  Veea  Chandlee,  7  St.  Martin*  Mew^  Staff  of  the  Associated  Press  bureau  in  Parents’  Association  of  Indiana  Uni 
TTsfalgM  Square  W.  C.  2,  EnglAnd.  Tde-  Dallas.  versity. 


pl>oo«:  Temple  Bar  3008. _ 

Tm  Eastern  Corresportdent:  Hane  R.  Johansen. 


Swerving  to  avoid  a  squirrel,  BaUy 


c-o p**k*  M^nichi.  0*EkA,  Japan  and  jAUEa  Sbeh,  B.  F.  Scott,  sports  Staff,  Newark  (N.  J.)  writer  for  the  Booth  Newspapers  of 
P.  O.  Boi  107.  Chung  King,  China. _  c  _ _ * _ i _ . _ .*  _ 


irents’  Association  of  Indiana  Uni-  A.  F.  of  L.  Union  of  Editorial  Writers, 
jrsity.  wUl  leave  for  duty  soon  with  the  101st 

.  t  c-  jT,.j  .J  observation  squadron  of  the  National 
Ben  East,  of  Grand  Ivapids,  outdoor  G’Uard 


DiariAT  AnvEETiaiNO  rate*  effective  Dec  1,  1037 
85c  per  agate  line  or  aerie*  ot  inaertion*  a*  (ollow* 
I  Ibineal  1  I  6  I  13  26  I  53  I 

I  Sizea  lAgate^imelTiniealTiniea  Time*  Time* 


Page  872  8275  8234  8230  8206  8182 
KPage  336  154  131  123  116  ia3 

a  Page  168  85  72*  68*  64*  57 

Page  84  55  47*  44*  41*  37 

Page  42  33  28*  26*  24*  22 


News,  was  injured  Nov.  5  as  his  car  Michigan,  was  toastmaster  at  the  an- 
ran  off  the  road  and  crashed  into  a  nual  banquet  of  the  Michigan  United 
tree  in  Short  Hills,  N.  J.  He  was  Conservation  clubs  at  Jackson,  Nov.  9. 


rushed  to  Overlook  Hospital  and  was 
unconscious  more  than  two  hours. 


James  C.  Burke,  reporter  for  the 
Richmond  (Va.)  Times-Dispatch,  ex- 


Wedding  Bells 

EIDMOND  P.  REILEY,  reporter,  Phil¬ 
adelphia  Evening  Bulletin,  to  Miss 
Marjorie  Lee  Williams,  of  Haddon 


laeut-Col.  Daniel  S.  Dexter,  edi-  pects  to  saU  for  Chma  m  the  near  Heiehts  N  J  at  Haddon  Heiehts. 
torial  writer,  Lewiston  (Me.)  Evening  future  to  visit  his  father,  the  Rev.  W.  Oct  19  ' 


SuBacEimoN  RATEa:  By  mail  payable  in  advance 
United  State*  and  I  aland  Poaaeariona,  84  per  year; 
Canada.  84.50;  Foreign,  85. _ 


B.  Burke,  a  missionary.  He  expects  to 


fJo— ^  iS  ??  MB  MB  MB  So  >-''**“*  cutriHiiy  ruiure  lo  visit  ms  lainer,  me  Rev.  w.  Oot  IQ 

I  Jj  »”  ■  — T~ — T-^  Journal,  was  presented  an  official  cita-  B.  Burke,  a  missionary.  He  expects  to  J  r.  j  •  u  j-  ni,  i 

Pm  MDcle  column  forty-two  line  rstc  mAscr  CArd  At  4.;——  a  t  — •  xt  a*  ,  I  «  .  ^  ^  Frank  ^^cBridp  niffht.  ^Hitnr  Philfl* 

a  coat  ol  822,  per  week  earn*  a*  low  a  rate  on  a  52  tion  from  the  American  Legion  NoV.  6  be  m  Chma  about  six  months.  j  l  l,-  r  ’  E>  II  i’  Mice 

tima  baai*  a*  any  other  achcdule,  namely,  8182  per  at  a  pre-armistice  meeting  of  the  Lew-  t  i  v  j-*  it  i  ueipnxa  Evening  Bulletin,  to 

pa«:  8103  hall  page;  857  quarter  page.  *9u.rter,  ,  £  editorial  of  March  Young,  managing  editor,  Hel-  Cynthia  Wesgat,  at  Bel  Aire,  Md, 

^^.ndMateentUascamuatbeondeffnitecopy  ?4';^Th^^^Yon"l ena  (Ark.)  World,  who  ran  third  in  Sept.  21. 

:LAaairiED  Ratee:  90c  per  agate  line  one  time,  70c  j  3  Woodson  editorial  writer  for  f  ^  Q  ^  Emory  Norris,  editor,  Grove  City 

>er  agau  line  four  time*. _  ,  „?•  eaiioriai  writer  lor  for  State  Senator  from  the  district  m  \  nf 

ilTUATlON*  Wanted:  60c  per  agate  line  one  time;  U'®  SlOUX  City  (la.)  Journal,  gave  the  which  includes  Helena,  has  filed  peti-  rirlennc  nt  p  w  Nmi  1 

ite  ^  agate  line  four  timet  (count  6ve  word*  to  convocation  address  Nov.  14  at  Wayne  tion  for  a  recount  by  the  Philips  Orleans,  at  Greenup,  Ky.,  Nov.  1. 

L*.ac°E:^0N  kATE*:  By  mail  payable  in  advance  County  Election  Commissioners.  He  S 

United  State*  and  laltnd  Po**e**ioo*,  84  per  year;  Miss  Frances  K.  Krimmel,  former  asked  specifically  for  a  recount  in  four  m®  Winchester  (Va.)  Evening 

^nada  84.50;  Fomign,  8^ - society  editor  of  a  Springfield,  Ill.,  precincts,  including  two  in  Helena.  ^  Martha  E.  Nit^he  of 

SrrabMii^on*  in*  a^r“  one**<!li*n"*riSn-!^thAhlr  newspaper,  was  named  this  week  as  Charles  H.  Hamilton,  city  editor  of  Wmchester,  Nov.  2. 

L*{lioti<i’l.?Ieo«T&^f«^^  superintendent  of  the  division  of  de-  the  Richmond  News  Leader,  Nov.  13  of  the  news  staff  of 

:;^?JbSriptiSrfoJ^?«^  8To;“vrMm^^^^  ^®Poris  by  Governor  Stelle  launched  a  series  of  15-minute  broad-  Johnstown  (Pa.)  Tribune,  to  M^ 

rnB*^i^«'MO0*Jih"S,*?ndi^*<iSSi  lufeiin'.  o*  ^Imois.  The  position  is  in  the  ad-  casts  of  local  news  and  comment  over  ^t  Johnstown,  Oct.  27. 

?“5vryJ!i*”i“i“to;  "ddiS  wb^ripiion*  on  mmistration’s  press  relations  agency.  WRNL.  Barbara  Ann  Burr  of  Boston,  Mass„ 

tba  aama  ba*i>-namely  thre.  dollar*  each.  W.  Earl  Hall,  managing  editor  of  Harold  Hartlev  editor  Toledo  American  Airlines  stewardess,  to 

til~‘TFU^.*riin**3‘AleSTNario^^  the  Mason  City  (la.)  Globe-Gazettc.  Times,  delivered  the  principal  ad-  George  C.  Shull,  repoi^r,  fndianapoli* 

AModAtioA.NAtioft.Al  Better  ButineM  BurcAui  Aod  was  the  principal  Speaker  Nov.  11  at  dress  at  the  annual  national  com-  Boston,  Nov,  9. 

^tad'^M  pl^^iL  ^rard*ay  dmla-  Ai^ricM  Legion  program  at  lowa  mander’s  dinner  of  the  American  Roderick  John  MacDonald,  cashier’s 

Uon  aa  followt: _ _  atate  Teachers  college  in  Cedar  Falls,  Legion  for  Indianapolis  radio  and  department,  Boston  (Mass.)  Globe 


Tb.  column  forty-two  line  rate  maker  card  «  Journal,  was  presented  an  official  cita-  B.  Burke,  a  missionary.  He  expects  to 

a  coat  of  822,  per  week  earn*  a*  low  a  rate  on  a  52  tion  from  the  American  Legion  Nov.  6  be  in  China  about  six  months, 

tima  bail*  a*  any  other  tcbedule,  namely,  8182  per  at  a  pre-armistice  meeting  of  the  Lew-  t  i  ir  j  *  n  i 

p.«:  8103  helf  pane;  857  quarter  page  *9u.rter.  ^  ^  j  editorial  of  March  Young,  managing  editor,  Hel- 

ai^  and  HzteentL  pages  muat  be  on  definite  copy  an  emtorial  ot  March  ^  World,  who  ran  third  in 

CLAn*‘ir*im"RATEa-'90c  oer  aaate  line  one  time  70c  t  o  tit  NoV.  5  election  for  nomination 

per  agate  line  four  timet.  agate  line  one  time,  70c  J*  S.  W^dson,  editorial  writer  for  for  State  Senator  from  the  district 

SiTUATioaa  Wahtid:  60c  per  agate  line  one  time;  Sioux  City  (la.)  Journal,  gave  the  which  includes  Helena,  has  filed  peti- 

JOj  ^,)*****  convocation  address  Nov.  14  at  Wayne  tion  for  a  recount  by  the  Philips 

SuaacairnoH  RaTaa:  By  mail  payable  in  advance  College.  County  Election  Commissioners.  He 

United  Stetet  and  Island  Pottettiont,  84  per  year;  Miss  Frances  K.  Krimmel,  former  asked  specifically  for  a  recount  in  four 

^nada,  84.50.  ^ —  society  editor  of  a  Springfield,  Ill.,  precincts,  including  two  in  Helena. 


Club  Ratbi :  The  club  rates  are  applicable  to  _ _ j  ..u  •  ’  i  ’ 

ell  enbacriptiona  in  any  one  organisation — whether  hewspaper,  was  named  this  week  as  Charles  H.  Hamilton,  city  editor  of 
L*{lioti<i’l.?Ieo«T&^f«^^  superintendent  of  the  division  of  de-  the  Richmond  News  Leader,  Nov.  13 

:;^?5SSriptiSrfoJ^?«^  $To;“vrM^^^^^^  ^^pons  by  Governor  Stelle  launched  a  series  of  15-minute  broad- 

rnB*^i^«'MO0*Jih"S,*?ndi^*<fSSi  lufeiin'.  position  is  in  the  ad-  casts  of  local  news  and  comment  over 

w»^rJi.%SS«;3al!£a7ilbSSS!7.“!  "““Nation’s  press  relaUons  agency.  WRNL. 


®^tor  of  Harold  Hartley,  editor. 


tioa  at  followt: 


Six  Mootbs 
Eaded 

Net 

Paid 

Total  Dia- 
tribution 

1  JuDC  30, 1040 . 

..  12,403 

13,233 

1030 . 

. .  12,726 

13,783 

•* 

1038 . 

..  12.360 

13.312 

1937 . 

..  11.482 

12,751 

** 

1036 . 

..  10.778 

11,801 

** 

1035 . 

. .  10,225 

11.333 

•• 

1034 . 

0,350 

10,602 

•• 

1033 . 

8,7M 

10,320 

** 

1032 . 

•.020 

10,087 

1931 . 

..  10.407 

11,560 

•* 

ION . 

. .  10,816 

12,216 

ION . 

0.878 

11,106 

Carl  Wall,  former  Buffalo  newspa- 


newspaper  men.  Other  speakers  in-  business  office,  to  Miss  Mary  Patricia 


perman,  has  been  appointed  Berlin  Indianapolis  News;  Eugene  J.  Cadou, 
correspondent  for  the  John  S.  Knight  INS  bureau  chief;  Wayne  Guthrie, 


newspapers.  A  native  of  Buffalo,  Mr.  city  editor.  News,  and  E.  Ross  Bartley, 
Wall  was  on  the  staff  of  the  old  publicity  director  of  Indiana  Uni- 
Buffalo  Times  for  many  years,  serving  versity. 

^  feature  writer  and  con-  Miss  Marjorie  Grant,  former  club 

u  r  of  the  Argus  column.  editor  of  the  Hartford  (Conn.)  Cou- 

Major  Wilbar  Halbert,  State  House  rent,  has  been  promot^  to  society 
correspondent  for  the  Harrisburg  editor. 


eluded  Hilton  U.  Brown,  treasurer,  MacFarlane  in  Arlington,  Mass.,  re- 
Indianapolis  News;  Eugene  J.  Cadou,  cently. 

INS  bureau  chief;  Wayne  Guthrie,  John  Joseph  Sullivan,  Newport 


(R.  I.)  Daily  News  office,  to  Miss  Lyn- 
ette  Dugan  of  Newport  at  St.  Joseph’s 
Church,  that  city,  Oct.  17. 

Godwin  Pelissero,  San  Francisco 
Chronicle  cameraman,  to  Mae  Celes- 
tme  McKim  of  Berkeley,  Calif.  ® 
Reno  recently. 


BAND-AID 


Yes  .  .  .  the  Big  Space  newspaper  campaigns  are  important, 
but  every  newspaper  executive  knows  the  infallible  accumulative 
value,  of  modest  products,  modestly  advertised,  not  sporadically, 
hut  the  year  through,  as  a  rule.  Package  goods,  meeting  shelf 
competition,  depend  on  this  constant,  unflagging  newspaper 
“reminder  copy,”  for  the  right  12-month  sales  record. 

Any  newspaper  with  enough  of  these  “regulars”  is  in  an 
enviable  position.  There  are  so  many  of  them  and  their  companies 
are  so  favorable  to  the  power  of  newspaper  advertising,  their 
aggregate  linage  is  astonishingly  large. 


Whether  it  be  a  cereal  or  a  soap,  a  tinned  delicacy  or  a  washing 
powder,  campaigns  follow  campaigns.  How  many  of  them  are 
represented  in  YOUR  columns?  Advertisers  and  their  Agencies 
have  long  since  ceased  to  “gamble”  in  the  selection  of  space.  Mere 
SIZE  of  population  or  circulation  are  not  deciding  factors.  In  the 
Great  Game  for  buyer  favor.  Trump  Cards  must  be  played. 


Editor  &  Publisher’s  subscription  list  PROVES  that  it  is 
read  by  those  who  both  PLAN  and  PLACE  such  newspaper  cam¬ 
paigns.  When  you  sell  YOUR  “product”  through  its  columns,  you 
are  talking  to  The  Men  Who  Decide. 


EDITOR  a  PUBLISHER 


1700  Times  Building 


New  York 


New  E  &  P  Market  Service  Spots 
Defense  Expenditures  By  States 

Table  Will  Be  Kept  Up  to  Date  for  Use  by  Sales 
And  Advertising  Men  .  .  .  U.  S.  Spent 
$500,000,000  in  3  Months 


Where  the  30  Mile 
Speed  Limit  ENDS 
New  Sales 
Opportunities 
BEGIN 
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THE  defense  program  has  hardly  top  of  the  column  on  date  of  publica-  with  their  campaigns.  Old  schedules 

started  and  yet  the  expenditures  for  tion.  have  been  discarded.  New  ones  will 

July,  August  and  September  amounted  Column  3  will  be  changed  as  often  made  up  with  the  aid  of  this  new 
to  $500,000,000.  as  the  Government  issues  detailed  Editor  &  Publisher  service. 

This  amount  will  be  doubled  in  Oc-  figures.  Column  4  will  list  the  weekly  The  management  of  Editor  &  Pub- 
tober,  November  and  December,  and  contract  awards  for  construction.  usher  invites  advertising  managers, 

in  the  third  quarter  of  the  govern-  „  i  tt.  o  executives,  space  buyers  and 

ment  fiscal  year — the  months  of  Janu-  Regular  subscriber  to  Editor  &  newspaper  space  salesmen  to  get  bet¬ 
ary,  February,  March.  1941 — the  in-  Publisher  will  thus  be  able  to  keep  ter  acquainted  with  this  new  service, 

vestments  in  defense  will  amount  to  ^oreast  of  important  awards  by  Watch  these  reports  each  week.  Get 

$1,500,000,000.  clipping  and  filing  these  reports  regu-  touch  with  the  Marketing  and  Re¬ 
in  the  fourth  quarter  of  the  year  each  wee  .  j  office, 

the  total  will  be  nearly  $2,000,000,000.  national  advertisers  are  pre-  limes  Building,  Broadway  at  42nd 

But  this  is  only  the  beginning-about  Paring  to  follow  the  appropriations  Street,  New  York,  N.  Y. 

$5,000,000,000  for  the  current  fiscal 
government  year. 

Outlay  to  Double 

The  next  fiscal  year,  starting  in 
July,  1941,  will  be  the  big  one, 
doubling  the  outlay  again  to  $10,- 
900,000,000. 

By  July,  1941,  expenditures  for  de-  - 

fense  alone  should  be  running  about  Alaba 
$600,000,000  to  $700,000,000  a  month 
and  will  continue  to  increase  until  Arkai 
teaching  nearly  a  billion  dollars  a 
month.  ^^olor* 

Just  how  much  acceleration  is 
ahead  of  us  is  shown  by  the  further 
fact  that  this  November  will  total  only 
about  $300,000,000,  which  is  to  be  less 
than  a  third  of  the  peak  planned.  1  lorit 

These  tremendous  expenditures  for 
defense  are  causing  widespread  stimu-  ....  ° 
lation  in  wage  earnings  and  purchas-  ^ 
ing  power  throughout  multitudinous 
retail  outlets.  The  same  activities  are  Iowa 
causing  also  tremendous  shifts  in  Kansj 
population  and  producing  new  build-  Kenti 
ing  activities  and  altering  fundament-  Louis 
ally  all  trading  conditions  and  areas.  Main 

Just  where  are  these  investments  Maryland  . 

being  made?  What  parts  of  the  coun-  Massachusetts 

try  are  to  find  its  economy  stimulated  Michigan  . 

out  of  all  proportion  to  that  which  Minnesota  . 

lias  been?  These  developments  are  Mississippi  _ 

unprecedented.  Missouri  . 

E.  &  r.  Marketing  Bureau  Montana  . 

„  .  _  .  ..L  j  Nebraska  . 

EIditor  &  Publisher,  sensing  the  need  ^jp^aHa 

for  a^urate  and  dependable  informa-  Hampshire 

turn  for  the  national  advertiser  and  m  j 
agency  space  buyer,  has  established  a  ' 

marketing  and  research  bureau  under  Meiuco  . . 

tKo  Hiriw'tinn  nf  .Toaiab  R  TCppnpv  and  New  York  .... 


National  Dr- 
fen«e  Advlw- 
ory  Commla- 
Hlon  Con* 
tracts  for 
Construction 
Projocts 
Oct.  1-Xov.  2 


War  Depart- 
nient  Con- 
tracts  cleared 
by  National 
Defense  Ad- 
visory  Com¬ 
mission. 

Ort.  1-Nov.  2 


(lOvemment 
Contracts  aa 
reported  by 
the  Depart¬ 
ment  of  La¬ 
bor  July  13- 
Oct.  26 


Construction 
Projects. 
June,  1910 
t  o  Septem¬ 
ber,  1010 
(Inclusive) 


Stats 


39,270,858 

1,697,063 

8,459,439 

351,979,095 

10,191,936 

126,729,213 

2,473,799 

6,112,171 

39,441,591 

11,785,356 

781.656 
29,408,380 
34,009,499 

3,220,366 

1,369,274 

4,200,879 

5,982,513 

135,022,426 

19,913,985 

610,107,022 

32,562,085 

3,392,438 

30,695,745 

4,939,842 

1,057,675 

965.657 

198.266 

58,043,747 

785,111.943 

143.015 

263,468,315 


66,005,790 

5,436,601 

111,763,879 

4,088,180 

60,638,897 

500,807 

2,530,334 

51,588 

29,819,377 

4,499,366 

1,031,311 

24,724,003 

1,364,872 

1,733,119 

1,680,013 

13,199,166 

19,726,003 

125,820,133 

2,236,304 

273,012 

118,147,073 

152,661 

471,961 


126,381,943 

34,056 

12,369,561 


164,750 

12,708,735 

154,997 

60,903 


12,260,000 

52,000,000 

8,428,670 

1,619,508 

972,000 

4,242,655 

1,600,000 

7,353,507 

8,255,824 


Industry  and  agriculture 
go  hand  in  hand  to  stabil* 
ize  and  diversify  this 
market  of  922,000  people. 
In  Middle  Tennessee  we 
do  not  crowd  our  neigh¬ 
bors  doorstep.  In  Nash¬ 
ville,  corporate  limits  are 
adequate  for  municipal 
growth;  suburbs  and  city 
have  contributed  to  an  in¬ 
crease  of  100%  in  private 
building  permits. 

Nashville  is  one  of  the 
fourteen  fastest  growing 
metropolitan  markets  of 
over  100,000  population. 
Truly,  here  is  balanced 
buying  encouraged  by 
balanced  production  of 
soil  and  machine. 


501,952 

1,287,000 

41,423,719 

1,169,610 


53,372,592 


1,348,519 

44,517,309 


394,800 

220,321,086 


243,416,615 

138,543,403* 

10,193,825 

11,711 

60,191.018 

2,236,439 

2,412.243 

118,625.587 

4,077,956 

259,349 

17.698 

6,671.336 

7.646,087 

67,467 

268,684 

92,849,031 

72,813,293 

1,522,241 

13,966,134 


8,802.705 

914399 

26.057.115 

5,949,238 

2.662,215 

360.776,618 

25.821,121 

77,631.075 

21,596 

5.243,093 

138,668,427 

264.544 

434,350 

541,957,008 

214.825,841 

2,346,915 

40,300,434 

343.379 


500,000 

1,603,420 


8.637,000 

24,232.717 

1,030,000 


250,090 

59,762.850 

472.094 

10.597,332 


4,026.260 

10,062,120 


1,000,000 


MO«NIN«  SUHDAT 

NEWSPAPER  PRINTING  CORPORATION 
Agents 

National  Representatives,  The  Branham  €*• 


Most  contracts  placcl  in  Washinfrton,  D.  C..  are  fil 
trial  centers  widely  scattered  throughout  the  nation. 

**  These  figures  are  also  included  in  the  state  total. 
\crk  City  firms  are  filled  hy  factories  located  in  cities  out; 


newspapers  of  being  published  for  a  in  Willkie  with  so-called  big  interests  COLUMBIA  NAMES  TOBIN 
Election  Proved  si>ecific  class  you  might  remember  of  Germany— all  this  the  newspapers  Richard  L.  Tobin,  assistant  night 

V  /si  Dr  ACC  nothing  better  shows  the  integ-  printed  as  news  although,  God  knows,  city  editor  of  the  New  York  Herald 

1 16600111  01  x  r6So  rity  of  newspapers  thari  the  prin^g  the  editors  recognized  the  lies  for  what  Tribune,  recently  was  appiointed  as- 

continued  from  page  3  of  news  which  is  in  direct  conflict  they  were.  Just  what  do  you  want?  sistant  professor  of  journalism  for  the 
,  with  their  own  political  beliefs.  freedom  of  the  press  has  been  current  academic  year  at  the  Colum- 

your  boys  are  cutting  the  capers  “When  you  speak  outrageously,  the  demonstrated  in  this  election  beyond  bia  University  Graduate  School  of 

iike  and  about  10%  more  of  them  newspapers  regard  it  as  news.  When  the  slightest  doubt.  Do  you  want  to  Journalism.  He  will  teach  newspaper 
vfent  your  way  than  went  the  oth^.  President  spoke  bitterly  and  un-  drive  it  into  a  political  instrumental-  reporting  and  writing.  Tobin  has 

If  coming  within  10%  of  being  r^ht  fairly^  when  Secretary  Wallace  said  ity  in  your  own  behalf  or  in  behalf  been  on  the  staff  of  the  Herald  Tribune 
ii  anything  against  newspapers  then  {qj.  Willkie  is  a  vote  for  Hit-  cf  your  master  and  patron.  If  so,  say  since  his  graduation  from  the  Uni- 

fm  the  Mikado.  Even  Mr.  Roosevelt  when  La  Guardia  tried  to  tie  so  boldly.”  versity  of  Michigan  in  1932. 

only  came  within  56%  of  it. 

You  are  right  about  one  thing  how-  _  _ _  _  _ _ _ _ 

ever.  That  old  time  ballyhoo  about 

die  “power  of  the  press”  is  the  bunk.  _ _ _ 


radio  programs 
hnne  wires 


■^etW' 
come  over 


In  the  development  of  radio— that  impor¬ 
tant  influence  in  modem  life— Western 
Electric  equipment  has  played  a  big  part. 


Here  are  the  main  routes  of  the  high  quality  Bell  System  lines  over  which  the 
“network  broadcast”  travels.  Western  Electric  supplied  the  wire  and  cable,  the 
poles,  the  vacuum  tubes,  the  countless  other  items  of  apparatus. 


j^iblisher  Challenges 
Ickes  on  Press  Attack 

Telling  Secretary  of  the 


lelling  Secretary  of  the  Interior 
•“rold  L.  Ickes  to  “stop  flinging 
'»tnol  at  every  one  you  do  not  like,” 
(W  V  ^  publisher  of  the  Troy 

Y.)  Record  Newspapers,  declared 
‘n  a  letter  to  Ickes  Nov.  13  that  front 
news  printed  “in  direct  conflict” 
^ith  political  beliefs  of  newspaper 
irianagements  “helped  President 
Ijwsevelt  infinitely  more”  than  all 
critical  editorials  harmed  him. 
Mr.  Plum’s  letter  was  sent  in  re- 
Wnse  to  Secretary  Ickes’  invitation 


Guiding  the  program  on  its  way  to  you.  Tele¬ 
phone  company  “control  offices’Mike  this  one. 
Western  Electric  equipped,  are  located  at 
important  cities.  They  switch  the  network 
program  to  selected  broadcasting  stations. 


To  keep  the  program  at  full  bril¬ 
liance,  Western  Electric  vacuum 
tubes  at  “repeater  8tation8”_every 
50  miles  or  so— amplify  the  electri¬ 
cal  impulses  with  complete  fidelity. 


So,  out  of  the  telephone  art  has  come 
much  of  broadcasting’s  plant.  This  ap¬ 
paratus  is  made  by  Western  Electric 
with  the  same  skill  as  your  Bell  Tele¬ 
phone. 


Western  Electric 


.  . .  is  back  of  your 
Bell  Telephone  service 


cific  items,  or  to  reach  certain  gro 
of  potential  buyers.” 

^perience  has  taught  Carson’s 
Sunday  society  page  sections  are 
cellent  for  institutional  copy  aij 
at  out-of-town  shoppers. 

Another  feat  of  Carson  page 
attractively  partitioned  into  secti 
is  to  attract  men  shoppers  to 
store  through  copy  which 


40  Pages  of  Dignified  Copy 
For  86th  Anniversary  Sale 

By  GEORGE  A.  BRANDENBURG 


men  s 

pears  on  the  same  page  with  items  ; 
distinctly  feminine  appeal.  T-t 
“secret”  lies  in  clever  layouts  r.; 
plenty  of  white  space  around  eac 
individual  section  of  the  full-page  a-, 
vertisement. 

Advertising  appropriations  are  W. 
on  a  six-month  period,  with  cop 
schedules  following  a  weekly  proer.: 
designed  to  coordinate  the  va.-;;; 
types  of  merchandise  to  be  adverdw; 
Last  year,  Carson’s  used  a  total  d 
1,457,648  lines  of  space  in  all  Chicap 
newspapers.  ’The  store  devotes  tis 
greatest  part  of  its  advertising  doli 
to  newspaper  space.  This  fact  «a 
previously  attested  to  by  Bruce  Mac- 
Leish,  secretary  of  the  firm.  On  tie 
occasion  of  the  store’s  85th  annivets- 
ful  use  of  newspaper  space,  aimed  to  ary,  Mr.  MacLeish  told  Editor  Ie  Pci- 
We  do  a  specific  job  of  selling,  Mr.  Wil-  lisher: 
don’t  try  to  be  ‘arty’  just  for  the  sake  Hams  advised  newspapers  to  keep  a  “Newspaper  advertising  has  aliav; 
of  an  attractive  page  layout.  Aside  close  check  on  resiilts  obtained  from  constituted  our  greatest  advettiss| 
from  our  purely  institutional  adver-  ads  run  in  their  own  columns.  “They  effort  and  the  experience  of  yean  ha 
tisements,  every  ad  is  designed  to  pay  should  find  out  if  their  pages  are  the  given  us  no  sound  reason  to  dhaigi 


CARSON  PIRIE  SCOTT  &  Company,  the  ‘•Loop.”  An  example  of  how  Car- 
oldest  Chicago  department  store  in  .son’s  depends  on  newspapers  to  do 
point  of  relationship  between  retailer  this  job  was  the  liberal  use  of  space 
and  newspaper,  is  completing  its  86th  in  Chicago  Sunday  papers  to  announce 
anniversary  sale  this  week,  using  a  the  opening  of  its  86th  anniversary 
total  of  approximately  40  pages  of  sale.  The  store  utilized  nine  pages 
newspaper  space  during  a  two-week  in  the  Chicago  Sunday  Tribune,  eight 
period.  Yet  throughout  this  intensive  pages  in  the  Chicago  Sunday  Herald- 

_  American  and  one  page  in  the  Chicago 

i  '•  irTi'*’'  Sunday  Times.  This  was  followed  by 

^9  large  space  in  the  Chicago  Daily  News 

I  and  continued  heavy  promotion  in  the 

j  daily  editions  of  the  'Tribune,  Herald- 

i  American  and  Times. 

:  ^ 

i - - *'  ?•  “When  we  advertise,  we  try  to 

•  •  -  nOQyfl  /,  avoid  being  too  nice,”  asserted  Fred 

^  ^  •  •  <  /<S»  Williams,  Carson’s  advertising  mana- 

ger.  “Our  ads  must  have  substance, 
trc..  We  are  either  selling  fashions,  or 

J^l  specific  items  of  merchandise. 


CARSON  Pll 


Here  is  e  typical  Carson  ad  divided  into 
sections,  featuring  various  items  of  mer¬ 
chandise.  Note  the  wide  variety  of  appeal 
in  a  full-page  ad  which  includes  dresses, 
handbags,  hosiery,  gloves,  necklaces  and 
handkerchiefs. 


re..:.--  ^  way.” 

-  V  Williams,  who  started  as  adver- 

'  ’  \  tising  manager  of  Carson’s  men’s  store 

^  in  1932  and  two  years  later  was  placed 
I  '  ^  in  charge  of  all  Carson  advertising, 

is  a  great  believer  in  dividing  a  page 
^  into  sections  and  making  each  sec- 

®  separate  selling  job.  This 
.'-i  ■-_  f  if  not  a  new  technique  in  itself,  but 

'  the  manner  in  which  Carson’s  has 
been  able  to  “blend”  such  “ads  within 
'.  '  . ,  into  pleasing,  sales-producing 

layouts  is  the  reason  why  advertising 
executives  clip  Carson  ads  as  models 
An  example  of  Carson's  advertising  in  of  perfection. 

»rhich  "high  style"  is  the  dominant  note  “Elach  section  must  get  as  much  at- 
of  appeal.  In  such  ads.  ample  white  space  tention  as  the  page  itself,”  explained 
is  used  to  lend  atmosphere  to  the  copy.  Mr.  Williams,  who  added,  that  of 

advertising  promotion  there  has  been  course,  some  sections  were  bound  to 
no  extravagant  claims  or  blatant  ap-  ontpull  others,  depending  on  the  type 
pgalj  and  price  of  merchandise  offered. 

In  fact,  Carson’s  86th  anniversary  Back  Page  Position 

copy  has  been  dignified  and  attractive  Back  of  all  Carson  advertising  is  a 
to  the  reader’s  eyes.  Merchandise  fea-  pattern  of  consistent  effort  to  do  a 
lured  in  the  newspaper  ads  has  been  specific  job  economically  through  the 
of  high-grade  quality  and  sales  prices  right  use  of  newspaper  space,  he 
have  not  been  “the  lowest  ever  of-  pointed  out.  For  instance,  each 
fered.”^  This  is  the  second  year  that  Saturday  in  the  Tribune,  Carson’s 
Carson’s  has  staged  an  anniversary  uses  its  regular  position  on  the  back 
sale  during  the  first  two  weeks  of  No-  page  of  the  first  section  to  feature  its 
vember  and  this  year’s  event  has  “Saturday  Review.”  Merchandise  ad- 
been  more  heavily  advertised  in  vertised  in  the  “Saturday  Review”  is 
newspapers  than  was  the  85th  an-  usually  popular-priced  items  of  par- 
niversary  sale.  ticular  appeal  to  shop  girls  and  office 

Sales  Response  Good  secretaries. 

’The  sales  response  has  been  espec-  Because  Carson  s  does  not  have  any 
ially  gratifying,  with  the  volume  gain-  outlying  stores  it  is  faced  with  the 


HARKETHC  AMD  BESEADCH 
A  Niw  “E&P”  Setvice 


Planned  to  meet  the  increasing  requirements  of 
national  advertisers,  advertising  agencies,  space  buy¬ 
ers,  sales  executives,  and  newspaper  representatives 
for  accurate,  authoritative  marketing  data  on  news¬ 
paper  markets. 

Primarily  a  news  and  information  service,  with 
competent  correspondents  and  representatives  in  the 
1,538  cities  and  towns  in  the  United  States  and 
Canada  having  daily  newspapers. 

National  defense  activities  are  causing  widespread 
stimulation  in  wage  earnings  and  purchasing  power 
throughout  these  multitudinous  retail  outlets.  The 
same  aaivities  are  causing  tremendous  shifts  in 
population,  and  producing  new  building  activities  and 
altering  retail  trading  conditions. 

If  you  need  information  on  newspaper  markets 
anywhere — ^wire  or  write  to 


MARKETING  AND  RESEARCH  BUREAU 

Josiah  B.  Keeney,  Manager 

1700  Times  Building. 

42nd  St.  and  Broadway,  New  York  City 


Telephone  BRyant  9-3052 


b:§  S.< 
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Lever  Sales  Success  in 
[U.  S.  Told  in  Article 


advertising-minded  execu¬ 
tive,  who  in  some  20-odd  years  has 
^  the  sales  of  his  company  from 
less  than  $1,000,000  annually  to  more 
than  $90,000,000,  is  the  subject  of  an 
article  in  the  current  issue  of  Fortune 
Jfigorinc.  He  is  Francis  A.  Count- 


OR 


NOVEMBER  16.  1940 


In  the  second  place  great  care  is 
taken  in  not  only  the  manufacture  but 
in  the  packaging  of  the  products. 
Scientific  research  is  constant  in  Lever 
Bros,  laboratories.  As  to  packaging. 
Fortune  says  that  the  soap  company 
has  been  known  to  turn  down  a  car- 


By  reproduction  of  typical  ads,  the 
Fortime  piece  shows  the  different 
styles  of  consumer  appeal  over  a  pe¬ 
riod  of  years.  In  1902,  for  instance,  it 
was  considered  unnecessary  to  say 
more  than  that  Lifebuoy  Soap  was 
“The  Friend  of  Health.”  Variations 
on  that  theme  continued  until  the 
early  twenties  when  the  beauty  angle 
began  to  be  stressed.  Then  in  1936, 
President  Countway  had  his  big  idea 
and  the  subject  of  odor  came  into  the 
copy,  making  it,  according  to  Fortune, 
“an  American  institution.”  For  ad- 


have  increased  each  year  since.  The 
account  is  handled  by  Young  and 
Rubicam. 

Most  recently  in  this  country  the 
firm  has  acquired  the  soaps  of  the 
Hecker  Products  Corp.  (Gold  Dust, 
Silver  Dust,  Fairy  Soap),  bought  last 
year  for  $2,500,000.  Batten,  Barton, 
Durstine  &  Osborn  keeps  the  account 
for  those  products.  Lever  Bros.,  as 
the  third  of  the  big  three  in  the  soap 
industry  represents  a  depreciated  in¬ 
vestment  in  this  country  of  $55,000,000. 
It  is  among  the  three  largest  British 


«v  president  of  Lever  Bros.,  one  of  load  of  Lifebuoy  cartons  because  the  vertising  Lifebuoy,  the  comic-strip  investments  in  the  U.  S.,  the  others 

die’three  biggest  soap  manufacturing  red  background  was  not  a  precise  - 1 - --  -i-  - *  cu..ii  r»;i  a - : — 

^companies  in  the  United  States,  with  shade. 


sdquarters  at  Cambridge,  Mass. 

Ihe  Fortune  piece,  titled  “Mr. 
icountway  Takes  the  Job,”  traces  the 
"iistory  of  the  firm,  which  is  a  sub¬ 
sidiary  of  the  British  firm  of  Lever 
Bros,  and  Unilever,  which  owned,  be¬ 
fore  the  war,  over  800  companies  in 
Although  the  parent 


Advertising  is  so  important  in  the 
Lever  Bros,  scheme  of  things  that 
during  last  year  they  spent  $10,000,- 
000,  the  second  largest  budget  in  the 
industry.  Of  that  sum,  $3,900,000 
went  for  visual  advertising.  News¬ 
papers  got  $2,650,000  of  it.  Radio  has 
had  a  big  slice  of  the  budget  but  it 


idea,  popular  about  the  time  of  the 
Civil  War,  has  been  revived.  It  is 
now  being  widely  used.  William  Esty 
handles  Lifebuoy  promotion  now.  It 
was  switched  from  Ruthrauff  and 
Ryan  who  handle  Rinso  in  addition  to 
Spry. 

Fashions  in  Ad  Appeal 

Lux,  in  flake  form,  came  on  the 


30  countries.  Although  the  parent  nau  -  -  American  market  in  1906,  just  about 

rorporation  owns  the  American  firm  a  smaller  cha^  time  when  delicate  lingerie  was 

Typical  of  the  manner  in  which  begmnmg  to  be,  not  a  luxury  item. 
Lever  Bros,  operates  is  their  market¬ 
ing  of  Spry,  vegetable  oil  shortening 
that  competes  with  Crisco.  While 
recognizing  the  excellence  of  the  Proc¬ 
ter  and  Gamble  product.  Lever  Bros, 
executives  felt  they  could  do  a  bet¬ 
ter  job.  At  any  rate,  they  made  a 
nation-wide  survey  over  a  period  of 
two  years,  getting  criticism  of  the 
competing  company’s  product  direct¬ 
ly  from  housewives.  In  the  mean¬ 
while  they  were  experimenting  in 
their  own  laboratories.  At  the  end  of 
1935  they  were  ready  to  enter  the 
market.  The  name  of  the  product  was 
chosen  after  the  company  called  for 
suggestions  from  such  people  as  col¬ 
umnist  Walter  Winchell  and  copy¬ 
writer  Margaret  Fishback  of  Macy’s. 

Early  in  January,  1936,  the  company 
sales  force  engaged  in  sampling  op¬ 
erations  all  over  the  country,  giving 
away  the  new  product  with  large 
recipe  books.  This  they  followed  a 
month  later  with  a  smash  newspaper 
advertising  campaign,  beginning  in 
small-town  newspapers.  Since  then  a 
travelling  cooking  school  and  lecture 
service,  newspaper  sponsored,  has 
been  instituted.  As  a  result.  Spry  in 
1937  enjoyed  gross  sales  of  about 
$12,000,000.  While  the  product  is  still 
slightly  behind  Crisco  in  sales,  the 
trade  recognizes  that  the  promotion 
has  been  a  phenomenal  success. 

Ruthrauff  and  Ryan  handle  the  ac¬ 
count.  The  Fortune  article  incidental¬ 
ly  points  out  that  the  Lever  Bros, 
campaign  has  not  only  put  over  Spry 
but  has  also,  by  making  the  nation 
“shortening  conscious,”  actually  in- 
■y  •“'ij  vuiiie  lo  can  u  JEioay  (jdor  ana  creased  the  sale  of  its  competitor, 

|H  finally  BO.  The  .T  WaHor  Thrtrr.r.cr.n  Crisco, 


wholly,  the  business  is  strictly  Ameri¬ 
can  with  a  minimum  of  intervention 
from  London. 

Joined  Lever  in  1897 
President  Countway’s  connection 
with  the  firm  dates  from  its  begin¬ 
nings  in  this  country.  He  was  a  sales¬ 
man  first  for  a  molasses  concern  but 
switched  to  the  soap  business,  work¬ 
ing  for  Curtis  Davis  Co.,  at  Cam¬ 
bridge,  Mass.  When  founder  William 
Lever  came  over  from  England  in 
1897  and  bought  control  of  Curtis 
Davis,  Countway  came  to  his  atten¬ 
tion  as  a  particularly  energetic  sales- 
F|man. 

The  newly-acquired  plant  began  to 
turn  out  for  American  consumption 
die  English  soaps.  Sunlight  and  Life¬ 
buoy.  It  was  ^e  latter  soap  that  in 
1926  became,  as  the  result  of  a  Count¬ 
way  brainstorm,  the  pivot  of  one  of 
the  most  sensational  advertising  cam- 
p  paigns  in  the  history  of  the  business. 

It  was  that  promotion  that  contrib¬ 
uted  not  a  little  to  the  reputation  that 
Francis  Countway  has  among  certain 
of  his  colleagues,  who  have  described 
variously  as  “the  greatest  adver¬ 
tising  man  in  the  world”  and  “one  of 
the  five  smartest  men  in  the  U.  S.” 

The  Lifebuoy  idea,  according  to  the 
Fortune  article,  came  to  President 
Countway  after  a  particularly  warm 
pme  of  golf.  As  Fortune  puts  it, 
“Mr.  Countway  noticed  that  after  ex¬ 
ercising  he  became  mildly  offensive  to 
hunself.”  He  passed  the  idea  along 
to  Ruthrauff  and  Ryan  who  were 
jJMdling  the  advertising  account. 


beginning  to  be,  not 
but  a  necessity  to  all  women.  At 
first  Lux  was  merely  “The  Wonderful 
New  Product,”  but  later  it  was  ad¬ 
vertised  as  imperative  for  heirloom 
lace  and  such  articles.  Then  the 
“Undie  Odor”  note  came  in,  and 
after  that  the  subject  of  “Dishpan 
Hands.” 

The  promotion  of  Lux  Toilet  Soap, 
which  is  wholly  an  American  prod¬ 
uct,  has  been  more  consistent.  De¬ 
veloped  in  the  mid-twenties  it  has 
cashed  in  on  the  popularity  of  Lux 
Flakes.  After  the  cake  was  launched 
with  a  preliminary  advertising  cam¬ 
paign  Danny  Danker  of  J.  Walter 
Thompson  went  to  Hollywood  and 
proceeded  to  get  testimonials,  gratis. 

J.  Walter  Thompson,  Lever’s  first 
agency  in  the  U.  S.,  handles  their  Lux 
accounts. 


being  Shell  Union  Oil  and  American 
Viscose.  Last  year  about  $8,000,000 
was  earned  by  British  stockholders 
in  Unilever. 

Lever  Bros.,  stands  up  well  against 
its  two  big  competitors.  Procter  and 
Gamble  comes  first  with  a  gross  sales 
volume  for  last  year  of  $221  million. 
If  foreign  sales  are  included  Colgate- 
I’almolive-Peet  follows  with  $102  mil¬ 
lion.  However,  about  $25  million  of 
that  is  foreign  trade  so  if  the  domestic 
market  alone  is  considered  Lever 
Bros,  takes  second  place  with  its  $90 
million. 

A  profit-sharing  plan  set  up  by  the 
founder  of  the  company  makes  it  pos¬ 
sible  for  the  man  who  has  done  so 
much  for  the  success  of  the  Ameri¬ 
can  organization  to  draw  one  of  the 
largest  salaries  in  the  coimtry.  Mr. 
Countway’s  actual  salary  is  $30,000 
but  last  year  under  the  profit-sharing 
plan  he  earned  $469,700. 

The  future  of  Lever  Bros,  and  its 
president  has  only  the  sky  for  the 
limit,  according  to  Fortune.  It  is 
said  that  the  company  will  launch 
before  very  long  a  new  soap  rumored 
to  be  named  “Swan,”  also  a  detergent 
(a  non-soap  cleanser).  It  is  predicted 
that  Yovmg  &  Rubicam  will  be  given 
the  accounts  for  those  when  they 
appear. 


!•  uajioiing  me  advertising  account, 
j  prepared  copy  stressing  the  un- 
j  pleasantness  of  perspiration.  Later 
j  mey  came  to  call  it  Body  Odor  and 
finally  BO.  The  J.  Walter  Thompson 
1  agency  subsequently  elaborated  on 
j  the  idea  for  Lever  Bros.’  Lux  account 
1  and  put  on  a  campaign  against  “Undie 
Odor.” 

Hat  Only  Four  Big  Brands 

The  business  success  of  Lever  Bros. 
IS  due  to  several  considerations,  ac- 
wrding  to  the  article.  Unlike  the 
nrm  s  closet  competitors  (Procter 
Gamble,  Colgate-Palmolive-Peet) , 
r*ver  Bros,  has  only  four  big  soap 
rands.  They  are  Rinso,  Lux,  Life- 
noy  and  Lux  Toilet  Soap.  Procter 
and  Gamble  has  more  than  a  hundred 
rands  and  Colgate-Palmolive-Peet 
manufactures  several  score.  That  in 
E  *”ay  not  be  significant  but  the 
ortune  article  intimates  that  concen- 
ration  of  effort  on  four  big  brands  is 
an  important  consideration  in  the 
success  story  of  the  company  and  its 
cad.  The  article  quotes  company  of- 
“Cials  as  saying  they  think  four 
tw washing  need  and 
t  additional  ones  would  tend  to 
“iiute  merchandising  effort. 


Tested  Ad  Copy 

William  Lever,  founder  of  Lever 
Bros,  (he  became  Viscount  Lever- 
hulme  of  the  Western  Isles),  was  a 
firm  believer  in  the  power  of  adver¬ 
tising.  It  is  said  that  he  devoted  about 
75%  of  his  time  to  advertising.  His 
appointment  of  Francis  Countway  in 
1913  to  head  his  American  enterprises 
was  strongly  influenced  by  the  fact 
that  Countway  was  a  great  salesman. 
It  is  said  of  Countway  that  even  after 
he  became  president  of  Lever  Bros, 
he  made  door  to  door  canvasses  to 
test  advertising  copy. 

Additional  proof  of  Countway’s 
abilities  is  found  in  the  fact  since 
1937,  he  has  also  directed  in  this 
country  the  sales  of  Lipton  Tea,  which 
is  controlled  by  the  parent  corpora¬ 
tion,  Unilever.  Under  Mr.  Coimt- 
way’s  guidance,  the  sales  of  that  brand 


N.  Y.  TIMES  MEN  JOIN  STATE  HOME  GUARD 

Some  of  the  60  New  York  Times  employes  waiting  medical  examination  at  the  17th 
Infantry,  New  York  National  Guard,  last  week  after  enlisting  in  the  Home  Guard  which 
is  replacing  the  troops  now  stationed  in  Anniston,  Ala.  The  Times  men  will  be  attached 
to  Company  L.  Standing  in  uniform  at  left  is  Leutenant  Ross  Palmer,  a  proofreader  for 
the  Times.  Not  shown  is  L  Company's  commander.  Captain  Don  Donaldson,  who  is  a 
Times  make-up  man. 


Mexico  Intelligencer 
Changes  Name 

The  Mexico  (Mo.)  Intelligencer  has 
changed  its  name  to  the  Mexico  News. 
Raymond  Holman  is  president  and 
publisher.  The  paper  some  time  ago 
went  on  a  five-day  basis  appearing 
week  day  evenings  except  Saturday 
and  Monday,  and  publishing  Sunday. 
Mr.  Holman  says: 

“Dropping  two  non-revenue  days 
we  added  a  Sunday  paper,  cramming 
it  with  24  good  colored  comics.  The 
circulation  pickup  was  immediate  in 
spite  of  the  fact  that  we  dropped  off 
a  good  many  customers  who  didn’t 
like  the  loss  of  a  paper.  At  the  end 
of  the  first  six  months  we  had  added 
.‘•ome  600  customers  above  the  drop- 
offs.  No  sales  efforts  were  used  as 
there  wasn’t  even  a  full-time  circula¬ 
tion  man  on  the  job. 

“The  advertising  pick  up  was  cdso 
noticeable  and  eight  pages  ’.lave  been 
the  rule  whereas  our  average  previous 
editions  contained  four.  Since  our 
customers  can  now  pronounce  our 
name  our  advertisers  get  better  cus¬ 
tomer  recommendations — a  major  fac¬ 
tor  influencing  our  decision  to  change 
the  name.” 

■ 

TEXAS  DAILY  SOLD 

Charles  K.  Devall,  publisher  of  the 
Kilgore  (Tex.)  Herald  has  purchased 
the  Kilgore  Daily  News  from  Tom  K 
Foster.  The  new  paper  will  be  pub¬ 
lished  as  the  News-Herald.  Devall 
also  publishes  the  Mount  Vernon 
(Tex.)  Optic-Herald  and  the  Morris 
County  News  in  Dangerfield,  Tex.  He 
is  president  of  the  Texas  Press  Asso¬ 
ciation  and  a  Presidential  elector  for 
the  third  Texas  Congressional  Dis¬ 
trict. 
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Nowels  Succeeds 
Late  C.  C.  Hamlin 
In  Colorado 

New  Officers  Elected  on 
Gazette  and  Telegraph  .  . 
Ross  is  M.  E. 


ANOTHER  PERFUMED  AD 

Nashville,  Tenn.,  Nov.  12 — Press  and 
composing  room  employes  of  the  Ten¬ 
nessean  are  suddenly  grown  insensi¬ 
tive  to  the  fragrant  odors  of  their 
wives’  perfume  this  week.  They’ve 
reached  a  sort  of  saturation  point.  On 
Sunday  the  Tennessean  carried  a  full 
page  ad  for  a  local  dower  company, 
with  the  big  central  rose  bouquet 
printed  in  delicate  old  rose  ink. 


T.  E.  Nowels  was  elected  president 
of  the  Colorado  Springs  Gazette  and 
Telegraph  Company  on  Nov.  5  to  suc¬ 
ceed  the  late 
Clarence  C. 

Hamlin.  He  is 
one  of  Colorado’s 
best  known  news¬ 
papermen.  Mr. 

Hamlin’s  daugh¬ 
ter,  Mrs.  Eliza¬ 
beth  Hamlin 
H  y  1  b  o  m ,  was 
named  second 
vice-president  of 
the  company  and 
a  director,  and 
James  R.  Miller, 
long  secretary  of 
the  company  was  also  named  a  direc¬ 
tor.  Holdover  directors  are  Mr.  Now¬ 
els,  Charles  L.  Tutt  and  T.  W.  Ross. 

Following  the  election  Mr.  Nowels 
announced  the  advancement  of  T.  W. 
Ross,  who  has  been  news  director  of 
the  paper  for  years,  as  managing  edi¬ 
tor  and  Frank  R.  Wadell  assistant 
editor  was  made  editor. 

Mr.  Nowels  became  manager  of  the 
Evening  Telegraph  in  1916  following 
several  years  as  city  editor  of  that 
paper  and  the  Gazette.  He  was  cred¬ 
ited  with  building  up  the  paper,  buy¬ 
ing  and  equipping  its  own  plant  and 
with  the  purchase  of  the  Gazette  in 
1923.  The  papers  proved  highly  suc¬ 
cessful  under  Mr.  Nowels’  manage¬ 
ment  and  Mr.  Hamlin  left  the  details 
of  publishing  to  him. 

Mr.  Nowels  has  held  many  civic  pK)- 
sitions  and  served  nine  years  on  the 
Chamber  of  Commerce  board,  a  rec¬ 
ord  never  equalled  in  the  city.  He 
was  president  of  the  Colorado  Press 
association  two  and  one-half  terms 
and  served  on  many  ANPA  regional 
boards.  One  son,  Richard,  is  on  the 
staff  of  the  Havana  (Cuba)  Post,  and 
another,  T.  E.  Nowels,  Jr.,  is  on  the 
advertising  staff  of  the  Gazette  and 
Telegraph. 

■ 

Newsprint  Shipments 
Below  October  '39 

Canadian  shipments  of  287,943  tons 
of  newsprint  during  October  were 
0.5%  below  the  October,  1939,  figure 
which  was  the  highest  reported  last 
year.  Shipments  to  the  United  States 
and  Canada  declined  3.1%  and  12.1% 
respectively  while  shipments  to  Over¬ 
seas  customers  increased  15.7%  com¬ 
pared  with  October  last  year.  Ship¬ 
ments  represented  75.7%  of  capacity 
as  against  84.0%  in  September  and 
79.8%  a  year  ago. 

Canadian  production  amounted  to 
309,957  tons  during  the  month  which 
was  an  increase  of  28,972  tons  or  10.3% 
over  last  year.  Production  repre¬ 
sented  81.5%  of  capacity  compared 
with  83.5%  in  September  and  77.5% 
in  October,  1939.  For  the  first  time 
since  April  production  exceeded  ship¬ 
ments  and  as  a  result  22,014  tons  were 
added  to  stocks  held  by  Canadian 
manufacturers. 

Production  and  shipments  by  U.  S. 
mills  were  maintained  at  a  high  level 
during  October  and  gains  of  12.2% 
and  11.9%  respectively  were  recorded 
over  the  corresponding  month  last 
year. 


Call-Bulletin 
Moves  to  New, 
Larger  Plant 

Press  Installation  Completed 
Some  Time  Ago  .  .  .  Several 
Agencies  Also  Move 

San  Francisco,  Nov.  16 — Today  is 
moving  day  for  the  San  Francisco 
Call-Bulletin.  That  also  means  it  is 
moving  day  for  the  San  Francisco 
bureaus  of  International  News  Ser¬ 
vice,  for  International  News  Photos 
and  for  King  Features  and  Central 
Press. 

Just  recently  85  years  old,  the  news¬ 
paper  will  start  publication  Monday 
from  its  new  home  which  provided 
a  65%  increase  in  floor  space  at 
Howard  St.  and  Holland  Court  be¬ 
tween  Fourth  and  Fifth  Streets. 

Press  Operating  There 

While  composing  room  machinery 
and  stereotyping  equipment  was  in 
the  old  plant  which  had  been  used 
since  1913  until  after  this  afternoon’s 
papers  appeared,  the  Call-Bulletin  has 
actually  been  printed  from  the  new 
plant  for  several  weeks  now. 

Presses  were  installed  one  at  a 
time.  After  a  period  of  test  for  the 
new  press  installation  during  which 
half  of  the  papers  daily  were  pro¬ 
duced  from  each  of  the  two  plants, 
the  second  press  was  moved  and  full 
printing  operations  begun  from  the 
plant. 

Today  the  major  mechanical  fea¬ 
ture  of  moving  day  was  the  transfer 
of  20  composing  machines  from  the 
old  plant  to  the  new  and  the  installa¬ 
tions  of  these. 

Commemorating  the  newspapers 
85th  year  and  the  entry  into  a  new 
plant  the  Call-Bulletin  on  Nov.  12 
published  the  largest  paper  in  its  his¬ 
tory,  a  100-page  edition. 

A  more  detailed  story  will  be  car¬ 
ried  in  the  next  E.  &  P.  Equipment 
Review  section,  Dec.  14. 

CAPTURES  FUGITIVE 

Walter  Abell,  journeyman  pressman, 
Indianapolis  News,  and  former  high 
school  football  star,  used  his  gridiron 
.skill  to  good  advantage  the  other  day. 
Returning  to  the  News  Building  from 
lunch  he  heard  a  shot,  then  saw  a 
Negro  dash  past  him  from  across  the 
street,  with  several  men  in  pursuit. 
Abell  tackled  the  fugitive,  felled  him 
and  held  him  until  police  arrived.  The 
Negro  is  an  alleged  shoplifter  in  flight 
after  a  department  store  detective  had 
fired  in  the  air  after  chasing  him  out 
of  the  store. 

REOPEN  DIK  HEARINGS 

Washington,  D.  C.,  Nov.  14 — Sec¬ 
retary  Cordell  Hull  has  advised  Rep¬ 
resentative  Martin  Dies  that  the  State 
Department  will  interpose  no  objec¬ 
tion  to  reopening  of  the  Dies  Commit¬ 
tee  inquiry  into  propaganda  activities 
of  German  Consulates  in  the  United 
States.  Dies  had  withheld  call  of  a 
meeting  pending  word  whether  the 
investigation  might  embarrass  the 
State  Department  in  international  af¬ 
fairs. 


Former  City  Ed 
Elected  to  House 
From  Louisiana 


New  Orleans,  La.,  Nov.  12  —  Two 
New  Orleans  newspapermen  who  had 
both  worked  on  the  New  Orleans 


States  were 
elected  to  Con¬ 
gress  last  week. 

F.  Edward  He¬ 
bert,  former  city 
editor,  and  T. 
Hale  Boggs,  ex¬ 
reporter  of  the 
States,  were 
elected  without 
Republican  op¬ 
position  in  the 
first  and  second 
Louisiana  Con¬ 
gressional  Dis¬ 
tricts,  r  e  s  p  e  c- 
tively. 


F.  E.  Hebert 


They  won  the  nomination  from  two 
of  the  old  Long  machine  delegation 
in  the  Democratic  primary  Sept.  10, 
after  a  hot  campaign.  Hebert  will 
succeed  J.  O.  Fernandez,  former  Long 
member  of  the  Louisiana  Legislature, 
and  Boggs,  who  at  the  age  of  27  is 
the  youngest  Congressman  ever 
elected  in  Louisiana,  will  succeed  Paul 
H.  Maloney,  member  of  the  House 
Ways  and  Means  Committee.  They 
will  be  sworn  in  Jan.  3  with  other 
new  members  of  Congress. 

Hebert,  who  resigned  last  June  as 
city  editor  of  the  States  to  run  for  the 
Congressional  post,  was  a  leading  par¬ 
ticipant  in  the  Louisiana  press  cru¬ 
sade  that  aided  in  the  overthrow  of 
the  Long  machine  earlier  in  the  year. 

Through  Hebert’s  friendship  with 
former  Governor  James  A.  Noe,  the 
latter  telephoned  him  the  tip  that  led 
to  breaking  of  the  first  of  the  Louisi¬ 
ana  political  scandal  stories  that  be¬ 
gan  in  June,  1938.  and  are  still  con¬ 
tinuing. 

Hebert  is  39  and  was  political  re¬ 
porter  of  the  States  before  being  ap¬ 
pointed  city  editor  three  years  ago. 

Boggs  was  a  member  of  the  news 
staff  and  the  copy  desk  of  the  States 
several  years  ago  before  leaving  to 
practice  law. 
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WASHINGTON,  D.  C. 


AP  Appoints  Bridge 
To  Succeed  Hill 


Gardner  Bridge,  day  city  editor  o| 
the  Associated  Press  in  New  Yod. 
became  acting  chief  of  bureau  there 
Friday,  succeed¬ 


ing  Max  Hill, 
who  started 
Thursday  for 
Tokyo,  where  he 
will  become  bu¬ 
reau  chief. 

Bridge  has 
been  with  the  AP 
since  1931.  After 
attending  the 
Columbia  Uni¬ 
versity  School  of 
Journalism,  in 
1928  he  became 
a  reporter  for 


Gardner  Bridge 


the  Albany  (N.  Y.)  Evening  Newi. 
now  the  Knickerbocker  News.  He 
worked  for  the  United  Press  in  Al¬ 
bany  for  18  months,  covering  the  Sen 
ate  and  courts.  He  joined  the  AP 
city  staff  in  New  York  as  reporter 
and  soon  became  an  assistant  dty 
editor.  When  Max  Hill  took  the  title 
of  chief  of  bureau  in  1938  Bridge  be¬ 
came  day  city  editor. 

Bridge,  a  native  of  Syracuse,  N.  Y, 
is  34,  married,  and  is  the  father  of 
two  daughters. 

Sixty  members  of  the  New  York 
staff  attended  a  farewell  diiuier  for 
Hill  Nov.  9  at  Louis’  restaurant,  near 
AP  headquarters.  John  Evans,  for¬ 
eign  editor,  was  master  of  ceremonies. 
Hill  was  presented  a  traveling  bag. 


APPOINTS  'SPECIAL' 

The  Spartanburg  (S.  C.)  Herald- 
Journal  has  appointed  the  Branham 
Company  as  national  advertising  rep¬ 
resentatives,  effective  Nov.  1. 


Heavy 


Newest  member  of  the  Ludlow 


Described  as  the  first  all  English 
newspaper  in  the  United  States  for 
Americans  of  Chinese  descent,  the 
California  Chinese  Press  will  appear 
in  San  Francisco  as  a  weekly  Nov.  22. 
Charles  Leong  and  William  Hoy  are 
editors  and  co-publishers. 
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heavy-duty  selling  demands. 

LUDLOW 

Typograph  Co. 

2032  Clybourn  Ave.,  Chicago 


JOHN  R.  CROWN  DIES  Printer  Cleared  of  1-Inch  Classified  Ad 
John  R.  Crown,  61,  managing  edi-  Murder  Charge  Sold  $30,000  Property 

Memphis,  Tenn.,  Nov.  12-The  Shel-  Philadelphia,  Nov.  12-A  one-inch 
died  Tlmrsday,  after  an  extended  ill-  County  Grand  Jury  today  cleared  classified  advertisement  in  the  Phila- 
nes.s.  Before  going  to  Harrisonburg  jj  Bennett,  36,  Commercial  delphia  Evening  Public  Ledger  was 

he  was  with  Washin^on  bureau  o  t  e  linotype  operator,  of  a  first  directly  responsible  for  the  sale  of 

Baltimore  Sun  for^eight  years.  degree  murder  charge  in  the  fatal  $30,000  worth  of  real  estate.  Editor  & 

T  1-.1*  U  stabbing  less  than  a  week  ago  of  Publisher  was  told  today  by  Arthur  J. 

IWO  X^a,  JrUOilSnGrS  Tobe  O.  Robertson,  40,  Press  Scimitar  Parsons,  a  suburban  realtor. 

Trir1nr*tor1  Tntn  printer.  Four  homes  were  involved  in  the 

1X1  lU  Bennett  claimed  he  stabbed  Robert-  sale.  The  ad  ran  three  times. 

State  College,  Pa.,  Nov.  11 — At  son  in  self  defense.  Bad  feeling  had  “This  unusual  success,”  Mr.  Par- 
ceremonies  here  yesterday  two  Penn-  existed  between  the  two  men  for  six  sons  said,  “demonstrated  very  forcibly 
sylvania  newspaper  publishers  were  weeks.  They  came  to  blows  last  the  pulling  power  of  newspaper  ad- 
inducted  into  the  Pennsylvania  State  Thursday  in  a  cafe  across  the  street  vertising.  In  my  opinion,  it’s  the 
College  Chapter  of  Sigma  Delta  Chi.  from  the  Memphis  Publishing  Co.  best  medium  for  advertising  real 
They  were  E.  Arthur  Sweeney,  where  both  worked.  Police  said  the  estate.  I  use  newspaper  advertising 
president  of  the  Greensburg  Morning  men  argued  over  which  was  the  “best  every  day  and  the  insertions  run  from 
Review  and  Evening  Tribune,  who  is  man”  physically.  '  4  to  17  lines.” 

also  State  Secretary  of  Welfare,  and  Robertson  had  been  a  printer  more  TipYiiQ  MP'FTTlMr' 

John  Person,  president  and  publish-  than  20  years,  following  in  the  foot-  ItiAAO 

cr  of  the  Williamsport  Morning  steps  of  his  father,  the  late  Charles  The  twenty-ninth  annual  conven- 
Gazette-Bulletin  and  Evening  Sun.  Robertson.  t:on  of  the  Texas  Editorial  Associa- 

Also  made  members  of  the  State  Funeral  services  were  held  in  tion  was  held  in  Brownsville  Nov.  14- 
Similar  letters  were  received  by  the  College  Chapter  of  the  society  were  Memphis  and  burial  in  Oklahoma  16.  Lewis  W.  Bailey,  editor  of  the 
youth’s  room-mate,  by  a  girl  he  knew  Richard  Hyman  and  John  A.  Bro-  City.  Before  coming  to  Memphis  he  Dallas  Journal,  is  president.  Among 
at  the  university  and  by  his  brother,  gan,  Jr.,  of  King  Features  Syndi-  had  worked  on  newspapers  in  Okla-  the  speakers  was  Frank  King,  chiel 
The  youth’s  father,  the  Rev.  Dr.  cate.  homa  City  and  Tulsa.  of  the  Associated  Press  for  Texas. 


Robert  N.  Megaw 
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Sulzberger  Addresses 
Chattanooga  Group 

Chattanooga.  Nov.  12 — Arthur  Hays 
Sulzberger,  publisher  of  the  New  York 
Times,  said  in  a  luncheon  club  address 
here  today  that  “this  country  stands 
upon  the  brink  of  danger,”  and  that 
“we  must  be  a  united  people  to  meet 
it.” 

Answering  critics  of  the  press, 
Sulzberger  said,  “the  sneerers  sneer 
that  the  press  has  lost  its  influence 
because  that  electorate  did  not  follow 
editorial  opinion  most  of  the  news¬ 
papers  expressed. 

“The  sneerers  fail  to  realize  that 
it  was  the  news  which  these  same 
newspapers  published  day  after  day 
that  made  it  possible  for  the  elec¬ 
torate  to  form  its  own  opinion  and 
come  to  a  different  conclusion  from 
that  which  the  papers  had  reached. 
So  long  as  that  is  possible,  we  are 
safe.” 


Wash.  Guild  Demands 
Lewis  Leave  CIO 

The  executive  committee  of  Wash¬ 
ington  Chapter,  American  Newspaper 
Guild,  has  adopted  and  forwarded  to 
national  headquarters,  resolutions  urg¬ 
ing  that  all  ANG  delegates  to  the  CIO 
invention  be  instructed  to  demand 
the  resignation  of  John  L.  Lewis  as 
president  if  he  does  not  voluntarily 
*^3rry  out  his  campaign  promise  to 
Quit  in  the  event  of  a  Roosevelt  vic¬ 
tory.  The  convention  will  open  Nov. 
18  in  Atlantic  City,  N.  J. 

The  local  chapter  also  has  seconded 
the  demand  for  a  national  referendum 
on  the  resolution  to  speak  out  against 
•sms.”  That  proposal  was  defeated 
*t  the  Memphis,  Tenn.,  convention, 
^d  could  not  be  submitt^  to  referen- 
dum  unless  seconded  by  10  chapters, 
^eady,  14  have  indicated  their  de- 
for  a  national  vote  on  the  propo- 
The  referendum  probably  will 
ho  held  early  next  year. 
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Ed  Sullivan  to  Edit 
Hollywood  Reporter 


N.Y.BookCriticsAward  Cmnera  Knights 
Pnze  to  Movie - 

Newspaper  book  critics  of  New  OSCAR  VALETON,  staff  photogra- 
York,  getting  together  for  the  first  pher,  Times-Picayune  New  Orleans 


pher,  Times-Picayune  New  Orleans 


time  to  award  a  prize,  have  voted  States,  is  a  Camera  Knight  with  a 


By  STEPHEN  I.  MONCHAK 


“The  Grapes  of  Wrath”  the  finest 
moving  picture  made  from  a  novel 
during  the  past  year.  A  silver 


ED  SULLIVAN,  Broadway  and  Hoi-  cian,”  created  for  King  Features  Syn-  Plaq^e,  in^nbed  to  that  ^ect,  ^s 

lywood  columnist  for  almost  two  dicate  by  Lee  Falk,  is  now  a  bread  P^osen  e  , 

decades,  is  leaving  the  New  York  salesman  selling  Taystee  bread  over  Manhattan  Center. 

Daily  Neics  and  the  ra^o  .  .  Louise  W  White  inan-  ^  thousand  people,  in- 

^e  Chicago  aging  editor  of  the  Anglo  News  Sct-  representatives  from  adver- 

^iBUNE  -  New  vice,  announces  that  next  week  ANS  tiding  tnd  publicity  firms,  book  pub- 

Y  o  R  K  News  will  begin  syndication  of  Service 

Syndicatc  to  be--  Smiles,  a  c^aily  cartoon  feature  cen-  attended.  The  event,  initi- 

come  editor  of  ter^  around  the  new  conscript  army  ^ted  by  the  Book  and  Magazine  Guild, 
the  Hollywood  A  book  of  hers.  How  to  C^t  Ahead  ^as  also  sponsored  by  the  Associated 

Reporter,  daily  in  America  just  came  from  the  „  pi,.t„rp  Advertisers,  the 


Oscar  Valeton 


long  record  for 
bringing  back 
the  picture,  not 
an  unenviable 
record  consider- 
ing  that  he 
helped  cover  for 
fighting  opposi¬ 
tion  papers  the 
rise  and  fall  of 
the  Huey  P. 
Long  political 
machine  in 
Louisiana.  In  the 
days  when  the 
late  “Kingfish” 


neporier,  aaiiy  in  America  just  came  rrorn  me  Advertisers,  the  Oscar  Valeton  '‘^ys  when  the 

trade  paper  of  Passes.  .  .  Gus  Mso^  who  draws  Publicists  Guild  and  such  in-  late  “Kingfish” 

the  motion  pic-  The  Gumps  for  the  CT-NYNS,  just  jividuals  as  John  Chamberlain,  Carl  ruled  the  state,  Valeton  regularly  cul¬ 
ture  industry,  he  got  back  to  New  York  after  a  trip  to  Sandburg,  Carl  Van  Doren,  Jules  Ro-  wilted  or  bluffed  the  bodyguards  as- 
told  the  column  the  nation  s  capital.  .  .  .  Elinor  Ames,  mains  and  Louis  Bromfield.  signed  to  manhandle  photographers. 


this  week. 


v/ho  does  “The  Correct  Thing,”  eti- 


J.  D.  Adams  Makes  Award 


signed  to  manhandle  photographers. 
Once,  when  Long’s  militia  was  break- 


T  h  e  change  quette  feature  for  the  same  syndicate,  rp.  *  ’  j  ing  up  a  mass  meeting  of  citizens  at 

Ed  Sullivan  becomes  effec-  will  resume  her  talks  on  that  subject  v  i  -r  ■  n  l  Baton  Rouge,  Valeton  employed  two 

live  Dec.  2,  he  at  the  City  College  of  New  York  this  Adams  of  the  New  York  Txmes  Book  automobiles  to  get  his  undevdoS 
said  during  a  minute  interview  in  season.  .  .  .  Fred  H.  Kury,  sales  man-  broadcast  over  s  a  ion  pjj,tm.gg  away.  Other  cameramen  on 


the  lobby  of  the  Astor  Hotel,  New  ager  for  N^  Service,  will  show  you  the  scene  had  their  plates  confiscated, 

York.  He  was  rushing  to  the  Daily  a  check  for  $20  with  the  least  urging  screen  treatoent  of  the  Steinbeck  y^ii^ton  scored  a  beat. 


News  office  to  get  his  local  business  these  days.  It’s  a  remittance  from  ^  ^  On  another  occasion — it  was  when 

arranged  before  leaving  for  the  West  Edgar  Martin,  the  genial  pen-father  J”  Senator  Long  arrived  at  New  Orleans 

Coast.  of  “Boots,”  NEA  comic  strip  heroine.  nnnnal  r»rnm<ftinnal  affair  bearing  the  marks  of  his  widely  pub- 

Ta  Da  Some  Writing  Martin  doesn’t  often  bet  wrong — ^but  p  ^  Fridav  wpra  a<;ked  to  come  Seized  beating  in  a  Long  Island  wash- 

In  addition  to  his  duties  as  editor  he  did  this  time-on  the  election.  ^  -  .....  r-_°.j  ..  u.,..  .« 


tvci,  kite:  waouuc  ii.  •  « 

,me  of  the  producers.  „  a 

Sponsors  of  the  ball  say  that  it  will  Senator  Itong  arrived  at  New  Orleaw 
an  ann,.al  nrnmntional  affair.  Rearing  the  marks  of  hlS  Widely  pub- 


of  the  trade  paper  Sullivan  also  will 


nr  election.  as  book  titles.  Prizes  were  room-Valeton  wm  forc^  to  hold  off 

I"  awarded  for  the  most  original,  most  ®  threatemng  him  wi^ 


write  daily  motion  picture  reviews,  ager,  King  Features  Syndicate,  and  “^araea  lor  me  mosi 
caid  Alcn  statad  ha  ha«  an  riiak  .1;’  beautiful,  and  funniest 


a  loaded  flashpowder  gun.  Usually, 


he  said.  Also,  he  stated,  he  has  an  Dick  Hyman,  the  syndicate’s  director  puiUir,’  Willard  nf  tha  Amariran  however,  he  was  able  to  employ  more 
arrangement  with  the  Chicago  Trib-  of  publicity,  were  inducted  into  Sig-  Willard,  of  the  American  - ,,  ,  . . .  u - 


arrangement  with  the  Chicago  Trib-  of  publicity,  were  inducted  into  Sig-  . ‘r -  ”  p,  .t  peaceful  methods  to  escape  harm. 

une-New  York  News  Syndicate  to  ma  Delta  Chi  Nov.  11  at  Penn  State  ...j  — ..uii.ir*  t  iiiior,  t  ,,e_  Valeton  started  with  the  Times- 


write  for  it  a  Sunday  Hollywood  fea-  College,  State  College,  Pa.  Hyman  Instifute^'of^^Rublic*^  Picayime  in  1926  and  has  been  with 

fure-  addressed  the  student  body  on  Nov.  ..  ’  ppnpral  chairman  Critics  ^be  paper  and  its  sister  New  Orleans 

No  successor  will  be  named  to  fill  10.  .  .  .  Jimmy  Hallo,  who  draws  ®  ^  ^ _ j _ 1  t  _  States  ever  since.  He  is  35  vears  old. 


Jimniy  Hatto,  who  draws  ^^e  award  were  J.  Don-  Statw  ever  since.  He  is  35  years  old. 


Sullivan’s  columning  post  at  the  Daily  “They’ll  Do  It  Every  Time”  for  KFS,  ,  j  a  j__„  pharlp<!  Poore  and  Ralnh  "tarried,  father  of  two  children.  An 

TUou,c  Iinfil  nil  loef  _  v.-u  AOams,  i.,naries  roore  ana  naipn  _  _ _ _ 


News  until  Captain  Joseph  M.  Patter-  last  week  returned  to  New  York  Thomoson  ’  New  York  Times-  Lew^is  photographer  on  difficult  political 
son,  publisher  of  the  paper  and  head  where  he  will  stay  for  several  months,  p  Herald-Tribune-  Harrv  Han-  assignments,  Valeton  nevertheless  re- 


HUUXASOCI  ux  me  .mu  .  cau  w.ieic  ue  wxu  :.uiy  mr  severm  monms.  Gannett,  Herald-Tribunc;  Harry  Han-  assignments,  vaieion  neverineiess  re- 

of  the  syndicate,  returns  from  a  Flor-  He  had  been  livmg  in  San  Francisco.  World-Telearam-  Roger  Pinpett  g^rds  as  his  toughest  job  an  assign- 

ida  fishing  trip.  -.r  atv-a  o.-»  -  ey  ,  b  hk  . - ^  - ,  -  —  - 


Peter  Edson  e^tor  of  N^  Ser-  Charles  Wagner,  Daily  Mirror;  o' 


Sullivan,  who  was  on  the  payroll  vice,  addressed  the  Foreign  Policy  As-  Grey  New  York  Sun;  night  football  game  in  New  Or- 

of  the  Daily  News,  did  not  have  a  sociation  in  Columb^,  Ohio,  Nov.  1  xhomas  Burton,  Saturday  Review  of  Not  realizing  his  mistake,  he 

contract  with  the  paper  or  with  the  as  guest  spe^er  of  the  Columbus  Ctt-  -ruerature-  Albert  Hubbell  News-  shot  a  flashlight  picture  just  as  a  man 

_ li _ A_  1 _ __ij  _ia.i _ 1.  1.  _  J?  1  Ann  srvilrA  i-Vto  ^  * _ _  ..veA..  ».  man 


syndicate,  he  said,  although  he  did  Advertising  Qrville  Prescott,  Cue;  Gilbert  ^as  about  to  receive  a  pass.  The  man 

havp  an  arranerpm^nt  with  th»  cvn/^i-  ^luD  oi  Cleveland  the  lollowmg  day  Columbia  Broadcasting  Sys-  uiissed,  the  pass  was  incomplete  and 


have  an  arrangement  with  the  syndi 
cate  for  507o  of  his  column’s  sales. 


at  the  request  of  the  Cleveland  Press. 


on-  •  ■  J  .u  T>  -1  AT  ...  Fred  Neher,  who  draws  Lifes 

Sullivan  jomed  the  Daily  News  as  a  t  -u  on-  *>»  t 

..  iQoo  XI  ^  -xi.  xu  Like  That  for  Consolidated  News 
columnist  in  1932.  He  was  with  the  ■  j  ti  j 


All  AXC  Wdd  Willi  Ulc  _  -  -  •  «  .  ^ 

ij  AT^  'KT  1  ^  r.  Features,  was  a  judge  in  a  Red  Cross 

l»l'  Nov.  9  in  Great  Nock, 


sports  editor,  drama  critic  and  col-  Y 
umnist  before  that. 


Like  That”  for  Consolidated  News  PAMPHLET  REVISED 

Features,  was  a  judge  in  a  Red  Cross  *  “a  RiKiirtor-Q 

v.!»ii  M/ttt  q  A  rovisofl  edition  of  A  Bibliogra 


tern;  and  Samuel  Sillen,  New  Masses.  *  near  riot  resulted,  with  players, 
■  coach  and  spectators  ganged  up  against 

PAMPHLET  REVISED  the  lone  photographer.  He  escaped 

A  revised  edition  of  “A  Bibliogra-  but  only  by  the  sldn  of  his 

phy  in  the  History  and  Backgrounds  teeth.  ‘That,  he  asserts,  was  the 
of  Journalism,”  compiled  by  Robert  gnmmest  couple  of  minutes  Ive  had 


Last  July  he  swapped  his  Holly¬ 
wood  job  with  John  Chapman,  now 
on  the  coast  for  the  Daily  News  and 


PICTURE  STUNT 


X.  Graham  of  the  University  of  Pitts¬ 
burgh,  was  issued  this  week.  The 


The  Boston  (Mass.)  Globe  recently  pamphlet,  which  sells  for  ^  per  copy. 


the  syndicate,  to  return  to  New  York  continued  its  unique  service  of  intro-  ^^ts  works  dealing  with  history,  biog- 


to  write  a  Manhattan  column  for  the  ducing  fathers  to  their  new  born  off-  raphy,  analyses  of  the  pre»,  adven-  I 


paper.  spring  when  Staff  Photographer  Eddie  turc  and  reminiscence  and  includes 

Since  his  return  to  New  York  he  Farrand  photographed  the  day-old  al^  authoritative  books  on  world  af- 

has  resumed  his  annual  turn  at  vaude-  six-pound  boy  of  Mr.  and  Mrs.  E'.bie  ^airs  by  newspaper  writCTS.  Copies 

Fletcher  at  the  Milton  Hospital  and  can  be  had  by  writing  The  Editor. 


ville  and  was  also  master-of-cere-  Fletcher  at  the  Milton  Hospital  and 
monies  at  the  Harvest  Moon  Ball,  an  showed  the  picture  to  Eddie. 


University  of  Pittsburgh. 


SyndlCAte  Sales  and  gales  promotion 
executive,  fifteen  years'  experience,  ex¬ 
cellent  production  record,  wide  acquaint¬ 
ance  among  newrgpaper  executives,  now 
employed  by  large  organisation,  desires 
wider  scope  for  his  abilities;  age  forty, 
energetic,  healthy,  congenial,  temperate: 
highest  credentials  from  present  and 
former  associates;  replies  will  be  con¬ 
sidered  strictly  confidential ;  present 
employers  aware  of  this  advertisement. 
Box  1956  Editor  &  Publisher 


annual  charity  feature  sponsored  by  Pittsburgh  Pirates’  first  baseman,  at 


the  Daily  News. 


Has  New  Quiz  Series 

“BRAIN  TWISTERS,”  a  new  “quiz' 


series  by  Ray  Van  Benthuysen,  pro-  sp  WirontTr.«n 
fessor  of  physchology  at  the  Uiliver-  Wirephoto 


the  Brooks  Hospital,  Boston,  where 
he  was  recuperating  from  a  knee  op¬ 
eration.  The  same  stunt  was  used 
earlier  this  Fall  between  Boston  and 
New  Orleans,  with  the  assistance  of 


Arf 

Features 


SYNDICATE 


News 

Photos 


sity  of  Washington,  was  released  this 
week  by  the  Ledger  Syndicate,  ac¬ 
cording  to  an  announcement  made  by 
Thomas  E.  Kraemer,  business  man- 


•nO^TTTjT  T  tm  TKfTMIl  in  Green  Bay  (Wis.l  Brcss-iiazeiie, 

inVJUDltEi  ilw  lINLIi/\  according  to  study  No.  2.3  of  the  oontinuins 

WagHTOrTOV  D  C  Nnv  11 _ Tpnenr-  Newspaper  Reading.  Today,  wher 

WASHINGTON,  L».  I,.,  IV OV.  11  l.^ensor  82%  of  men  and  69%  of  women  readert 

ship  is  deoriving  India  of  wrapping  pick  the  cartoon  first  among  features, 


editorial  C.\RT00N’  is  HARRIBBURO  fPA.l  correspondent 

RF*VT  RPAD  FKATifRF  offers  Dews  Service  for  trade  Joumsls,  busi- 

Bi-xST  KKAU  ggxAiiRr.  ness  papers  and  newspapers.  Photo  service, 

in  the  Green  Bay  (Wis.)  Press-GMette.  Reports.  Keystone  News  Buraia,  Box  7«». 
according  to  study  No.  2.3  of  the  continuing  Hsrrtsbnrw.  Pm. 


according  to  study  No.  2.3  of  the  continuing  Harrisburg,  Pa. 

Stu<ly  of  Newspaper  Reading.  Today,  when  - - - — 

82%  of  men  and  69%  of  women  readers  NEWS,  PHOTOS,  PICTURE  AND  TRAVEL 


Service  from  Balkan  States,  Albania,  Bulgs- 


ager.  The  Questions  in  the  ilhigtrateH  g-ww-''  xv,u;x.V.  wlitors  are  mighty  particular  in  their  choice  ria.  Greece,  Roumania.  Yugoslavia.  TurkCT. 

of--  in  xne  lliusiraiea  paper  from  its  principal  source  which  ^  cartoonist,  wire,  write  for  current  Mats.  Prints.  Balkan  News  SmdleaU.Dcme*- 


cn  X  ' — * — ^  ' - ‘ — - -  OI  a  cartoonist.  wire,  wruc  lur 

senes  or  50  are  not  profound  but  long  has  been  discarded  United  States  rt’lpaHOH.  Br«*Ml**r  EclU4>rlal  t‘artoo«h, 

^ncemed  witl^everyda^  subjects,  Mr.  newspapers.  These  publications  are  Hidg.,  New  York. _ 

Kraemer  told  Editor  &  Publisher.  subject  to  approval  by  the  censors  and  - 

the  cost  of  obtaining  them  has  become  _ _ _ 


709  riut  Tseeoa,  Editor,  1228  Park  Row  Bllf- 
New  York,  N.  Y. 


Personals  and  Notes  prohibitive,  th 

DON  DICKSON,  creator  of  the  Bell  reports. 

Syndicate  comic  strip,  “Sergeant  _  _ 

Stony  C.-aig,”  depicting  the  life  of  a  PRINTING  WEEK 
sergeant  in  the  U.  S.  Marines,  left  his  Boston,  No 
Worcest'.r  Mass.,  home  Nov.  10  for  trade  and  nei 
active  duty  at  the  Marine  base,  in  celebration 
Quantico,  Va.  He  is  a  first  lieutenant  Boston.”  Nov. 


nrohibitive  the  Denartment  of  Com-  psychology.  Dr.  Crane'a  "Caae  Record*."  when  AUTHENTICATED.  Write  or 

proniDuive,  me  tiepdrimeni  or  t-om  uj^y  illustrated.  "6-ln-l"  feature,  covering  for  quotation.  Authenticated  New*.  Tima 

merce  reports.  love  and  marriage  proWema.  children,  per-  Bnllding,  Time*  Square,  New  York,  N.  Y.  _ 

a  sonality  Improvement,  busineee  psychology,  pmrim-RRirn  rv 

PRTMTTNf””*  \X/U't'ir  vlM^^  HooWn*’  8yndleat^Nn^l'**520**North  N.  Y.  Newspapers,  and  many  others  for  ^ 

FlUDI  liriVjr  WlIt£J!k  J*!*,;,  ^  nilnoi*  Bell  Sra^^Mte,  •P°*  experience  and  pictorial  excellence- 

Boston,  Nov.  15 — The  graphic  arts  Inc.,  247' west  4Srd  street,  New  York,  N.  Y.  Have  your  lllustr^ton*  m^  by 

trade  and  newspapers  will  cooperate  - - NFwgpTprnRFu 

in  celebration  of  “Printing  Week  in  ^*'®*'*®®®**'j5^Jo^’g!***'®*^*®*^**  Newark  Airport  New  lersw 


PHOTOS 

PICTURES  TELL  THE  STORY — BUT  onlj 
when  AUTHENTICATED.  Write  or  w*" 
for  quotation.  Authenticated  New*.  T™** 


in  celebration  of  “Printing  Week  in 


Boston,”  Nov.  17-23,  under  the  gen-  write  for  detail*  of  our  self-supporting  Go- 


RALPH  MORGAN 
NEWSPICTURE3 
Newark  Airport 

Mitchell  2-7064 


,  •  - - -  x^vxoxv/xi,  xxvxx.  X.I-X-J,  uiiuEx  MIC  gcxx-  nnic  lor  aeiiuis  ux  uui  ™  .  — -  .  —  -na 

in  the  Second  Division,  Marine  Corps  eral  soonsorshin  of  the  Granhic  Arts  To-Church  page  — outstanding  in  the  Held.  Complete  modern  syntUcate  and  st^  oi  ^ 

Reserve  _ j— t—  xu  X.  eiai  sponsorsmp  OI  me  orapme  ft.rts  Rdlglon*  New*  Service  _  .  photographers— two  airplane  at  your  sernw- 


Mandrake  the  Magi-  Institute  of  Massachusetts. 


Religions 
300  Fourth  Avenue 


New  York  City  Prints  in  any  size  or  quantity. 
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Great  Ad  Opportunity 
In  Floor  Coverings 

By  FRANK  FEHLMAN 

(No.  105  in  a  siTios.) 

during  the  past  10  years  the  re-  paper  or  paint  for  the  walls,  ceilings 
building  and  refurnishing  of  homes  and  windows, 
has  declined  steadily.  One  manufac-  We  have  been  told  by  furniture 
turer  who  sells  warm  air  furnaces  buyers  and  rug  buyers  that  very  few 
has  toW  us  that  more  than  60%  of  people  understand  the  importance  of 
all  heating  plants  in  this  country  having  the  floor  coverings  the  high 
should  be  replaced  tomorrow.  If  spot  of  a  given  room.  Stated  another 
consumers  decided  to  install  new  heat-  way,  most  consumers  will  appropriate 
ing  plants  today,  our  present  manu-  most  of  their  money  for  furniture  and 
facturing  facilities  would  have  to  be  accessories,  and  then  divide  the  bal- 
doubled  to  take  care  of  this  backed-  ance  between  the  paint  or  wallpaper 
up  demand,  and  it  would  probablj  and  the  floor  coverings.  This  being 
require  three  years  to  fill  the  orders,  true,  it  follows  that  any  advertising 
We  have  no  way  of  knowing  how  prepared  to  sell  rugs  or  carpets,  must 
many  floor  coverings  in  the  United  be  considerably  out  of  the  ordinary. 
States  should  be  replaced  today,  but  The  rug  advertiser  must  assume  that 
the  number  must  run  into  the  millions,  his  products  are  the  most  important 
Floor  coverings,  such  as  carpets,  item  in  a  given  room. 


some  sort  of  rug,  such  a  campaign  PlQn  NgW  MaCTCXZinG 
should  be  planned  to  run  at  least  three  —  « »  ^  . 

times  a  week,  52  weeks  a  year.  The  x  Of  JViaiiagGlXlGIlt 
three  themes  suggested  seem  to  us  to  A  magazine  to  be  edited  for  all  man- 
be  the  best  that  might  be  used  during  agement  men  from  presidents  down 
the  first  twelve  months.  Monday,  throughout  all  manufacturing  indus- 
copy  should  be  prepared  on  the  style  tries  will  appear  in  February,  accord- 
theme;  Wednesday,  the  social  value  ing  to  an  announcement  made  Tues- 
of  rugs;  and  Friday,  price  and  value,  day  by  Eldridge  Haynes  of  New  York 

City,  the  publisher.  It  will  be  pub- 
Size  of  Copy  lished  by  Magazines  of  Industry,  Inc., 

THE  two  campaigns  that  we  have  had  347  Madison  Avenue,  New  York  City. 

an  opportunity  to  follow  for  the  last  The  name  of  this  publication  has  not 
three  years,  were  run  three  times  a  yet  been  announced, 
week  and  the  ads  were  limited  to  six  Several  men  prominent  in  publish- 
inches,  single  column.  Every  ad  al-  ing  have  resigned  from  their  present 
ways  listed  three  or  four  different  posts  to  accept  executive  positions  on 
types  of  rugs  and  each  of  these  rugs  the  new  publication.  Until  recently 
carried  a  price.  Practically  every  rug  Eldridge  Haynes  was  vice-president  in 
store  can  offer  once  a  month,  a  real  charge  of  (listrict  office  sales  and  a 
special,  and  this  special  should  run  director  of  the  McGraw-Hill  Publish- 
for  at  least  seven  days.  Dozens  of  ing  Company.  He  was  also  publisher 
people  will  inspect  the  special  and  of  Engineering  News-Record  and  Con- 
then  switch  to  a  better  rug.  That  has  struction  Methods,  two  McGraw-Hill 
been  the  experience  of  one  of  the  publications.  The  managing  editor  of 
stores  who  have  followed  this  sched-  the  new  magazine  will  be  Harwood 
ule.  Anytime  is  a  good  time  to  sell  F.  Merrill  who  has  just  resigned  his 
a  continuous  three  -  times  -  a  -  week  post  as  managing  editor  of  Forbes. 


domestic  rugs  and  imported  rugs,  can 
make  or  break  any  room  in  which 
they  are  placed.  Those  of  us  who 
travel  know  that  thousands  of  hotels 
in  the  United  States  have  worn  out, 
thread-bare  rugs  and  carpets  in  their 
halls  and  rooms.  Our  first  impression 
when  entering  a  room  that  has  not 
been  refurnished  or  repainted  during 
the  last  10  years,  is  one  of  resentment. 
Rugs  and  floor  coverings  are  seen  by 
everybody,  but  it  is  surprising  how 
the  average  homeowner  can  become 
so  blase  about  the  appearance  of  his 
living  room  rug,  his  dining  room  rug, 
or  his  bedroom  rugs. 

We  cannot  recall  any  period  in  our 
business  experience  when  floor  cov¬ 
erings  in  homes  and  hotels  and  public 
places  have  reached  so  low  an  ebb 
as  they  have  today.  What,  if  any¬ 
thing,  can  we  do  to  correct  this  situa¬ 
tion?  Must  we  look  to  the  manu¬ 
facturer  to  kindle  the  interest  of  the 
homeowner  or  would  special  copy, 
run  over  a  dealer’s .  name,  produce 
more  prospects  and  sales?  We  be¬ 
lieve  that  the  latter  method  is  the 
right  approach  to  the  problem. 

Type  ol  Rugs 

ORIENTAL  rugs  are  made  in  Asia, 
China,  Persia,  Turkey  and  India. 
They  are  always  woven  in  one  piece, 
usually  by  hand.  Because  of  the  war, 
the  importation  of  Oriental  rugs  has 
been  greatly  curtailed  during  the  past 
year.  American  manufacturers  and 
retailers  now  have  the  American  mar¬ 
ket  to  themselves.  Any  rug  buyer 
in  any  rug  store  will  explain  to  the 
.salesman  who  plans  to  sell  a  special 
campaign  on  rugs,  the  difference  be¬ 
tween  Axminster,  Wilton,  Chenille. 
Colonial  Braided,  and  other  types  of 
rugs  that  are  featured  by  the  store. 

Very  few  people  who  buy  rugs, 
understand  the  technical  differences 
in  these  rugs.  Most  consumers  buy 
rugs  on  the  basis  of  color,  size  and 
price.  Of  course,  any  layman  can 
tell  the  difference  between  $2  a  yard 
carnet  and  those  that  sell  at  from  $6 
to  $10  per  square  yard.  All  that  one 
has  to  do  is  to  pick  up  the  comer  of 
c&ch  of  these  different  rugs,  examine 
the  length  of  the  nap  and  the  warp. 
In  most  cases,  however,  the  integrity 
of  the  store  and  the  honesty  of  the 
salesman  must  guide  the  consumer 
in  his  selection. 

Making  a  Room  Attractive 
the  AVERAGE  homeowner  who  de¬ 
cides  to  refurnish  a  living  room,  a 
mning  room,  or  his  bedrooms,  knows 
that  his  total  expenditure  for  a  given 
room  is  going  to  be  divided  three 
^®ys — (a)  floor  coverings,  (b)  furni¬ 
ture  and  accessories,  and  (c)  wall- 


CopY  Themes 

DURING  the  past  three  years,  we  have 

had  an  opportunity  to  observe  two 
newspaper  campaigns  that  were  writ¬ 
ten  for  two  different  types  of  stores. 
One  store  has  for  32  years  featured 
and  sold  only  Oriental  rugs.  With  the 
exception  of  stores  in  New  York  and 
Chicago,  this  store  has  as  fine  an  as¬ 
sortment  of  Chinese,  Indian,  Turkish 
and  Persian  rugs  as  may  be  found  in  i 
any  store  in  North  America.  Since  i 
1930,  this  store  has  found  it  increas¬ 
ingly  difficult  to  sell  imported  rugs.  i 

The  newspaper  that  carried  this 
campaign  did  considerable  research  ' 
work  before  copy  was  prepared.  At 
the  conclusion  of  their  investigation, 
they  found  that  three  themes  seemed 
to  interest  most  of  the  consumers  to 
whom  they  talked.  One  was  the  idea 
of  style  in  rugs,  another  theme  had  to 
do  with  the  social  value  of  rugs,  and 
the  third  theme  had  to  do  with  price 
and  how  one  could  determine  the  in¬ 
trinsic  value  of  a  given  rug. 

A  simple,  almost  bromidic  slogan 
was  decided  on,  which  appeared  at  the 
top  of  each  advertisement.  The  slo¬ 
gan  was  as  follows — “That  our  feet 
and  eyes  may  be  happy.” 

No  two  consumers  have  the  same 
idea  as  to  what  is  stylish  and  what  is 
not  stylish  in  floor  coverings.  Yet,  it 
is  surprising  how  much  alike  rugs  are 
in  the  average  home  or  hotel.  Many 
women  insist  that  the  rug  be  one  that 
will  not  show  spots  and  dirt.  This  is 
particularly  true  in  homes  where  there 
are  small  children.  In  spite  of  all  of 
the  seeming  sameness  in  rugs,  there 
are  definite  style  themes  that  any 
rug  salesman  can  point  out  to  the 
average  consumer.  Once  each  week, 
the  style  idea  should  be  emphasizecl 
in  the  copy. 

The  social  value  of  rugs  is  more 
easily  explained.  Those  who  have 
fine  floor  coverings  in  their  homes  are 
usually  critical  of  the  floor  coverings 
they  see  in  the  homes  of  their  friends 
or  strangers.  The  average  woman  can 
“spot”  a  cheap  rug,  the  minute  she 
enters  a  home,  a  hotel,  or  an  office. 
And,  a  great  many  men  can  do  this. 
Too  much  emphasis  cannot  be  placed 
on  the  social  value  of  rugs. 

Are  Rugs  a  Seasonal  Item? 

RUG  BUYERS  have  told  us  that  the 
old  seasonal  buying  habits  of  men 
and  women  have  changed  greatly  dur¬ 
ing  the  past  10  years.  The  peak  sea¬ 
sons  in  terms  of  the  consruner  are 
during  the  August  sales  and  the  Feb¬ 
ruary  sales;  but  because  of  the  slow¬ 
ing  down  of  the  sale  of  rugs  during 
the  past  10  years,  and  because  prac¬ 
tically  every  home  is  a  prospect  for 


schedule  of  rug  advertising.  A  few 
rug  campaign  success  stories  placed 
in  the  hands  of  your  national  repre¬ 
sentatives  might  divert  to  newspapers 
some  of  the  money  that  manufacturers 
are  now  spending  in  other  media. 

FM  UCENSe' 

The  Don  Lee  Broadcasting  System, 
West  Coast  affiliate  of  the  Mutual 
Broadcasting  System,  has  been  granted 
permission  by  the  FCC  to  begin  FM 
operations  on  a  commercial  basis  in 
Los  Angeles,  Lewis  A.  Weiss,  gen¬ 
eral  manager,  announced  last  week. 
The  FM  transmitter  will  be  con¬ 
structed  atop  “Mt.  Lee”  in  the  Holly¬ 
wood  foothills,  near  the  new  Don  Lee 
television  station,  W6XAO,  which  is 
now  about  half  completed. 


The  advertising  manager  of  the  new 
magazine  will  be  Alvah  B.  Wheeler 
who  has  just  resigned  as  regional  vice- 
president  of  the  McGraw-Hill  Pub¬ 
lishing  Company. 

STATION  StArTS 

Radio  Station  WFHR,  operating  on 
a  frequency  of  1310  kilocycles,  owned 
by  William  F.  Huffman,  president  and 
publisher  of  the  Wisconsin  Rapids 
Daily  Tribune,  inaugurated  its  broad¬ 
casting  service  Nov.  10. 

SPECIAL  EDITION 

The  Easton  (Pa.)  Morning  Free 
Press,  Nov.  6,  published  a  56-page 
special  tabloid  edition  as  part  of  the 
celebration  of  the  Easton  Hospital 
50th  anniversary. 


He’s  Done  the  Job 
You’d  Like  to  Do 


Ralph  Ingersoll,  PM’s 
Editor,  Clippered  to 
London  to  Learn 
‘‘The  Truth  About 
England” 


He  is  Lack  with  24  startlinfj;  articles  after  dodging 
homhs,  talking  with  war  leaders,  the  men  and 
women  in  the  air-raid  shelters,  and  the  kids  who 
are  fighting  the  battle  of  Britain. 

The  series  is  available  in 
eertain  territories.  Wire  for 
Rates  and  Details 
Harry  B.  Baker,  PM,  New  York 
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Promotion  Should  Aid 
In  Press  Defense 


By  T.  S.  mVIN 


THROW  UP  your  dukes,  boys,  and  of  wonderful  photographs  and  sharply  the  fog  is  beginning  to  clear  now  facsimile  receiver  in  a  St.  Louis  home 
start  brushing  up  on  the  manly  art  written,  to-the-point  copy.  It  would  and  we  can  see  that  all  those  little  and  on  receivers  in  three  hotels  and 


ing  economy  is  kind  of  a  let-down  BlOadcOSted  ElectioiX 
after  the  kick  of  his  excellent  if  not  _  ,  _  ... 

extravagant  folder.  What  was  it  RetUmS  by  FaCSimUe 
Shakes^are  said?:  ‘‘All  that  glitters  is  ^  I,  ^ 

^  Reynolds  ^ouis  Post-Dispatch  on  el^UoS 

Metal  Unifoil.  broadcast  the  world’s 

. .  .  _  .  first  complete  election  returns  serv- 

Little  People  by  facsimile  which  was  received 

THESE  have  been  hectic  weeks,  but  uninterruptedly  for  eight  hours  on  a 
the  fog  is  beginning  to  clear  now  facsimile  receiver  in  a  St.  Louis  home 


Little  People 


of  self-defense.  We  have  a  feeling  be  impressive  only  because  it  is  im- 
you’re  going  to  be  spending  a  lot  of  posing,  but  it  is  far  more  impressive 


people  that  have  been  running  up  in  a  number  of  store  windows.  This 
and  down  us  and  that  we  haven’t  been  facsimile  election  return  service  was 


time  in  the  ring  these  next  few  years,  than  merely  because  it  is  physically  able  to  shake  off  are  just  puppets,  broadcast  from  6  p.m.  election  day 
The  signs  are  that  the  press  is  in  for  imposing.  It  is  impressive  because  it  They  belong  to  the  American  Puppet  until  2  o’clock  the  following  morning 
a  beating — and  it’s  going  to  be  up  to  is  a  promotion  designed  to  make  a  Opera  Company  of  New  York  and  from  the  studios  of  KSD,  the  Post- 
us  promotion  boys  and  girls  to  follow  memorable  impact  upon  every  read-  they  have  just  returned  from  an  en-  Dispatch’s  radio  station,  over  its  ultra 


a  beating— and  it’s  going  to  be  up  to  is  a  promotion  designed  to  make  a 
us  promotion  boys  and  girls  to  follow  memorable  impact  upon  every  read- 
the  line  laid  down  by  the  pioneers  in  er’s  mind,  an  impact  that  will  keep 
what  we  have  always  understood  is  a  long  in  that  mind  the  place  and  the 
cleaned-up  version  of  the  State  motto  performance  of  Life  in  American  life, 
of  Arizona,  “Beat  them  other  guys  be-  We  wish  that  every  newspaper  pro- 
fore  they  beat  you.”  motion  man  and  woman  could  see  this 


gagement  with  the  Louisville  (Ky.) 
Times  and  Courier- Journal. 

The  Times  and  Courier-Journal,  we 


high  frequency  staion,  W9XZY. 

Bulletin  by  bulletin,  the  election 
story  issued  from  the  facsimile  set  on  a 


learn,  are  the  first  newspapers  to  spon-  strip  of  paper  8'4  inches  wide,  printed 
sor  a  series  of  puppet  operas — and  it  line  by  line,  reproducing  exactly  the 


Arthur  Krock  of  the  New  York  piece  and  study  it.  Frankly,  after  a  sounds  to  us  like  a  good  circulation  sentences  typewritten  on  sheets  of  spe- 
Times  has  warned  us  on  several  oc-  first  quick  reading  of  it,  we  said  to  promotion.  The  puppets  were  on  the  cial  paper  by  KSD  news  writers  from 
casions  that  the  New  Deal  attitude  to-  ourselves  that  here  is  a  big  and  am-  fifth  annual  Kentuckiana  Institute  pro-  the  Associated  Press  dispatches  and 
ward  the  press  is  no  longer  one  of  bitious  promotion  that  gets  nowhere  gram  staged  by  the  Louisville  papers,  from  KSD’s  own  reports  from  the 
brotherly  love  or  the  good  neighbor,  and  falls  flat.  And  then  we  read  it  They  drew  over  15,000  attendance,  city  and  county  boards  of  election 
Harold  Ickes  of  the  New  Deal  has  again — and  we’re  going  to  read  it  still  mainly  from  women’s  groups  and  commissioners. 


certainly  lent  substance  to  Mr. 
Krock’s  warnings.  And  only  the  other 


again. 

Here  is  the  story  of  Life  that  ex¬ 


night  we  heard  over  the  radio  a  give-  plains  why  it  is  such  a  publishing  children. 


schools;  and  this  despite  an  admission 
charge  of  19c  for  adults  and  10c  for 


and-take  between  the  New  Deal’s  success.  It  is,  to  quote  from  the  book.  There  are  more  than  200  puppets  in 
Leon  Henderson  and  Editor  &  Pub-  .  .  not  primarily  the  result  of  pub-  the  troupe.  They  are  stringless,  ma- 
lisher’s  Arthur  Robb  in  which  there  lishing  ingenuity.  Rather  is  it  the  nipulated  from  below  the  stage  by  six 
was  no  escaping  the  feeling  that  the  fortunate  synchronization  of  a  publi-  operators.  They  perform  to  synchron- 
New  Deal  believes  that  the  press  is  cation  with  the  moods  and  trends  of  ized  recordings  of  the  voices  of  the 
not  all  the  New  Deal  thinks  it  ought  its  time.”  The  book  develops  this  great  opera  singers.  The  troupe  has 
to  be  or  should  like  it  to  be.  theme  so  nersuasivelv  that  you  can-  a  wardrobe  of  over  300  costumes  and 


The  process  used  was  the  same  as 
that  for  broadcasting  the  radio  edition 
of  the  Post-Dispatch,  which  has  been 
published  over  W9XZY  for  two  hours 
every  afternoon  ever  since  Dec.  7, 
3938.  The  only  difference  was  that  the 
election  night  facsimile  service  was 
typewritten,  whereas  the  daily  radio 
edition  is  a  miniature  newspaper  with 


theme  so  persuasively  that  you  can-  a  wardrobe  of  over  300  costumes  and  news  stories,  cartoon,  pictures  and  a 


Mind  you.  we  personally  voted  for  not  help  but  be  convinced,  when  you  carries  with  it  a  21-piece  puppet  or- 

Mr.  Roosevelt,  third  term  and  all.  come  to  the  final  linage  tabulations,  chestra. 

But  that  doesn’t  mean  that  we  con-  that  a  magazine  that  has  developed 

done  any  attacks  on  the  press.  And  such  a  “kinship”  with  the  American  Institutional 


last-minute 

flashes. 


typewritten 


attacks  on  the  press  are  going  to  be  people  is  a  magazine  in  which  your 
easy  for  New  Dealers  to  make,  es-  advertising  must  appear. 


pecially  in  view  of  the  fact  that  Editor  We  admire  a  good  job  well  don 
&  Pttblisher’s  survey  showed  less  than  and  we  are  quick  to  voice  that  ad 


ch  a  “kinship”  with  the  American  Institutional 

■ople  is  a  magazine  in  which  your  ^HE  Philadelphia  Evening  Public 
Ivertising  must  appear.  Ledger  makes  an  effective  pTomo- 

We  admire  a  good  job  well  done  tion  piece  out  of  a  series  of  institu- 


Seottle  Times  Has 
14-Pg.  Medical  Section 


23  percent  of  the  Nation’s  press  edito-  miration  no  matter  who  does  the  job. 


rially  for  Mr.  Roosevelt  in  the  recent 
election. 

Public  May  Be  Suspicious 


A  14-page  Medical  Section,  with  a 
two-color  cover  page,  appeared  in  the 


and  we  are  quick  to  voice  that  ad-  tional  full-page  advertisements  which  A  14-page  Medical  Section,  with  a 
miration  no  matter  who  does  the  job.  Gimbel  Brothers  are  running  exclu-  two-color  cover  page,  appeared  in  the 
But  we  are  touched  with  a  slight  feel-  sively  in  the  Ledger  in  connection  Nov.  2  issue  of  the  Seattle  Times,  with 
ing  of  regret  over  this  Life  job.  Here  with  their  98th  anniversary  sale.  The  tbe  notation  that  “all  medical  articles 
is  essentially  the  same  story  that  our  piece  is  simply  put  together.  Reprints  have  been  prepared  and  written  by 


Our  attitude  is  simply  this— fore-  newspapers  have  to  tell— a  story  of  of  the  Gimbel  advertisements  are  the  newspaper  supplement  committee 

warned  is  forearmed.  There  must  be  “kinship”  with  the  American  people  fastened  together  under  a  cover  on  of  the  King  County  Medical  Society 

a  large  section  of  the  newspaper-  —and  yet  rarely  have  our  newspapep  which  is  reproduced  a  letter  from  the  and  all  advertisements  have  been 

reading  public  that  is  wondering  told  this  story  so  well  as  Life  has  in  Gimbel  management  explaining  why  passed  upon  ...  by  the  committee. 


whether  there  may  not  be  something  this  promotion 


the  Ledger  is  carrying  the  series  ex-  This  is  the  fourth  year  the  section 


in  the  New  Deal  charge  that  the  press  It  is  not  enough  to  say  that  few  clusively  and  a  brief  selling  message  has  appeared.  It  includes  a  full  page 


is  no  longer  truly  representative  of  its  newspapers  spend  so  much  money  on  from  the  Ledger  itself, 
constituency.  No  amount  of  arguing  a  single  promotion  piece  as  Life  must  p 

that  there  is  a  sharp  distinction  be-  have  spent  for  this.  For  important  as  ■  « 

tween  the  news  and  editorial  columns;  money  is  in  the  physical  aspects  of  PAPER  OFFERS 


PAPER  OFFERS  REWARD 


no  amount  of  pointing  out  that  the  promotion,  it  is  never  the  most  im-  The  Scranton  (Pa.)  Times  offeied  a 
New  York  Herald  Tribune  was  only  portant  element  in  a  promotion.  It  reward  of  $2,500  Nov.  8  for  the  arrest 
one  of  scores  of  anti -Roosevelt  news-  is  the  thought  that  goes  into  a  pro-  and  conviction  of  the  person  or  per- 
papers  that  featured  the  intensely-  motion  that  makes  it — and  thought  sons  responsible  for  the  bombing 
Roosevelt  column  of  Dorothy  Thomp-  has  gone  into  this  one.  The  lesson  which  killed  two  children  of  the 
son — is  going  to  answer  this  question,  we  newspaper  promotion  people  can  town’s  director  of  public  health.  Dr. 

It’s  going  to  be  up  to  the  promotion  learn  from  it  is  to  do  just  a  little  more  Earl  H.  Rebhom.  His  son,  William,  19, 
departments.  It’s  going  to  take  a  long,  thinking,  a  little  sharper  thinking —  and  daughter  Lois,  17,  were  killed 


ad  by  the  dairy  industry,  and  other 
advertising  from  pharmacists,  hospi¬ 
tals,  insurance  companies,  department 
stores,  restaurants  and  similar  con- 


The  Scranton  (Pa.)  Times  offered  a  cems.  An  article  announces  that  the 
reward  of  $2,500  Nov.  8  for  the  arrest  Times  adheres  to  the  American  Medi¬ 


cal  Association’s  six  basic  rules  on 
advertising. 

■ 

SPECIAL  NAMED 

The  Blytheville  (Ark.)  Courier- 


carefully-planned  and  well-thought- 
out  program  of  public  relations  to 
throw  all  doubts  out  of  the  reading 
bublie’s  mind.  Despite  what  detrac- 


and  to  tell  our  story  first  and  to  tell  when  a  bomb  exploded  as  they  at-  News  named  the  Wallace  Witmer 


it  better. 

Gold  Mine 


tempted  to  enter  an  automobile  parked  Company  as  its  national  advertising 


outside  their  home  Nov. 


representative  effective  Nov.  1. 


tors  say  and  regardless  of  what  the  DE^ITE  what  your  broker  friends 
press,  in  its  eifetorials,  advocated,  in  may  tell  you,  there’s  still  gold  in 
its  news  columns  the  press  of  the  na-  them  thar  canyons  in  Wall  Street, 
tion  presented  a  true  and  accurate  Leslie  Davis  has  scraped  together 
picture  of  What  transpired  during  the  enough  of  it  to  make  a  glittering  and 
campaign.  The  people  still  read  and  eye-filling  promotion  piece  for  the 
believe  in  their  newspapers.  It  is  up  Wall  Street  Journal.  The  piece  is 


HOW  TO  WIN  FRIENDS  AND 
INFLUENCE  READERS— 


to  the  newspapers  to  solidify  this  be» 
lief  bel'ore  the  detractors  destroy  it. 

No  matter  how  important  your 
bread-and-butter  advertising  promo¬ 
tion  is  going  to  be,  your  institutional 


built  around  a  result-story  letter 
from  Marcus  &  Co.,  one  of  the  jew¬ 
elers  of  Fifth  Avenue.  It  is  a  fine 
story,  fittingly  attired  in  a  gold  cover. 

“While  it  is  quite  showy,”  Brother 


pr^otion  m  going  to  ^  puwmcmnt  Davis  tells  us  with  his  usual  modesty, 
^se  next  few  years.  Put  :^r  best  ^^te  on  closer  examination 

l^ought  on  «.  For  wiAout  «iis  ®  a  that  it  is  relatively  inexpensive.  The 
•  Jin  oun  0  ,  all  o^er  promotion,  impressing  on  the  cover  is  from  the 

good,  w»U  merely  plate  u»d  inside.  The  printing  is  only 
falter  and  iall  away.  ^  ® 


OUR  PALM  this  week  goes  to  a  pro- 
modsn  piece  produced  not  by  a 
newspaper,  but  by  a  magazine.  Life. 
It  is  -a  Jarge,  spii^-bound  affair  full 


“you  will  note  on  closer  examination 
that  it  is  relatively  inexpensive.  The 
impressing  on  the  cover  is  from  the 
plate  us^d  inside.  The  printing  is  only 
one  color.  The  paper  is  good,  but 
not  too  good;  the  gold  paper  is  Rey¬ 
nolds  Metal  Unifoil.  The  label  is  plate¬ 
less  engraving.  The  ribbon  was  bought 
wholesale  for  about  three  cents  a 
yard.” 

Leslie’s  e3q;>lanation  of  penny-sav- 


•  More  friends  and  loyal  read¬ 
ers  are  yours  by  staging  a  week 
of  “grand  opera”  by  the  famous 
American  lappet  Opiera  Troupe 
— the  same  organization  that 
played  to  more  than  400,000 
people  at  the  New  York 
World’s  Fair,  on  Broadway,  and 
recently  in  Louisville  for  the 
Courier-Journal. 

It’s  the  kind  of  a  promotion 


feature  that  gets  the  active  co¬ 
operation  of  important  women’s 
groups,  music  organizations, 
teachers,  parents  of  children, 
and  in  many  cases,  local  school 
boards. 

It’s  simple  to  stage,  inexpensive 
to  sponsor.  The  results  far  out¬ 
weigh  the  costs.  That’s  why  it 
will  pay  you  to  investigate. 


For  Descriptive  Metier  and  Terms,  Write  to 

AMERICAN  PUPPET  OPERA  CO. 

11  W.  42nd  St.,  Nnw  York  City 
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OR  NOVEMBER  16,  1940 


October  Newspaper  Linage  for  Principal  Cities 


(.Vc,’  liiiaijc  charts  <iii  I’atic  12) 

AKRON,  OHIO 

1940  1939  (;aiiiorLii» 

. U-y  1.342.472  1.241.970  100.502  C 

S  Journal  . (S)  227.236  219.743 


7.493  (i 


I, Ml  l>ail>  . 
T.iial  Suiiilay 
,raii.l  Total 


1,342,472  1.241,970  100,502  C 

227.236  219.743  7.493  C 

1. 51.9,70, <  1,461,713  107,993  <; 


ALBANY,  N.  Y. 


cktrb.clicr  .\i-ws..(c) 

I'nioii  . (nr) 

amc-  I'nioii  . (S) 


Tiial  Daily  . . 
I'ltal  Suiiilay 
imn  i  Total  . 


676.922 

727.266 

50.344  1 

465,926 

522,682 

56,750  I 

224  222 

252,857 

28.635  1 

1.142.848 

1.249.948 

107,100  1 

oyx  t  >  •> 

252.857 

28.635  1 

1,367,070 

1,502,805 

1.35.7.35  1 

ALBUQUERQUE,  N.  M. 


mil 

. .  .(m) 

427,218 

377,708 

'ifir 

...  (e) 

474,849 

449,075 

;n!al  . 

...(S) 

72.673 

102.011 

T.ital  Daily  - 

9n2,:!67 

826,783 

72,673 

102.011 

dranii  Total  . . 

974.740 

928.794 

ATLANTA,  GA. 


i  n^titution  . 

...(m) 

745.642 

....(e) 

....(e) 

1,112.943 

(".Miniiioii  . . .  1 

....(S) 

343.774 

. . .  (S) 

arnal  . 

. . .  ( S ) 

300.551 

Iiital  Daily  . .  , 

1,858.585 

Tiilal  Siir.day  . 

644,325 

Grand  Total  . . 

2.502.910 

561.90.S 

634.081 

830.431 

2S0..898 

214,288 

283.908 


49.510  G 
23.7/4  t , 
29.338  1, 

75.284  C. 
29.3.38  1, 
45.946  G 


183.734  G 


232.512  G 
62,876  ( ; 


ATLANTIC  CITY,  N.  J. 

.  390.675  .3)5.091 

. (S)  59.176  96.691 


T,mI  Daily  .  390  675  395.091 

Total  Sunilay  .  59.176  96.691 

Grand  Total  .  449.851  491.782 

I’ros  Union  soM  in  toml  ination  (in)  ati.l  (f). 
tnlition  K>rt;n. 

BALTIMORE,  MD. 

■.»s.l>o,t  . (e)  997.707  903,662 

a  . (in)  643.742  625,935 

a  . (e)  1,455.397  1,387.963 

amcan  . ( .> )  284.069  3  9  099 

Mn  . (.S)  511.619  603,035 

ToUl  Daily  .  3,096.846  2,917.560 

Total  .Snti.lav  .  796.2  38  962.1.34 

Grand  Total' .  .3,89.3,134  .3,879,094 

BIRMINGHAM,  ALA. 

'.t  Herald  . (in)  485.984  451.679 

»'  . (e)  760, 'Id  685,356 

.  (;•)  425,365  434.()07 

'ows  &  .\({e  Ilcra'.d .  (S )  327.304  422.1.36 


16.643  G 


4.416  I. 
37,515  1. 

4.416  L 
.37  51  5  i. 
41.931  1. 

l.iii  .Kr  ot 


94.045  G 
17.807  G 
67.434  G 

74.43  J  I. 
91.416  L 

179  2  6  G 
11,5.846  1. 

13.44  .  G 


.34.305  G 
75,457  G 
9.242  1. 
94..- 32  L 


T3al  Dailv  .  I,(i72.162  1.571.642  100.520  G 

Total  Siitidav  .  327.304  422.136  94.832  1 

Grand  Total ■ .  1,999,466  1.99.3,778  5.li88  G 


BOSTON,  MASS. 


.Kurd  .\nu  rican  ..(me) 

. . (me) 

I'ffald-TraveKr.  (sec  nae) 

N  . (m) 

script  . (e) 

Mvertiser  . (S) 

•''■be  . (S) 

'Herald  .  (S) 

. (S) 


19,839  G 
56  684  G 
38.516  G 
6.299  I. 
42.388  1. 
6.3.086  I- 
84.916  1. 
76.632  !, 
28,718  1. 


(Compiled  by  Medio  Records,  Inc.) 
CHATTANOOGA,  TENN. 


1940 

1939 

i  iain  or  Ld**'* 

Times  . 

. .  (m) 

450,812 

419,325 

427,134 

433,216 

12u,096 

31.487  t; 

Dispatch  Herald  . 
Times  . 

....(e) 

.  .  .  .  (t  ) 

News  it  Free  Fre» 

...(e) 

..(S) 

731,409 

116.021 

298.193  t; 
10,075  1. 

Dispatch  Herald  .. 

. . .(S) 

•News  &  Free  Pres. 

...(S) 

241,036 

204,176 

36,860  G 

fotal  Daily  .... 

ERIE,  PA. 

1940 
561.263 
t)14,65.3 
218.061 


1939  Gain  or  Loss 
509,400  51,863  G 

541,140  73.513  G 

277.(  01  59,540  L 


J'-'al  Daily  .  2,971.837  2.905.485  66.352  G 

Total  Sunday  .  9.38,819  1.242.171  25.3.352  L 

Grand  Tot.al  .  3.960,656  4.147.656  187,000  1. 

I'ote:  (ildlMt  (ni  &  e)  sold  in  daily  cumbinatioii.  Herald 
]™[  .“r  (S)  sold  in  comliination  with  Traveler  (e).  Wecord 
in  com'iitiatiuti  with  the  .\meric.aii  (c).  Linage  of 
'''nhtiiin  is  given. 


'■‘her  Kxpres 


BUFFALO,  N.  Y. 


.  (m ) 

•s  . (e) 

Gjnrier  Kxpress  .  .  (S). 


J'>tal  Daily  . 

T"tal  Snndav 
•rand  Tot.al  .  2.473.06.3  2.422.861 


687.787  656,738 

1,413.286  1,320.056 

371.990  446,067 

2.101,073  1.976,794 

371.990  446.067 


'Tier 

TheC 


CAMDEN,  N.  J. 


.  87.3.614  744.2.33 

onrier  (e)  and  Post  (m)  sidd  in  coinliinal 
flitioii  (Cimrier  (e))  only  is  given. 


CEDAR  RAPIDS,  IOWA 

'SI'  . (e)  520.612  506,504 

. (S)  111.926  120,112 

tIJ’!  '’"'ly  .  520.612  506.504 

1  111.926  120.112 

‘"'al  .  632.5.38  626.616 

CHARLOTTE,  N.  C. 

. 545.571  525,850 

. (ni)  622.669  596.756 

. . 105.568  148.819 

^  . (.S)  246,504  269.795 

tS»I  1.168,240  1,122.606 

Grarnt  T  V  .  352.072  418.614 

Total  .  1,520,312  1.541,220 


Total  Daily  . 
Total  Sunday 
t  Iran  i  Total 


Trilitiiif  . 

t Daily  News  .... 

1  Icrald  American 

'runes  . 

'I'ribune  . 

‘  I  lerald-.\nu*rican 
'I  inie'G  . 

Total  Duly  ... 
Total  Siriday  , 
(iiand  'I’nlal  .. 


1,182,221  1,279,675 
357.057  330,272 

1,539,278  1,609,947 


CHICAGO,  ILL. 


.  .(in) 
...(c) 
...(e) 
...(e) 
...(S) 
...(S) 
...(S) 


1  240.65.3  1,204,874 
1.158,480  1.082,87.3 


730.18.3 

691,031 

657,292 

.341.283 

106.198 


59.3.289 

653.314 

837.846 

282.316 

82,164 


I'.  i|tiirer  . 

Pi.st  . 

Tinies-S'.ir 
i  Kn'i'.iii er  . (S) 

Total  Daily  . 

Total  .Sunilay  . 

Grand  Total  . 


.  3.820,347  3.5.34.350 

.  1.104,77.3  1.2I)2..326 

.  4,925.120  4.736,676 

CINCINNATI,  OHIO 

_ (m)  464.885  412.714 

. (e)  769.552  712.455 

.(e)  932,395  930,9(.l 

480.316  567.931 


2,166.832  2,056,1.30 
480.316  567,931 

2.647.148  2.624,061 


97.454  L 
26.783  G 
70,669  L 


.35.779  G 
75.607  G 
1.36.894  G 
37,717  G 
180  554  L 
58,967  G 
24,034  G 

285.997  G 
97  553  I. 
1.88.444  G. 


52  171  G 
57.097  G 
1.434  G 
87,615  L 

110.702  G 
87,(  15  I. 
23.087  G 


CLEVELAND,  OHIO 


I'hlin  Dealer  .... 

. . . .  ( m ) 

706.3  16 

698.9.8.3 

7,36.3  C, 

.News  . 

. (e) 

(»77,436 

658.314 

19.1 12  G 

1*1  ess  . 

. (e) 

1.143.304 

1.1.30.23  1 

13.074  G 

i  Plain  Di  aler  . 

..  ..(S) 

512  006 

(.0.3,185 

91.1/9  1. 

Total  Daily  ... 

2.529.106 

2,487.527 

41.579  G 

Tiial  Sn  i.lav 

512  006 

(.0.^.1 85 

91.179  L 

*  il  .•!!  1  Total  .  . 

.3  011.112 

,3.090.712 

49.(,00  L 

COLUMBUS,  OHIO 

Disn.ii  h  . 

. (f) 

1.009.714 

988.2.30 

21.4.84  G 

(‘iti/.Lii  . 

. (c) 

619.739 

<k12  750 

13.011  1. 

<  Miio  Slate  foiirnal . ,  .  (in ) 

304.3,34 

272.416 

31.918  G 

Dlsp  iteh  . 

. (S) 

220.475 

289. .'isO 

(.9,117.3  1, 

(*  ti/en  . 

. (Si 

95.281 

1 36.939 

41.658  I, 

Star  . 

( w  eekl  y  ) 

45.53.3 

(i6.9.i4 

21  421  1. 

TiVal  D.iilv  .. 

1.9.3  3.787 

1.893.396 

40  .391  G 

T  »tal  Sunday 

361  289 

493.44,3 

133.1.34  1, 

(irand  Total  . 

2.295.076 

2.3.86.8.39 

91.763  L 

DALLAS.  TEXAS 

N(  w  s  . 

. (m) 

821. .367 

717.394 

10.3.97.3  G 

Tim  s.llerald  .. 

. (el 

1.108.170 

1.01’. 0'  9 

66.101  G 

D  sp.it ch  Journal 

_ (•■) 

.3M.935 

509.51.3 

147.558  L 

'I  News  . 

. (S) 

.333.579 

40,3.75.8 

52  179  1. 

Times. 1  lerald  .. 

. (.'3) 

2  ^5.77(* 

364.777 

69,001  L 

T.oal  Diilv  .. 

2.2)1.492 

2.2t»S,97n 

22.516  G 

l”f»t;d  Snmlay 

619.355 

7"f>.5.P=^ 

121.180  1, 

( iraiid  'Potal  . 

2.940  847 

.3.0,39.511 

98,6(i4  L 

DAYTON,  OHIO 

lournal  . 

.390  466 

957 

33  509  ( ; 

H  raid  . 

814.134 

75,3.417 

to, 717  G 

.News  . 

. (e) 

1.007.51.8 

899. 96S 

107.3-0  G 

lournal  Herald 

. (S) 

142.759 

129,(l.(9 

1.3  720  G 

.\.WS  . 

. (S) 

156.87(1 

153.965 

2.905  G 

Total  Daily  .. 

2.212  118 

2.010.342 

201.776  G 

Total  Sun  lay 

2‘^9  ()29 

283.004 

16.625  G 

(irand  Total  . 

2.511,747 

2.293.346 

218.401  G 

DENVER,  COLO. 


•  icky  Mtn.  News.. 

. .  (m) 

312.271 

296.713 

15.5.5.8  G 

Ost  . 

..(e) 

928.487 

8,84.9!  1 

43.576  G 

uikv  Mtn.  News.. 

..(S) 

6(».040 

62.058 

1,99.8  I, 

*(»st  . 

..(S) 

196.878 

277.610 

80.732  L 

'I'tital  Daily  . 

1.240,758 

1.181.624 

59,1,34  G 

Total  Sunday  .  . 

256.918 

.3.39.648 

82,730  L 

(irand  Total  . . .  . 

1,497.676 

1.521.272 

2.3..596  1. 

DES  MOINES,  IOWA 


Kegister 

Trihune 

Kegister 


. (m) 

. (e) 

. (.S) 


418.792 

592.0.30 

243,888 


Total  Daily  .  , , 

1.010.822 

31.049  G 
93,230  G 

Tiital  Sitnd.av  . 

243.888 

(irand  'Fotal  .. 

1.254.710  1 

74,077  L 

DETROIT,  MICH. 

124.279  G 

Times  . 

861.754 

74.077  L 

Free  Press  . 

. . . .  (m) 

698.987 

50  202  G 

News  . 

. (e) 

1,402,027  1 

*Times  . 

....(S) 

320.418 

Free  Press  ..... 

....(S) 

2.35.311 

129.381  G 

vXews  . 

....(S) 

502.059 

ion.  Idnat^'c 

lotal  Dailv  ... 

2.962.768  ; 

Total  Sunday 

1.057.788 

(irand  Total 

4.020.556  • 

375.069 

594.291 

284.079 

969.360 

284.079 


780.376 

675,409 

.319.788 

395.116 

262.705 

603,277 


14.108  G 
8,186  I. 

14.108  G 
8,186  (. 
5.922  G 


19.721  G 
25.913  G 
4.3.251  L 
23.291  L 

45.6.34  G 
66.542  L 
20,908  L 


DULUTH,  MINN. 


Herald  . 

....(e) 

555.019 

NewsTrihune  ... 

. . .  (m) 

369,954 

News-Trihune  .... 

...(S) 

137,961 

Total  Dailv  . . , . 

924,973 

'lotal  Sunday  . , 

137.961 

Grand  Total  ... 

1,062,934 

501.552 

375.1.35 

172.325 

876,687 

172.325 


EL  PASO,  TEXAS 

Times  . (m)  382,496 

Herald  Post  . (el  427,421 

Times  . (.S)  136.983 


Total  Daily  . . 
Total  Sunday 
Grant!  Total 


809.917 

1,36.98.3 


400.702 

445.894 

186.053 

846.596 

186.05.3 


946,900  1,0.32.649 


Gr.'.n  I  Total 


1,175.916  1,050.540  125.376  G 

218  061  277,601  59,540  L 

1.393.9/7  1.3.8,141  65,836  G 


EVANSVILLE,  IND. 


*ie>- 

'(>urier 

\  Pre^s... 

. . .  ( ni ) 

- (e) 

. .  . (S) 

6()j.731 

8U5,(>55 

1S3.720 

558.407 
741.877 
252.  Ls3 

108.324  G 
63.778  G 
68,457  L 

lilt  al 
Tot  !l 
( irand 

Daily  _ 

Sumlay 
i  Total  . . . 

1.472,386 

183.726 

1.656.112 

1,300.284 

252.183 

1,532.467 

172,102  G 
68.457  L 
103,645  G 

FALL  RIVER,  MASS. 


ller.-ilil  News  ... 

. (e) 

523,08/ 

488.411 

FLINT,  MICH. 

lournal  . 

. (e) 

1,056.529 

907.409 

I'.urnal  . 

. (S) 

149.2.J7 

L, 8.031 

lotal  Paily  .  . 

1,056.529 

907.4  19 

Total  Sunday 

149,2(.7 

lli8.0.31 

Grand  Total  . 

1,2. 15.796 

1.07.3.440 

FORT  WAYNE,  IND. 

lournal  (iazetle 

,389  40.3 

354.2.38 

\ev.'‘  Sentinel  . 

. (e) 

974,151 

9.9,366 

Jifurnal  (iazette 

. (Si 

191.41 1 

271.319 

Total  Dailv  . . 

1.3'  3.554 

1.28,1.624 

'loial  Sunday 

191.411 

271.319 

(irand  lotal 

1,554.965 

1.554,943 

FORT  WORTH,  TEXAS 

Star-'lelek'rain 

. (m) 

265. .s95 

190.387 

Siar-Telev'iam  . 

. ( e ) 

(>58.137 

6  5,855 

Press  . 

. ( e ) 

406.186 

.39.>.527 

.''tar-Telegram  . 

. (Sl 

161  433 

21,1.699 

Tiital  Daily  , 

1.329.918 

1.310.769 

Total  Sunday 

161.433 

21.3.099 

( irand  Tiital 

1.491  351 

1.553.868 

FREEPORT,  N.  Y. 

-Nassau  Review  \  Star.(e) 

4i7,  1-1 

429.568 

FRESNO,  CALIF. 

l!ee  . 

. (e) 

517.808 

512.782 

li.l  . 

. (S) 

112.033 

142,446 

tlraud  Tiital 

629.841 

655.228 

GLENS 

FALLS,  N 

.  Y. 

l'o>l-Star . i 

[>ee  note) 

51.3.738 

466.847 

34.676  G 


149.120  G 
18,764  L 

149.120  G 
l,s.764  I, 

130,356  (3 


35.145  G 
44,785  (3 
79,908  I, 

79,930  (3 
79,908  1. 
22  (3 


2  4.792  L 
4.282  ( 3 
9.659  G 

51.666  I. 

10.851  L 

51.666  L 
02.517  L 


12.547  I. 


5.026  (3 
30,413  L 


48.891  (3 

Note:  Post-Siar  (m)  sold  in  to  nhiiiatlu  i  with  T  imes  (e). 
Linage  tif  tine  eililioii  (Post-Star  (in))  only  is  given. 

HARRISBURG,  PA. 

I’atriot  . (in)  (il6.770  581.4(.(>  35  .304  G 

Telegraph  . (t  )  516.726  41o.(.79  100,047  (3 


Total  Daily  . 

T'lit.al  Sunilay  . 

(iranil  Total  . 

Lve  iing  News  c.irriei 
lilt  Patriot  (in). 


1,133.496  99  1.145  135.351  ('. 


1.13.3,490  99,3,145  l,i5,3il  G 

the  same  amount  of  atlverti.sing  as 


HARTFORD,  CONN. 


( 'ouraiit 

. . . .  (m) 

449,072 

393.502 

55.570  G 

'linK”*. 

. (e) 

1.211,037 

l,19(>.i  99 

44,338  ( : 

Couranl 

. (S) 

360.290 

503.468 

143,178  1, 

Ti.fil 

Daily  ... 

1.690.1  >9 

1.59' 1.201 

99  9  )8  <; 

Total 

Sunday 

3(>0.290 

503.468 

143.178  I. 

( irand 

Total  . 

2.050„i99 

2.0)3,61.9 

43.270  1 . 

.\ilvertiser  .  . 
Star-liulletin 
.\ilvertiser  .  . 


Total  Daily  . 
T'otal  SuiiTay 
(3iatid  Total 


HONOLULU,  T.  H. 

_ (ni)  .318  786 

_ (e)  608.04  4 

_ (S)  140,842 


926,8.tl) 
140.842 
1  .iiiu  .it?  J 


HOUSTON,  TEXAS 


4.3.72.3  (3 
2  261  1. 
40.191  I. 

41,462  G 
40.191  I, 
1.271  G 


81.378  G 
23.578  (3 
82.239  G 
74.698  L 
27,394  L 
101.218  L 

187.195  G 
203.310  L 
16.115  L 


5.3.467  G 
5.181  1, 
34.364  L 

48.286  (3 
.34„364  L 
1 .3.922  (3 


18,206  L 
18.473  L 
49.070  L 

36.679  L 
49.070  L 
85.749  I. 


(’hronicle  . 

. (e> 

1,073,683 

962.466 

I’o.st  . 

. ( ni ) 

662.898 

594.402 

Puss  . 

. (c) 

54.3,3  .5 

499,055 

('hronicle  . 

. (S) 

344.266 

317,401 

**piist  . 

. (S) 

258,478 

364.447 

Total  Dailv  .  . 

2.279,946 

2.055.923 

'lutal  Sumlay 

602.744 

681.848 

(•rand  Total  . 

2.882.690 

2.737,771 

INDIANAPOLIS,  IND. 

.\e«s  . 

. (e) 

1,122,530 

1.05.3.874 

Star  . 

. (m) 

71.3,444 

653.629 

Tiif.es  . 

. (e) 

776.403 

705.960 

tStar  . 

. (S) 

382,807 

483.561 

Total  Daily  . , 

2,612.377 

2.413.463 

I'dtal  Sumlay 

.382.807 

483..56I 

Ciraml  lotal 

2.995  184 

2.897,024 

JACKSONVILLE,  1 

FLA. 

1  lines  L’nioti 

. (m) 

636.4.30 

540,117 

|i  urnal  . 

606.416 

5.34,984 

I  lilies  ITiion  .. 

. (S) 

274,576 

332,480 

Tiital  Daily 

1,242.846 

1,075.101 

Total  Siimlav 

274,576 

332.480 

Granil  Total 

1.517,422 

1,407,581 

JAMESTOWN,  N.  Y. 


Imirnal  . 

. (e) 

518.380 

398.944 

Post  . 

. (m) 

472.466 

397,776 

Tiital  Daily 

990.846 

796.720 

Total  Sunday 

Grand  Total 

.  990,846 

JOHNSTOWN,  PA 

796,720 

Trihune  . 

715.403 

702,018 

68.656  ( 3 
59.815  (3 
70.44,3  (3 

100.754  L 

198.914  (3 

100.754  L 
98,160  G 

96.313  G 
71,432  (3 
57.904  1. 

167,745  G 
57.904  L 
109.841  (3 

119.436  G 
74,690  (3 


194,126  a 


13,385  G 

Tribune  (e)  sidd  in  cnniliinatinn  with  Democrat  (tn).  Lin¬ 
age  of  one  edititiii  (Trihniic  (e))  only  is  given. 

(('oiilinunl  on  Patje  38) 
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October  Newspaper  Linage  for  Principal  Cities 


(Continued  fn'tn  Fane  37) 

KANSAS  CITY.  MO. 

194J  1939  1  lain  or  Lot'S 


Journal  . (r) 

Star  . («*) 

Times  . (ml 

li  urn.il  . (S) 

Star  . (S) 

Total  Daily  . 

Total  Sunday  . 


2.040.9(17 

4S0.244 


1,985.714 

595,392 


C.ran.l  lotal  .  2.521.151  2.581,106 

KNOXVILLE,  TENN. 

J„urnal  . (ml  445,996  481,556 

Nets's-Sentinel  . (e)  594,501  599, 2o5 

Journal  . (S)  153,879  173.609 

-News-Sentinel  . (S)  179.898  196.928 


21.7a3  li 
5.162  ti 
28.278  (i 
10.187  L 
104.961  1. 

55.193  r, 
115.148  L 
59.955  L 


1,040.497 

1,080,821 

40,324  L 

Ti>tal  Sunday 
Cl  rand  Total 

333.777 

3/0,537 

36,760  L 

.  1.374.274  1,451.358 

LOS  ANGELES,  CALIF. 

77,084  L 

724.315 

723,338 

977  G 

. (m) 

1,060.740 

1.062,678 

1.938  L 

Herald  Express 

. (el 

851,234 

895,281 

44,047  L 

. (dl 

485,252 

424.265 

58,987  G 

. (S) 

466.434 

535.820 

69.386  L 

tTinies  . 

. (S) 

431,559 

499.056 

67,497  L 

Total  Daily  . 

3,119,541 

3.105.562 

13,979  G 

Total  Sunday 

897,993 

1,034,876 

136,883  L 

iirand  Total 

.  4,017.534  4,140.438 

LOUISVILLE,  KY. 

122,904  L 

Courier  Journal 

. (ml 

.843,3.80 

853,7^6 

10,376  1. 

Times  . 

. (el 

9.83.957 

969.591 

14.366  G 

C  ourier  Journal 

. (S) 

338.004 

437,955 

99.951  L 

Total  D.iily  . 

1,827,337 

1,823.347 

3.990  G 

Total  Sumlay 

338.004 

437,955 

99.951  L 

(irand  Total 

.  2,165,341 

MANCHESTER,  N 

2,261,302 

.  H. 

95,961  L 

('nion  l.eatler  . 

538.246 

471,440 

(rf>.806  G 

Manchester  I'nii.n  (ml  and  Leader  (e)  .sold  in  comhinatiun 
only.  l-inaKe  of  one  edition  (Union  (ml)  only  is  shown. 

MEMPHIS,  TENN. 

Commercial  .\piHal . . .  ( m  I  870.827  843,986  26,841  (1 

I'rcss-Scimitar  . (el  567,236  508,827  58,409  (1 

iCommercial  Appeal.. (S)  338,(i48  412,894  74,246  L 


Total  Daily  .. 
Total  Sunday 
(Irand  Total  . 


_  1.4.18,063  1,352,813 

_  338,648  412.895 

_  1.776,711  1,765,707 

MIAMI,  FLA. 


Herald  . (m)  789.249  698,573 

-News  . (cl  598.406  494,452 

Herald  . (S)  245,320  320.503 

-News  . (S)  86,091  159,889 

Total  Daily  .  1,387,655  1,193,025 

Total  .Snndav  .  331,411  480,392 

Grand  Total  .  1,719.066  1,673,417 

MILWAUKEE,  WIS. 

•Sentinel  . (ml  471,679  437,738 

Journal  . (e)  1.453.019  1.309,858 

Lost  . (e)  130.125  147,051 

'Sentinel  . (Si  186,925  231.753 

•  Journal  . (S)  447,739  503,440 

Total  Daily  .  2,054,823  1,894,647 

T.jtal  Sunday  .  634.664  735,193 

Grand  Total  .  2.689.487  2.629,840 

MINNEAPOLIS,  MINN. 

Times-Tribune. .  (see  note)  692,555  830,835 

.Star-Journal  . (e)  850,953  802,873 

tTribune  . (Si  305.697  444,450 

••Star-Journal  . (Si  180.478  206.102 


Total  Daily  .  1.543.508  1,633.708  90.200  L 

Total  Sunday  .  486.175  650.552  164.377  L 

Grand  Total  . .  2,029.683  2.284.260  254,577  1. 

Times  Triliiinc  sold  in  combination.  Triltune  (ml 
.a*  (1  I  iiuev-Trihnne  (cl.  Times-Tribune  limiire  shown. 

MODESTO,  CALIF. 

Dee  . (el  .349.097  3.39,935  9,162  1  i 

MONTREAL,  CANADA 


(.S'l  i*  /iintin-  charts  on  Faye  12 1 

NEW  BEDFORD,  MASS. 

1940  1939  Cain  or  Loss 


PORTLAND,  OREGON 


.Stand.iiil  Times 

'.Mercury  . 

Standard  Times 

Total  Daily  . 
Total  Sunday 
Grand  Total 


1,040.421 

96.653 

1.137,074 


•Not  included  in  Daily  Total  or  Grand  Total. 

NEW  HAVEN,  CONN. 

loiirniil  Courier  . (ml  30L711  323,473 

UeKister  . (e)  824,587  768,319 

UeRister  . (S)  181,226  217,072 

Total  Daily  .  1.128.298  1,091,792 

Tot.al  Sunday  .  181,226  217,072 

Grand  Total  .  1.309.524  1.308.864 

NEW  ORLEANS,  LA. 

Times  I’ieayune  . (ml  946,667  932,449 

Tribune  . (m)  246,820  352.997 

Item  . (e)  680,394  645,231 

States  . (e)  530,629  527,618 


164.294  G 
37,913  G 
202,207  G 


Times  Licayune  — 

..(ml 

946,667 

Tribune  . 

. .  (m) 

246,820 

Item  . 

...(e) 

680,394 

States  . 

...(e) 

530,629 

Times  Picayune  & 
States  . 

..(S) 

387,031 

'/Item-Trilmne  .... 

..(S) 

265.959 

Total  Daily  . 
Total  Sunday 


2.404,510  2,458,295 
652.990  841.560 


Grand  Total  .  3.057.500  3.299.855 

NEW  YORK,  N.  Y. 


Times  . (m) 

Herald  Tribune  . (tn) 

News  . (ml 

.Mirror  . (m) 

Journal  .\mcrican . (el 

Lost  . (e) 

Sun  . (e  I 

World-TeleKram  . (e) 

Times  . (S) 

vHerald  Tribune  ....(S) 

News  . (Si 

Mirror  . (S) 

•Jourmat  .\merican . . .  (S) 


1,167,799  1,124,715 
835.442  791,744 

1.351,026  1,349.009 
427,423  377,051 

662,996  686.208 

520,266  486.187 

1,104.537  1.075,429 
1,092,369  1,061.996 
848.165  1.017,355 
679,663  753,644 


14,218  G 
106,177  L 
35,163  G 
3,011  G 

101,608  L 
86,962  L 

53.785  L 
188,570  L 
242.355  L 


43.084  G 
43.698  G 
2.017  G 

50.372  G 
23.212  L 
34,079  G 
29,108  G 

30.373  G 
169.190  L 

73.981  L 
120.705  L 
16.661  L 
97,029  L 


90.676  G 
103.954  C. 
75.183  L 
73,798  L 

194,630  G 
148,981  L 
45.649  G 

33,941  G 
143,161  G 
16,926  L 
44,828  L 
55,701  L 

160.176  G 
100.529  L 
59,647  G 

138,280  L 
48,080  C. 
138.7.S3  1. 
25,624  L 

90.200  L 
164.377  L 
254,577  I, 


T  ital  1  *ailv  .  . 

.  7.161,858 

6.952.339 

209.519  G 

Tdlal  Sunday 

.  2.586.433 

3,063,999 

477,566  L 

(irand  Total 

.  9,748,291  10,016.338 

268,047  L 

NEW  YORK  CITY  (BROOKLYN) 

Eagle  . 

. (e)  534,186 

557,676 

23.490  L 

Home  Talk  ... 

. (e)  34,773 

44,881 

10,108  L 

Island  News  .. 

15,047 

6,325  L 

Eagle  . 

179,329 

31.698  L 

Tutal  Dailv  , 

.  577.681 

617,604 

39,923  L 

Total  Sund.'ty 

.  147,631 

179,329 

31,698  L 

Grand  Tiit.al 

.  725,312 

796,933 

71,621  L 

NIAGARA  FALLS, 

N.  Y. 

( iazettc  . 

. (e)  690,209 

751,884 

61,675  L 

OAKLAND,  CALIF. 

l'o>t-Kni|uirer 

. (e)  676,899 

557,268 

119,631  G 

rribune  . 

. (e)  1.032.907 

878,855 

154,052  G 

rribune  . 

. (S)  204,087 

212,231 

8,144  L 

Total  Dailv  . 

.  1,709,806 

1,436,123 

273.683  G 

Total  Sunday 

.  204.087 

212.231 

8,144  L 

(irand  Total 

.  1,913.893 

1.648.354 

265,539  G 

OKLAHOMA  CITY, 

OKLA. 

( Iklahoman  . . . 

503,328 

36.299  L 

Times  . 

. (e)  6113,465 

619,461 

15,996  L 

Oklahiiman 

. (S)  221,879 

261,673 

39,794  L 

Total  Daily  .  1,070,494  1.122.789 

Total  Sunday  .  221,879  261,673 

GrantI  Tot.al  .  1,292,373  1,384,462 


iWoil.l  Herald  . (e) 

(World  Herald  . (S) 


OMAHA,  NEBR. 


-''lar  . (e)  1,202.077  1.086,838 

Gazette  . (ml  460.757  444.724 

La  Lressc  . (e)  1,005,178  889.606 

La  Latric  . (e)  118,597  120,905 

Herald  . (e)  183.106  199,178 

la-  Canada  . (m)  115,706  93,106 

la-  Devoir  . (e)  85.973  103,074 

1.  Illustration  . (ml  54,664  90.082 

Standard  Weekly  .  100.974  78.209 

La  Latrie  . (Si  109.716  131,274 


Total  Daily  .. 
Total  Sunday 
T.ital  Weekly- 
Grand  Total 


.  3.226,058  3,027.513 

.  109.716  131.274 

.  100.974  78.209 

.  3.4.16,748  3,236.996 

MUNCIE,  IND. 


11 5.239  G 
16.033  G 
115.572  G 
2.308  L 
16.072  L 
22.600  G 
17.101  L 
35,418  I. 

22.765  G 

21.558  I- 

198.545  G 

21.558  L 

32.765  G 
199,752  G 


Journal  Traiiscriiit  . . .  (d) 

Star  . (el 

Ji  urnal  Transcript  ...  (S I 
Star  . (S) 


1939  Gainurl.  | 


OreKonian  . (ml  665,683  656. 5fd 

Jourmal  . (e)  919,472  823.572 

•'(JreKonian  . (S)  332,564  448.051 

t Journal  . (S)  17^94  W.423 

Total  Daily  .  1,585,155  1,480,133 

Total  .Sunday  .  504,658  641.474 

Grand  Total  .  2.089.813  2,121, (.07 

PROVIDENCE.  R.  I. 

Iliilletin  . (e)  1.282,392  1,261.792 

Journal  . (m)  401,429  405,755 

Journal  . (S)  219,483  280,297 

Total  Daily  .  1,683.821  1,667,547 

Total  .Sunday  .  219,483  280.297 

Grand  Total  .  1.903.304  1.947.844 

READING,  PA. 


152741  If** 
tiOili  I '! 
44,;4l  (■  - 


Total  Daily  .  714,983  660.122  54,i(6i 

Total  Sunday  .  36,841  37,674  njj 

C.rand  Total  .  751,824  697.796  54.''2! 

SKagle  X-  Times  (ni)  sold  in  combin.ation.  l.iiiaKe  fjr 
edition  (Kagle  (el)  only  is  given. 

RICHMOND,  VA. 


NeAs  I.eader  ... 

. (e) 

1,006,466 

971.702 

Times  Dis|>atch  . 

....  (m) 

.585,449 

551, .162 

34.(18: 

Times  Dispatch 

. (S) 

265,607 

304.468 

38461 : 

Total  Daily  .. 

1,591,915 

1.523.064 

68.8': 

T«»tal  Sunday 

265,607 

304.468 

.3846; 

Cirand  Tulal  , 

1.857.522 

1.827,532 

«.» 

ROANOKE,  VA. 

'l  imes  . 

. (m) 

286,012 

2(4.427 

51.!-- 

World-News  ... 

. (el 

509.190 

489,175 

20.11” 

Times  . 

. (S) 

189.092 

233.558 

44.»e 

TiXal  Daily  .. 

795.202 

723.602 

na 

Total  .Sunday 

189.092 

233.558 

44.k4.] 

Grand  Total  . 

984.294 

957.160 

2:.m 

ROCHESTER.  N. 

Y. 

Democrat  &  Chronicle,  (m) 

824.400 

848.250 

2;  s! 

Times  Cinion  . . . 

. (e) 

1.105,531 

1.025.941 

Democrat  &  Chronicle.  (S) 

374,266 

457.797 

83.53: 

Total  Dailv  .. 

1,929,931 

1,874.191 

55,:4 

Total  .Sunday 

374.266 

457.797 

83i>- 

tiran.l  Total  . 

2.304,197 

2.331.988 

ROCKFORD,  ILL. 

KuRister' Republic 

....(e) 

726.172 

644.260 

8i.9i: 

.Star  . 

566.992 

483,210 

83.78’ 

Star  . 

. (S) 

130,707 

14.3,159 

12.4‘; 

Total  Daily  . 

1.293.164 

1.127,470 

165.69) 

Total  Sunday 

1.10.707 

143.159 

12.45’ 

(iran<l  Total 

1.423.871 

1.270,629 

1532). 

SACRAMENTO.  CALIF. 

1  ’nion  . . 

318.842 

262,673 

56.lt) 

Dee  . 

. (e) 

917.243 

818,683 

98.56 

Union  . 

. (S) 

118.828 

133,929 

15.101 

Ttital  Daily  , 

1.236.085 

1.081.356 

154,7.’) 

Total  Sunday 

118.828 

1.33.929 

IS.IOI 

Gratid  Total 

1.354.913 

1,215.285 

139.*.’" 

Globe-Democrat  . (m) 

Lost-Dispatch  . (e) 

.Star-Times  . (e) 

tGlolie-Democrat  ....(S) 
Lost-Disjiatch  . (S) 


ST.  LOUIS,  MO. 

.  .(m)  597.109 

..(e)  970  233 

...(e)  684.555 

..(S)  286.281 

..(S)  417,318 


Total  Daily  .. 
Tot.al  .Sunday 
(irand  Total 


.  2.251.897  2.188.636 

.  703.599  844.953 

.  2.955.496  3.033.589 

ST.  PAUL,  MINN. 


Tot.al  Daily  .  761.994  688.167  73,827  G 

Total  Sumlay  .  283,317  309,057  25,740  L 

Grand  Total  .  1,045,311  997.224  48,087  G 

jWorld  Herald  sold  in  coml)in.ation.  Litnage  of  one  editioti 
(e)  only  is  shown. 

PEORIA,  ILL. 

lournal  Traiiscriiit  . . .  (d)  889,720  803,032  86,688  G 

Star  . (el  676,423  597.997  78,426  G 

|i  urnal  Transcript  ...  (S)  171,809  234,525  62,716  L 

Star  . (S)  130,204  157,358  27,154  L 


Linneer  Lress  . (m)  690.363  72(i.871 

Dispatch  . (e)  826.638  855.005 

Lioneer  Lress  . (S)  208,675  279.0.13 

Tot.al  Daily  .  1.517.001  1.581.876 

Total  Sunday  .  208.675  279.0.13 

Grand  Total  .  1.725.676  1.860.909 

SAN  ANTONIO.  TEXAS 

Light  . (el  572.664  509.612 


Eight  . 

. (el 

572.664 

Kxpress  . 

412.403 

News  . 

. (e) 

810.429 

•Eight  . 

. (S) 

308.472 

Express  . 

. (S) 

286.989 

Total  Daily  .  1.566,143  1. 401.029 

Total  Sunday  .  302,01,1  .191.88.1 

Grand  Tot.al  .  1,868.156  1.792,912 

PHILADELPHIA,  PA. 


Total  Daily  .. 
Total  Sunday 
(irand  Total 


Danner  . (e) 

Tennessean  . (ml 

Times  . (e) 

"Tennessean  . (S) 

Times  . (S) 


.  897.897  889.540 

.  99,716  129.832 

.  997.61.1  1.019.372 

NASHVILLE,  TENN. 


I'veninp 

Dnlletin. . . . . 

(e) 

1,314,422 

liKiuirer 

(m) 

961.061 

News  .  . 

(e) 

339,752 

Kveiiinp 

I’lthlic  Ledger 

<e) 

908.414 

Record 

(ml 

659.541 

It  quircr 

(SI 

538,733 

*9  Record 

(S) 

325.320 

Total 

Daily  . 

4,183.190 

Total 

.Sunday  . . . . 

864,053 

Grand 

1  otal  . 

5,047,243 

165,114G 
89.870  L 
75,244  G 

94.361  G 
35.574  G 
56,9.18  G 
7.150  G 
120,219  G 
204.844  L 
89,852  L 

314,242  G 
294,696  L 
19,546  G 


Tot.al  Daily  .  1.795.496  1.573..198 

Total  Sunday  .  595.461  677.064 

Grand  Total  .  2.390.957  2.250.462 

SAN  DIEGO,  CALIF. 

Union  . (m)  627,821  467.6.16 

•I  Siin  . (e)  .  .' _  464.071 

Tribnue-Sun  . (c)  90.1.289  744.2.10 

Union  . (S)  .108..14.1  306.157 

5  Sun  . (S)  .  90.086 


PHOENIX,  ARIZ. 


Republic  . 

501,750 

(ipzette  . 

. (e) 

607,118 

Kepuhlic  . 

. (S) 

145,127 

Total  Daily  .  1,147,885  1.200,475 

1  otal  .Sunday  .  246.663  360,288 

’■rand  Total  .  1.394.548  1,560,763 

NEWARK,  N.  J. 

Star-Ledger  . (m)  572,027  219,313 

. (e)  1,582.860  1,.168.852 

Ca”  . . (S)  290.372  260.174 

.Star-Ledger  . (S)  111,077  114,777 


52.590  L 
11.1,625  L 
166.215  L 

352,714  G 
214.008  (i 
30.198  G 
3,700  L 


Total  Daily  .  1,108,868  1,011,858 

Total  Sunday  .  145,127  173.874 

Gr.and  Total  .  1,253,995  1,185,732 

PITTSBURGH,  PA. 


Total  Daily  .  1.531,110  1.675.937 

Total  Sunday  .  308,343  396.243 

Grand  Total  .  1.839.453  2,072  180 

5Sun  discontinued  publication  Nov.  25,  1939. 

SAN  FRANCISCO,  CALIF. 

'hronicle  . (m)  486.001  497.833 

examiner  . (m)  811.293  767.502 

'all-Bulletin  . (e)  597.834  618,660 

Cews  . (e)  618,067  633.097 

Chronicle  . (Si  266.879  273..382 

Examiner  . (S)  420.731  514,402 


Chronicle  . 

. (m) 

486.0(11 

Examiner  . 

. (m) 

811.293 

Call  Bulletin  ... 

. (e) 

.597.834 

News  . 

618,067 

tChronicle  . 

. (Si 

266.879 

‘Examiner  . 

. (S) 

420.731 

•Sun-Telegraph  . (e) 

Lost-Gazette  . (m) 

Lress  . (e) 

•Sun-Telegraph  . (.S) 

tLress  . (S) 


858,402  828.738 

655,444  600,724 

1,258,754  1,196,529 
334,274  417,992 

387,819  469,959 


Tota  Daily  .  2,154,887  1,588,165  566,722  G 

lotal  .Sunday  .  401,449  374.951  26.498  G 

(.rand  Total  .  2,556.3.36  1.963,116  593,220  G 


Total  Daily  .  2,772,600  2,625,991 

Total  Sunday  .  722,093  887,951 

Grand  Total  .  3,494,693  3,513,942 


29,664  G 
54,720  G 
62,225  G 
83.718  L 
82,140  L 

146,609  G 
165,858  L 
19,249  L 


Total  Daily  .  2,513,195  2,517.092 

Total  Sunday  .  687.610  787.784 

Grand  Tot.al  .  3.200.805  3.304.876 

SCHENECTADY.  N.  Y. 

G.izette  . (ml  735.719  772.421 

I'nion  Star  . (e)  739.383  752,355 

Total  Daily  .  1,475,102  1,524.776 

Total  Sunday  .  .  . 

Grand  Total  . 1,475,102  1.524,776 

(Continued  on  Page  39) 
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October  Newspaper  Linage  for  Principal  Cities 

(.V<v  linage  charts  on  Page  12) 


(1 

imtinm'il 

/rom 

38) 

SCRANTON,  PA 

1940 

1939  G 

ail)  or  Lob» 

. . .  (m) 

638.422 

619,583 

18.839  G 

....(e) 

866,223 

876,559 

10.336  1. 

t^ranlDniuii  .... 

....(Si 

178,471 

282,224 

103,753  L 

1,504,645 

1.496,142 

8,503  G 

Total  Sunday  . 

178,471 

282,224 

103,753  L 

liraml  Total  . . 

1. <>83, 116 

1,778.366 

95,250  L 

SEATTLE,  WASH. 

ffctliiiclligfucrr 

. . .  (m) 

547,364 

451,438 

95,926  G 

. . . .  (e) 

285,333 

392,193 

106,860  1. 

. ... (el 

903,374 

835,514 

(>7,860  G 

•M-Inlcll'gfucft- 

...(S) 

301,7.50 

366,357 

64,607  L 

Times  . 

....(Si 

288.698 

259,748 

28.950  G 

Total  Daily  . . . 

1.736,li71 

1.679,145 

56.926  1  i 

Total  Siintlav 

590.448 

626,105 

35,657  L 

<irao<l  1  ot.al  . . 

2.326,519 

2,305.250 

21.269  G 

SOUTH 

BEND,  IND. 

....(ei 

834,.523 

711,409 

123,114  G 

inhunt  . 

....(Si 

118,258 

135,657 

17,399  L 

liniiHl  Total  . . 

952,781 

847.066 

105.715  G 

SPOKANE,  WASH. 

vlomau-Ri  V 

. .  (mi 

368.737 

.343,495 

25.242  G 

ironicle  . . 

. (r) 

648,319 

575.382 

72,937  (1 

'pDkt*’»niaii*Kfvie\%  ..(.St 

221.226 

290.287 

69,061  L 

Total  Daily  . . . 

1.1  II  7.056 

918,877 

98,179  G 

Total  Sunday 

221.226 

290,287 

09,061  L 

idaiid  Total  .. 

1.238,282 

1.209,164 

29,118  G 

SYRACUSE.  N. 

Y. 

Hcral'l  Journal  . 

. (e) 

972.826 

959,350 

13.476  G 

Post-.Sianilard 

....  (m  > 

54<l.920 

538,444 

2,476  G 

lltralU  .XnuTicaii. . . .  (.Si 

211,014 

224,867 

13,853  L 

Fiat-Standard  . .  , 

. (Si 

125.722 

143,535 

17,813  L 

T.aal  U.dlv  ... 

1.513,746 

1,497,794 

15,952  G 

Total  Sunday 

336,736 

368,402 

31.666  L 

Orand  T(8al  . . 

1.850.482 

1.866,196 

15.714  L 

TACOMA.  WASH. 

Tribune  .  . 

5,34,780 

489.263 

45.517  G 

limes  . 

. (ei 

447,816 

396,046 

51,770  G 

Vws- 1  ribuiie  . , 

. (S) 

16.3.283 

19.3,521 

30.238  L 

Toul  Dailv  .. 

982,596 

.S85.309 

97,287  G 

lutal  .StitHlav 

163.28.3 

193,521 

30.238  L 

(Iraiiil  1  otal 

1.145.879 

1.078.830 

67.049  G 

TOLEDO,  OHIO 

Timrs . 

166,806 

149,704 

17,102(1 

IHailf . 

1.090,455 

1.007.859 

82.596  G 

T’lnc^  . 

. (Si 

275,402 

353.559 

78,157  L 

T'ltal  Dailv  .. 

1.257,261 

1.157.563 

09,698  G 

TiXal  Sunday 

402 

353.559 

78.157  L 

•  ■rand  lol.d  . 

'  '.t.63 

1.511.122 

21.541  G 

TORONTO,  CANADA 

_«oIk;  \  .Mail  . . 

464.132 

469,442 

5,310  I- 

tflcKram  . 

..  ..(e) 

1,075,131 

1,004,849 

70,282  G 

. (ei 

1.174,293 

1.045.780 

128,513  G 

'tar  . 

.(we.kly) 

•85,421 

87.481 

2.060  L 

•Irand  Total  . 

2,798.977 

2,607,552 

191.425  G 

TRENTON,  N.  J. 


1940 

1939  ( 

iaii)  or  Loss 

KveuiliK  Titucs  . 

798,550 

752,255 

46,295  G 

Times. \»lvertiser 

....(S) 

98,893 

93.957 

4,936  G 

Total  Daily  .. 

798.550 

752,255 

46.295  G 

*1  i>tal  .Sunday 

98,893 

93.957 

4.936  G 

<  Irainl  Total  . 

897.443 

846,212 

51.231  G 

rimes  (e)  and 

State  tiazette  (m»  Mild 

in  Combination. 

TROY.  N.  Y. 

Ktt.inl  . . .  699,442  b8u.44i)  19.U02  G 


Rcviiril  (m)  soici  in  combination  with  Tiraes-Kecord  (e). 


l.iiutKe  i 

f  one  edition  (Record  (m))  only  is  ijiven. 

TULSA.  OKLA. 

Tribune 

. (e) 

526,852 

494,265 

32,587  G 

World 

521,215 

484,102 

37,113  G 

Trilnilie 

. (S) 

111.818 

196,655 

84,837  L 

World  . 

. (S) 

158,851 

231,907 

73,066  L 

Total 

Daily  . 

1.048,067 

978,367 

69,700  G 

1  otal 

.Sunday 

270,669 

428.562 

157,893  L 

<  irand 

Tot.al 

1.318,736 

1,406,929 

88,193  L 

WASHINGTON,  D 

C. 

Tiiiie-  Jl 

Lial.l  . 

. (d) 

997,850 

903,638 

94,212  G 

News  . 

. (e) 

678,311 

572,916 

105,395  G 

I’osI  .  . 

758,267 

701,344 

56,923  G 

Star 

. (e) 

1.769,313 

1,698,396 

70,917  G 

■  rimes  Ht-rald 

. (S) 

365,654 

528,634 

162,980  L 

Lost  .. 

. (S) 

282,595 

367,070 

84,475  L 

v.Siar  . 

. (S) 

489,335 

635,038 

145.703  L 

Total 

Daily  . 

4,203,741 

3.876,294 

327,447  G 

Total 

Sunday 

1.137,584 

1,530,742 

393,158  L 

( iratn 

Total 

5,341.325 

5,407,036 

65.711  L 

WESTCHESTER  COUNTY  (N.  Y.)  MACY  GROUP 


Mamaroneck  Times.. 

.(e) 

224,808 

197.271 

27,537  G 

Mt.  \  eriion  Arinis.. 

.(e) 

542.940 

517.268 

25.672  G 

New  Kochelle 

Standard  Star  _ _ 

.  (el 

50L.343 

533,850 

32.507  L 

Ossiiiitig  Citizen 

Kegister  . 

.(t) 

240,624 

224,973 

15,651  G 

I'ort  (  hester  Iteni... 

.(e) 

417,566 

338.020 

79,546  G 

Tarrytowii  News  .... 

.  (e) 

253.6(,4 

240.425 

13.239  G 

5  onkers  Herald 

Statesman  . 

.  (e) 

458,044 

430,751 

27.293  G 

White  Plains  Dispatch 

.(e) 

644.671 

526.142 

118.529  G 

IVekskill  St.ar  . 

285.138 

283,384 

1,754  G 

I'otal  Daily  . 

3,568.798 

3.292.084 

276.714  G 

Total  Sundav  .... 

1  Irand  Tot.il  . 

3,5<)8,798 

3.292.084 

276,714  G 

WICHITA.  KANS. 

Iteaeiin  . 

-(e) 

523.563 

513.021 

10,542  G 

Eagle  . 

,  (ni ) 

368,875 

333.885 

34.990  G 

Eagle  . 

.(e) 

505.623 

461.735 

43.888  G 

Ueactin  . 

.(Si 

224,197 

234,594 

10,397  L 

Eagle  . 

.(S) 

189.412 

199,416 

10.004  1. 

Ti»tal  Daily  . 

1.398.061 

1.308.641 

89,420  G 

1  otal  Sundav  . . . . 

413,609 

434.010 

20,401  I, 

(•rand  Total  . 

1.811.670 

1,742.651 

(,9.019  G 

WINSTON-SALEM. 

N.  C. 

J  Win  L’itv  Sentinel., 

..(e) 

424,489 

419,455 

5,034  G 

Journal  . 

.  (m) 

336.806 

358.940 

22,134  L 

Ji.tirnal  \  .Sentinel.. 

.(S) 

118,585 

151.755 

33,170  L 

Tol.a!  Dailv  . 

761,295 

778.395 

17,100  1. 

Total  Sundav  . . .  , 

118,585 

151,755 

33,170  L 

(irand  rntal  . 

879,880 

930.150 

50.270  L 

WORCESTER,  MASS. 


1940  1939  Gain  or  Loss 

1  clcgram  . (mt  043,458  640,270  3,188  G 

< iazctte  &  I'ost . (c)  771,892  725,496  46,396  G 

Telegram  . (.Si  193,786  235,529  41.743  L 

Total  Gaily  .  1,415,350  1,365,766  49,584  G 

Total  Sunday  .  193,786  235,529  41,743  L 

Grand  Total  .  1,609.136  1,601.295  7.841  G 


YOUNGSTOWN,  OHIO 

\  indicator  Telegram. .  (e)  960,102  899,159  b0,943  G 

\  indicator  Telegram ..( S )  209,542  227,069  17,527  L 

tirand  Total  .  1.169.644  1,126,228  43,416  G 


Figures  Supplied  by  Publishers 


BRONX,  N.  Y. 

Ilonu  Nevks  . (cl  244,082  239.105  4.977  G 

Mt>me  Xews  . (Si  88,846  103,329  14,583  L 

Grand  Total  .  332.928  342,434  9,506  1. 

KANSAS  CITY,  KAN. 

Kansan  . (e)  280,105  288,225  8,120  L 

Kansan  . (Si  96,852  119,070  12,218  L 

Grand  Total  .  376,957  407,295  20,338  L 


MEMORANDUM  OF  ADVERTISING  IN  AMERICAN 
WEEKLY.  COMIC  WEEKLY  and  "THIS  WEEK" 
OCTOBER.  1940 

•••.\.V1KK1C.\N  WKEKLY”  Linage  totals  41.07l.  lines,  and 
-COMIC  WEEKLY"  Linage  20.258  lines  is  included  in  .Sui  - 
dav  figures  of  the  following  papers:  Alliaiiy  limes  I  nion. 
Atlanta  Journal,  Baltimore  .\mericati,  Boston  Advertiser, 
Chicago  1  ler.ald-American,  Detroit  Times.  Milaankee  .Sentinel. 
.New  York  Journal-.American.  Pittsliiirgh  Sun  '|■elegra^)ll.  San 
.\ntonio  Light,  .Syracuse  Herald  -  .\inericaii.  Washington 
Times-llerald. 

*‘‘.\.MER1CA.\  WKEKLY”  Linage  43,913  lines  in  the 
Los  Angeles  Examiner,  .San  Francisco  Kx.iniiner.  Seattle 
i’o't  Tiitelligencer;  also  “CO.MIC  WKI'.KL)”  Linage.  2U.2y8 
liiif  •». 

•*  '.\.\IEK1C.\N  WEKKl.C  ’  Linage  totals  41,076  lines  in 
the  ItulTalo  Courier  Express.  Cleveland  Plain  Dealer,  Houston 
Post.  .Minneapolis  Star-Journal,  Nashville  Tennessean,  and 
43.913  lines  in  the  Portland  Oregonian. 

t"THI.S  WEEK”  Linage  36.277  lines  is  included  in  the 
Sunday  figures  of  the  following  papers;  Atlanta  Constitution, 
liallimore  Sun,  Birmingham  -News  &  Age  Herald,  Boston 
Herald,  Chicago  Daily  News  (Eve. I,  Cincinnati  Emiuirer, 
Cleveland  Plain  Dealer,  Dallas  News,  Detroit  News.  Indian- 
aiiolis  Star,  Memphis  Commerci.al  -Appeal,  Milwaukee  Jour¬ 
nal.  .Minneapolis  Tribune,  New  Orleans  Item  Tribune,  New 
York  lleralil  Tribune,  Omaha  World- Her.ild,  Philadelphia 
Record,  Pittsburgh  Press,  St.  Louis  Globe-Democrat,  Wash¬ 
ington  Star;  and  40.562  lines  in  the  Sunday  figures  of  the 
following:  Los  .\ngeles  Times.  Portland  Journal,  San  Fran¬ 
cisco  Chronicle,  Seattle  Times,  Spokane  Spokesm.an  Review. 


Says  Free  Press 
Not  Involved 
In  Election 

Syracuse,  N.  Y.,  Nov.  8 — Heroeri 
^ar,  editor  of  the  Louisville  (Ky.) 
^^r^er- Journal,  columnist  and  au- 
told  1,000  delegates  to  the  third 
Empire  State  School  Press  As- 
jociation  convention  here  today  that 
®ilure  of  a  majority  of  the  country’s 
wwspapers  to  support  President 
noosevelt’s  three  election  bids  had 
nothing  to  do  with  the  freedom  of 
the  press. 

^swering  Secretary  of  Interior 
tekes,  contention  that  this  failure 
on  the  part  of  journalism  meant  that 
the  country  did  not  have  a  “truly  free 
I’*'®ss.  ’  the  editor  asserted  that  the 
Pfess  Was  physically  free  in  America 
■nsofar  as  governmental  control  and 
the  pressure  of  outside  groups  wei-e 
concerned. 

Not  Morally  Free 

Agar  denied,  however,  that  the 
press  was  morally  free  “any  more 
than  we  as  individuals  are  morally 
free.” 

We,  too,”  the  speaker  declared,  “are 
rewards,  selfish,  timid  and  easily  over- 
reme  and  persuaded  to  say  publicly 
'*'^t  we  do  not  believe. 

The  real  trouble  with  the  press  is 
is  run  by  human  beings.” 

^e  author  of  the  (xilurnn  “Time 
ond  Tide”  argued  that  if  he  under¬ 
stood  Secretary  Ickes  correctly,  “I  do 


not  think  he  has  a  strong  fx)int.”  He 
continued; 

“There  is  a  lot  to  .say  against  the 
press  but  the  fact  that  it  is  against 
an  individual  does  not  prove  it  is 
not  free. 

“That  has  nothing  to  do  with  the 
case.  The  press  may  be  selfish, 
stupid,  cowardly,  which  I  think  it  is, 
but  that  doesn’t  say  it  isn’t  free.  I 
think  Secretary  Ickes  has  made  a 
mistake.” 

The  Louisville  editor  expressed  the 
opinion  that  the  press  is  imprisoned 
“simply  by  the  size  of  its  financial  en¬ 
terprise.”  In  the  old  days,  newspa¬ 
pers  were  courageous  and  exciting 
because  the  investment  was  small. 
Today,  with  investments  in  the  mil¬ 
lions.  newspapers  are  timid  and  cau¬ 
tious. 

In  a  majority  of  cases.  Dr.  Agar 
went  on,  publishere  are  not  free  be¬ 
cause  the  newspapers  they  publi.sh 
are  not  owned  by  themselves  alone. 

The  speaker  said  that  American 
journalism  was  “losing  its  influence,” 
that  a  large  amount  of  people  feel 
nat  the  press  is  “cowardly.”  He  at¬ 
tributed  this  trend  to  the  point  that 
because  in  enjoying  that  which  no 
other  private  enterprise  enjoys,  a 
guaranteed  freedom,  the  press  is  fail¬ 
ing  to  make  adequate  return  to  the 
public. 

Adult  Education 

In  exchange  for  this  privilege,  the 
press  should  help  the  public  carry  on 
an  adult  education  campaign,  should 
make  plain  what  is  happening  in  a 
community  and  make  plain  the  ideal 


for  which  the  community  stands,  he 
said. 

“Without  the  slightest  hesitation,  I 
say  that  the  newspapers  are  extremely 
reluctant  to  tell  what  is  happening 
around  them,”  Dr.  Agar  charged.  “We 
don’t  like  to  know  the  disturbing 
things  in  the  world  around  us.  Our 
citizens  are  blinding  their  eyes  to 
them  and  the  American  press  is  help¬ 
ing  them.  .  .  . 

“The  press  is  unfree  because  it  is 
unfree  from  the  inside,  becau.se  it  is 
not  giving  the  American  people  the 
facts  they  don’t  want  to  see.  I  don’t 
believe  for  one  moment  that  if  the 
press  did  that  it  would  be  unprofit¬ 
able. 

“When  we  urge  the  freedom  of  the 
press  we  do  not  urge  something  that 
is  commercially  or  economically  im¬ 
possible.” 

■ 

SALTZMAN  ELECTED 

Harry  Saltzman,  of  the  Philadelphia 
Inquirer,  was  elected  president  of  the 
Press  Photographers  Association  of 
Philadelphia  Nov.  12.  Norman 
Mevius.  Philadelphia  Evening  Public 
Ledger,  who  retired  as  president  after 
four  years  of  service,  was  presented 
a  wrist  watch.  Other  officers  elected 
were: 

George  Shivers.  Record,  vice-presi¬ 
dent:  Jules  Shick.  Associated  Press, 
secretary;  Harry  Raynore,  Times- 
Wide  World  Photos,  assistant  secre¬ 
tary;  Samuel  Myers,  Times-Wide 
World,  treasurer;  and  Jack  Snyder, 
Record,  sergeant-at-arms. 


Graham  Sanford 
Retires  As 
Reno  Editor 

Graham  Sanford  has  retired  after 
25  years  as  editor  of  the  Reno  (Nev.) 
Evening  Gazette.  Turning  from  his 
roll  top  desk  worn  with  service  of 
the  years,  he  concluded  Saturday  a 
newspaper  career  which  began  when 
he  was  an  Indian  boy  of  16  just  out  of 
.school. 

A  resident  of  Reno  since  1904,  he 
was  a  part  owner  of  the  Gazette  from 
1915  until  a  year  ago.  At  that  time 
the  Gazette  and  the  Nevada  State 
Journal  of  Reno  were  acquired  by 
Merritt  C.  Speidel  and  associates. 

On  his  first  arrival  in  Reno.  Mr. 
Sanford  was  a  reporter  for  the  Jour¬ 
nal.  After  a  few  weeks  he  shifted  to 
the  Gazette,  and  became  city  editor. 
Then  he  took  over  management  of  the 
Reno  Printing  Company,  which  he 
.:old  (to  the  late  William  S.  Lunsford) 
in  1915. 

Returning  to  the  Gazette  as  a  part 
owner  and  editor,  he  later  was  joined 
in  the  management  by  his  brother 
Leigh  Sanford,  who  went  to  Reno 
from  Fort  Morgan,  Colo.,  to  become 
business  manager.  A  third  brother, 
George  Sanford,  a  Carson,  Nev.,  at¬ 
torney,  also  was  associated  in  the 
ownership  until  the  sale  last  year. 

No  successor  to  Mr.  Sanford  will  be 
appointed,  the  Gazete  advised. 


j&SYSTEM 


CLINE  ELEC.  MFC.  CO 


igo:  211  Weit  Wackar  Dm*' 
York:  220  East •42nd  Stre»' 
•roncijco:  Ist  Not  I  Bonk  BM? 


Former  Missouri 
Newsmen  to  Form 
"Alumni  Club" 


tion  operation  and  a  fight  to  maintan 
a  principle  in  which  every  metropoli. 
tan  newspaper  in  the  country  is  jj. 
terested,”  it  added. 

Mr.  Chandler’s  letter  to  advertis*:; 
called  the  ABC  report  omission  ‘j 
most  amazing  situation.”  The  copy  o( 
the  appeal  was  enclosed  because 
‘'many  using  newsptaper  advertisiM 
want  to  know  what  occasioned^ 
curtailment — and  its  significance." 

■ 

Newspaper  Aids 
In  Rescuing  Trio 

WmoNA,  Minn.,  Nov.  12— How  a 


Scores  of  Former,  Present 
Journalists  to  Honor  Mexico 
Ledger  and  White  Family 

Mexico,  Mo.,  Nov.  11 — Scores  of  men 
and  women  from  throughout  the  UB., 
all  former  staff  members  of  the  Mexico 
Daily  Ledger,  will  gather  here  Friday, 


proved  conclusively  that  virtue  period  in  the  last  reports, 
its  way  in  the  newspaper  field  The  ABC  board’s  resolution  c 

- 1  by  publishing  newspapers  which  gave  eludes:  ‘‘The  board  having  heard 

R.  M.  White,  II  Mitchell  White  fair  and  impartial  treatment  of  the  statements  of  the  parties  and  of 
XT  oo  *  t  ^  mrwef  news,  Elmer  Davis,  news  commenta-  managing  director  and  being  fi 

Nov.  22.  to  fonn  one  of  the  most  ^or  for  the  Columbia  Broadcasting  advised  in  the  premises  finds:  1 
miusual  organiMtio^  m  nev^^r  System,  said  here  today  in  an  address  the  actions  of  the  managing  dire 
cmcles-the  L^ger  Clul^d  dedicating  the  Adolph  S.  Ochs  Mem-  m  and  about  the  outside  investiga 

pay  tribute  to  the  Wlute  fa^y,  which  ^rial  Observatory  and  Museum  on  of  the  circulation  of  the  Los  Ang 
for  64  years  has  published  the  news-  Lookout  Mountain.  Examiner,  which  said  investiga 

pa^r.  j)j.  Guerry,  vice-chancellor  of  was  start^  on  or  about  Dec.  11.  1 

Back  m  187b,  u  n  ♦  University  of  the  South,  presided  and  the  action  of  the  managing 

^:dger  was  founded  by  John  Brent  dedication  exercises  held  on  rector  in  and  about  refusing  or  f 

^  illiam^  it  was  puremasM  ®  the  terrace  of  the  new  two-story  stone  ing  t  ilease  an  audit  of  the  circi 
wwkly  by  the  late  Col.  R.  ^  White,  building  which  houses  the  observe-  tion  oi  the  Los  Angeles  Examiner 
who  added  the  d^y.  Col.  White  re-  ^j.y  museum  in  Point  Park.  the  six  months’  period  ending  S 

£  Arthur  Hays  Sulzburger,  son-in-  30,  1939,  be  and  they  are  hereby  s 
W  late  Mr.  Ochs  and  now  tained.”  It  was  signed  by  P.  L.  Th. 

pre^nt  ^tor  and  publ^er,^d  nex^  publisher  of  the  New  York  Times,  and  son,  president. 

M't  V.^11  Wil  l  ’  ^1^  Were  present.  ‘‘Excerpts  from  a  National  Ls 

Mitchell  Whites  only  son,  R.  M.  _  ^  «  i  li  j  •  u-  u 

White  n,  now  with  the  United  Press.  Davis,  a  former  staff  member  of  Relations  Board  c^e  ^  which 

.  the  New  York  Times,  declared  that  Rxammer  was  resisting  the  re- 

incMDaTor  or  mccmsm  newspapermen  of  today  are  indebted  ployment  of  certain  undesirable 

Dunng  Its  long  and  successful  ca-  Ochs  for  the  standards  he  set  culation  people,”  were  used  to  sup 

reer  in  this  city  of  over  9,000  popula-  his  newspapers.  He  described  tbe  Times  appeal,  Mr.  Carringl 

tion,  the  Ledger  has  become  recog-  the  late  publisher  as  a  pioneer  in  letter  stated,  “and  in  that  partic 
nized  as  incubator  of  many  who  have  advocating  the  policy  of  impartial  use  is  most  unfair  when  ui 
gained  later  success  not  only  in  jour-  news  reporting  and  credited  him  with  companied  by  our  answer  to 

nalism,  but  in  business  fields  as  well,  instituting  the  “letters  to  the  editor”  board  of  the  ABC.” 

Before  the  University  of  Missouri  section  through  which  modern  news-  The  audit  report  on  the  Elxam 
School  of  Journalism  was  foimded  in  papers  publish  opinions  of  their  read-  explained  that  because  certain 
1908  by  the  late  Walter  Williams,  Col.  ers  whether  favorable  or  unfavorable,  ords  were  “not  maintained  or  i 
White,  who  was  his  close  friend,  was  Mr.  Ochs’  philosophy  on  editorial  incomplete”  no  audit  was  made 
“professor”  for  many  a  youngster  with  and  news  policy,  Davis  said,  was  “you  the  period  in  question.  “The  b 
the  newspaper  urge  in  his  bones.  The  don’t  have  to  tell  the  American  peo-  advised  the  Times’  representativt 
Ledger  was  his  training  and  proving  pie  what  to  think,  but  give  them  the  the  hearing  that  the  so-called 
ground,  and  many  cub  reporters  were  essential  facts  and  they  can  make  up 
“graduated”  to  bigger  and  better  their  own  minds, 
futures.  Gov.  Prentice  Cooper,  of  Tennessee, 

Three  of  these  former  cubs  con-  delivered  the  welcome  address.  Rabbi 

ceived  the  idea  that  will  become  a  Abraham  Feinstein,  of  the  Julius  and 

reality  in  the  Ledger  Alumni  Club.  Bertha  Ochs  Memorial  Temple,  gave 

They  are  Jouett  Shouse  of  Washing-  the  invocation  and  Dr.  James  L. 

ton,  D.  C.,  who  was  president  of  the  Fowle,  pastor  of  First  Presbyterian 

American  Liberty  League,  and  third  Church  here,  the  benediction, 
assistant  secretary  of  the  treasury  in  a 

the  administration  of  President  Wood-  -  -  ,  ,  ^ 

row  Wilson;  Curtis  Mitchell,  Chicago,  D^UTiGy  ill  OhOTgG  of 
editor  of  Radio  Guide,  and  J.  Harrison  «  ,  .J  ^  1  n  J 

Brown,  Mexico,  vice-president  of  the  nOtO  QIlCl  v^OlOr  AclS 
A.  P.  Green  Fire  Brick  Company.  Chicago,  Nov.  12-Appointment  of 

Another  distinguished  alumna  is  E.  T.  R.  Murfey,  formerly  of  Rodney 
Miss  Mary  Margaret  McBride,  New  E.  Boone  Organization,  as  manager 
York,  magazine  writer  and  radio  col-  in  charge  of  Chicago  Daily  News 
umnist.  Miss  McBride  is  author  of  a  rotogravure  and  color  advertising,  was 
series  of  “home  spun”  articles  now  annotmeed  here  today  by  George  F. 
appearing  currently  in  the  Cosmo-  Hartford,  Daily  News  advertising  di- 
politan  magazine,  and  each  afternoon  rector. 

broadcasts  over  a  coast-to-coast  Co-  Mr.  Murfey  for  the  past  20  years 
lumbia  System  hookup,  a  program  for  has  represented  Hearst  newspapers  in 
the  Florida  Citrus  Fruit  Commission,  the  national  field.  He  started  news- 
As  a  feature  of  the  Ledger  re^on  on  paper  work  with  the  old  Chicago 
the  22nd,  Miss  McBride  will  move  Herald  as  automotive  advertising  rep- 
her  broadcast  to  Mexico,  and  her  pro-  resentative.  Later  he  was  placed  in 
gram  will  originate  in  this  city.  Ap-  charge  of  the  Chicago  office  of  the 
pearing  with  her  will  be  Gov.  Lloyd  New  York  Journal  In  1927,  he  was 
C.  Stark  of  Missouri,  who  has  pro-  named  midwest  advertising  manager 
claimed  November  22  “Mary  Margaret  of  the  Journal.  Two  years  later  he 
McBride  Day,”  making  Miss  McBride  joined  the  Rodney  Boone  organization 
the  first  woman  to  be  so  honored  in  in  the  Chicago  office. 
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jlells  How  He  Met 
Pxpense  Problem 
Of  "Extras" 

Ed  Keefe  Cites  Some  More 
“Successful  Failure' 

Cose  Records 

By  GEOR6E  A.  BRANDENBURG 

Hie  favorable  response  from  several 
ffculators  to  our  recent  roundup  on 
Tjccessful  failures”  (E  &  P  for  Oct. 

I  has  led  us  to  offer  a  “repeat  per- 
famance”  along  the  same  line.  This 
sue  we  are  presenting  “confessions” 
^Ed  Keefe,  Ottumwa  (la.)  Courier, 

:3o  outlines  some  failures  from  which 
a  has  profited. 

Mr.  Keefe’s  first  “case  record”  has 
!o  do  with  election  extras,  those  deal- 
ij?  with  state  primaries  and  general 
d^ons.  Radio,  he  pointed  out,  made 
dtrtion  extras  an  increasingly  difficult 
iHiture.  Here  is  how  he  solved  the 
loblem: 

Itiuei  Free  Bulletin 

"Now  no  circulation  man  likes  to  play  ball 
wk  a  losing  proposition  and  under  ordinary 
::cunistances  that  which  fails  to  pay  the  bill 
a  dropped  like  a  hot  potato  .  .  .  but  these 
atm  occupied  a  very  strange  exalted  posi- 
MB  in  the  minds  of  our  news  men  and  they 
to  exercise  their  journalistic  abilities 
. .  and  after  all  we  must  be  represented  on 
tk  streets  with  our  medium  of  disseminating 
wn 

“Proceeding  on  the  theory  that  silence 
isot  always  tact,  and  it  is  tact  that  is  golden 
-sot  silence,  I  tactfully  suggested  that  we 
rneogrsph  a  bulletin  to  be  issued  free  of 
dirge  in  lieu  of  the  traditional  extra.  This 
Japosal  was  frowned  upon  at  first,  but  finally 
•n  a  trial.  On  the  first  opportunity  we  issued 
a  8Mxl4  stencilled  bulletin  carrying  all  the 
rital  statistics’  and  distributed  about  5,000 
i  then  free  of  charge  in  the  city.  This 
:tlletin  carried  every  bit  of  important  statis- 
5tal  information  and  made  a  definite  hit 
nth  the  public.  It  enabled  us  to  reach  the 
?"Ple  at  a  much  earlier  hour  .  .  .  the  cost 
•a  negligiUe  ...  we  reached  many  more 
Wple. 

"The  use  of  this  stencilled  bulletin  has 
km  broadened  and  I  would  li){e  to  mention 
1  ‘Football  Special’  we  issue  each  Saturday 
tight  at  an  early  hour  in  this  form.  These 
tdlefins  carry  all  major  game  scores  and  are 
ii'trihnted  free  of  charge  to  some  50  different 
Jtints  in  the  business  district  and  are  highly 
•fleomed  by  the  football  fans.  Call  it  a  good 
•in  builder  or  what  you  may  ...  it  brings 
'•he  scores  to  the  fans  before  the  Sunday 
?*l>er  .  .  .  they  don’t  have  to  wait  around 
listen  to  the  radio,  and  lets  them  know 
'■hat  the  Courier  is  a  definite  service  institu- 
'w.  We  go  to  some  expense  every  Saturday 

#  get  the  scores  of  the  games  and  had  been 
a  the  habit  of  placing  them  in  the  front 
*i*dow,  only  reaching  a  handfull  of  those 
potentially  interested. 

Color  Turns  fho  TIdo 

Some  time  ago  we  designed  a  mailing 
IPece  that  was  to  occupy  an  important  posi- 
h*  in  our  series  of  mail  subscription  re- 
®*al  efforts.  Considerable  thought  was 
P*™  to  the  copy,  size  of  type,  etc.  It  was 
''  ^  personalized  with  the  name  of  the  sub- 
.  IPwr  to  be  written,  under  an  expiration  an- 
jiP^enient,  in  longhand.  VVe  had  secured 
^“dy  cut  of  large  pencilled  circle  to  en- 
**Pass  the  name  of  the  subscriber  to  draw 
attemion  immediately  to  that  point  and 
•t  Were  under  the  impresion  that  it  had  all 
■e  n«essary  qualities.  When  talking  to 

*  printer  in  the  final  stages,  we  discussed 
^  advantages  of  color,  but  when  we  saw 

proof  of  copy,  the  black  and  white  con- 
[*•*  was  exceptionally  good  and  since  a 
P'  three-crdor  job  requiring  more  im- 
Mions  can  become  quite  expensive,  we 
Pded  to  forego  any  additional  expense  and 
>t  in  black  and  white. 

letter  was  put  to  work  and  a  close 
m^d  kept  as  to  its  production  .  .  .  well  to 
whole  story  in  a  few  words,  it 
™*d  the  first  month  and  dropped  to  a  new 
fj*  point  the  second  month  .  .  .  and  then 
y  ‘he  letter  under  a  microscope  and 
'iffll*  ***  work.  We  thought  the  letter  was 
■  '  »*  good  as  any  we  had  used  and  here 

I>*>ng  outpulled  by  letters  we  thought 
^ze  inferior.  The  only  answer  could  be 
•  •  .  discarding  the  originals  in  a  dark 
reprinted  the  letter  using  a  bright 
Jw  ink  on  the  circle  around  the  subscriber’s 
®e  and  put  it  back  to  work.  It  immedi¬ 


ately  jumped  up  to  expectations  and  out- 
pulled  anything  we  had  used  .  .  .  subse¬ 
quently  we  moved  it  to  a  tougher  assignment 
and  it  clicked  again.  Here  is  an  obvious 
case  of  economy  being  used  in  the  wrong 
manner.  The  color  work  was  a  little  more 
expensive  but  its  value  outweighed  anything 
we  might  have  saved  by  tightening  the  purse 
strings.  VVe  have  learned  our  lesson  .  .  . 
experience  is  a  dear  teacher  .  .  .  but  my  how 
effective  in  driving  home  a  point.  Clothes 
may  not  make  the  man,  hut  it  certainly  does 
p.iy  to  dress  up  your  mailing  pieces. 

Cards  to  Carriers 

“One  cent  postal  cards  furnish  our  state¬ 
ments  for  outside  carriers.  We  have  used 
various  methods  for  billing  these  out-of-town 
carriers,  using  a  printed  statement,  and 
then  a  mimeographed  statement  .  .  .  with  and 
without  envelopes  and  slipped  them  in  the 
carrier’s  newspaper  bundles.  These  methods 
never  proved  satisfactory  as  the  carriers  re¬ 
ported  losing  and  not  receiving  their  state¬ 
ment.  Mailing  the  statement  to  the  carrier 
is  too  expensive  ...  it  requires  a  form 
statement,  an  envelope  and  postage. 

“Someone  is  going  to  say  that  using 
postal  cards  for  this  purpose  is  not  permis¬ 
sible  under  the  postal  laws  and  regulations, 
but  if  you  will  investigate,  you  will  find  that 
you  can  show  a  current  account  in  this  man¬ 
ner.  In  cases  of  unpaid  balances,  we  enclose 
the  card  in  a  first-class  letter  to  the  parents. 
The  card  is  addressed  to  the  carrier’s  home, 
giving  the  parents  a  chance  to  check  up  on 
the  account  and  has  definitely  helped  us  to 
keep  our  accounts  in  better  condition.  We 
also  find  it  much  easier  to  handle  in  the 
office  .  .  .  the  card  is  returned  with  the 
remittance  and  can  be  checked  without  re¬ 
ferring  to  the  ledger.” 

How  Boys  Sell  Papers 
THE  PROBLEM  of  converting  front¬ 
page  headlines  into  newspaper  sales 
by  the  comer  boy  is  something  that 
many  circulators  may  not  always  fully 
appreciate.  Apparently,  most  news¬ 
paper  boys  have  a  sense  of  humor  and 
can  often  create  public  interest  in  a 
news  story  that  may  have  a  serious 
message.  Jack  Jonas  tells  us  how  some 
of  the  comer  boys  in  Columbus,  Ohio, 
have  “hawked”  recent  big  stories. 

When  draft  numbers  were  published 
recently,  one  boy  was  hawking  his 
papers  to  the  tvine  of  “Get  your  official 
program  here.  Name  and  number  of 
each  and  every  sojer.  Can’t  tell  your 
sojers  without  a  program.” 

When  Mussolini  invaded  Albania 
last  year,  Ohio  State  University  was 
having  a  football  game  and  the 
v/eather  was  slightly  damp.  One  news¬ 
paper  boy,  selling  the  “stadium  edi¬ 
tion,”  attracted  attention  by  yelling; 
“Sit  on  Mussolini  for  two  cents.”  On 
the  front  page  was  a  picture  of  II 
Duce. 

During  the  Presidential  election 
campaigning,  a  comer  boy  opened  the 
paper  to  some  obscure  story  about 
President  Roosevelt  and  shouted: 
“Don’t  hate  our  President.  He’s  doin’ 
the  best  he  can.  Get  your  paper  here. 
Don’t  hate  our  President.” 

One  street-corner  salesman  in 
do'wntown  Columbus  has  a  standard 
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formula  which  goes  like  this:  “Oh,  it’s 
terrible.  It’s  terrible  but  it  happened. 
It  happened,  so  read  about  it — for  two 
cents.  Oh,  it’s  terrible.”  People  usually 
laugh  at  or  with  the  corner  boy,  but 
they  buy  his  papers. 


How  He  Got  His  Start 


THE  PARENTS  of  Charles  W.  Staab, 
Cincinnati  Enquirer  circulation 
manager  and  ICJ^  director,  wanted 
their  son  to  be¬ 
come  a  banker 
so  he  started  his 
business  career 
in  the  foreign 
department  of 
the  First  Na¬ 
tional  Bank  of 
Chicago.  Soon 
after  he  had 
learned  the  dif¬ 
ference  between 
a  drachma  (a 
Grecian  coin  to 

Charles  W.  Staab 

a  Hong  Kong 
dollar,  he  returned  to  school  for 
“higher  learning.” 


According  to  Charlie,  largely  by  an 
“eeny-meeny-miney-mo”  process  he 
became  a  member  of  the  accounting 
department  of  old  Chicago  Herald  & 
Examiner  in  1924.  Expecting  to  lead  an 
exciting  life  in  newspaper  work  a  la 
Ben  Hecht  and  Charlie  MacArthxjr, 
young  Staab  was  disappointed  to  find 
circulation  bookkeeping  more  irksome 
and  monotonous  than  banking.  He  was 
what  was  known  as  a  “galley  slave.” 
He  stuck  to  it,  however,  for  two  years 
and  when  an  opening  presented  itself 
to  act  as  accounting  department  rep¬ 
resentative  in  the  city  home  de¬ 
livery  department,  he  was  chosen  for 
the  job. 

Circulation  work  fascinated  him  and 
by  doubling  in  brass,  he  was  able  to 
spend  considerable  time  in  the  mail 
room  and  with  the  subscription  sales¬ 
men  in  addition  to  his  accounting  du¬ 
ties. 

Staab  attracted  the  attention  of 
John  M.  Schmid,  then  Herald  &  Ex¬ 
aminer  circulation  director,  and  he 
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was  appointed  assistant  suburban  cir¬ 
culation  manager.  In  1930,  an  oppor¬ 
tunity  came  for  him  to  go  to  the  Cin¬ 
cinnati  Enquirer  as  country  circula¬ 
tion  manager.  Six  years  ago  he  was 
named  circulation  manager. 

Carriers  "Make  Good" 

FORMER  NEWSPAPER  BOYS  of  the 

Tampa  (Fla.)  Times  now  comprise 
30%  of  the  Times  regular  personnel,  a 
recent  survey  of  that  organization  in¬ 
dicated. 

Charles  Fernandez,  former  Times 
carrier  and  now  a  reporter,  told 
about  the  36  employes  in  all  depart¬ 
ments  who  began  as  newspaper  boys 
in  a  recent  Times  article.  The  group 
includes  the  mechanical  superintend¬ 
ent,  press  room  foreman,  promotion 
manager,  proofreader,  cashier,  adver¬ 
tising  salesmen,  reporters  and  various 
members  of  the  mechanical  depart¬ 
ments. 

Ralph  Nicholson,  general  man¬ 
ager  of  the  Times,  told  the  reporter 
that  he  regretted  not  being  able  to 
qualify  for  membership  in  this  former 
carrier  group  of  the  Times,  but  added 
that  he,  too,  started  as  a  carrier  in  his 
native  state  of  Indiana. 


NEW  'NOTEBOOK'  OUT 

Placed  on  sale  recently  is  a  new 
volume  bearing  the  Chicago  Tribune 
imprint — “June  Provines’  1940  Note¬ 
book.”  It  presents  in  64  pages  a  selec¬ 
tion  of  the  best  items  of  prose  and 
poerty  which  appeared  during  the 
year  in  the  Tribime  column,  “Front 
Views  and  Profiles.”  June  I^ovines, 
Chicago  newspaper  woman  and  in 
private  life  Mrs.  Neil  Cowham,  joined 
the  Tribune  staff  as  a  columnist  in 
1933. 
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EDITOR  <5r  PUBLISHE- 


EMIL  KLAESSIG,  for  35  years  a  New  _ 
York  correspondent  for  German 
news  agencies,  died  on  Sunday  in  a 
New  York  hospital  after  a  long  illness.  ^ 
Mr.  Klaessig,  whose  home  was  in 
Wood  Ridge,  N.  J.,  was  56.  Mr.  Klaes-  , 
sig,  who  was  bom  in  the  United 
States,  succeeded  his  father,  the  late 
Emil  Klaessig,  as  American  editor  of  ' 
Wolff  Telegraph  Bureau  in  1905.  He 
remained  in  that  position,  except  for  a  j 
period  during  the  World  War  when 
the  bureau  suspended  operations  in 
this  country,  until  late  in  1933  when 
the  Wolff  agency  was  assimilated  into 
D.  N.  B.,  the  official  German  news 
agency.  Mr.  Klaessig  remained  with 
D.  N.  B.  as  a  correspondent. 

L.  W.  Perkins,  for  many  years  fore¬ 
man  of  the  Spokane  (Wash.)  Daily 
Chronicle  composing  room,  and  widely 
known  in  Pacific  Northwest  newspa¬ 
per  circles,  died  Nov.  8. 

William  C.  Call,  43,  part  owner  and 
circulation  manager  of  the  Brigham 
City  (Utah)  Box  Elder  News-Journal, 
died  Nov.  8  in  a  Salt  Lake  City  hos¬ 
pital  where  he  had  undergone  an 
operation  for  a  ruptured  appendix 
Oct.  20. 

Kenneth  McKinnon  Read,  50,  news¬ 
paperman,  died  at  his  home  in  Bloom¬ 
field,  N.  J.,  Nov.  3  after  a  long  illness. 
Mr.  Read  was  a  financial  writer  and 
had  been  associated  with  the  Newark 
(N.  J.)  Sunday  Call,  the  New  York 
Press,  New  York  Herald  Tribune  and 
Standard  Statistics.  Before  his  illness 
he  was  with  the  publicity  department 
of  General  Motors  in  connection  with 
the  New  York  World’s  Fair. 

Charles  Dillon  Morris,  73,  former 
editor  and  publisher  of  the  St.  Joseph 
(Mo.)  Gazette,  died  in  a  Chicago  hos¬ 
pital  Nov.  8.  Prior  to  his  connection 
with  the  St.  Joseph  paper,  he  pub¬ 
lished  newspapers  in  Maryville  and 
Trenton,  Mo. 

Victor  Mitchell,  73,  former  head 
of  the  University  of  Detroit  Journal¬ 
ism  department  and  a  veteran  of 
newspaper  work  in  three  countries, 
died  Nov.  8  of  injuries  suffered  when 
he  was  struck  by  a  school  bus.  For  a 
time  he  was  a  staff  member  of  the 
Detroit  News.  At  one  time  he  was 
associate  editor  of  the  Dearborn  Inde¬ 
pendent.  former  Ford  monthly. 

Harry  Ervin,  66,  for  45  years  in 
newspaper  work  in  St.  John.  N.  B.,  as 
a  police,  shipping  and  sports  reporter 
and  city  editor,  serving  on  the  Star, 
Sun.  Standard,  Telegraph  -  Journal, 
died  recently  after  a  five  weeks’  ill¬ 
ness. 

WiLUAM  J.  Quirk.  Boston  (Mass.) 
Globe  composing  room  foreman  for 
the  past  five  years,  died  Oct.  24  at 
the  Melrose,  Mass.,  hospital  follow¬ 
ing  an  operation. 

Harry  Lincoln  Thatcher,  76,  died 
at  his  home  in  Easton,  Pa.,  Nov.  2. 
He  was  associated  with  the  Easton 
Express  from  1890  to  1926,  rising  from 
a  reporter  to  city  editor. 

Dr.  George  W.  Fuller,  news  editor 
of  the  Bangor  (Me.)  Daily  News  from 
1896  to  1898.  died  at  Spokane,  Wash., 
recently. 

Roland  O.  Duff,  59,  Southern  news¬ 
paperman,  died  recently  at  the  Vet¬ 
erans  hospital  in  Atlanta  after  a  short 
illness.  He  was  formerly  superinten¬ 
dent  of  the  Miami  Herald,  and  a  sales¬ 
man  for  the  Mergenthaler  Linotype 
Company.  At  the  time  of  his  death, 
he  was  editor  of  the  Redlands  District 
News.  Homestead,  Fla. 

John  E.  Beckwith,  62,  for  40  years 
a  cartoonist  on  the  Lynn  (Mass.) 
Daily  Evening  Item,  died  of  a  heart 
attack  at  Madison,  N.  H.,  Nov.  11. 


Canadion-U.  S. 

Reading  Habits  Alike 

Montreal,  Nov.  13 — William  A. 
Thompson,  director  of  the  Bureau  of 
Advertising,  ANPA,  said  today  that 
the  Continuing  Study  of  Newspaper 
Reading  showed  that  the  reading 
habits  in  Canada  and  the  United 
States  were  almost  identical. 

In  an  address  to  members  of  the 
Advertising  and  Sales  Executives 
Club  of  Montreal,  he  said  an  analy¬ 
sis  of  the  reading  of  war  stories  in 
Canada,  compared  with  a  like  an¬ 
alysis  in  the  United  States,  showed 
r.early  identical  interest. 

NEW  SOAP ’campaign 

SweetHeart  Soap  will  soon  release 
a  newspaper  campaign  designed  to 
guide  mothers  in  the  choice  of  the 
soap  for  their  babies.  The  first  six 
ads,  all  450  lines,  use  photographs  of 
the  nation’s  most  beautiful  baby 
models.  Other  current  promotion  for 
SweetHeart  Soap  includes  the  exten¬ 
sive  use  of  radio.  Advertising  for 
the  Manhattan  Soap  Company,  mak¬ 
ers  of  SweetHeart  Soap,  is  handled 
by  the  Franklin  Brack  Agency,  Radio 
City,  New  York. 

CHILDREN'S  PARTY 

The  Birmingham  News- Age -Herald 
will  hold  its  12th  annual  Happiness 
Party  Nov.  22.  On  this  date  all  chil¬ 
dren  bringing  toys,  old  or  new,  are 
admitted  free  of  charge  at  the  Ala¬ 
bama  Theatre.  The  toys  are  then  gath¬ 
ered  up  and  distributed  to  the  poor. 

CLASSIFIED 

RATES 

"SITUATIONS  WANTED" 

(Cash  with  Order) 

I  time  —  .50  per  line 
4  times  —  .40  per  line 

"HELP  WANTED" 

(Cash  with  Order) 

1  time  —  .90  per  line 

2  times  —  .80  per  line 
4  times  —  .70  per  line 

OTHER  CLASSIFICATIONS 

(Cash  with  Order) 

I  time  —  .90  per  line 
4  times  —  .70  per  line 

Count  6ve  words  to  line,  box  number  to 
be  counted  as  three  words.  Minimum 
space,  three  lines.  References  required 
with  "Business  Opportunities"  and  other 
ads  involving  sale  of  property  or  goods. 

FORMS  CLOSE  WED.  NOON 

A  four  times  "Situation  Wanted"  ad  car¬ 
ries  with  it  a  six  month  registration  In  the 
Personnel  Service.  Applicants  are  regis¬ 
tered  only  In  this  manner. 


Newspapers  For  Sale 

;149 — -Deep  South  Daily;  cirrulatiou  5.290: 

pupulation  12.000;  .f 50,000;  $25,000  cash. 
;280 — Southwest  County  Seat  Weekly.  $15,- 
000  ifross.  $10,000:  $5,500  cash. 
MURRAY  E.  HILL  &  ASSOCIATES 
Newspaper  Brokers,  Nashville,  Tennessee 


Newspaper  Brokers 

Capable  handling,  buying,  selling,  mergers. 
No  leases  or  trades.  Highest  references. 
LEN  FEIGHNER  AGENCY,  Nashville.  Mich. 
Daily  and  weekly  properties  bought,  sold 
and  appraised.  Confidential  inquiries  in¬ 
vited.  L.  P.  Likely,  Newspaper  Appraisal 
Corp’n.,  101  Park,  New  York. 


Business  Opportunity 

Editor-Partner  with  $rt.ooo  to  invo-t  in 
new  trade  paper;  gond  field  Hox  19.') t 
Editor  &  Publisher. 


Clreelotlen  Fremetlen 

See  our  ad  on  page  183  in  the  K  &  P 
Interiiatinnal  Year  Bonk.  Hudson  De- 
Priest  &  As.sociates.  World’s  Record  Cir- 
culation  Builders,  246  5th  Ave.,  X.  Y.  C. 

naeeesaful  subscription  contests  for  over 
80  years.  CHARLES  PARTLOWE  00.. 
Occidental  Building,  Indianapolis. 


Help  Wanted 

Advertising  Manager  for  Coniiecticiit  week¬ 
ly.  Must  have  experience  in  selling  and 
layout.  Permanent.  Start  $25.00.  Chris 
tian.  Box  1949,  Editor  &  Publisher. _ 

Advertising  Salesman,  experienced  selling, 
writing  copy ;  prefer  one  with  some  na¬ 
tional  experience.  State  age  and  refer¬ 
ence.  Southern  daily  has  opening  for 
good  man  who  can  produce  results.  Write 
Box  1955.  Editor  &  Publisher. _  _ 

Advertising  Solicitor  for  two  weekly  news¬ 
papers  in  Southern  New  England.  Must 
know  layout  and  copywriting.  Salary  and 
car  allowance.  Give  full  particulars,  en 
closing  jihoto.  to  Box  19b0.  Editor  & 
Publisher. _ _ _ 

CLASSIFIED  TELEPHONE  SUPERVISOR 

For  70.000  circulation  newspaper  in  East. 

4  solicitors.  Must  be  experienced  girl, 
age  30-40.  Salary  $32.50.  Give  com¬ 
plete  details  for  consideration.  Box 

_ 1962.  Editor  &  Publisher.  _  _ 

Deep-South  Afternoon  Daily  needs  desk 
man.  Experience:  general  competency 
necessary.  Liquor  addicts  net-d  not  apply. 
Paper  publishes  three  editions  daily  in 
city  of  30.000  now  booming  with  estab¬ 
lishment  of  75,000-man  troop  training 
camp.  Write  quick  or  wire.  Box  1930, 
Editor  &  Publisher.  _ _ 

Editorial  Writer  wanted  for  midwestern 
newspaper;  one  who  has  had  daily  gen¬ 
eral  newsroom  and  reporting  experience. 
Also,  a  practical  knowledge  of  how  gov¬ 
ernment  works — state  and  local — will 
help.  $40  a  week  to  start,  five-day  week, 
with  good  chance  of  advancement.  State 
full  experience  and  include  photograph. 
Your  confidence  respected.  Box  1925, 
Editor  &  Publisher. _  _ 

Executive  Director  for  National  Democratic 
Newspaper  Publishers  Organisation  with 
offices  in  Washington,  D.  C.  Must  have 
good  political  connections,  proven  record. 
Write  in  strict  confidemce  to  Box  1920, 
Editor  &  Publisher. _ 

Promotion  Manager  Wanted;  must  be  good 
public  speaker;  experienced  in  all  types 
of  newspaper  promotion  work,  such  as 
writing  ads;  also,  stories  for  different 
newspaper  publications.  Only  a  man 
with  the  above  qualifications  and  good 
record  as  promotion  manager  need  apply. 
Address  Box  1775,  Editor  ic  Publmher. 

Salesman  that  can  produce  results  business 
review  pages.  References  required.  Write, 
giving  details — 

Briggs  Bros.  Advertising  Co. 

Charles  E.  Briggs 
Key  Building 

Oklahoma  City,  Okl.-Oioiiia . 

Two  Special  Edition  Salesmen  for  immedi¬ 
ate  work  in  city  of  sixty  thousand.  Good 
opportunity.  Highest  references  required. 
Box  1964,  Editor  &  Publisher. 

SitiatioRS  Waatod 

Adaiautrative 

Advertising,  Business  Manager;  age  41; 
married;  employed,  middlewest.  Eighteen 
years’  experience.  Box  1862,  Editor  A 
Publisher. 

Assistant  to  Business  Manager 

Fifteen  years  all  news,  business  and  cir¬ 
culation  departments,  plus  three  years 
indu.strial,  political  publicity.  Age  38. 
married,  employed.  Prefer  Northeast. 
Box  1912,  Editor  t  Publisher. 

Publishers’  Assistant,  Mana^ng  Editor, 
available  due  to  merger.  Married,  fam¬ 
ily.  Exceptional  sound  experience.  Box 
1917,  Editor  &  Publisher. 

WANTED 

Position  as  Editor  or  Advertising  Manager 
of  good  weekly  or  small  daily.  Experi¬ 
ence:  editor  of  big  weekly;  advertising 
manager  famous  tri-weekly;  advertising 
staff  good  daily;  editor  semi-weekly. 
Age  29,  married,  college  graduate,  draft 
exempted.  Good  references,  character, 
personality.  Box  1874,  Editor  A  Pub¬ 
lisher. 


Sitvations  Wanted 
Advertising 

Ad  Man — creative;  producer.  E^ghTyDr 
experience,  some  managerial. 

Prefer  Eastern  daily.  Box  1921  ij? 

&  Publisher.  _  _  ' 

Advertising  abiUty,  selling,  layont;~iii; 
Producer,  age  26,  college.  Six  yesri'  > 
perience  on  large,  small  nevsnipm 
agencies.  References.  Have  car.  *1, 
ployed,  but  desire  change  for  better  tn 
portunity.  Box  1894,  Editor  &  l^bliiU 
Advertising  MatL  married,  thorouSiy~o. 
perienced  classified,  retail,  merckujjj 
ing;  now  employed;  seek  better  opu 
tiinity.  Box  1902,  Editor  &  Pntliihr 

Advertising  Salesman,  sixteen  yean'  a 
perience  newspaper  and  printing.  Ah 
38:  free  to  travel.  Box  1828.  Editert 
Publisher. 

Ambitious  Sales  I<eader — 32.  Desirei  pwj. 
tion  as  classified  manager  on  Euan 
daily.  Knows  all  phases.  College.  Munti 
Box  1845,  Editor  A  Publisher. 

Assistant  Advertising  Manager,  88,  Ifetre 
politan  daily,  ready  for  local  miniitr’i 
job.  Eighteen  years’  experience.  ^ 
ductive  record.  Box  1834,  Editor  k  PiV 
lisher, _ 

Business  Review  Page  Manager  avsiltkli: 

experienced,  competent,  conscientiouCa 
sell,  service  and  develop  permanent  pi|t 
Now  employed,  marriecL  excellent  nfe 
ences.  Box  1832,  Editor  A  Pnbliila. 
Classified  Manager,  eighteen  years’  eipcr 
ence,  seeking  suitable  location.  But  i! 
references.  Box  1838.  Editor  A  Pabliike 
Classified  Phone  Room  Supervisor -■ 
years’  experience;  now  employed,  li 
cellcnt  knowledge  telephone  selling,  nv 
structure,  credit,  competition,  prom 
and  personnel  munugement ;  have  li:-;' 
ideas  of  my  own  that  can  be  convT-i 
into  .substantial,  stable  gains.  Plriuai 
voire,  too.  Box  1924,  Editor  A  Pnblitke 
“Discrimination  in  what  to  say  and  bora 
say  it  in  letters,  personal  contarh.  pn 
motion.’’  That’s  what  my  old  boss  (vc" 
known  in  public  circles)  said  make!  x- 
A-1  administrative  assistant.  Trade  pi 
pers.  trade  association,  foreign 
experience.  Pull  details  (by  ch-ipc 
method)  to  anyone  needing  inteiir-:: 
executive  assistant.  Emily  Brettner.  2! 
East  8th  Street.  New  York  City,  S.  T 
Experienced  Metropolitan  classified  and  la- 
play  salesman.  Capable  taking  ebirp: 
age  36,  married;  best  references;  m» 

_ employed.  Box  1941,  Editor  A  Pnblaki 

“ideas  Plus’’  .  .  .  means  ideas  piu  m 
results  to  publication  or  agency  is-hv 
man  who  can  successfully  deliver  prtdK 
five  copy-layout-art  combined  with 
ing.  Fine  record.  Employed  part  tix— 
want  full  time.  Who  can  use  me! 
pensation  secondary.  Box  1743,  F.!  ' 

&  Publisher. _ 

Newspaper  Manager  wants  connection  vid 
publisher  of  worthwhile  propierly  :-r 
bankruptcy  due  to  publishing  prul -= 

1  can  ease  the  pressure  inumdiiie'- 
raise  cash  if  necessary.  Write  Box  IMi 
Editor  A  Publisher. 


Miscellaneous 

TOPS  ALL! 

Economy — Quality 
LAUREL’S  Improved  Process 
Reproduces  Booklets,  Folders,  Brochures. 
500  (9>/4xll")  copies  $2.63;  add’l  lOO’s 
22c.  .411  sizes  available.  Quantity  Runs 

Lower.  Request  Complete  Price  Schedules ; 
Free  Descriptive  Manual.  In  Met.  N.  Y. 
Request  Representative  —  WAlker  5-0526. 
Laurel  Process.  480  Canal  St.,  N.  Y.  C. 


Publishur  Country  Weekly 

sold  his  business,  but  can’t  stand 
idleness.  Wants  to  return  to  country 
weekly  field.  Would  consider  any 
good  operating  proposition  in  North¬ 
eastern  States.  All  replies  kept  con¬ 
fidential. 

Box  1943  Editor  &  Publisher 


Sitaafleas  Wasted 

CrcuUtiou 

One  with  many  years  of  experience  ii  " 
morning  and  evening  field,  specialihu  ’ 
carrier  home  delivery;  a  clem 
reliable,  able  to  analyze  and  bnill  CKV 
lation  economically,  desires  iiositiOB  c 

1.  CIRCULATION  MANAGER  on  I 
paper 

2.  SUPERVISOR  with  a  Metrope* 
paper 

Box  1969 _ Editor  A 

Circnlatton  Bianager  or  Aasistant  for 
daily.  Started  at  age  of  ten  ao 
salesman,  worked  my  way  through  » 
mailing  room  to  a  rural  truck  rooti  u* 
mail  solicitor,  and  then  to  my 
post  of  assistant  circulation  manager  H 
same  newspaper,  where  I  am  no*  • 
ployed.  Only  24  years  of  age,  bnt  k*" 
complete  working  knowledge  of  all  P**** 
of  circulation.  Present  position  taet* 
permanency,  but  desire  to  locate  mlk* 
enterprising  organization  that  oaen  ‘ 
future.  Go  anywhere.  Box  1835. 

A  Publisher 

Circulation  MAnager  or  sdvertlstni  ^ 
man — 20  years.  Experienced  all 
outside  of  office;  can  handle  bou:  P . 
ducer  any  location.  Box  1950,  ho"*^ 
Publisher. 


.  CIRCULATION  MANAGER 

'  ’Thirteen  years’  experience  o® 
two  Metropolitan  dailies  con¬ 
sisting  of  consolidation,  thre* 
raised  rates  and  starting  of  nW 
paper  with  first  ABC  atwi’ 
1  24,000  evening  and  Sunday  av«- 

age.  Thirty  -  seven,  marri*®- 
I  sober. 

I  Box  1879 

Editor  &  Publisher. 
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SitaatioRS  WaafRd  Sit«ati«R»  Waited 

CirciUtiM  (Coal'd)  Editorial  (Coal’d) 


AToUabla 

CmCULATION  PROMOTION  MANAGER 
WMtn  years*  Carrier-boy  specialist,  two 
lercest  chain  newspapers  in  America. 
Promotion  award  winner.  Own  new  Speed 
Qrsphie  4x5,  darkroom  equipment.  Ex¬ 
perienced  as  Manager,  City,  layout,  con¬ 
test  bulletins — other  departments. 

Age  86,  Methodist.  Present  employed. 
Went  better  opportunity.  Any  recommen- 
dstions,  references  you  desire.  Write  for 
record.  Box  1873,  Editor  A  Publisher. 


Oticnlatlon  Manager.  Over  twenty  years* 
experience  on  two  well-known  Eastern 
newspapers.  Age  46,  good  health,  good 
record.  References.  Box  1844,  Editor 
k  Publisher. 


Qienlatlon  Manager  thoroughly  experienced 
in  all  phases  of  circulation.  Boy  pro¬ 
motion  agents  and  mail.  Ten  years*  with 
two  outstanding  dailies.  References.  Box 
1880.  Editor  A  Publisher. 


SitaofleBt  Woafad 
Editorial 

Able  Newspaper  Woman.  Experience  Covers: 
Reporting,  rewrite,  features,  technical  and 
promotional  publicity.  Four  years  head  of 
woman's  page  of  metro  daily.  Employed 
St  present  as  writer  and  editor  of  state 
publication  of  20,000  circulation.  Refer¬ 
ences  and  by-lined  stories  available.  Re¬ 
ply  Box  1944  or  communicate  with  E  A  P 
Personnel  Service  for  complete  details 
snd  record. _ 

Atove-average  Reporter,  city  editor,  three 
years’  intensive  experience  on  morning 
tabloid,  city  of  15,000,  seeks  change  for 
better.  Employed,  age  23,  married.  Box 
1942,  Editor  A  Publisher. _ _ 

Actuate  Reportw,  rewrite,  editor  or  desk- 
man;  experience  small  snd  medium-slsed 
lailies.  Married,  age  84,  good  background. 
Available  immediately.  Box  1848,  Editor 
8  Publisher. 


Editorial  SeereUry-Asalataiit  (young  lady), 
college  trained  loumslism  and  advertis¬ 
ing;  magasine  or  newspaper;  trade  paMr 
experience ;  thorough  knowledge  oOce 
routine.  Box  1812,  Editor  A  Publisher. 

Experienced  dally  editor-reporter,  81.  Pre- 
fer  city  10,000  up.  Go  anywhere.  Box 
1905,  Editor  A  Publisher. _ 

Housing,  Science,  Business  Writer.  Two 
years  with  mightiest  news  magasine,  two 
years  with  jaxziest  newspaper.  Looking 
for  something  in  between  at  $40.  Free¬ 
lance  assignments  accepted.  Box  1833, 
Editor  A  Publisher. 

Just  a  moment,  pleaael  Fast  copy  desk 
position,  sports  editorship  sought  by 
young  man,  married,  experienced,  em- 
ployed.  Box  1907,  Editor  A  Publisher. 

Midwest  Daily  Managing  Editor  wants 
^ick  change.  Damn  good  reasons  I 
Handle  anything  editorial  side.  Best 
references.  Prefer  midwest.  Box  1946, 
Editor  &  Publisher. 

New  Tork  Rewrite  Man,  reporter,  editorial 
writer,  sixteen  years’  experience  abroad, 
desires  position  smaller  city.  Age  38, 
married,  one  child.  Box  1947,  Editor  A 
Publisher. _ 

Kews  Photographer-Engraver;  wide  experi- 
enee.  Home  experience  with  photo  Lith. 
Will  go  anyplace.  Good  references. 
Anderson,  Box  483,  Jackson,  Tennessee. 

Photographer,  age  87 ;  thoroughly  experi¬ 
enced  and  dependable;  excellent  back¬ 
ground;  have  own  equipment.  Box  1829, 
Editor  A  Publisher. _ 

Photographer,  seven  years*  news  experience; 
now  employed  publicity;  desire  to  return 
to  publication.  Box  1904,  Editor  A  Pnb- 
lisher. _ 

BepOrter,  age  29,  six  years  on  Manhattan 
daily,  wants  permanent  job  in  small  city. 
Box  1915,  Editor  A  Publisher. _ 

Reporter-Editor-Desk;  age  34,  married,  good 
education;  experienced  on  small  and 
medium-sized  dailies;  alert,  dependable. 
Box  1848,  Editor  A  Publisher. 


Alert  Oirl  Reporter,  editor,  feature  writer; 
age  22;  two  years*  correspondent  big 
daily;  publicity;  college  news  editor;  go 
anywhere.  Box  1945,  Editor  A  Publisher. 


BBAINT  TOXTHO  WOMAN 
Izperienced  news  reporting,  rewrite,  fea¬ 
tures,  reviews  on  Metropolitan  daily, 
weekly.  Now  employed.  Splendid  refer¬ 
ences. 

Box  1892  Editor  A  Publisher 


Oapable  Editor  and  Writer — eleven  years 
reporter,  city  editor  and  editor  of  Metro¬ 
politan  newspapers;  well-qualified  for 
copy  desk,  associate  editorship,  good 
reportorial  post  or  weekly  editorship. 
Age  32.  Box  1910,  Editor  A  Publisher. 

Capable  Man,  24,  wants  MiOwest  job.  Desk, 
reporting,  makeup.  Now  working  East¬ 
ern  dsily.  University  graduate.  Box 
1906,  Editor  A  Publisher, 


Oaitooalst,  Idea  Man;  capable.  Age  29, 
married.  Remuneration  secondary.  Otto 
Jensen,  1  East  62nd  Street,  New  Tork 
City.  REgent  4-2897. 


Diogenes  seeks  job  with  publisher  who  will 
print  THE  TRUTH  about  the  causes  of 
wars,  unemployment,  poverty,  labor 
troubles,  etc.  Replies  held  confidential. 
P.  0.  Box  5314,  Chicago,  Illinois. 

Dlltot,  Publisher  or  Managing  Editor.  Can 
l^er  costs,  improve  reader  response, 
^enty-three  years  on  Metropolitan  dail¬ 
ies.  hew  England  preferred.  Box  1806, 
Editor  A  Publisher. 


Editor-Reporter:  Five  years  on  weeklies; 
tome  dsily  experience.  Young,  single, 
sober.  Sports  and  all  beats.  Go  any¬ 
where.  Box  1913,  Editor  A  Publisher. 


Editorial  —  Sixteen  years*  experience  all 
Mpscities.  Have  served  as  Managing, 
City  and  Sports  Editor.  Desire  connection 
m  responsible  news  position  with  future. 
Proven  ability  to  write,  direct  staff,  fol¬ 
low  policies  and  budget.  Married;  daugh¬ 
ter;  thirty-three  years  old.  Locality  no 
question.  Available  at  your  convenience, 
mft  exempted.  Box  1840,  Editor  A 
Publisher. 


NEWSPAPER 

PROPERTIES 

Bought,  Sold  and  Appraisad 

All  negotiatioiu  eonfidmtisl 


Palmer,  Suter  &  Palmer 

Madltaa  Ava.  Naw  Yarli 

Ewetoses  BtoabltoAsd  to  1888 


Reporter,  Feature  Writer,  Editor;  age  25, 
married;  eight  years’  with  two  Metro¬ 
politan  dailies.  Box  1918,  Editor  A 
Publisher. _ 

Ropoiter-Photographer,  28,  five  years*  ex¬ 
perience,  wants  change  from  blind  alley 
on  medium-sized  daily  to  open  road  for 
initiative  ability  on  same.  Box  1958, 
Editor  A  Publisher. 

Reporter-Photographer,  now  working,  wants 
job  on  daily,  large  weekly.  Hire  me  and 
watch  your  circulation  grow.  Five  years’ 
newspaper  experience.  Missouri  Univer¬ 
sity  Graduate.  Box  1957,  Editor  A  Pub¬ 
lisher. 


Reporter,  journalism  trained;  college  grad¬ 
uate.  Discharged  Naval  Reserve;  draft 
exempt.  Have  ability — desire  experience. 
Go  anywhere.  Box  1899,  Editor  A  Pub¬ 
lisher. 


Reporter-Rewrite  Man,  35,  twelve  years* 
experience,  now  with  Washington  Wire 
Service,  wants  Job  on  small  dsily.  Go 
anywhere.  Box  I860.  Editor  A  Pnblisber. 

Reporter,  23,  two  years*  reporting,  desk 
experience  with  dailies  circulating  9,000 
snd  36,000.  College  graduate.  Box 
1891,  Editor  A  Publisher. 


Top-notch  Copyreader,  age  28,  married, 
eeeka  vseaiiey  on  desk.  My  qualifica¬ 
tions  inclnde:  five  yean*  experience  on 
rims  of  large  dsiliee.  Fast,  acenrste 
editor  of  news;  snappy  bead  writer.  T«, 
and  sober.  Available  at  once.  Box  1881, 
Editor  A  Pnbliaher. _ 


University  of  Oblcago,  Harvard;  two  years* 
national  newt  magazine;  want  newspaper 
job  (editorial) — anywhere.  Box  1865, 
Editor  A  Publisher. 


EXPERIENCE  plus  YOUTH 

Now  working,  I  desire  a  change 
to  newspaper,  publicity  organiza¬ 
tion  or  news  department  of  firm 
anywhere  in  U.  S.  Married,  26, 
one  child — another  coming.  Re¬ 
write,  copy  reading,  editing, 
makeup,  leg  work.  Five  years  in 
charge  of  editorial  department  of 
daily  above  10,000  circulation. 
Publicity,  ghost  writing,  publish¬ 
ing,  press  association,  back  room 
experience.  Own  car,  furniture, 
have  money  in  bank  and  good 
credit  rating.  Started  young  with 
responsible  job;  been  holding 
them  ever  since.  All  sorts  of  re¬ 
ferences.  Fast,  hard  worker. 

Box  1965,  Editor  &  Publisher 


Shop  qf^  THE  EQUIPMENT  MART  -And  Save 

New  Equipment  and  Supplies  —  Used  Machinery  Bargains 
For  the  Printing-Publishing  Field 


Coaiposlaq  tool  IqBlpAwat  For  Sol# 

Bny  Linotypes,  Intertypes  from  practical 
mschinista.  Unequalled  vsluea.  Large 
stock;  all  models  on  band  for  qnick  turn¬ 
over.  Everything  for  the  composing 
room.  Linotype  Maintenance  Co.,  237 

Lafayette  St.,  N.  Y. _ 

Guaranteed  Rebuilt  Linotypes  A  Intertypes 

See  HOOD-FALCO  CORP.,  First 


Phete-lagravlBq  IqaipMBt  For  Sola 


Good  used  engrsving  equipment.  Csmerss, 
lenses,  screens,  vaenumt,  frames,  lamps, 
etchers,  routers,  etc.  Write  for  complete 
list.  Box  1837,  Editor  A  Publisher. 


Photo-engraving  Equipment  and  Metals 
E.  T.  SULLEBARGER  CO. 

110  Fulton  St.  538  S.  Clark  St. 

New  York,  N.  Y.  Chicago,  lU. 


225  Varick  Street 


New  York,  N.  T. 


MILLER  SAW-TRIMMERS 

Standard  of  the  world  for  over  35  years 

Information  on  request 
MILLER  PRINTING  MACHINERY  C0.,PITT$IURGH,  PA. 


Mcuel  esM  42-Plca  Intertype,  serial  num¬ 
ber  over  10,000.  Also  rebuilt  Linotypes 
and  Intertypes  of  all  models;  Monotypes, 
Cylinder  Presses,  Job  Presses,  Automatics. 
We  guarantee  new  machine  performance. 

PAYNE  A  WALSH  CORPORATION 
82  Beekman  Street  New  York,  N.  Y. 
Rouse  Band  Saw;  Linotypes,  models  5-8- 
14;  26  in.  Hoe  Mat  Roller.  Many  other 
items.  Northern  Machine  Works,  Mar- 
ahall  A  Jefferson  Streets,  Phila.,  Penns. 
Wanted — Fonts,  molds,  magazines,  motors, 
escapements,  magasine  cradlei  snd  other 
Linotype  snd  Intertype  parts  and  acces¬ 
sories.  We  bay,  sell  and  trade.  Tell  na 
your  needs.  Montgomery  A  Bacon,  To- 
wands,  Penns. 

SitHotiens  Wantad 

_  Mecliamcal _ 

Composing  Boom  Superintendent  who  can 
guarantee  reduced  costs,  systematize 
work,  care  of  machinery;  give  efficient, 
trouble-free,  on-time  production  with 
any  kind  of  equipment.  Highly  success¬ 
ful  in  present  position ;  best  of  refer¬ 
ences.  Union,  age  40,  family.  Box  1936, 

Editor  &  Publisher. _ ^ 

For  Rent — One  used  Lino  machinist  in  beat 
condition.  Can  set  type,  too.  Box  1948, 
Editor  A  Publisher. _ 

Situations  Wantud 

_ Promotion — Publicity _ 

Promotion  Manager,  age  34,  fifteen  years’ 
experience.  Knows  circulation  np  to 
80,000.  Desires  general  promotion  con¬ 
nection.  Will  prove  worth  at  moderate 
salary.  Box  1963,  Editor  &  Publisher. 
Publicity,  newspaper,  magazine  writer  or 
deskman.  Directing  state-wide  park, 
travel,  highway  publicity  bureau.  Thirty- 
three,  married,  university  graduate.  Box 
1952,  Editor  A  Publisher. 

Pnbllclty — promotion  or  allied  work.  Age 
25  Five  years'  training  and  experiencs 
in  publicity,  promotion,  newspaper  re¬ 
porting  and  advertising.  Univeraity 
graduate  in  bnsinesa  administration  and 
jonrnalism.  Employed.  Highest  refer¬ 
ences.  Box  1836,  Editor  A  Publisher 


L  Draft  a  four-tine  ad  lettino  forth 
your  qualiAcatioiit  and  tend  it  to  us 
with  paynont  (Count  Art  words  ta 
ths  lint  40c  ptr  lint,  ptr  issue).  For 
(our  consecutive  issues,  your  aiessai* 
will  reach  prospective  employers.  Many 
arc  placed  directly  throuph  this 
source. 

2.  Fill  out  completely  the  replstratias 
blank  that  will  he  sent  you  upon  ro- 
ccipt  of  copy.  Rtpistratien  it  pood 
for  six  months,  and  this  proetdurt 
makH  your  record  availabit  to  the 
puklithors  and  oxecutives  callinp  upon 
us  constantly  for  help  for  all  dep^- 
ments  of  a  newspaper  and  its  allied 
Journalistic  leldt.  Your  conUtnee 
respected,  of  course. 

3.  Deadline.  12D0  Thursday,  sooa. 

EAPPERSONNEL  SERVICE 

1788  Timas  Bldg.  N.  T.  G. 


ss 


CHEMCO 

Photo-Engraving  Equipment 
complete  film  plants 
Chemco  Photo  Products  Company 
230  W.  41st  Street  New  York  City 


Prasp  &  Sftraotyp*  EgBipiwt  For  Sol* 

For  Sale — Duplex  24-page  one  to  one  tubu¬ 
lar  press.  Active  service  on  daily  news¬ 
paper  printing  20,000  papers  an  hour 
until  dismantled  this  year  for  newer 
model.  Equipped  with  slow-motion  belt 
drive.  Invite  inquiries,  cash  offers  its 
present  location  in  middlewest.  Write 
Box  1923,  Editor  A  Publisher. 


Oops  semi-cylinder  press  and  stereo- typing 
equipment  with  motors,  $1,250.  Express- 
Courier,  Fort  Collins,  Colorado. 

Duplex  presses,  model  E  and  double-drive 
angle  bar;  Duplex  Hoe  and  Goss  steree 
plate  presses;  also,  dry  mat  rollers  and 
stereotyping  machinery.  John  Griffiths 
Company,  Inc.,  145  Nassau  St.,  N.  Y.  0. 


Hoe  6-nnlt  straight-pattern  heavy  duty  preas 
with  2  double  high-speed  folders  and  4 
combination  black  and  tinivenal  color 
comic  couples.  Excellent  running  condi¬ 
tion.  May  be  seen  in  operation.  Box 
1462,  Editor  A  Publisher. 


Weed  Type  For  Sole 


WOOD  TYPE  FOR  NEWSPAPERS 
American  Wood  Type  Manufacturing  Oo. 
270  Lafayette  St.,  N.Y.O.  Write  for  catalog. 


From  Photographer 
To  Telegraph 
Editor 


Charles  Reyner, 
28,  formerly 
free-lance  pho¬ 
tographer,  is 
now  Telegraph 
Editor  on  the 
V  incennes 
(Ind.)  POST. 


In  One  Easy  Lesson 


Editor  Reyner  isn’t  the 
first  newspaperman  who 
has  moved  from  one  job 
to  a  totally  different  post 
through  the  Personnel 
Service.  Advertising  soli¬ 
citors  become  reporters, 
reporters  become  solici¬ 
tors  and  circulation  men 
become  radio  editors  in 
one  easy  lesson  —  regis¬ 
tration  with  this  Service. 
Enroll  now  if  you  want 
to  make  a  change.  De¬ 
tails  in  box  entitled  "A 
Job.” 

THE  PERSONNEL  SERVICE 
EDITOR  &  PUBLISHER 
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EDITOR  &  PUBLISHE 


SHOP  -TALK  AT  THIRTY 


WE  ARE  AWAITING  complete  1  _ 
on  the  election  before  going  all( 
way  out  with  the  assertion  that( 
majority  of  the  i 


Mr.  Ickci 
Delivers 
on  Time 


By  ARTHUR  ROBB 

JUST  WHERE  is  all  this  pre-  and  overwhelmingly  elected  Herbert 
post-election  talk  about  the  press  Hoover,  Republican.  The  readers 
leading?  What  is  the  meaning  of  were  definitely  Republican.  There- 
Alexander  WooUcott’s  fore,  according  to  Mr.  Ickes,  the  Sun 
politically  -  sponsored  should  have  joined  the  Harding-Cool - 
radio  sneers  that  the  idge-Hoover  procession  instead  of 
Neu)  York  Times  sup-  sharing  in  three  successive  defeats, 
ported  Mr.  Willkie  “The  Ickes’  theory,  then,  comes  in 
against  the  convic-  practice  to  this:  Any  politician  who 
tions  of  the  majority  of  its  employes  can  command  the  long-continued  sup- 
and  at  the  direction  of  a  man  whose  port  or  toleration  of  the  readers, 
only  qualification  for  making  the  pa-  whether  by  corruption,  demagogy,  or 
per’s  policy,  according  to  Mr.  Wooll-  whatnot,  is  entitled  to  the  support  of 
cott.  was  his  relation  by  marriage  to  the  newspapers.  And,  by  the  same 
the  daughter  of  the  paper’s  founder?  rule,  any  time-serving,  popularity- 
That  was  dirty  cricket,  no  matter  how  seeking  charlatan  in  journalism  may 
you  look  at  it,  but  pass  it  for  the  wrap  himself  in  the  mantle  of  duty 
moment.  What  is  the  intent  of  this  when  he  tramples  upon  conviction  and 
observation  in  Mr.  Ickes’  first  post-  scuttles  headlong  to  the  high  tide.” 
election  press  conference:  That  just  about  disposes  of  the  no- 

“What  does  the  newspaper  repre-  that  the  newspapers  should  make 
sent?  Its  readers?  Have  they  any  break  step  with  the  electoral 

rights?  The  editorial  staff?  They  choices  of  their  readers.  It  disposes 
have  all  the  rights  there  are.  A  of  the  ^gument  of  last  Sunday’s 
newspaper  used  to  say  it  represented  Philadelphia  Record  that  the  people 
its  readers  — it  represented  pubUc  did  not  believe  what  was  presented 
opinion.”  them  in  the  press  as  fact  about  the 

To  what  does  that  sort  of  thinking  people?  What 

jggjj?  press?  What  facts?  It  happens  that 

The  only  conclusion  that  seems  pos-  ®  Pf^  ®®nt  of  the  electorate  ap- 
sible  to  this  writer  is  that  these  people  pnrently  agreed  with  the  majority  of 
are  advocating  soviet  rule  of  news-  press,  since  it  cast  its  ballots  in 
papers.  Maybe  it  is  Mr.  Ickes’  idea  i"®  direction  of  the  majority  press 
that  a  joint  committee  of  employes  22,000,000  who 

and  readers  ought  to  decide  what  voted  for  Mr.  Willkie  to  be  read  out 

policies  and  what  candidates  a  news-  ^ne  category  of  citizei^,  or  are 
paper  ought  to  support  in  order  to  fney,  in  the  words  of  me  Philadelphia 
maintain  Mr.  Ickes’  apparent  concept  Record,  to  be  considered  as  that 
of  the  place  of  the  press  in  a  democ-  mmute  percentage  that  may  happen 
racy.  We  can  think  of  no  more  im-  tc  ^loiig  to  the  same  club  as  the^  pub- 
practical,  no  more  immoral  course  of  ^®  ®^®  t®nipted  to  dispose 

conduct.  It  can  be  no  better  described  “*®  thing  with  one  word—  nuts! 
tiian  in  the  words  of  the  Baltimore  hut  that  isnt  necessary.  The  Ickes- 

Sun  of  Nov.  10,  in  an  editorial  from  ^'^^ord  arguments  devour  themselves, 

which  the  following  is  quoted:  *  •  * 

“In  New  York,  the  old  World  fought  THEN  WHAT  ABOUT  the  theory  that 
Tammany  Hall  in  the  days  of  its  employes  should  have  a  voice  in 


"Persongl 
Journalism'' 
Via  Radio 


greatest  power  and  its  greatest  cor¬ 
ruption.  But  Tammany  almost  invar¬ 
iably  won.  The  readers  were  for 
Tammany.  Therefore,  according  to 
the  Ickes  theory  of  the  press,  the 
World  should  have  surrendered  to 
Croker  and  Murphy.  In  Pennsyl¬ 
vania,  a  few  Democratic  and  inde- 


the  determination  of  political  and  edi¬ 
torial  policy?  News¬ 
paper  policies  are 
generally  determined 
by  councils,  which 
emocracy  .  include  peo¬ 

ple  who  are  employes 
as  well  as  executives.  This  formula 


How  Far 
To  Carry 


pendent  Republican  papers  fought  the  does  not  appear  to  satisfy  those  who 
corrupt  machine,  successively  headed  declared  during  the  campaign  that  “if 
by  the  Camerons,  Quay  and  Penrose,  the  employes  had  determined  the 
which  ruled  that  state  for  more  than  policy  of  the  Times-Gazette,  it  would 
two  generations.  But  the  readers  have  been  for  Roosevelt.” 
voted  to  keep  the  machine  in  power.  So  we  ask,  what  employes?  Shall 

Therefore,  according  to  Mr.  Ickes,  the  limit  the  right  to  name  a  policy 
papers  should  have  surrendered  to  or  a  pet  candidate  to  the  editorial  de- 
the  machine.  In  Chicago,  where  Mr.  partment?  If  so,  shall  we  give  the 
Ickes  used  to  bloom  as  a  municipal  copy  boy  an  equal  vote  with  the  chief 
reformer,  newspapers  fought  the  cor-  editorial  writer?  Once  we  arrive  at 
rupt  regime  of  ‘Big  Bill’  Thompson,  that  “democratic”  stage,  what’s  the 
But  Thompson  won  repeatedly.  There-  next  step?  Under  such  a  “democ- 
fore.  applying  the  rule  proposed  by  racy,”  have  not  the  printers,  the 
Mr.  Ickes,  the  papers  should  have  sur-  pressmen,  the  solicitors,  the  clerks, 
rendered  to  Thompson.  the  elevator  operators,  the  stereo- 

“Pass  over  scores  of  similar  ex-  typers,  the  electricians,  the  teamsters, 
amples — the  case  of  the  newspapers  and  the  janitors,  an  equal  right  with 
which  presumed  to  fight  Tom  Pen-  the  writing  folks  to  say  whether  the 
dergast’s  machine  in  Kansas  City,  paper  they  work  for  can  support  a 
despite  their  readers’  toleration  of  man  or  a  policy  they  do  not  approve? 
that  machine  year  in  and  year  out;  Move  along  another  step.  Granted 
the  newspaper  opposition  in  Louisiana  that  all  hands  in  convention  assembled 
to  the  Huey  Long  machine,  popular  have  decided,  by  a  51-49  majority  that 
but  fantastically  corrupt;  pass  over  all  the  paper  will  support  Mr.  Winter- 
such  local  affairs.  Tium  to  the  na-  green  this  time,  even  though  a  sub- 
tional  field.  In  1920  the  people  over-  stantial  minority  likes  Mr.  Throttle- 
whelmingly  elected  Warren  G.  Hard-  bottom  better.  Does  that  decision  be¬ 
ing,  Republican,  and  the  worst  gang  come  a  mandate  for  the  whole  force, 
of  pirates  in  American  history  de-  and  for  their  families?  If  a  majority 
scended  upon  Washington.  Neverthe-  can  be  sufficient  to  deprive  the  pub¬ 
less,  in  1924,  the  people  overwhelm-  lisher  of  his  vested  right  to  decide 
ingly  elected  Calvin  Coolidge,  Re-  what  policy  he  thinks  is  best  for  the 
publican,  and  the  wildest  speculative  institution  and  for  the  common  in¬ 
debauch  in  our  history  was  given  free  terest.  should  it  not  be  sufficient  to 
rein.  Nevertheless,  in  1928  the  people  control  the  thoughts  and  votes  of  a 


mere  49  per  cent  who  have  only  jobs 
at  stake?  If  not,  why  not? 

You  don’t  have  to  carry  the  reason¬ 
ing  far  to  demonstrate  its  complete 
lack  of  common  sense,  its  complete 
negation  of  the  “democratic  process” 
that  the  soviet  advocates  chatter 
about  so  affectionately.  And,  we’ll 
say  it  straight,  this  chatter  about  em¬ 
ployes  as  policy  fixers  is  nothing  more 
nor  less  than  advocacy  of  the  crack- 
brained  notions  that  even  Russian 
Commimism  has  been  forced  to  dis¬ 
card.  They  won’t  grow  even  in  their 
own  climate. 

No  newspaper  employe,  no  news¬ 
paper  reader,  is  compelled  to  ac¬ 
cept  any  newspaper’s  political  coun¬ 
sel. 

The  newspaper  publisher,  the  em¬ 
ploye,  and  the  reader  enjoy  equal 
right  to  make  their  own  decisions  un¬ 
der  our  system — a  right  which  we 
have  reason  to  believe  would  not  ex¬ 
ist  if  the  logic  of  the  cimrent  criticisms 
could  be  carried  to  its  obvious  conclu¬ 
sion.  With  all  the  faults  of  the  exist¬ 
ing  order,  we  prefer  it  to  the  phony 
democracy  that  these  critics  put  for¬ 
ward. 

*  *  * 

WE  HAVE  TRIED  to  get  a  transcript 
of  Mr.  Alexander  Woollcott’s  radio 
remarks  in  the  election  eve  Demo¬ 
cratic  rally  in  New 
York.  It  can’t  be 
done.  The  broadcast¬ 
ing  stations,  which 
require  scripts  of 
speakers  generally,  do 
not  require  them  on  political  talks. 
Neither  is  a  transcript  made  by  the 
radio  people.  So  we  have  to  trust 
the  fugitive  recollections  of  a  crowded 
evening  to  reproduce  as  faithfully  as 
we  can  the  gist  of  this  eminent  Dem¬ 
ocrat’s  criticisms  of  the  press. 

He  discussed  the  switch  of  alleg¬ 
iance  by  the  New  York  Times  from 
traditional  Democracy  to  an  anti- 
New  Deal-Willkie  stand  in  1940.  He 
gave  his  listeners  little  opportunity  to 
doubt  that  the  decision  was  made  by 
Arthur  Hays  Sulzberger,  one  of  the 
trustees  of  the  estate  of  the  late 
Adolph  S.  Ochs  and  publisher  of 
the  Times — that  it  was  his  and  his 
alone. 

And  he  went  on  with  an  innuendo 
that  Mr.  Sulzberger  was  in  position 
to  make  that  momentous  decision, 
solely  because  he  had  married  the 
only  daughter  of  Mr.  Ochs. 

Newspapermen,  especially  in  New 
York,  know  better  than  that.  So  we 
should  think,  does  Mr.  Woollcott.  Of 
him,  it  might  be  said  with  almost 
equal  justice  that  he  would  not  today 
be  a  famous  radio  speaker  if  the  New 
York  Times  had  not  lifted  him  out  of 
obscurity  by  refusing  Shubert  adver¬ 
tising  when  the  Shuberts  barred 
Woollcott  from  their  show-houses  be¬ 
cause  they  didn’t  like  the  criticisms 
he  served  up  in  the  Times.  If  the 
Times  had  canned  Alexander  then,  it 
is  altogether  likely  that  he  would  not 
have  been  standing  on  Carnegie  Hall’s 
platform  in  1940,  cooing  calumnies  at 
a  newspaper  which  was  simply  exer¬ 
cising  the  same  independence  of 
thought  in  a  Presidential  campaign 
that  it  had  long  ago  exerted  in  the 
Shubert  shindig. 

This  is  not  the  time  or  place  to  de¬ 
fend  the  decision  of  the  New  York 
Times,  or  the  editorial  stand  of  the 
New  York  Herald  Tribune.  Both  had 
ample  warrant  for  the  policies  they 
followed — policies  which  did  not  look 
wrong  to  at  least  22.000,000  people. 


Readers 
Seemed  to 
Follow  Frets 


papers  and  the 
jority  of  the 
of  each  of 
thought  along  i 
lines  in  this  ele 
The  decision  was  reached  in 
eighteen  cities  of  more  than 
population,  which  include  oofy" 
minority  of  the  newspapers  public 
in  this  country.  There  are  1,800 1 
1,900  newspapers,  published  in 
1,450  cities,  reaching  with  their  i 
lation  most  of  the  3,070  counties  of  j 
country.  There  are  about  100 
of  more  than  100,000  populate 
served  by  some  300  daily  papen. 
the  States  of  the  Solid  South 
by  Mr.  Roosevelt,  there  are  appn 
mately  400  newspapers.  At  least! 
of  the  Southern  400  newspapers  | 

Mr,  Roosevelt  their  support, 
times  without  enthusiasm.  L^  I 
a  dozen  were  aligned  hard  and 
against  him.  In  the  Western  and  I 
cific  Coast  States,  and  in  most  of  I 
East,  the  newspapers  outside  of  i 
cities  of  more  ^n  100,000  were  t 
erally  favorable  to  Mr.  Willkie. 

So  we  have  the  people  folio 
the  majority  of  the  press  in  the  1 
There  can  be  no  question  of 
And  we  have  the  majority  of 
people  outside  of  the  large  cities  I 
lowing  the  press  which  advocated  I 
Republican  cause.  Without  defi 
figures,  we  are  certain  that  that 
will  stand  up.  In  all  but  one  of  I 
large  cities  (Cincinnati),  with 
without  newspaper  support,  we 
Mr.  Roosevelt  victorious,  often  nott 
a  wide  margin,  but  enough  to 
come  the  normal  Republicanisa  ( 
“up-state”  or  “down-state.” 

Offhand,  that  would  seem  to  post  I 
major  problem  for  metropolitan  i 
tors  and  publishers,  but  the  pn 
exists  more  in  theory  than  actu 
The  currents  of  life  flow  more  : 
in  a  city  of  a  million  than  in  one  I 
25,000.  Radical  thought  has 
flourished  in  crowded  streets,  died! 
death  in  the  “provinces.”  Union  1 
is  militant  in  the  big  cities, 
quiescent  in  a  small  town  what  il 
union’s  existence  depends  upon  thi| 
prosperity  of  one  or  two  manu' 
txirers. 

We  doubt  that  any  metrop 
publisher  can  effectively  throw  lw| 
weight  against  such  influences  wj 
large  masses  of  his  potential 
He  can  ride  with  them,  and  prob' 
prosper  as  several  big  city  pap*! 
have,  but  he  does  so  at  the  expeMS^J 
other  news  and  editorial  inti 
We  don’t  know  of  any  newsp  . 
even  the  New  York  Daily 
Chicago  Times,  the  New  York  Ml 
or  the  Philadelphia  Record,  the  (K*'l 
standing  metropolitan  advocates  of  ^ 
New  Deal — which  have  fully  appn 
the  extreme  stands  taken  by  aoff| 
New  Dealers  on  questions  afteaill 
labor,  regulation  of  business 
finance,  and  administration  of  rdiej 
and  emergency  legislation. 

And  we  are  not  saying  that  the 
Dealers  have  a  monopoly  on  exti 
ism.  Far  from  it.  There  were 
paper  techniques  used  in  Mr.  Will**’ 
behalf  that  caimot  be  defended  by 
man  who  is  proud  of  his  profeMj 
They  were  not  common — in  fact,^ 
majority  of  the  press  was  fair  •• 
decent  in  its  news  coverage — but  soj 
instances  that  we  noticed  gave 
thought  that  ordinarily  level-btw* 
editors  had  let  their  political  enU 
asms  run  away  with  good  jud 
So  long  as  the  press  is  run  by  ho 
beings,  we  can  expect  a  certain  I 
centage  of  that,  and  take  what^^J 
fort  we  can  from  the  fact  that 
as  bad  as  it  used  to  be.” 


